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The  sailing  recatta  and  water  spectacle  that  annually 
attracts  more  yachts  and  spectators  than  any  other 
fresh  water  competition  was  held  Aucust  24  in  Lake 
Michipan  near  Chicaco’s  Adler  Planetarium.  It  was  the 
21st  Chicaio  Daily  News  Recatta. 

.More  than  IIIII.imhi  persons  lined  the  I'.k-mile  shoreline 
"crandstand"  for  the  all-day  free  show  stated  by  more 
than  4IH>  boats  of  all  desitns  and  sixes. 

There  were  :<n  classes  of  sailint  races  from  tiny  dinthies 
to  tiani  cruisers.  Swallow,  an  Arrow  class  yacht  owned 
by  Dr.  Elmer  Rehm.  won  the  coreted  John  S.  Knitht 
Trophy,  awarded  to  the  boat  with  the  treatest  time 
martin  in  its  class. 

A  headline-makint  feature  was  a  2ll-mile  water  ski  race 
across  the  lake  from  St.  Joseph.  Mich.  Two  men  finished 
the  non-stop  hour  run. 

Motor  boats,  canoes,  cutters,  water  skiers  and  many 
other  aquatic  performers  added  to  the  plant  spectacle 
In  four  lake  arenas. 

It  was  a  bit  dsy  for  yachtsmen,  their  one  opportunity 
a  year  to  make  yachtinp  a  spectator  sport. 


Sanctioned  by  the  LAKE  MICHIGAN  YACHTING  ASSOCIATION 
Sponsored  by  the 


Greatest  Inflation -Bghter  Of  Them  AH  / 


There  are  three  champion  inflation-fighters  in  tliis 
picture  .  .  .  the  woman,  and  her  Reynolds  rap,  and 
the  aluminum  itself. 

The  home-maker  heads  the  list.  She  is  master  of 
the  budget,  kitchen  engineer,  purchasing  agent  ex¬ 
traordinary.  She  knows  the  hest  values  in  everything 
from  a  new  refrigerator  to  a  head  of  lettuce. 

One  of  her  staunch  allies  is  Reynolds  Wrap,  the 
original  and  genuine,  the  pure  aluminum  foil.  She 
knows  there  is  more  meat  on  a  chicken  roasted  in 
Reynolds  X'l  rap  .  . .  more  flavor,  too  .  .  .  because  it 
kee|)s  all  the  juices  in.  Day  after  day  she  saves  food 


the  industry  that  Reynolds  made  competitive,  is  actu¬ 
ally  priced  no  higher  than  before  World  (far  11. 
\\  hat  else  has  come  even  close  to  holding  this  price 
line!  ^  our  dollar  is  worth  only  SiV  general  juir- 
chasing  power.  But  it’s  still  worth  lOOt*  in  aluminum ! 

lOO^^  dollar  value  plus  light  weight,  strength,  free¬ 
dom  from  rust,  and  cost-saving  workability.  That’s 
aluminum  .  .  .  Reynolds  Aluminum.  Take  advantage 
of  it... in  what  you  make,  in  what  you  buy. 
ReynoUls  Metals  Company,  General  Sales  Office, 
Louisville  1.  Kentucky 


liy  wrapping  leftovers  and  covering  howls  with 
Reynolds  \A  rap. 

But  that’s  not  all!  Aluminum  itself  is  a  powerful 
ally  in  the  fight  against  inflation.  Aluminum,  from 


rARrARE  STIIL  WORTH  100  CENTS  IN  AlUMINUMJ 


YOUR 


REYNOLDS 

ALUMINUM 


Aluminum  cuts  electrical  con¬ 
ductor  costs  up  to  45**»! 


Aluminum  windows  ore  solid  In  cors.  olumingm  cuts  cost,  im- 
volue. ••rustproof,  trouble*free.  proves  safety  ortd  performance. 


The  great  exponsian  decode 
in  Reyrtolds  33-yeor  history. 


SUPPORT  YOUR  COMMUNITY  CHEST-EVERYIODY  RENEPITS-EVeRYBODY  GIVES  I 
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AUMKMBS 

nOCAL! 


To  THE  Editor:  Freedom  of 
the  press  is  threatened  in  Brazil 
by  the  Brazilian  government,  and 
Brazilian  publishers  who  make  this 
charge  are  carrying  the  fight  to 
their  readers  through  their  own 
publications. 

The  Syndicate  de  Jornais  e  Re¬ 
vistas  do  Rio  de  Janeiro  (associa¬ 
tion  of  newspapers  and  magazines) 
has  just  published  a  series  of 
five  quarter-page  advertisements  in 
which  they  tell  their  readers  of  the 
problem  of  preserving  freedom  of 
the  press  against  the  inroads  being 
made  by  government  -  owned  and 
government-subsidized  newspapers. 

Two  of  the  28  daily  newspapers 
in  Rio  de  Janeiro  are  officially  and 
openly  owned  by  the  Government 
of  Brazil.  These  are  the  morning 
paper,  A  Martha  and  its  evening 
counterpart,  A  Noite.  In  addition, 
the  afternooner.  Ultima  Hora,  little 
more  than  a  year  old,  was  financed 
by  the  government  bank.  Banco  do 
Brasil,  and  Carlos  Lacerda,  pub¬ 
lisher  of  the  independent  news¬ 
paper,  Tribuna  da  Imprensa,  has 
openly  accused  the  administration 
of  President  Getulio  Vargas  of  fi¬ 
nancing  Ultima  Hora  to  the  extent 
of  about  $40,000,000  through  the 
Banco  do  Brasil. 

The  present  campaign  of  the 
publishers  is  an  outgrowth  of  last 
year’s  annual  meeting  of  the  Inter- 
American  Press  Association  at 
Montevideo,  Urguay. 

At  that  meeting  the  top  publish¬ 
ers  of  Brazil  offered  a  resolution 
condemning  government  ownership 
or  subsidization  of  newspapers. 
This  delegation  consisted  of  Dr. 
Herbert  Moses,  one  of  the  direc¬ 
tors  of  O  Globo,  leading  afternoon 
paper  in  Rio,  and  for  22  years 
president  of  the  Brazilian  Press 
Association;  Carlos  Lacerda,  pub¬ 
lisher  of  Tribuna  da  Imprensa; 
Carlos  Rizzini,  representing  the 
Diarios  Asociados  chain  owned  by 
Assis  Chateabriand,  owner  of  30 
newspapers,  radio  stations  and  one 
TV  station,  and  Paulo  Bitencourt, 
publisher  of  Brazil’s  most  inde¬ 
pendent  and  strongest  daily,  Cor¬ 
rea  da  Manila. 

In  their  present  action  the  news¬ 
paper  publishers  cite  as  the  most 
important  guarantees  for  freedom 
of  the  press  a  sufficiency  of  news¬ 
print  and  freedom  from  gogvern- 
ment  interference. 

“There  is  no  freedom  of  the 
press  without  freedom  of  news¬ 
print,  and  control  of  newsprint 
I  means  control  of  the  press,”  the 


publishers  declare.  They  point  oc 
that  newsprint  enters  Brazil  dutj- 
free,  but  is  controlled  by  the  go\ 
ernment,  each  newspaper  receivic| 
an  annual  quota.  These  quotas  al¬ 
ways  have  been  liberal,  in  accord¬ 
ance  with  the  declaration  by  Pnv 
ident  Vargas,  when  he  returned  to 
office  in  February,  1951,  guaraa 
teeing  freedom  of  the  press  in  ac¬ 
cordance  with  the  Brazilian  consti¬ 
tution. 


However,  about  a  month  ago 
the  Banco  do  Brasil,  of  which  Ri¬ 
cardo  Jaffet  is  president,  refused 
to  issue  any  more  foreign  a 
change  newsprint  imports,  declar¬ 
ing  the  Brazilian  paper  mill  ii 
Parana  could  supply  all  that  i 
needed.  The  one  mill  in  Brazil 
never  has  been  able  to  produce 
more  than  30  per  cent  of  the  news¬ 
print  consumed. 

The  ban  on  foreign  newsprint 
continued  for  two  days,  and  ms 
lifted  only  after  Moses,  as  head 
of  the  Brazilian  Press  Association, 
had  carried  the  fight  to  Finance 
Minister  Horacio  Lafer.  Jafet 
later  said  he  knew  nothing  of  the 
(Continued  on  page  4) 


Politics 

“At  Clarksburg,  W.  Va.,  his  not 
whistle-stop,  Truman  blasted  some 
more  at  the  Republicans,  gave  > 
pot  on  the  back  to  Louis  A.  John¬ 
son,  his  former  Secretary  of  D^ 
fense.”  —  Pittsburgh  (Pa.)  Post 
Gazette. 


“The  temptation  of  politicians 
has  been  great  to  accept  an  eass 
dollar,  milk  coat,  deep  freeze  « 
trip  to  a  fancy  resort.” — Karaa 
City  (Mo.)  Times. 


“It  would  give  the  people  > 
chance  to  ‘know’  their  next  Pres¬ 
ident — his  personality,  his  intell^ 
and  his  graft  of  public  affairs.”- 
Clarksdale  (Miss.)  Press-Registtt' i 


“He  was  promoted  to  polk* 
lieutenant,  from  a  serpcantcy."^ 
Philadelphia  Inquirer. 

*  Ik  4> 

Headline  in  Fresno  (Calif.)  ^ 
about  politicos  taking  oaths  of  of¬ 
fice:  “Take  Office  Baths.” 
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WASHINGTON  CALLING 

calls  the  turn  before  the  news  breaks! 


\S 


\iV 


\  J 


Sfevenson  Seen 
Trunnon  Choice 

[ _ -By  Marquis  Childs  ===== 

^  Vic  closest  associates  Presi- 

Washington,  Jan.  !^*!!fhat  has  long  been  his  inclination 

House.  Whs.  Is 

i  circumsxances  _ 


Ridgway  Staled 
To  Succeed  Ike 

- - By  Marquis  Childs  — — 


Eisenhower  will 


mand  at  a  °*inslw^o*‘*| 

I  from  the  ne*! 

t!SSS5.’^sr,S^cJS"'“"H 

I  in 


—  MARCH  29  — 
TRUMAN'S  PERSONAL 
ANNOUNCEMENT 


—  JULY  26  — 
STEVENSON  NAMED 
ON  THIRD  BALLOT 


—  APRIL  29  — 
RIDGWAY  NAMED 
TO  SUCCEED  IKE 


ALSO  .  .  .  On  June  11  Childs  wrote  that 
‘‘tactical  atomic  weapons  will  he  used  in 
Korea  hy  the  United  Nations  forces  if  the 
Communist  armies  launch  a  mass  attack^’ 
.  .  .  On  July  16  from  Tokyo,  Gen.  J. 
Lawton  Collins,  Army  Chief  of  Staff,  con* 


firmed  that  the  Allies  had  “other  means” 
than  those  already  being  usetl  in  Korea  and 
that  they  could  he  use<l  “in  a  pinch.” 
PLUS  .  .  .  exclusive  interviews  with  world 
leaders  on  all  phases  of  international  af* 
fairs. 


FOR  NEWS  BEFORE  IT  BREAKS.  FOR  KEEN  ANALYSIS  AFTER  IT  BREAKS,  MARQUIS 
CHILDS'  "WASHINGTON  CALLING"  RATES  AT  THE  TOP!  WIRE  FOR  SAMPLES  AND 
RATES! 


UNITED  FEATURES 
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continued  from  page  2 


ban,  and  blamed  a  minor  official 
for  it. 

The  price  of  newsprint  has  risen 
alarmingly  during  the  past  two 
years,  the  publishers  point  out. 
Two  years  ago  they  paid  about  ten 
and  one-third  cents  per  pound,  to¬ 
day  some  of  them  are  paying  as 
I  high  as  thirty-three  and  one-haif 
]  c.;nts  per  pound.  They  unanimous¬ 
ly  oppose  rumored  regulations 
which  would  restrict  imports  of 
newsprint  and  at  the  same  time 
force  newspapers  to  reduce  circula¬ 
tion  and  sizes  of  their  newspapers. 

“Any  measures  to  restrict  news¬ 
print  imports  involve  restrictions 
on  freedom  of  the  press,  especially 
when  such  measures  affect  only  the 
independent  press  and  not  those 
operated  by  the  government,”  the 
publishers  contend. 

They  also  point  out  that  Brazil 
is  one  of  the  few  countries  in  the 


world  which  requires  that  all  im¬ 
ported  newsprint  bear  a  special 
watermark.  This,  they  contend,  in¬ 
creases  the  cost  of  newsprint  and 
also  delays  supplies  because  the 
manufacturers  cannot  ship  run  of 
the  mill  paper  to  Brazil. 

Second  target  of  the  publishers 
is  the  mandatory  pay  increase 
granted  a  fortnight  ago  by  the  Re¬ 
gional  Labor  Tribunal  of  Rio  de 
laneiro  to  all  printers.  This  pay 
increase  amounts  to  57  per  cent  of 
the  salaries  paid  in  1948.  In  1949 
the  same  court  increased  printers’ 
wages  40  per  cent  over  their  1947 
base  pay.  The  publishers  have  ap¬ 
pealed  to  the  Supreme  Labor  Tri¬ 
bunal,  but  are  not  very  optimistic 
— they  feel  the  supreme  court  will 
grant  an  increase  of  at  least  40 
per  cent. 

The  publishers  are  unanimous  in 
declaring  that  this  pay  increase,  if 
it  goes  into  effect,  plus  another 
congressional  decree  affecting  edi¬ 
torial  department  workers,  com¬ 
bined  with  the  government  com¬ 
petition,  will  force  the  independ¬ 
ent  press  to  go  out  of  business  or 
sell  its  freedom  for  a  government 
subsidy. 

The  association  said  that  ap¬ 
prenticeship  at  printshops  has  been 
virtually  extinct  under  Brazilian 
labor  regulations,  and  there  is  a 
shortage  of  trained  personnel. 
Consequently,  most  printers  hold 
two  jobs — one  day,  one  night — 
and  some  even  hold  three.  Since 
printers  work  only  six  hours  per 
day,  and  there  is  considerable  lax¬ 
ity  on  the  part  of  shop  foremen, 
<his  is  easily  possible.  Many  men 
work  actually  only  two  or  three 
hours,  leaving  when  their  “task” 
is  completed.  On  Ultima  Hora, 
for  instance,  a  “day’s  work”  for 
a  page  makeup  man  is  four  full 
sized  pages.  One  of  their  makeup 
printers  collects  a  full  day’s  pay 
at  Ultima  Hora  for  four  full  sized 
pages,  working  about  four  hours — 


then  works  four  hours  at  night  al 
the  Brazil  Herald,  American-oper¬ 
ated  English-language  paper,  where 
he  makes  up  16  tabloid  pages.  All 
employes  work  six  days,  get  paid 
for  seven  days,  are  entitled  to 
three  weeks’  vacation  each  year, 
They  can  be  dismissed  only  upoo 
one  months’  notice,  or  month’i 
pay  in  lieu  of  notice,  and  receive 
one  month’s  dismissal  pay  for  each 
year  of  employment.  After  teo 
years  they  have  lifetime  jobs,  cat 
be  discharged  only  upon  payment 
of  heavy  indemnity,  never  less 
than  double  the  normal. 

According  to  the  publishers, 
street  sales  prices  (which  range 
from  three  cents  to  10  cents)  can¬ 
not  be  increased.  Advertising  rates 
also  have  reached  ceilings,  they 
say,  and  therefore  if  production 
costs  jump  57  per  cent,  the  pub¬ 
lishers  will  be  driven  out  of  busi¬ 
ness. 

Even  more  far-reaching  in  its 
effect  is  the  bill  which  has  been 
before  the  Brazilian  Congress  for 
many  months,  setting  new  regula¬ 
tions  to  govern  pay  and  working 
conditions  of  editorial  department 
employes. 

This  bill,  which  has  twice  been 
declared  unconstitutional  by  a  con¬ 
gressional  committee,  but  which  is 
still  being  debated  and  most  likely 
will  be  passed,  itemizes  individual 
jobs  and  sets  minimum  salaries  for 
those  jobs — something  which  has 
never  been  done  in  any  other  in¬ 
dustry,  and  which  is  in  conflict 
with  the  minimum  wage  provisions 
of  the  constitution. 


(Continued  on  page  52) 
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50  Years  Ago — Getting  the 
story  of  Governor  Stone’s  visit  to 
J.  P.  Morgan’s  office  to  discuss 
the  steel  strike  “exemplifies  the 
strenuous  proposition  that  nesn- 
papermen  must  often  face  in  fol¬ 
lowing  an  item  that  the  people 
are  entitled  to,  but  which  those 
high  in  authority  are  determined 
shall  be  kept  from  the  public 
prints.” 


30  Years  Ago — ^The  Hears 
papers  reduce  from  W/i  to  1- 
ems  and  use  70-inch  instead  of 
72-inch  newsprint. 


10  Years  Ago— C.  E.  Palme 
pagaers  in  Arkansas  inaugurate  the 
first  complete  circuit  transmittii! 
type  (via  tape). 


n 
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Forty  of  the  50  biggest  ne«v 
paper  advertisers  in  1951  arc  fin® 
whose  stocks  are  listed  on  the 
New  York  Stock  Exchange,  the 
Exchange  Magazine  reports. 
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And  there's  a  big  differ¬ 
ence  between  the  average 
good  newspaper  and  the 
Champion  CHRONICLE. 
For  example  .  .  . 


ADVERTISING  LINAGE  IN  HOUSTON  NEWSPAPERS 
First  Six  Months  1952 

(Source;  Media  Records) 


PRESS 


General. 


Clauified 


99t,628 


Totol  Advertising 


CHRONICLE  TOTAL  ADVERTISING 

I  Over  POST  -  6.011,096  lines  or  50.6% 
Over,  PRESS -12,643,250  lines  or  240.9% 


The  Chronicle  carried  over  three^uarter  million  liner  more 
than  both  other  neu>$paper»  combined. 


For  additional  faett  about  the  No.  I 
paper  in  the  South's  Mo.  I  market,  contact 
your  nearest  Branham  Company  Office. 


^he  Houston  Chronicle 

iESSC  R  JONES,  PwblisfMr  R.  W.  McCARTHY,  AdvrfiMimg  DJrador 

JOHN  T.  JONK  Jr-,  M.  J.  GItRONS,  Notfowof  A4vBititimg  Mowogof 


CHRONICLE 

POST 

10,253,098 

6,852,384 

1,954,290 

1,457,747 

658,985 

509,714 

4,889,431 

2,923,098 

17,891,549 

11,880,453 

Idea  su99esfed  by  CLAREDON  MOWER, 
S.  S.  S.  Company,  Atlanta,  Geor9ia 


In  Chicago,  it  takes  2  — 

to  hatch  your  sales  plans 


BECAUSE  .  .  .  Chicago  has  outgrown  the  power  of  any 
single  daily  newspaper  to  reach  even  half  of  your  city 
and  suburban  prospects.* 

Today  it  takes  two  daily  newspapers  to  reach  a  majority 
of  the  market— and  for  most  net  unduplicated  coverage, 
one  of  your  two  must  be  The  Chicago  Sun -Times! 


the  Publication  Research  Service  study,  “Chicago  Daily  Newspaper 
Coverage  and  Duplication,  1951,”  or  write  us  for  details. 


CHICAGO 


SUN-TIMES 


CONCENTRATED  WHERE  MOST  OF  THE  BUYING  IS  DONE 


211  W.  Wacker  Drive,  Chicago  6 


250  Park  Avenue,  New  York  17 


total  circulation.  550,293  AVERAGE  NET  PAID  DAILY  (ABC  PUBLISHER'S  STATEMENT  FOR  6  MONTHS  ENDING  MARCH  31,  1952) 
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Mud  and  Maharajahs 
on  the  Prickly  Heat  Beat 


For  almost  half  his  40  years,  Robert  Trum¬ 
bull  has  been  chasing  news  along  what  he 
laughingly  calls  “the  prickly  heat  beat.” 
He  has  crossed  the  equator  so  many  times, 
Father  Neptune  calls  him  Bob.  He  has 
covered  assignments  in  every  country  in 
Asia.  Today,  from  New  Delhi,  he  covers 
India,  Pakistan,  Ceylon,  Afghanistan  and 
Nepal  for  The  New  York  Times,  squatting 
in  a  mud  hut  one  day,  luxuriating  in  a 
maharajah’s  palace  the  next. 

He  started  in  1933,  fresh  out  of  the  Uni¬ 
versity  of  Washington,  at  Seattle,  on  the 
Honolulu  Advertiser.  Two  years  later  he 
was  city  editor.  In  1941,  right  after  Pearl 
Harbor,  he  joined  The  New  York  Times. 
Four  years  later,  as  one 
of  the  few  who  saw  the 
Pacific  war  from  start  to 
finish,  he  covered  the  Jap¬ 
anese  surrender  aboard 
the  U.  S.  S.  Missouri. 

Between  Pearl  Harbor 
and  the  Missouri,  how¬ 
ever,  Bob  Trumbull  had 
seen  rugged  action.  He 
had  made  combat  land¬ 
ings  in  the  Gilberts,  the 
Marshalls,  the  Marianas, 
on  I  wo  Jima.  He  had 
covered  13  active  naval 
engagements  from  the 
decks  of  U.  S.  warships. 

He  had  landed  in  Japan 
with  the  first  U.  S.  Ma¬ 
rines.  His  “outstanding 
performance  and  service”  won  him  a  U.  S. 
Navy  Department  commendation. 

He  had  also  found  time  to  write  two  books. 
His  best-seller,  “The  Raft,”  was  an  expan¬ 
sion  of  his  story  in  The  New  York  Times 
of  the  34-day  ordeal  of  three  Navy  fliers 
on  a  rubber  raft  in  the  Pacific.  His  “Silver- 
sides”  is  the  story  of  a  U.  S.  sub. 

War’s  end  brought  him  neither  peace  nor 


rest.  He  covered  the  first  war  crimes  trial 
in  history,  General  Tomoyuki  Yamashita’s. 
Then  General  Homma’s,  of  Bataan  Death 
March  infamy. 

He  was  the  first  reporter  to  visit  the 
Japanese  bases  at  Truk,  Yap,  Polape  and 
the  Upper  Palaus  since  they  had  been 
closed  to  foreigners  in  the  Thirties. 

He  was  the  last  reporter  to  interview  Ho 
Chi  Minh,  Communist  Viet-Minh  leader, 
just  before  he  gave  the  order  that  exploded 
into  the  Indo-China  war. 

He  was  in  Karachi  at  noon  the  day  Pakistan 
became  a  nation.  He  was  at  Delhi  that 
night  to  see  India  become  a  nation.  He 
covered  the  Punjab  riots,  Gandhi’s  slaying, 
the  Kashmir  war. 

Bob  Trumbull’s  report¬ 
ing,  colorful  and  exciting, 
brings  universal  praise. 
Typical  is  what  one 
reader  wrote,  that  it  is 
“another  instance  of  the 
behind-the-news  and 
ahead-of-the-news  report¬ 
ing  that  makes  The  New 
York  Times  indispensa¬ 
ble  for  me.” 

On  The  Times  staff  all 
over  the  world  are  many 
able  and  expert  reporters 
and  editors  like  Bob 
Trumbull.  They  team  up 
to  produce  every  day  an 
alert,  vigorous,  alive 
newspaper  that  is  differ¬ 
ent  from  any  other  you  know.  It  has  the 
biggest  and  most  versatile  staff.  It  gives 
readers  the  most  news. 

And  when  readers  get  more  out  of  a  news¬ 
paper,  advertisers  get  more,  too.  Let  us 
tell  you  more  about  today’s  Times.  You’ll 
understand  then  why  The  Times  has  been 
New  York’s  advertising  leader  for  33 
uninterrupted  years. 
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Truman  Seconds  Stevenson, 
Sneers  at  Press  Opinion 


Won't  Make  Any  Difference  Again, 
He  Soys,  If  News  Reports  Are  True 


Portland,  Ore. — Gov.  Adlai  E. 
Stevenson  of  Illinois  told  the  Ore¬ 
gon  press  here  Sept.  8  that  he  is 
“considerably  concerned  when  I 
see  the  extent  to  which  we  are 
developing  a  one-party  press  in  a 
two-party  country.” 

The  Democratic  candidate  for 
president  spoke  at  a  luncheon  at  the 
Benson  Hotel.  His  host  was  P.  L. 
hckson,  publisher  and  editor  of 
the  Journal.  Guests  included  pub¬ 
lishers  of  Oregon  daily  and  weekly 
newspapers  and  managers  of  Ore¬ 
gon  radio  stations,  as  well  as  the 
newsmen  with  the  governor’s  tour. 

Personal  invitations  were  issued 
to  about  150  and  more  than  100 
persons  attended,  some  coming 
more  than  350  miles.  Through  a 
misunderstanding  with  the  govern¬ 
or's  headquarters  in  Springfield, 
the  meeting  was  originally  set  up 
as  a  news  conference.  Because  the 
Governor  has  consistently  refused 
press  interviews,  the  program  was 
changed.  He  gave  an  informal,  pre¬ 
pared  talk  and  then  devoted  15 
minutes  to  the  discussion  of  seven 
I  questions  which  had  been  written 
and  turned  in  by  Oregon  publish- 
ere  before  the  luncheon. 

The  Democratic  presidential 
'nominee,  his  party  and  the  guests 
were  welcomed  by  Mr.  Jackson, 
who  remarked  that  he  and  Gov¬ 
ernor  Stevenson  had  occupied 
‘rooms  in  the  same  wing  of  the 
I  same  dormitory  at  Princeton  Uni- 
''ersity,  although  at  different  years. 

Among  guests  at  the  head  table 
'We  Mr.  Jackson’s  mother,  Mrs. 
yC-  S.  Jackson,  widow  of  the 
;  founder  of  the  paper,  who  will 
i  observe  her  90th  birthday  anniver- 
on  Sept.  20;  and  Mrs.  Theron 
Fell,  a  third  cousin  of  Gover- 
iHor  Stevenson. 

Others  at  the  head  table  were 
i  Borden  Stevenson,  son  of  the  gov¬ 
ernor;  Wilson  Wyatt,  his  campaign 
’’r.ir.agcr;  William  Flanagan,  press 
l«cretary  for  the  governor;  Charles 
’■  Stanton,  publisher  of  the  Rose- 
\burg  News-Review  and  president 
of  Oregon  Newspaper  Publishers 
Assixiation;  R.  M.  Brown,  man- 
^Ser  of  KPOJ,  and  Tom  Hum- 
i'nrey,  editor  of  the  Journal’s  ed¬ 
itorial  page,  who  introduced  Gov- 
nor  Stevenson. 


Washington  —  President  Tru¬ 
man  sneered  at  editorial  opinion 
of  the  nation’s  daily  and  periodi¬ 
cal  press  during  his  news  con¬ 
ference  Sept.  11. 

The  President  said  he  didn’t 
care  a  hoot  what  newspapers  say 
about  him  and  Democratic  candi¬ 
dates  on  their  editorial  pages,  so 
long  as  the  editors  get  the  truth 
in  their  news  columns. 

In  a  prepared  statement,  Mr. 
Truman  said: 

“You  know,  at  the  Chicago  con¬ 
vention.  1  said  the  Republicans 
have  nearly  all  the  newspapers  and 
magazines  on  their  side. 

“Governor  Stevenson,  the  other 
day,  in  Oregon,  had  something  to 
say  on  this  situation.  I  agree  with 
what  he  said,  and  would  like  to 
add  just  what  1  mean  by  Repub¬ 
lican  control  of  the  press. 

“In  1948,  only  10.3  per  cent  of 
the  1,769  daily  papers  in  this 
country  supported  the  Democratic 
candidate,  and  almost  all  the  big 
circulation  magazines  were  pro- 
Republican.  I  don’t  think  the  sit¬ 
uation  has  changed  much  since 
then. 

“In  Michigan,  in  1948,  for  in¬ 
stance,  not  one  of  the  53  daily 
papers  supported  the  Democratic 
ticket. 

“In  New  York,  only  4  per  cent 
of  the  papers  were  for  the  Demo¬ 
crats.  In  Pennsylvania,  1.5  per 
cent.  In  Illinois,  3.4  per  cent.  In 


Ohio,  4  per  cent.  In  California,  4.8 
per  cent. 

“The  one-party  press  situation  is 
of  course  particularly  tough  for 
Democratic  congressional  candi¬ 
dates,  who  get  even  less  opportuni¬ 
ty  to  state  their  case  in  their  local 
Republican  papers  than  does  the 
Democratic  presidential  candidate. 

“Now,  I  do  not  expect  that  list¬ 
ing  these  figures  will  result  in  any 
switches  from  the  Republican  to 
the  Democratic  party.  Newspa¬ 
pers — especially  daily  newspapers 
— have  become  big  business,  and 
big  business  traditionally  has  al¬ 
ways  been  Republican. 

“I  suggest  that  Americans  bear 
this  in  mind,  and  add  a  dash  of 
salt  to  every  Republican  helping 
of  news,  especially  in  those  many 
papers  and  magazines  which  do 
not  give  a  fair  balance  of  news 
between  the  two  major  parties. 

“If  democracy  is  to  work  prop¬ 
erly,  the  people  must  be  able  to 
read  and  hear  not  only  the  Re¬ 
publican  story  but  the  Democratic 
as  well.  Our  newspapers,  maga¬ 
zines,  radio  and  TV  have  a  great 
responsibility  to  be  fair  in  this  and 
in  all  other  campaigns. 

“I  want  to  add  a  comment  to 
that,  that  I  don’t  think  it  makes 
much  difference  what  they  do.  I 
have  had  some  experience  with  the 
situation  for  over  30  years,  and  as 
far  as  1  can  remember,  I  never  had 
the  support  of  the  metropolitan 
press  in  Missouri  when  I  was  run¬ 
ning  for  the  Senate,  and  I  never 
needed  it. 

“In  1948,  I  read  you  the  figures, 
and  I  think  it  is  a  rather  pitiful 


No  General  Order 

ClevelanilT-Governor  Steven¬ 
son's  criticism  of  the  “one-party 
press”  brought  this  comment 
from  Charles  F.  McCahill,  pres¬ 
ident  of  the  American  News¬ 
paper  Publishers  Association: 

“Fortunately,  there  is  no 
power  in  this  country  to  stand¬ 
ardize  the  editorial  views  of  any 
editor  or  publisher.” 


situation — the  small  amount  of 
political  influence  that  the  great 
free  press  of  the  United  States  has. 

“It  is  a  good  thing  for  the  coun¬ 
try,  and  I  am  not  worried  about 
the  situation,  but  1  am  calling 
these  things — nailing  this  thing 
down — for  the  simple  reason  that 
1  am  very  anxious  to  see  in  the 
news  columns  a  fair  approach  to 
this  thing. 

“I  will  say  this,  that  fairness  has 
been  increasing,  since  Governor 
Stevenson’s  speech.” 


Adlai  Said: 
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A  PRESSING  ENGAGEMENT — Pictured  at  the  reception  given  by 
the  Oregon  Journal  in  Portland:  Left  to  right — Tom  Humphrey,  editor 
of  the  editorial  page;  Mrs.  C.  S.  Jackson,  mother  of  the  publisher; 
Governor  Stevenson,  and  P.  L.  Jackson,  publisher. 


Following  is  the  text  of  Gov¬ 
ernor  Stevenson’s  remarks  con¬ 
cerning  the  press: 

It  is  very  pleasant  to  consider 
today  that  1  have  a  group  of  edi¬ 
tors  and  publishers  temporarily  at 
my  mercy.  I  know  it  won’t  last 
long.  But,  since  the  press — some 
of  it — keeps  describing  me  as  a 
captive  candidate,  1  particularly 
enjoy  the  opportunity  of  speaking 
to  a  captive  audience. 

In  addition,  1  have  had  a  strange 
feeling  these  past  weeks  that  peo¬ 
ple  are  following  me.  They  all 
seem  to  be  friendly,  inquisitive  and 
rumpled;  they  wear  hats  and  keep 
writing  things  down  on  pieces  of 
paper.  I  cannot  drink  a  milk  shake 
or  put  on  a  pair  of  shoes  without 
their  friendly  but  implacable  sur¬ 
veillance. 

Given  this  relentless  observation, 
I  find  it  an  agreeable  change  to 
stand  here  and  look  straight  back 
at  such  a  distinguished  group  of 
what  I  believe  are  called  “opinion 
molders.” 

If  ignorance,  apathy  and  exces¬ 
sive  partisanship  are  still  the  great¬ 
est  enemies  of  democracy — as  I 
believe  Bryce  said  some  forty  or 
fifty  years  ago — then  of  course  it 
is  up  to  a  free  press  to  help  us 
on  all  three  counts  and  all  the 
time.  Otherwise  neither  democratic 
government  nor  a  free  press  can 
be  sure  of  permanency.  In  short, 
{Continued  on  page  75) 
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Roy  Howard  ! 
Orders  Full 
Political  News 

A  call  for  “well-balanced,  adt 
quate  and  objective”  coverage  «' 
the  activities  of  both  the  Demo¬ 
cratic  and  the  Republican  partie 
columns  of  !h 


Crowd  Climbs 
Press  Rail  at 
Ike  Rally 


Philadelphia — The  record- 
sniashing  Ike  political  rally  audi¬ 
ence  here  Sept.  4  got  out  of  hand 
and  overran  the  press  section. 

Rally  officials  claimed  they  did 
not  have  enough  policemen  to  en¬ 
force  the  press  reservations.  About 
300  seats  were  set  aside,  with  in¬ 
dividually  numbered  tickets  issued 
to  regional  newspapermen  and 
those  traveling  with  Eisenhower. 

But  when  the  big  crush  of  hu¬ 
manity  began  to  overflow  Conven¬ 
tion  Hall  the  spectators,  some  of 
whom  could  not  get  to  their  own 
reserved  seats,  began  to  climb  the 
railings  into  the  press  section, 
which  was  set  up  on  the  pattern 
of  the  national  convention,  flank¬ 
ing  both  sides  of  the  center  stage. 

Le  Roy  V.  Greene,  special  ad¬ 
ministrative  assistant  to  National 
Republican  Chairman  Arthur  E. 
Summerfield.  who  engineered  the 
rally  to  keep  it  on  schedule,  called 
frantically  for  more  policemen  and 
sergeants-at-arms  when  the  crowd 
began  breaking  through. 

In  some  cases  Mr.  Greene  per¬ 
sonally  grabbed  unauthorized  in¬ 
dividuals  and  hustled  them  from 
the  reserved  portion  of  the  hall. 
But  many  Ike  backers  got  into  the 
press  seats  and  stayed  there.  In¬ 
dividual  news  reporters  had  to  do 
their  own  bouncing  to  get  their 
seats. 

Standees  along  a  low  railing  be¬ 
tween  the  press  section  and  the 
convention  hall  floor  made  it  im¬ 
possible  for  reporters  to  survey  the 
audience  without  standing  on  their 
chairs  or  work  benches.  Eventual¬ 
ly,  police  made  those  insisting  on 
staying  at  the  railing  kneel  down — 
they  also  cut  off  the  stage  view 
of  those  seated  in  the  floor  audi¬ 
ence.  With  the  kneeling  Repub¬ 
licans,  the  audience-press  section 
division  resembled  an  altar  rail. 
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in  the  news 
Scripps-Howard  Newspapers  dur 
ing  the  current  presidential  cam 
paign  was  sounded  this  week  b\ 
Roy  W.  Howard,  editor  of  tit 
New  York  World  -  Telegram  m 
Sun  and  president  of  the  Scripp 
Howard  Newspapers. 

Reflected  against  Mr.  Howard's 
appeal  for  “a  new  high  in  perform- 
objective  treatment  of 


ance 

the  campaign  in  its  news  columm 
is  the  fact  that  the  Scripps-Hoi- 
ard  organization,  by  unanimoto 
vote  of  its  editors,  declared  in  fa¬ 
vor  of  the  Republican  nomina 
several  months  ago  and  has  sinct 
been  vigorously  supporting  him. 

“I  think  that  not  only  the  chr 
acter  of  the  two  leading  candidate 
but  every  dictate  of  good  journal¬ 
ism  makes  it  important  for  m  to 
achieve  a  new  high  record  of  tk 
fairness  and  objectivity  of  oc 
editor  and  publisher  of  the  Gouv-  news  coverage  of  the  campaign,’ 
erneur  (N.  Y.)  Tribune-Press  and  Mr.  Howard  said, 
the  Canton  (N.  Y.)  St.  Lawrence  “In  those  cities  where  the  Demo- 
Plaindealer,  and  Bernard  E.  Est-  cratic  national  candidate  has  no 
ers,  editor-publisher  of  the  Houl-  newspaper  support,  our  obligatk* 


WE  LIKE  IKE  ,  ,  .  that’s  the  slogan  around  270  Park  Avenue,  where 
Kudner  Agency  has  set  up  a  special  campaign  headquarters  for 
Dwight  D.  Eisenhower,  Kudner  and  BBD&O  are  handling  the  Repub¬ 
lican  National  Committee  advertising  program  jointly.  During  the  day, 
Rand  J.  (Dusty)  Dustman,  right,  says  he  serves  as  a  “listening  post” 
to  anyone  who  drops  in. 


'Grass  Roots' 
Editors  Favor 
Ike's  Election 


F  tion’s  “special  correspondent”  on  cities,  than  needs  be  the  case « 

of  fh).  a  tour  of  21  countries  of  Europe,  cities  where  the  Democratic  cawt- 
'  f  and  his  articles  were  syndicated  date  has  adequate  journalistic  sup- 
ack  Ste-  members  in  42  Port.” 

nade  up  .  " 

Mr.  Esters  is  the  immediate  past  Haiklo'W  in  Boston 
ng  Gen-  president  of  NEA.  Ward-Griffith  Co.,  Inc.,  newspf 

same  as  addition  to  a  weekly  news-  per  representatives,  announces  tk 

i  &  Pub-  letter  distributed  to  the  weekly  appointment  of  Arnold  Harklo** 
press.  Weekly  Newspaper  Editors  manager  of  the  Boston  office.  Mi 
"  check-  fo*"  Eisenhower-Nixon  also  plans  Harklow  was  assistant  to  the  la» 
iary  got  coverage  of  the  campaign  tours  by  Aubrey  C.  MacCarey  and  pre 
dies  and  weekly  editors.  Recently,  Don  viously  was  a  member  of  the  *!• 
Brown,  editor  and  publisher  of  the  vertising  sales  staff  of  the 
editorial  weekly  Journal  at  Waseca,  Minn,  idence  Journal-Bulletin.  Jack  Reii 
t  of  the  handled  the  story  of  the  Eisen-  Jr.,  will  join  the  company  as  awL? 
It  of  the  bower  visit  to  Rochester,  and  to  ant  to  Mr.  Harklow  on  Sept.  U- 
14  2  ner  Kasson,  Minn,  for  the  National  ■ 
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Press  for  Adlai 

Washington — An  overwhelm¬ 
ing  majority  of  the  reporters 
covering  General  Eisenhower’s 
campaign  want  his  Democratic 
opponent.  Gov.  Adlai  E.  Steven¬ 
son,  to  win. 

A  poll  on  presidential  pref¬ 
erences  this  week  showed  24  for 
Stevenson;  7  for  Eisenhower; 
6  undecided. 


fered.  The  entrant  picks  eitl- 
Eisenhower  or  Stevenson  to  win  i' 
each  of  the  48  states,  then  prediC- 
the  popular  vote  totals  for  Pit' 
dential  candidates. 

The  San  Francisco  (C^ 
Call-Bulletin’s  contest  has 
ent  angle,  offering  $2,000  in  ^ 


Editors  Pool  Coverage 
Of  GOP  Campaign 

With  the  support  of  more  than 
7.^0  weekly  newspaper  editors  rep¬ 
resenting  nearly  every  state,  two 
publishers  have  organized  Weekly 
Newspaper  Editors  for  Eisenhow¬ 
er-Nixon.  in  the  press  section  of 
Citizens  for  Eisenhower-Nixon. 

They  are  Mason  Rossiter  Smith, 


Any  article  appearing  in  this  pub¬ 
lication  may  be  reproduced  pro¬ 
vided  acknowledgment  is  made  of 
the  Editor  &  Publisher  copyright 
and  the  date  of  issue. 


fense  Bonds  to  winners  who  st#* 
in  affidavits  pledging  they  will  vo<l 
in  the  election. 
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15,000  Voices  Sought 
To  ‘Sell’  Newspapers 


VS 

:ed,  ad(' 
erage  of 
:  Demo- 1 
n  partie 
of  th: 
lers  dui 
ial  car 
week  b) 
of  HkI 
ram  or.. 
Scripps- 

^oward'i 
perform- 
mem  of 
columm 
>ps-Hoi- 
lanimom 
:d  in  fi- 
nomioR 
las  siia 
g  him. 
the  chr- 
tndidate 
jounul- 
or  ust 
d  of  th 
of  oc 
mpaign,' 

le  Deii» 
has  M 
tbligatki 

even  ue- 
irger  wl- 
lative  to 
n  in  sud 
I  case  a 
tic  cant 
istic  sup- 


n 

,  newspa 
inces  li* 
irklowB 
ffice.  Mr 
I  the  Itf 
and  pt^ 
f  the  id- 
he  Prc- 
ack  IW 
as  assis!' 

;pt.  15. 


eing  cC 
le  Hear* 

■  title  e', 
nd  SOB*] 
nt”  head 


13,  195^ 


By  Jerry  Walker 

Lake  Placid,  N.  Y. — Leaders  in 
the  stepped-up  drive  to  sell  news¬ 
paper  advertising  alerted  New 
York  State  publishers  here  this 
week  to  the  necessity  to  unite  the 
voices  of  15,000  salesmen  all  over 
the  country  in  a  single-purpose 
story  that  will  convince  retailers 
and  distributors  that  Newspapers 
are  the  best  medium. 

General  advertising  linage  is 
dipping  because  the  men  who  have 
much  to  say  about  the  choice  of 
medium  are  being  indoctrinated 
with  magazine  and  broadcast  pro¬ 
paganda  while  newspapers  remain 
silent  on  the  all-important  home 
front. 

One  speaker  after  another 
drummed  that  theme  into  the 
minds  of  some  200  business  exec¬ 
utives  from  member  newspapers 
of  the  New  York  State  Publishers 
Association,  in  annual  convention 
Sept.  7-9  at  the  Whiteface  Inn. 

Frank  E.  Gannett,  president  of  the 
Gannett  Newspapers  and  first  pres¬ 
ident  of  NYSPA,  summed  up  the 
panel  discussion  with  the  admoni¬ 
tion  that  more  advertising  is  a 
“must”  for  newspapers. 

Smaller  Slice  of  Pie 
The  principal  session  of  the 
convention  was  devoted  to  adver¬ 
tising  with  Russell  C.  Harris,  Buf¬ 
falo  Courier-Express,  setting  the 
stage  with  facts  and  figures  that 
show  how  newspapers  are  getting 
a  smaller  slice  of  the  national  ex¬ 
penditures  while  other  competitive 
media  increase  their  portion  by 
the  use  of  spurious  audience 
claims. 

Mr.  Harris,  who  is  chairman  of 
the  sales  development  committee 
of  the  Newspaper  Advertising  Ex¬ 
ecutives  Association,  saluted  those 
few  newspapers,  large  and  small, 
that  have  l^gun  to  counterattack 
magazine  claims  of  local  penetra¬ 
tion.  As  examples  of  what  the 
smaller  papers  might  do  he  singled 

out  an  advertisement  in  the  Sidney  .  .  ...  . 

(Ohio)  Daily  News  which  smashed  Publishers 

the  magazine  story  there  by  an  can  go  beyond  the  10  per  cent  for- 
illustration  showing  nine  out  of  10  ^ 

homes  x-ed  out  when  the  true 
magazine  sales  figures  are  applied, 
as  contrasted  to  complete  coverage 
by  the  newspaper. 

A  booklet  issued  by  the  Carroll 


merchandising  effort  promoted  by 
one  radio  network  (NBC)  you 
will  see  readily  how  far  ahead  the 
newspapers  are,”  Mr.  Harris  said. 

Must  Reverse  Surveys 

Allen  B.  Sikes,  field  director  of 
the  Bureau  of  Advertising,  fol¬ 
lowed  Mr.  Harris’  talk  with  the 
'‘Acres  of  Diamonds”  presentation 
and  urged  local  adaptations  of  it 
for  showing  to  manufacturers’ 
sales  forces  as  one  attempt  to  re¬ 
verse  the  surveys  which  now  make 
newspapers  second  or  third  choice 
in  the  salesmen’s  recommendation 
of  media. 

“We  may  look  for  improvement 
in  general  advertising  linage  by 
1954,  but  there  will  be  none  even 
then  unless  you  get  busy  and  have 
your  local  space  salesmen  tell  the 
Newspaper  story  where  it’s  never 
been  told  before,”  said  Herbert  W. 
Moloney,  president  of  Moloney, 
Regan  &  Schmitt,  in  the  third  part 
of  the  discussion. 

Newspapers,  and  not  any  one 
newspaper,  must  be  sold  to  the 
local  level  representatives  of  man¬ 
ufacturers,  Mr.  Moloney  empha¬ 
sized  as  he  advocated  an  imme¬ 
diate  nationwide  plan  in  which 


every  one  of  the  12,000  salesmen  “ 
employed  to  sell  retail  advertising 
augment  the  force  of  3,000  selling 
general  advertising  in  telling  the 
newspaper  story  to  every  one  of 
their  contacts  every  day. 

By  Far  the  Best  Medium 

The  Newspaper  may  not  be  the 
only  medium,  but  it  is  by  far  the 
best  medium,  as  evidenced  by  the 
investment  of  $3,000,000  a  day  by 
advertisers,  Mr.  Moloney  declared. 
He  questioned  why  it  should  be 
necessary  for  the  Heinz  Company 
itself  to  sell  grocers  on  newspapers. 

“Why  shouldn’t  those  250,000 
retail  grocers,  having  already  been 
sold  on  newspaper  advertising,  sell 
newspaper  advertising  to  the  Heinz 
Company?” 

NAEA,  the  Bureau  and  the 
American  Association  of  Newspa¬ 
per  Representatives  have  joined  in 
three  of  these  “pep”  talks  to  the 
combined  sales  forces  of  newspa¬ 
pers  to  date — in  Toledo,  Pittsburgh 
and  San  Francisco — and  will  pre¬ 
sent  the  next  in  Los  Angeles  as 
the  takeoff  on  a  national  scale. 

Belated  Attack 

The  newspaper  story  that’s  being 
♦old  now,  Mr.  Moloney  said, 
should  have  been  told  three  years 
ago.  It  should  be  borne  in  mind, 
he  advised,  that  advertising  goes 
into  media,  not  into  cities. 

The  Sinclair  oil  account  was 
withdrawn  from  newspapers  recent¬ 
ly,  Mr.  Moloney  related,  because 
the  headquarters  executives  in  New 


WSB  Member  Sees 
Pay  Scales  at  Peak 

Lake  Placid,  N.  Y. — An  indus¬ 
try  member  of  the  regional  Wage 
Stabilization  Board  told  New  York 
State  publishers  here  this  week 
that  the  “dollar  won’t  be  worth  a 
nickel”  if  newspapers  extend  their 
generosity  in  pay  and  fringe  bene¬ 
fits  beyond  the  present  10-5  for¬ 
mula. 

Directing  a  few  of  his  remarks 
to  mechanical  unions  in  newspa¬ 
per  shops,  Tracy  Ferguson,  Syra¬ 
cuse  attorney,  said  he  personally 


benefits. 

If  and  when  any  publisher 
breaks  through,  the  WSB  member 
asserted,  “our  economy  will  be 
gone.”  He  based  his  observations, 
,,  V  o*'  experience  of  sev- 

1  owa)  Dai/y  Times  Herald,  with  g^al  months  in  processing  applica- 
circulation  of  1700,  also  won  tions  for  approval  to  exceed  the 
•  praise  as  an  ideal  effort  formula.  Only  two  cases  involving 

in  the  campaign  to  “get  the  pic-  newspapers,  and  both  of  those  in 
lure  straight.”  ,he  matter  of  fringe  benefits,  had 

Merchandising,  he  said,  is  ad-  come  before  the  board,  he  report- 
nittedly  a  controversial  subject  in  ed. 

|he  newspaper  business,  but  NAEA  The  reason,  he  explained,  is  that 
IS  striving  to  show  the  need  for  the  newspaper  industry  has  been 
more  of  it  and  to  impress  upon  ad-  much  more  generous  than  other 
''ertisers  the  fact  that  newspapers  industries  and  its  wage  scales  at 
pve  much  more  cooperation  than  the  formula  date  were  far  better 
radio  or  magazines  can  provide.  than  most  of  those  in  effect  in 
“If  you  will  review  the  $500,000  other  industries. 
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In  his  view,  Mr.  Ferguson  said, 
the  newspaper  industry  is  the  cur¬ 
rent  bellwether  for  the  nation’s 
economy,  even  despite  the  settle¬ 
ment  in  the  steel  industry. 

“In  the  event  a  publisher  ap¬ 
proaches  the  board  for  permission 
to  exceed  the  formula,”  he  re¬ 
marked,  “we  must  assume,  of 
course,  that  there  is  no  pressure 
upon  him.” 

The  publishers  got  into  a  dis¬ 
cussion  of  rising  costs  in  a  seminar 
led  by  J.  Montgomery  Curtis,  di¬ 
rector  of  the  American  Press  In¬ 
stitute.  He  set  the  stage  with  the 
comment  that  he  has  concluded 
from  a  study  of  51  newspapers 
that  those  which  adhere  to  quality 
in  news  coverage  and  makeup  are 
more  solid  financially  than  “gee 
whiz”  papers  which  put  emphasis 
on  entertainment. 

“The  only  trouble  with  general¬ 
izing  on  this  theme,”  Mr.  Curtis 
admitted,  “is  that  you  can  point 
out  several  brilliant  exceptions.” 

But  the  rule  holds  well,  he  said, 
for  papers  of  general  appeal  pub¬ 
lished  in  normally  progressive 
communities.  There,  he  main¬ 
tained,  readers  prefer  newspapers 
which  emphasize  local  news  and 
present  it  in  an  orderly  fashion. 
In  such  papers,  entertainment  val¬ 
ues  are  found  in  the  news  itself. 


Buisch  and  Miller 
Elected  by  NYSPA 

Lake  Placid,  N.  Y. — Louis  G. 
Buisch,  who  recently  laid  down 
the  gavel  as  president  of  the  small¬ 
er  New  York 
Press  Associa¬ 
tion,  is  the  new 
leader  of  the 
New  York  State 
Publishers  Asso¬ 
ciation.  He  is  gen¬ 
eral  manager  of 
the  Hornell  Trib¬ 
une. 

Mr.  Buisch  was 
elected  to  suc¬ 
ceed  Edward  J. 

Hughes,  Port  Buisch 
Chester  Daily  Item,  and  Paul  Mil¬ 
ler,  Gannett  Newspapers,  was 
chosen  for  the  vicepresidency. 
James  H.  Righter,  Bu0alo  Evening 
News,  was  named  secretary-treas¬ 
urer,  succeeding  Herbert  W. 
Cruikshank.  Gannett  Newspapers, 
who  retired. 

Word  was  received  that  Karl  H. 
Thiesing.  executive  secretary,  was 
returning  to  work  after  a  serious 
illness.  His  assistant,  John  £. 
Heselden.  ran  the  meeting. 

York  followed  the  recommendation 
that  came  from  down  the  line. 

"The  situation  is  very  serious,” 
Mr.  Moloney  concluded.  “News¬ 
papers  must  be  sold  and  sold 
hard.” 

Appeal  to  the  Masses 
.An  appeal  to  publishers  to  main¬ 
tain  their  newspapers  as  the  mass 
medium  was  made  by  Arthur  H. 
■Red”  Motley,  publisher  of  Parade. 

Only  the  newspaper,  Mr.  Mot¬ 
ley  said,  rings  every  doorbell  in 
every  community,  but,  he  cau¬ 
tioned,  this  power  can  be  dissipated 
by  poor  editorial  judgment  which 
permits  the  use  of  $18  words 
where  simple  words  would  get 
across  ideas  to  more  people.  There 
are  54,000,000  coines  of  newspa¬ 
pers  being  bought  every  day,  Mr. 
Motley  went  on,  but  every  buyer 
isn’t  sold  on  them. 

■‘Can  They  Hear  YouT’  Mr. 
Motley  asked.  “News  is  the  most 
salable  commodity  in  the  world  if 
you  put  it  in  go^  easy-to-under- 
stand  words.  And  then  it  is  not 
enough  to  do  the  right  thing;  you 
have  to  let  the  people  know  you’re 
doing  it.” 

Mr.  Motley  held  up  numerous 
examples  of  editing  which  he  be¬ 
lieves  falls  short  of  reaching  the 
masses,  especially  copy  pertaining 
*o  home  economics  and  fashions. 
Fancy  words  and  fancy  ideas  don’t 
eet  over  to  the  mass  audience  of 
housewives,  he  argued.  On  Parade, 
'ne  said,  they  have  established  a 
four-part  rule  for  home  economy 
features:  The  article  must  be  easy 
•o  get.  reasonable  in  price,  ea.sy 
•o  prepare,  and  good  for  the 
family. 

Editorial  pages  miss  their  goal 
in  reaching  the  masses,  he  asserted, 
because  their  dull  makeup  reflects 
‘a  long,  sour  puss.” 
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3  NYC  Papers  Print 
Weekly  Stock  Tables 

With  the  New  York  Stock  Ex-  business  at  the  New  York  Stock 
change  remaining  closed  on  Satur-  Exchange — a  complete  price  rec- 
days,  three  New  York  newspapers  ord  of  all  stocks  bought  and  sold, 
are  now  publishing  complete  “With  this  service,  your  news¬ 
weekly  tables  of  stock  and  bond  paper  makes  a  weekly  report  on 
tradii^  on  the  New  York  Stock  American  industry  to  the  people 
and  Curb  Exchanges  every  Sun-  who  own  it  ...  an  up-to-date  re- 

Vi,  PO*"!  o®  Ihe  stocks  in  which  mil- 

The  New  rorA:  Journal- A mer-  lions  of  Americans  have  invested 


The  New  York  Journal-Amer-  lions  of  Amei 
icon.  New  York  Herald  Tribune  their  savings” 
and  New  York  Times  began  pub-  The  three  N 
lishing  the  tabulations  Sept.  7.  It  .  ‘  , 

is  estimated  the  cost  for  each  . 
paper  will  run  to  approximately 
$100,000  a  year.  John  G.  F< 

Others  Use  Them  ^V*i"^** 

j  .  Times  said: 

The  papers  stopped  carrying  .  . 


The  three  New  York  newspapers 
began  promotional  campaigns  to 
increase  financial  advertising. 

John  G.  Forrest,  financial  and 
business  editor  of  the  New  York 
Times  said: 


weekly  trading  tabulations  nearly  ,  ^imes  was 

a  decide  acrn  fn  nP«,.nrint  forced  tO  discontinue  publication 


a  decade  ago  to  save  newsprint. 
A  number  of  newspapers  over  the 
country  continued  to  use  the  Sun- 


of  the  weekly  stock  tables  because 
of  the  general  shortage  of  news- 


day  tabulations,  provided  by  the  'Y® 

Associated  Press  and  United  Press.  circumstances  now 

Other  newspapers  are  beginning  =^rvice. 


their  use  again. 


Leslie  Gould,  financial  editor  of 


A  spokesman  for  the  Interna-  the  New  York  Journal-American, 
tional  News  Service  pointed  out  said: 

that  the  Saturday  market  closing  “We  initiated  the  move  to  run 
allows  the  moving  of  week-end  a  weekly  stock  market  table,  cov- 
financial  round-ups  on  Friday  ering  the  Stock  Exchange  and  the 
evenings.  Curb,  as  a  long-needed  service  to 

“The  decision  of  the  Stock  Ex-  the  investor.  Sunday  is  the  day 
change  to  close  on  Saturdays  the  family  is  together  and,  using 
throughout  the  year  instead  of  just  the  enlarged  section  of  the  Jour- 
during  the  four  Summer  months  nal-American,  it  can  discuss  more 
sparked  the  decision  of  the  three  intelligently  its  investment  pro- 
New  York  newspapers  to  publish  gram.  It  is  a  move  that  should 
the  weekly  reviews,”  C.  MacCoy,  broaden  the  appeal  of  the  stock 
vicepresident  of  the  New  York  market,  and  therefore  should  be 
Stock  Exchange,  told  Editor  &  supported  by  the  securities  busi- 


PuBLisHER.  “They  are  aware  of  ness.” 


the  broadening  interest  in  secur¬ 
ities.” 

Better  Perspective 
“Families  think  more  about  in¬ 
vestments  on  Sundays,”  he  con- 


Donald  I.  Rogers,  business  and 
financial  news  editor  of  the  New 
York  Herald  Tribune,  said: 

“It  has  been  our  experience 
that  Sunday  is  a  business  day  in- 


tinued.  “Moreover,  they  will  get  sofar  as  readers  of  the  financial 
a  better  perspective  with  a  range  section  are  concerned.  We  suspect 


of  trading  for  the  whole  week  be¬ 
fore  them. 


that  there  will  be  a  large  public 
demand  for  a  weekly  recapitula- 


“This  very  definitely  will  create  tion  of  the  stock  lists  on  Sunday, 
additional  interest  in  the  market,”  and  that  readers  will  welcome  this 


predicted  Mr.  MacCoy.  “It  is  a 
service  to  the  readers  in  their  own 
homes.  It  will  be  a  statistical  bible 
for  the  week.” 

He  pointed  out  that  in  ratio  of 
individual  share-owners  to  popula¬ 
tion,  the  Far  West  leads  with 


added  service.” 

■ 

Realtors  to  Offer 
Classified  Clinic 

San  Francisco — Representatives 


5.6%.  This  proportion  compares  Northern  California  Clas- 

with  4.3%  for  both  the  Eastern  sified  Advertising  Association  have 
and  the  North  Central  States  and  invited  to  present  a  seminar 

with  3.3%  for  the  Southern  States.  classified,  participate  in  a  clinic 

The  New  York  Stock  Exchange  provide  an  exhibit  for  the 

ran  2-column  ads  Sunday  in  the  California  Real  Estate  Associa- 
three  newspapers  reading:  1'®*'  *  annual  convention  here  next 


Congratulations  to  the  (name  month. 


of  newspaper)  for  a  valuable  serv¬ 
ice  to  the  investing  public. 


Speakers  on  Oct.  8  will  be  Felix 
Aberouette,  San  Francisco  Chron- 


“Today  this  newspaper  begins  icle,  and  M.  I.  A.  McDonald, 
an  essential  Sunday  feature  for  Oakland  Tribune.  Panel  members 
everyone  who  owns — or  wants  to  for  a  question  period  will  be  Guy 
own — a  share  in  American  busi-  Daniels,  San  Francisco  Examiner; 
ness.  Charles  Holmes,  San  Francisco 

“Now,  you  can  read  on  Sunday  News  and  C.  H.  Sprague,  Vallejo 
— comfortably  and  at  your  leisure  Newspapers  and  association  pres- 
— a  summary  of  the  full  week’s  ident. 


Detroit  Papers  Have 
Identical  Heads 

Detroit — It  was  something  of 
a  coincidence  when  the  first  edi¬ 
tions  of  the  Detroit  News  and  the 
Detroit  Times  hit  the  streets  Sept. 

2  with  identical  top  headlines  on 
settlement  of  the  Dearborn,  Mich., 
bus  strike.  The  headline  in  each 
paper  read: 

SUBURB  BUS  STRIKE  ENDS. 

Roberts  Sounds 
Warning  in  New 
ICMA  Bulletin  . 

Roy  A.  Roberts,  president 
Kansas  City  (Mo.)  Star,  sounds  a 
warning  to  circulation  managers 
in  the  delayed  August  issue  of 
the  Official  Bulletin,  monthly  pub¬ 
lication  of  International  Circula¬ 
tion  Managers  Association,  which 
appeared  in  newspaper  tabloid  for¬ 
mat. 

“I  see  tough  days  ahead  not 
only  for  circulation  departments, 
but  newspapers,”  writes  Mr.  Rob¬ 
erts  in  the  newly  designed  ICMA 
Bulletin. 

Sees  New  Press  Role 
“I  attended  both  national  con¬ 
ventions,”  he  continued.  “I  wish 
every  publisher  had  been  there  to 
see  the  impact  of  TV  on  handling 
the  big  news  events.  I  mean  we 
are  going  to  have  to  make  sig¬ 
nificant  changes  in  dealing  with 
such  major  events  in  the  future — 
more  interpretation  and  less  spot 
coverage.  Of  course,  newspapers 
always  will  play  a  bigger  and 
more  important  part  in  our  na¬ 
tional  life.  I  am  a  bull  on  the 
future  of  newspapers.  But  this 
certainly  is  a  time  for  tightening 
of  belts  and  a  more  critical  analy¬ 
sis  of  our  problems.” 

Speaking  of  increased  newsprint 
and  labor  costs  and  higher  taxes, 
Mr.  Roberts  warned  there  is  a 
financial  strain  on  all  newspapers. 
“Up  to  now,”  he  said,  “the  general 
practice  has  been  to  pass  these  in¬ 
creased  costs  along,  but  we  have 
burned  up  the  fat  already.  We  are 
approaching  the  point  where  we 
may  press  ourselves  out  of  the 
market,  both  in  advertising  and 
circulation  rates,  even  though  the 
newspaper  is  still  the  cheapest 
commodity  offered  the  public.” 

Mr.  Roberts’  message  to  ICMA 
members  is  the  first  of  a  series 
from  publishers  to  appear  in  the 
monthly  bulletin  now  edited  by 
Jack  Estes,  former  ICMA  presi¬ 
dent,  who  has  retired  as  circula¬ 
tion  manager  of  the  Dallas  (Tex.) 

‘  Morning  News. 

m 

i  Embassy  to  L  &  M 

’  The  advertising  account  of  Em- 

;  bassy,  king-sized  cigarette  of  P. 

>  Lorillard  Company,  is  now  han- 

>  died  by  Lennen  &  Mitchell,  Inc. 
It  was  formerly  in  the  Geyer-New- 
ell -Ganger  agency. 


PM  Stock  Lists 
To  Be  Dropped  Ev 

In  Richmond  R 

Richmond,  Va. — ^The  Richmond  L/ 
News  Leader,  which  was  one  of  ijtjy 
the  first  in  the  South  to  print  full  stati 
stock  reports  from  the  New  York  jjjvi 
Stock  and  Curb  Exchanges,  will  j 

discontinue  the  publication  Sept  (ffo; 

publ 

The  News  Leader  carried  the  p 
reports  even  before  the  Associated  . 
Press  made  it  a  part  of  its  cover- 

age-  fs, 

Managing  Editor  Charles  H.  ^  ^ 
Hamilton  said  many  PM  papers  ‘ 
are  faced  with  a  problem  as  a  ""i- 

result  of  the  added  half-hour  *  ! 

trading  by  the  exchanges,  and  the  ^ 
end  of  daylight  saving  time.  Mr.  .  ^ 
Hamilton  said  the  News  Leader  i 
had  these  alternatives:  1 

(1)  Carry  an  incomplete  report, 
based  on  a  special  3  P.M.  reading. 

(2)  Discontinue  the  eight-col-  Ljt 

umn  daily  report.  j 

Before  making  a  decision,  of- 
ficials  of  the  paper  waited  for 
results  of  a  survey  of  street-sale 
readers,  discussed  the  probable  ef- 
fects  with  the  circulation  depart-  |j^| 
ment  and  asked  for  comments  by  ^ 
other  major  newspapers  which 
now  carry  full  stock  quotations.  j-^. 

Most  of  the  papers  queried  said 
they  hadn’t  decided  yet,  for  one 
reason  or  another.  ^ 

For  1 1  years,  the  News  Leader 
has  carried  the  stock  report  in  its 
late  afternoon,  “blue  streak"  final  ^ 
which  boasted  “two  pages  added.* 

The  first  page  of  the  wrap  was  a 
completely  new  page  one  (the 
early  edition’s  page  one  remained, 
with  masthead,  as  page  1-B).  And 
page  2  of  the  “blue  streak”  was 
devoted  to  the  stock  report. 

“Afternoon  papers  will  suffer  a 
loss  of  stock  market  news,  after  |. 
Sept.  29;  that’s  all  there  is  to  it,’ 

Mr.  Hamilton  said.  “With  the  new,  ^ 
longer  trading  hours,  the  final  I^  |  . 
port  simply  won’t  arrive  in  time 
for  our  4:14  p.m.  press  time.  We  ° 
have  to  be  on  the  street  before 
4:30  p.m.”  i 

Anyway,  Mr.  Hamilton  said,  he 
has  felt  for  some  time  that  “for  ] 

:  what  we  get  out  of  it,  we  spend 
i  more  time,  space  and  money  on  j 

:  the  stocks  than  anything  else  io  ^ 

;  the  paper.  s 

“A  small,  select  group  is  inter-  | 

ested,  but  it  is  a  vociferous  group.  ^ 

;  The  noise  it  makes  might  make  | 

:  you  believe  it  is  bigger  than  h 
'  really  is.” 

The  stock  tables  will  be  dropped 
•  along  with  the  two  extra  pages, 
but  a  complete  page  one  story  on  , 
stock  movements  will  be  carried 
daily. 

“We’ll  go  out  for  street  sales  , 
like  never  before,”  he  told  the  staff,  t 
“The  Circulation  department  al-  |> 
ready  has  started  an  intensive  sales  k 
effort  and  hopes  to  boost  ‘blue  ^ 
streak’  sales  substantially,  despite  ^ 
the  loss  of  stocks.”  L 
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Local  Officials 
Evade  Legal  Ad 
Requirements 

Lake  Placid,  N.  Y. — ^The  legis¬ 
lative  committee  of  the  New  York 
Slate  Publishers  Association  re¬ 
ceived  an  assignment  this  week  to 
be  a  watchdog  against  politicians’ 
efforts  to  kill  laws  that  require 
publication  of  official  notices. 

Franklin  R.  Little,  publisher  of 
the  Ogdensburg  Journal,  sought 
group  action  when  he  related  that 
a  study  of  law  books  by  Gannett 
Newspaper  attorneys  has  disclosed 
numerous  publication  requirements 
which  are  being  ignored  by  county 
and  local  officials. 

A  lawyer  who  went  beyond  the 
index  and  found  a  little-known 
section  of  the  state  officers’  statute 
enabled  him  to  retain  considerable 
legal  linage,  when  local  politicians 
sought  to  deprive  him  of  it,  Mr. 
Little  said. 

For  years,  according  to  Mr. 
Little,  the  local  council  had  done 
nothing  to  comply  with  the  re¬ 
quirement  that  lists  of  property  ex¬ 
empt  from  taxation  must  be  pub¬ 
lished  in  the  local  newspaper. 
After  court  action  was  threatened, 
the  publication  was  ordered.  The 
first  list  revealed  that  several 
prominent  officials  had  tax-free 
property,  Mr.  Little  said. 

The  North  County  publisher 
offered  this  as  one  example  of  the 
public  value  of  such  legal  notices 
and  he  urged  that  the  fight  be 
waged  in  behalf  of  the  people’s 
right  to  have  a  full  and  complete 
record  of  governmental  acts. 

In  addition  to  the  Rexhester 
study,  Mr.  Little  reported  that  Sy¬ 
racuse  University  has  been  re¬ 
quested  to  update  an  index  to  all 
srate  and  Icxal  laws  requiring  pub¬ 
lication  of  legal  notices. 

In  recent  years,  he  added,  there 
has  been  a  trend  toward  amending 
the  statutes  to  make  publication 
optional  rather  than  mandatory. 

■ 

Paper  Spends  $2,000 
For  Distant  Event 

Milford,  Mass.  —  The  Milford 
Daily  News  (circ.  6,500),  pulled 
off  a  costly  stunt  this  past  week, 
sending  two  men  2,400  miles  to 
Denver  to  cover  the  finals  in  the 
American  Legion  Junior  Baseball 
League. 

It  cost  the  newspaper  nearly 
>2,000,  including  $50  an  hour  for 
an  open  telephone  line. 

The  service  given  the  citizens 
of  Milford  has  caused  consider¬ 
able  favorable  comment.  Several 
Jay-outs  of  pictures  taken  by  Nick 
Tosches,  Daily  News  cameraman, 
■n  Denver  were  used  during  the 
*'oek  and  stories  from  Stan  Jones 
*ere  widely  read.  Ged  Smith  held 
down  the  home  front,  making  play- 
by-play  broadcasts  over  loudspeak- 
«rs  set  up  at  strategic  places. 


Foreign  Journalists  Come  to  See  the  U,  S. 
And  Write  About  Us  in  Their  Best  English 


A  SCORE  OF  U.  S.  newspapers 
are  currently  cooperating  with  the 
State  Department  in  its  program 
for  visits  by  foreign  journalists. 

The  newspaper  is  responsible  for 
maintenance  allowance  and  profes¬ 
sional  supervision  during  the  time 
the  visitor  spends  on  the  staff,  usu¬ 
ally  from  three  to  six  months.  The 
State  Department  pays  travel  ex¬ 
penses. 

As  a  result  of  that  program,  at 
the  moment,  an  Australian  feature 
writer  has  just  arrived  to  work  in 
North  Carolina;  a  Swedish  news¬ 
man  is  on  the  Denver  (Colo.)  Post 


Ronald  McKie 

staff:  and  a  German  editor  is  tak¬ 
ing  up  an  assignment  on  the  Chi¬ 
cago  (111.)  Sun-Tintes. 

Five  other  foreign  journalists 
are  on  jobs  around  the  country 
and  several  others  are  due  soon. 

Ronald  McKie,  rated  a  top  staff 
writer  on  the  Sydney  Daily  Tele¬ 
graph,  is  the  first  Australian  news¬ 
man  invited  to  fill  a  temporary  as¬ 
signment  in  the  U.  S.  He  is  writ¬ 
ing  for  the  Winston-Salem  (N.  C.) 
Journal  and  Twin  City  Sentinel. 

Mr.  McKie  was  born  in  1909  in 
Toowoomba,  Queensland.  After  at¬ 
tending  the  University  of  Queens¬ 
land,  he  served  as  a  reporter  for 
various  Australian  papers  and  the 
Singapore  Straits-Times.  As  a  war 
correspondent  he  spent  one  year 
in  India  and  Burma,  later  being 
transferred  to  Europe.  He  is  pres¬ 
ently  writing  a  book  recounting  a 
chapter  of  Australian  -  American 
naval  history — the  Battle  of  Sunda 
Strait  in  February  1942  when  the 
U.S.S.  Houston  and  the  Australian 
cruiser  Perth  fought  an  overwhelm¬ 
ing  Japanese  naval  force  before  be¬ 
ing  sunk. 

Mr.  McKee  is  also  the  author  of 
the  book,  ‘This  Was  Singapore,” 
publLshed  in  Australia  and  Eng¬ 
land,  and  an  occasional  writer  of 
short  stories. 

Per  Sjogren,  27-year-old  Swed¬ 
ish  newspaperman,  who  joined  the 
staff  of  the  Denver  Post  on  Aug. 
22  for  a  three-month  stay,  is  a 
graduate  of  the  University  of 
Uppsala.  He  has  worked  for  the 


Per  Sjogren 

Stockholm  Dagens  Nyheter  (Daily 
News)  for  four  years  as  a  general 
assignment  reporter.  He  also  spent 
some  time  as  part-time  chief  of  the 
foreign  copy  desk. 

His  first  assignment  from  City 
Editor  Willard  Haselbush  was  an 
explanatory  piece  on  the  Stock¬ 
holm  incident  involving  Margaret 
Truman’s  bodyguards  and  Swedish 
newspapermen. 

Mr.  Sjogren  wrote  that  the  in¬ 
cident  had  been  grossly  exag¬ 
gerated.  He  dismissed  reports  that 
the  story  was  a  Communist- 
inspired  bit  of  trickery  by  saying 
that  his  paper  beats  the  com¬ 
munists  ‘‘365  days  a  year.” 

He  is  now  writing  a  series  on 
a  foreign  visitor’s  impression  of 
Denver.  His  story  on  the  body¬ 
guards  was  his  first  news  story  in 
English. 

The  Chicago  Sun-Times  invited 
Horst  Altmann,  assistant  editor  of 
the  Schleswig-Holsteinische  Volks- 
zeitung,  Kiel,  to  spend  three 
months  as  a  special  member  of  its 
staff. 

Mr.  Altmann  was  born  in  1922 
in  Kiel.  He  served  with  the  Ger¬ 
man  Navy  during  World  War  II 
and  later  attended  Kiel  University. 
He  has  been  in  newspaper  work 
since  1948. 


N.  C.  Carriers  Invited 
To  Visit  with  Governor 

Winston-Salem,  N.  C. — Every 
paper  in  North  Carolina  has  been 
invited  to  send  two  carrier  boys  to 
Raleigh,  the  state  capital,  on  Fri¬ 
day,  Oct.  3,  in  connection  with 
the  observance  of  Newspaper  Boy 
Day.  The  boys  will  meet  with 
Governor  W.  Kerr  Scott  and  other 
state  officials. 

The  celebration  is  a  project  of 
the  Mid-Atlantic  Circulation  Man¬ 
agers  Association. 


API  Schedules 
6  Seminars; 

First  on  Costs 

American  Press  Institute’s  1952- 
1953  program  lists  six  seminars  for 
newspaper  men  and  women. 

The  Institute  at  Columbia  Uni¬ 
versity  is  beginning  its  seventh  year 
with  a  record  of  having  served  757 
newspaper  men  and  women  from 
47  states  and  the  District  of 
Columbia.  ' 

The  schedule  follows: 

1.  Management  and  Costs — One 
week,  starting  Sept.  22,  for  execu¬ 
tives  responsible  for  the  business 
success  of  newspapers  of  not  more 
than  50,000  circulation. 

2.  City  Editors — ^Two  weeks, 
starting  Dec.  1,  for  city  editors  and 
their  assistants. 

3.  Publishers  and  Editors — ^Two 
weeks,  starting  Jan.  19,  for  execu¬ 
tives  responsible  for  supervision  of 
all  departments  on  newspapers  of 
not  more  than  50,000  circulation. 

4.  Newspaper  Advertising — ^Two 
weeks,  starting  Feb.  16,  for  adver¬ 
tising  directors  and  managers  on 
papers  of  not  more  than  75,000 
circulation. 

5.  Managing  Editors  and  News 
Editors — Two  weeks,  starting 
March  16,  for  managing  editors, 
assistant  managing  editors,  news 
editors  and  others  with  similar 
responsibilities. 

6.  Editorial  Writing  on  Local 
Problems — ^Two  weeks,  starting 
May  11,  for  editorial  writers  and 
executives  responsible  for  editorial 
thinking  and  writing. 

Interested  in  Costs 
J.  Montgomery  Curtis,  Director 
of  the  Institute,  said  the  Manage¬ 
ment  and  Costs  seminar  was  sched¬ 
uled  for  September  to  help  serve 
qualified  nominees  who  could  not 
^  accommodated  in  a  similar 
seminar  last  May. 

The  seminar  programs  will  be 
planned  and  conducted  by  Mr. 
Curtis  and  Walter  Everett,  associ¬ 
ate  director,  with  the  active  partic¬ 
ipation  of  Ben  Reese,  resident 
co-chairman  of  the  Institute’s  Ad¬ 
visory  Board. 

Membership  in  each  seminar 
is  limited  to  25  men  and  women. 
The  only  formal  requirement  for 
admission  is  five  years  of  news¬ 
paper  experience.  The  fee  for  a 
one-week  program  is  $180,  and  for 
a  two-week  program  $360,  includ¬ 
ing  a  room  and  meals. 

Nomination  forms  should  be 
mailed  to  reach  the  Institute  at 
least  six  weeks  before  the  open¬ 
ing  date  of  a  program. 

■ 

Fanning  Takes  Bride 

San  Francisco — ^Larry  Fanning, 
managing  editor  of  the  San  Fran¬ 
cisco  Chronicle,  and  Mrs.  Virginia 
Mahoney,  widow  of  Vincent  Ma¬ 
honey,  who  died  several  years  ago 
in  the  crash  of  a  press  plane  tour¬ 
ing  Indonesia,  are  honeymooning 
following  their  Sept.  4  marriage. 
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Reporter  Feels  Sure 
She  ‘Found  the  Gal’ 


By  George  A.  Brandenburg 


Chicago  —  “I  feel  sure  that 
Mary  McClelland  is  the  daughter 
of  the  Moroneys  whose  baby  was 
kidnapped  22  years  ago,”  said 
Edan  Wright,  Chicago  Daily  News 
reporter,  as  she  sorted  the  mail  re¬ 
ceived  as  an  aftermath  to  the  fam¬ 
ily  reunion  here  last  week.  (E&P, 
Sept.  6,  pa"e  55.) 

Miss  Wright  was  referring  to  her 
story  of  how  science  had  reached 
across  the  years  to  prove  that  the 
baby — Mary  Agness  Moroney  of 
Chicago — is  the  woman.  Mary 
McClelland  of  P.aV-'.  Ca’if. 
Although  there  'x  «;'•'!  a  con¬ 
troversy  over  whether  or  not  sci¬ 
ence  is  correct.  Miss  Wright  said: 

More  Convinced  Than  Ever 

“If  I  didn’t  believe  so  myself, 
I  wouldn’t  have  written  the  sto¬ 
ries.  However,  1  am  even  more 
convinced  since  Mary  McClelland 
has  visited  here  with  the  Moroney 
family.  She  and  her  mother,  de¬ 
spite  all  the  hub-bub,  evidenced 
the  same  characteristics — shyness 
and  diffidence.” 

Miss  Wright  again  went  over  the 
basic  evidence  established  by  sci¬ 
entists  who  say  Mary  is  the  per¬ 
son  who  has  been  missing  and  un¬ 
known  to  her  parents  since  she 
vanished  from  her  home  here  in 
1930.  The  Daily  News  reporter, 
who  has  been  working  on  the  Mo¬ 
roney  kidnap  case  for  eight 
months,  pointed  out  that: 

( 1 )  Mary’s  teeth  duplicate  char¬ 
acteristics  that  are  inherited  traits 
in  the  Moroney  family;  (2)  that 
her  finger  and  hand  prints  match 
features  in  Mary  Agnes’  parents 
and  the  entire  family  of  seven 
children;  (3)  that  her  blood  for¬ 
mula  corresponds  in  hereditary 
factors  with  that  of  Mr.  and  Mrs. 
Moroney. 

Dr.  Kraus  Comments 

Miss  Wright  picked  up  a  letter 
on  her  desk  from  Dr.  Bertrand 
S.  Kraus,  whose  painstaking  work 
in  the  university  laboratory  at 
Tucson,  Ariz.,  provided  the  genet¬ 
ics  in  teeth  evidence  which  was 
one  of  the  chief  factors  in  the 
identification  pattern.  Dr.  Kraus’ 
letter  commented: 

“It  was  most  amusing  to  read 
articles  in  other  newspapers  which 
attempted  to  cast  doubt  over  the 
whole  proceedings,  basing  their  at¬ 
tack  upon  the  apparent  failure  of 
Mrs.  Moroney  and  Mrs.  McClel¬ 
land  to  receive  the  intuitive  spark 
of  recognition  which  apparently  is 
drawn  from  the  eternal  flame  of 
mother-daughter  love.  Personally, 
I  prefer  to  rely  upon  the  more 
profane  account  rendered  by  the 
bicuspids  and  molars.” 


Miss  Wright  smiled  as  she  put 
Dr.  Kraus’  tetter  back  on  the  pile 
of  letters  received.  “Some  of  the 
letters  are  wonderful,”  she  told 
E&P.  “Others  are  from  people 
who  want  me  to  help  them  find 
missing  relatives.  One  lady  sug¬ 
gests  she  can  help  me  solve  the 
Lindbergh  baby  kidnapping  case 
and  still  another  insists  that  as¬ 
trology  is  the  answer  to  the  Mo¬ 
roney  case.” 

A  Tireless  Search 


Back  of  the  Moroney  case  is 
a  story  of  a  reporter  who  wouldn’t 
give  up.  It  began  nearly  eight 
months  ago  when  Miss  Wright  was 
assigned  to  do  a  story  on  the  un¬ 
solved  cases  of  Chicago’s  Missing 
Persons  Bureau.  She  noted  the 
pictorial  resemblance  of  members 
of  the  \foroney  family.  She  sent 
pictures  of  the  Moroneys  to  vari¬ 
ous  newspapers.  The  Oakland 
(Calif.)  Tribune  was  the  first 
paper  in  that  state  to  print  the 
story  and  pictures. 

Everett  McClelland  owner  of  an 
auto  repair  shop  in  San  Pablo,  15 
miles  north  of  Oakland,  noted  the 
“look-alike”  resemblance  of  Anas¬ 
tasia,  a  Moroney  girl,  and  his 
wife,  Mary  Agnes.  Bill  Stokes  of 
the  Oakland  Tribune  joined  forces 
with  Miss  Wright  in  piecing  to¬ 
gether  the  developing  leads,  which 
proved  inconclusive.  Miss  Wright 
then  turned  to  science  for  help 
and  her  efforts  were  rewarded. 

After  months  of  tireless  digging, 
along  with  corroborative  evidence 
supplied  by  Dr.  Kraus  and  other 
scientists  in  New  Orleans,  Cali¬ 
fornia,  New  York  and  Chicago, 
Miss  Wright  was  virtually  con¬ 
vinced  she  had  “cracked”  the 
story.  Then  came  the  Republican 
and  Democratic  conventions  in 
Chicago  and  the  Daily  News  re¬ 
porter  had  to  set  aside  her  project 
to  cover  the  “women’s  angle”  of 
the  conventions. 


Federal  Jury 
Indicts  Chi. 


EDAN  WRIGHT,  center,  is  pic¬ 
tured  with  Mrs.  Mary  Beck  Mc¬ 
Clelland  and  Mrs.  Catherine  Mor¬ 
oney,  whom  she  helped  to  bring 
together. 


Japan's  Kyodo 
Loses  Support 
Of  'Big  3' 


Japan’s  three  largest  newspaper 
groups,  with  a  combined  circula¬ 
tion  of  16,000,000,  have  with¬ 
drawn  their  seven  papers  from 
Kyodo,  Japan’s  leading  news 
agency. 

Kiyoshi  Iwamoto,  managing  ed¬ 
itor  of  Kyodo,  arrived  in  New 
York  Sept.  11  on  a  ’round-the- 
world  tour  of  the  agency’s  branch¬ 
es.  From  1933  to  1937,  he  was 
the  first  New  York  correspondent 
of  Rengo,  reorganized  into  Domei, 
predecessor  of  Kyodo. 

Asahi,  Mainichi  and  Yomiuri 
are  the  papers  withdrawing  their 
support  of  the  agency,  cutting  its 
membership  from  102  papers  to 
95  papers. 

“Our  board  has  decided  to  car¬ 
ry  on  without  the  ‘Big  3’  and  I 
am  sure  we  can  do  that,”  said  Mr. 
Iwamoto.  “Their  share  in  assess- 
m'-nts  at  one  time  made  up  40  per 
cent  of  our  revenue,  but  it  has 
come  down  to  about  25  per  cent. 
Our  total  budget  for  this  year  was 
7 1 ,000,000  yen,  and  they  furnished 
17,000,000. 


Arranges  Meeting 

When  the  conventions  were 
over.  Miss  Wright  arranged  for 
Mrs.  McClelland  to  come  to  Chi¬ 
cago  for  dramatic  reunion  with 
Mrs.  Moroney.  The  day  arrived 
and  mother  and  daughter  met  at 
the  Daily  News  office.  Then  the 
News  permitted  mother  and 
daughter  to  return  to  the  Moroney 
home,  where  other  reporters  and 
“Doubting  Thomases”  gathered 
and  questioned  the  two  principals. 

Stories  appeared  in  other  news¬ 
papers  indicating  that  Mrs.  Mo¬ 
roney  was  not  satisfied  that  Mrs. 
McClelland  is  her  child.  But  Miss 
Wright  and  the  Daily  News  stood 
on  the  evidence  already  presented. 


S-T  Reporter 


“We  deplore  their  withdrawal, 
but  the  feeling  between  the  big 
papers  and  the  others  is  strong,” 
he  said.  “A  severe  circulation  war 
is  in  progress  and  the  ‘Big  3’  have 
decided  they  cannot  cooperate  with 
the  other  papers.” 

One  complaint  made  by  the 
withdrawing  newspapers  was  that 
they  did  not  have  proper  represen¬ 
tation  on  the  board  of  directors. 
The  managing  editor  said  they  had 
five  directors  among  32  and  that 
they  had  a  big  vote  in  the  organi¬ 
zation’s  General  Assembly,  which 
they  never  used.  Kyodo  is  a  non¬ 
profit  organization  operated  for 
the  member  papers. 

Some  criticism  was  leveled  at 
Kyodo  for  sending  a  correspond¬ 
ent  to  Moscow,  Mr.  Iwamoto  said. 
Because  this  was  Japan’s  year  of 
independence,  Kyodo  asked  the 
heads  of  state  of  18  countries  to 
send  New  Year’s  messages  to  the 
Japanese  people.  The  only  one  to 
reply  was  Marshal  Stalin,  who  ad¬ 
dressed  his  message  to  Mr.  Iwa¬ 
moto. 


Chicago  —  The  Sun  -  Tima, 
through  its  executive  editor.  Mil- 
bum  P.  Akers,  has  announced 
that  it  will  not  be  intimidated  b; 
the  federal  indictment  of  one  of  its 
reporters  or  by  “any  other  politi¬ 
cal  reprisal.” 

A  federal  grand  jury  in  Wash¬ 
ington,  D.  C.,  Sept.  8,  indicted 
Ray  Brennan,  Sun-Times  reporter, 
for  posing  as  a  Congressional  ets- 
ploye  to  obtain  a  transcript  of  a 
closed  Senate  Crime  Committee 
hearing.  The  indictment  charged 
that  Brennan  misrepresented  him¬ 
self  in  November,  1950,  as  the 
office  manager  of  the  committee, 
then  headed  by  Sen.  Kefauver. 

The  reporter  was  accused  of 
using  the  ruse  to  obtain  the  sup¬ 
pressed  testimony  given  to  tk 
Senate  committee  by  Capt.  Das 
Gilbert,  then  chief  investigator  for 
the  State’s  Attorney’s  office  in 
Cook  County.  Gilbert  at  the  time 
was  Democratic  candidate  fa 
sheriff  and  was  subsequently  d^ 
feated  by  Republican  candidate, 
John  Babb. 

The  Sun-Times  supported  Babb 
in  that  campaign  and  used  the  Gil¬ 
bert  testimony  which  Brennan  b 
accused  of  obtaining  from  the  An¬ 
derson  Reporting  Co.,  in  Wash¬ 
ington. 

The  testimony,  which  the  com¬ 
mittee  had  refused  to  release, 
dealt  primarily  with  Gilberfs 
source  of  income.  This  testimony, 
published  by  the  Sun-Times, 
showed  that  Gilbert  conceded  un¬ 
der  oath  that  he  built  up  a  huge 
income  from  gambling  and  stock 
market  speculation  while  he  was 
a  police  executive. 

Mr.  Akers,  when  asked  for  com¬ 
ment  on  the  reported  indictment 
of  Ray  Brennan,  issued  the  fol¬ 
lowing  statement: 

“The  Sun-Times  is  thoroughly 
convinced  Mr.  Ray  Brennan  per¬ 
formed  an  outstanding  service  to 
the  people  of  Chicago  and  CoA 
County  in  thwarting  efforts  of  » 
government  agency  to  suppress  in¬ 
formation  vital  to  the  voters.” 

“The  Sun-Times  printed  the  Gil¬ 
bert  testimony  November  2,  1950. 
The  Department  of  Justice  took 
this  action  September  8,  1952. 

“Why,  if  Mr.  Brennan  did  any¬ 
thing  wrong,  the  long  delay? 

“Could  this  long-delayed  action 
be  the  consequence  of  the  fad 
that  the  Sun-Times  ceased  its  sup¬ 
port  of  the  present  national  ad¬ 
ministration  in  the  interval? 

“The  Sun-Times  will  not  be  in¬ 
timidated  by  this  or  any  other  po¬ 
litical  reprisal.” 


Despite  this  contention  of  tM 
Sun-Times,  the  office  of  the  Di^ 
trict  Attorney  in  Washington  said 
Mr.  Brennan  will  go  to  trial  if  ht 
is  found  within  the  District  of  Co¬ 
lumbia  court’s  jurisdiction. 
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CARTOONISTS  VIEW  RETURN  OF  SMALL  FRY  TO  PENCILS,  BOOKS 
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I  Phila.  Inquirer 
News  Facilities 
On  One  Floor 

Philadelphia — ^The  news  de¬ 
partment  of  the  Philadelphia  In¬ 
quirer  has  been  completely  rebuilt 
to  keep  pace  with  the  expanded 
services  provided  by  the  newspaper. 

The  editorial  offices  now  occupy 
the  entire  fifth  floor  of  the  In¬ 
quirer  Building.  The  offices  will 
be  opened  formally  Sept.  14  by 
Walter  H.  Annenberg,  editor  and 
publisher  of  the  Inquirer,  with  ap¬ 
propriate  ceremonies. 

Completely  rebuilt,  refurnished 
and  decorated  in  light  green  and 
silver,  the  offices  accommodate  the 
whole  complex  organization  which 
gathers,  writes  and  edits  news. 

,,  At  the  center  is  the  newsroom, 
ij  Adjoining  it  are  the  sports  and  fi¬ 
nancial  newsrooms,  the  photo¬ 
graphic  and  news-art  units  and  of- 
fes  for  news  department  execu¬ 
tives.  Quarters  have  also  been 
provided  for  the  wire  room  and  a 
W:ial  branch  office  of  the  West¬ 
ern  Union. 

Shadowless  Area 
A  feature  of  the  new  offices  is 
continuous  overhead  lighting, 
i  which  gives  the  equivalent  of 
Jilaylight,  without  shadow  and 
j  without  glare  for  the  Inquirer’s 
I  round-the-clock  news  operations. 

■  it  does  on  tele¬ 

phonic  communication  for  much 
-  of  its  work,  the  newsroom  present- 
[^■*0  a  major  problem  to  engineers 
of  the  ^11  Telephone  System,  who 
set  up  its  elaborate  phone  network. 

To  provide  the  news,  sports  and 
h^cial  sections  with  adequate 
telephone  outlets  took  the  equiva- 
mt  of  nearly  40  miles  of  single- 
line  el^tric  wiring,  amounting  to 
approximately  178  pounds  of  cop¬ 


per.  Headset  receivers,  with  but¬ 
ton-type  mouthpieces,  identical 
with  those  used  by  Bell  Telephone 
operators,  have  been  provided  for 
reporters  and  rewritemen. 

2  New  Copy  Desks 

For  the  greater  convenience  of 
Inquirer  copyreaders,  two  new 
copy  desks,  built  according  to  the 
men’s  own  specifications,  have 
been  installed,  each  in  the  form 
of  a  two-tiered  circle  around  the 
head  copyreader. 

The  new  arrangement,  replacing 
the  conventional  horseshoe  design, 
gives  each  copyreader  on  “the  rim” 
or  outer  edge  of  the  circle,  ap¬ 
proximately  twice  as  much  work¬ 
ing  space  as  previously. 

Greater  working  space  is  also 
the  key  to  the  new  city  desk  and 
news  desk.  Desks  in  all  depart¬ 
ments  are  covered  in  a  hard- 
finished  plastic  in  a  shade  of  soft, 
gray  green. 

Pneumatic  System 

The  news  gathering  units,  for¬ 
merly  on  the  fourth  floor  near 
the  composing  room,  now  are  con¬ 
nected  with  the  composing  room 
by  a  pneumatic  system  and  by  di¬ 
rect  telephone. 

The  library  was  moved  to  the 
sixth  floor  from  the  fifth  floor 
some  time  ago.  An  elevator  for 
speeding  material  to  and  from  the 
library  connects  it  with  the  news¬ 
room. 

The  photographic  department, 
with  newly-constructed  darkrooms 
and  processing  rooms  for  both 
color  and  black-and-white  pictures, 
is  being  completed  on  the  fifth 
floor.  That  branch  of  the  news 
department  will  move  from  the 
fourth  floor  in  the  near  future. 

The  news-art  department  has 
been  decorated  with  a  series  of  sea¬ 
scapes  in  oil  by  William  W.  Lu- 
kens.  Inquirer  artist. 


Garland,  Tex.  Paper 
Enters  Daily  Field 

Garland,  Tex. — With  the  issue 
of  Sept.  9,  the  Garland  News,  a 
tri-weekly,  became  the  Garland 
Daily  News,  first 
daily  newspaper 
in  Dallas  County 
outside  of  the 
city  of  Dallas. 

Its  five-day 
schedule  includes 
Sunday  publica¬ 
tion,  but  skips 
Saturdays  and 
Mondays. 

William  H. 

Bradfield,  S  r.,  u  c 

publisher,  took  Bradfield,  Sr. 

over  the  News  as  a  weekly  in 
1931,  after  20  years,  with  the 
Dallas  Times  Herald.  It  became 
a  semi-weekly  in  1945  and  tri¬ 
weekly  two  years  ago.  Mr.  Brad¬ 
field,  is  also  chairman  of  the  board 
of  the  Garland  State  Bank.  His 
son,  William  Bradfield,  Jr.,  editor 
of  the  News,  is  a  Southern  Meth¬ 
odist  U.  journalism  graduate,  and 
edited  a  GI  newspaper  at  an  over¬ 
seas  replacement  depot  in  World 
War  II. 

Texas  Daily  Press  League  will 
be  national  advertising  representa¬ 
tives  for  the  Garland  News. 

The  News  dates  its  origins  to 
the  Duck  Creek  News. 

Paso  Robles  Press 
To  Publish  5  Days 

Paso  Robles,  Calif. — ^The  semi¬ 
weekly  Paso  Robles  Press  has  ad¬ 
vised  its  readers  that  it  will  begin 
publication  of  a  five-day  daily  on 
Oct.  1. 

The  Press  serves  the  north  half 
of  San  Luis  Obispo  County,  mid¬ 
way  between  San  Francisco  and 
Los  Angeles,  10  miles  from  Camp 
Roberts,  infantry  training  center. 

Publisher  Tom  Barry,  former 


GRUELING  MARATHON  FINISH 

Dowling,  Nctu  York  Herald  Tribune 


JUNIOR'S  DAGWOOD  SANDWICH 

Sandeson,  Fort  Wayne  (Ind.)  News-Sentinel 


night  city  editor  of  the  Chicago 
Sun,  converted  from  weekly  to 
semi-weekly  operation  shortly  after 
taking  over  the  Press  in  1946,  A 
year  ago  the  Press  purchased  the 
weekly  Paso  Robles  Journal  which 
continues  as  an  independent  pub¬ 
lication  with  overlapping  advertis¬ 
ing  staffs. 

Mr.  Barry  is  a  veteran  of  the 
daily  field.  He  was  night  city 
editor  of  the  Chicago  Sun  from 
1942  to  1945  when  he  resigned  to 
purchase  the  Press. 

Saniord  Herald  Steps  Up 

Sanford,  N.  C.  —  The  Sanford 
Herald  has  just  completed  its  first 
week  as  a  daily  afternoon  news¬ 
paper. 

The  change  from  a  semi-weekly 
was  made  Sept.  1.  Thursday’s  pa¬ 
per,  the  largest  of  the  week,  had 
16  pages.  An  eight-page  minimum 
has  been  set  and  will  be  stepped 
up  to  10  pages  when  the  paper 
moves  into  its  new  plant,  which 
is  expected  to  be  complete  in  two 
months. 

Present  operations  are  being 
conducted  in  the  building  designed 
for  semi-weekly  production. 

The  Herald  was  established  as  a 
weekly  in  1920  and  became  a 
semi-weekly  in  1930,  when  it  was 
purchased  by  its  present  manage¬ 
ment. 

W.  E.  Homer  is  publisher  and 
J.  R.  Mclver  is  assistant  publish¬ 
er.  Robert  Mason,  formerly  Sun¬ 
day  editor  of  the  Norfolk  Virgin¬ 
ian-Pilot,  joined  the  paper  as  edi¬ 
tor  recently. 

New  Texas  Dcrily 

Levelland,  Tex. — The  Daily 
Sun  News  began  its  career  here 
Sept.  1.  It  is  the  first  daily  news¬ 
paper  in  Hockley  County.  Forrest 
Wehnholdt,  38-year-old  publisher, 
has  been  successful  in  several  pub¬ 
lishing  ventures. 
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TRUANT  OFFICER 

Shanks,  Buffalo  (N.  Y.)  Evening  News 
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Reporters  Dig, 
Find  'Red'  Angle 
In  Lawyer  Ban 

Winston  -  Salem,  N.  C.  —  The 
Winston-Salem  Journal  and  Sen¬ 
tinel  scored  a  state-wide  beat  on 
the  “Mike  Ross  case.” 

Myron  “Mike”  Ross  was  the 
outstanding  student  in  this  year’s 
class  at  the  University  of  North 
Carolina  Law  School,  but  the 
North  Carolina  Board  of  Law  Ex¬ 
aminers  refused  to  let  him  take  the 
state  bar  examination  to  become  a 
lawyer. 

Mr.  Ross,  or  his  friends,  put  out 
the  story  that  he  had  been  turned 
down  because  he  had  once  been  a 
labor  organizer.  The  story  was 
carried  in  most  of  the  state  news¬ 
papers. 

But  the  Journal  and  Sentinel 
had  been  investigating  Mr.  Ross 
for  three  months.  The  Journal 
printed  a  copyrighted  story  by 
Chester  S.  Davis,  Journal  and  Sen¬ 
tinel  reporter,  saying  the  examin¬ 
ers  had  turned  down  Mr.  Ross  be¬ 
cause  he  had  been  vague  and 
evasive  about  his  past  and  had 
given  untruthful  answers  to  their 
questions  concerning  communist 
activities. 

The  first  tip  on  the  story  had 
been  uncovered  by  Alex  Morisey, 
Negro  reporter  on  the  Journal  and 
Sentinel,  in  June  when  he  went  to 
Chapel  Hill  to  interview  the  Negro 
law  students  at  the  university. 

On  his  return,  he  told  J.  Wal¬ 
lace  Carroll,  executive  news  edi¬ 
tor,  that  he  had  not  been  able  to 
talk  freely  to  the  Negro  students 
because  a  white  student  named 
Ross  attached  himself  to  them  and 
insisted  on  giving  all  the  answers. 

Mr.  Carroll  thought  the  circum¬ 
stances  were  peculiar  enough  to 
warrant  a  further  check,  so  he  as¬ 
signed  Mr.  Davis  and  Mr.  Morisey 
to  investigate  Mr.  Ross. 

Mr.  Davis  recalled  a  “Mike” 
Ross  who  was  reputed  to  have 
been  a  Communist  sympathizer 
while  working  for  the  United  Fur¬ 
niture  Workers  of  America.  He 
quickly  established  the  fact  that 
this  was  the  same  Ross  as  the 
Chapel  Hill  student. 

He  then  patiently  gathered  the 
evidence  that  showed  Mr.  Ross 
had  been  a  militant  pro-Commu- 
nist. 


Oregon  Rate  Change 

Portland,  Ore. — ^The  general 
advertising  rate  structure  of  the 
Journal  has  been  changed  from  a 
flat  rate  of  52c  a  line  to  an  open 
rate  of  57c  a  line  and  a  contract 
rate  (three  times  or  500  lines  in 
one  year)  of  55c  a  line.  The 
Journal  has  also  increased  the 
rate  on  the  front  page  box  ad 
from  $200  to  $250  flat.  The  size 
restriction  of  two  columns  by  70 
lines  remains.  The  rate  changes 
become  effective  Nov.  1. 


New  Orleans  Item  Reporters  Excavate 
Facts  on  Museum  Looting  for  Grand  Jury 


New  Orleans  —  The  Orleans 
Parish  grand  jury  is  investigating 
the  loss  of  priceless  historical  doc¬ 
uments  from  the  Louisiana  State 
Museum  here. 


The  loss  was  revealed  in  a  series 
of  articles  by  Lee  Davis  and  Jack 
Olsen,  reporters  for  the  Item. 

The  reporters  discovered  that: 

Hundreds  of  irreplaceable  mu¬ 
seum  items  are  missing. 

Museum  pieces  are  “on  loan”  to 
private  individuals  throughout  the 
state. 


Museum  records  contain  numer¬ 
ous  alterations  and  erasures. 


The  newspaper  began  its  investi¬ 
gation  after  a  copper  utensil  bear¬ 
ing  a  museum  tag  was  found  in  a 
French  Quarter  antique  shop. 

The  tag  identified  the  vessel  as 
part  of  the  Pierre  Ducross  collec¬ 
tion.  The  shop  owner  said  he  had 
bought  the  antique  from  a  man 
who  found  it  in  a  junk  yard. 

Among  the  items  missing  is  the 
original  Louisiana  Purchase  Pro¬ 
clamation. 

Two  truckloads  of  museum 
articles,  publicly  owned,  were 
found  to  be  on  display  in  the  pri¬ 
vate  gardens  of  ex-governor  Rich¬ 
ard  Leche. 


Bill  to  Require 
Open  Meetings 


Boston  Post 


Exposes  Waste 
In  State,  City 


Ruggles  Heads 
Herald  Traveler 


Ad  Department 


Boston — ^The  Boston  Post,  liv¬ 
ing  up  to  the  claims  of  its  new 
management  that  it  would  “attack 
incompetence  and  corruption  in 
Government  .  .  .  regardless  of  per¬ 
sonalities  or  political  affiliations,” 
this  week  exposed  a  so-called  sneak 
bill  that  passed  the  Democratic- 
controlled  Legislature. 

The  Post,  for  years  a  partisan 
Democratic  paper,  had  the  story 
alone  for  two  days  before  other 
papers  picked  it  up.  For  10  days, 
every  paper  in  the  city  carried 
story  after  story  exposing  fat  pen¬ 
sions,  wage  increases,  expense 
items  and  other  last-minute  legis¬ 
lative  actions. 

Called  to  account  by  several 
prominent  Democrats,  the  Post’s 
lead  editorial  declared  “We  are 
not  owned  by  any  party,  our  loy¬ 
alty  is  to  our  readers  and  the  peo¬ 
ple  of  New  England.” 

“The  primary  function  of  a 
newspaper,”  asserted  the  Post,  “is 
to  let  the  people  know  what  is 
going  on  ...  we  don’t  intend  to 
stand  mute  while  the  rights  of  the 
people  are  being  weakened.” 

In  another  attack  on  waste  with¬ 
in  the  city  government,  the  Post 
has  been  carrying  a  series  of  arti¬ 
cles  on  the  laxity  of  City  Hospital 
in  not  checking  on  people  eating 
in  their  cafeteria.  A  staff  man 
walked  in  and  ate  a  meal  there 
without  being  questioned.  While 
eating,  he  spotted  a  woman  pack¬ 
aging  up  several  slices  of  bread 
and  other  items  to  take  away. 
Another  Post  man  walked  in  and 
took  a  wheel  chair  right  out  the 
door  and  down  the  street  without  a 
challenge. 

The  result  of  that  Post  story  was 
a  tight  security  arrangement  at  the 
hospital.  When  a  Post  staffer  tried 
Jo  get  in  last  Saturday,  he  was 
turned  away  by  guards.  On  finding 
an  open  gate  and  wandering  into 
the  institution,  he  was  promptly 
escorted  by  two  extra  guards  to 
the  front  gate  and  given  instruc¬ 
tions  not  to  try  entering  again. 


Boston  —  Daniel  B.  Ruggles,  a 
30-year  Herald  Traveler  advertis¬ 
ing  man,  has  been  appointed  ad¬ 
vertising  director  for  those  papers 
replacing  Jack  Dempsey,  retired. 

Mr.  Ruggles  has  been  serving 
for  two  years  as  associate  adver¬ 
tising  director  in  anticipation  of 
Mr.  Dempsey’s  retirement.  Prior 
to  1950,  he  was  national  advertis¬ 
ing  manager  for  12  years. 

Beginning  in  1922  on  the  mer¬ 
chandising  staff,  Mr.  Ruggles  has 
climbed  steadily  within  the  Herald 
Traveler  organization.  He  moved 
from  merchandising  to  national 
sales  and  rose  to  be  manager. 

Paul  S.  Roberts,  Jr.,  has  been 
appointed  manager  of  national  ad¬ 
vertising.  He  has  been  in  that  de¬ 
partment  for  several  years. 

Mr.  Ruggles  is  a  Dartmouth  Col¬ 
lege  graduate  and  holds  a  master’s 
degree  from  Tufts  College  of  Busi¬ 
ness  Administration. 


Committee  Formed 
To  Aid  China  News 


Is  Unopposed 


Sacramento  —  Opposition  to  i 
proposed  California  law  barrini 
secret  actions  by  legislative  bodies 
failed  to  develop  at  an  Assembh 
judiciary  hearing  here  Sept.  10. 

Assemblyman  Ralph  Brown  pre¬ 
sented  a  non-censorship  measun 
which  would  open  to  the  public 
through  the  press  meetings  of  all 
bodies  dependent  on  taxes,  includ¬ 
ing  sessions  of  country  supervisors, 
boards  of  education,  school  boards 
and  irrigation  district  officials. 

Michael  Harris  who  authored  a 
San  Francisco  Chronicle  series  on 
conditions  curbing  free  informa¬ 
tion  was  among  those  heard. 

John  B.  Long,  general  manager 
of  the  California  Newspaper  Pub¬ 
lishers  Association,  argued  the 
measure  was  not  sufficiently  inclu¬ 
sive  and  urged  freedom  of  infor¬ 
mation  protection  be  extended  unto 
all. 

Dean  Lesher,  CNPA  legislative 
committee  chairman,  urged  the  ad 
dition  of  enforcement  proviskw 
suggesting  civil  penalties  rathe: 
than  criminal  penalties  for  viola¬ 
tors. 

Need  for  such  a  measure  was 
described  by  Jack  Cramer,  Jan 
Rafael  Independent- Journal  and 
chairman,  CNPA  freedom  of  in¬ 
formation  committee. 

Dan  Beebe,  Oroville  Mercurj- 
Register,  described  experiences  re 
sultant  from  secret  meetings  of  the 
Butte  County  supervisors. 

The  presentation  is  believed  to 
have  assured  submission  to  the  na 
legislature  of  a  comprehend 
measure  granting  press  admissk* 
to  a  variety  of  meetings  now  sub¬ 
ject  to  secrecy  rulings. 


Daniels  All  Out 
For  Stevenson 


A  “Committee  to  Support  the 
China  Daily  News"  has  been 
formed  in  New  York  to  aid  the 
left-wing  Chinese-language  publi¬ 
cation  now  under  federal  indict¬ 
ment.  A  spokesman  for  the  com¬ 
mittee  declined  to  disclose  names 
of  members,  but  said  it  was  com¬ 
posed  of  “Chinese  friends  of  the 
newspaper.” 

A  pamphlet  published  by  the 
committee  last  week  defends  the 
newspaper  against  charges  of  vio¬ 
lation  of  the  Trading  with  the 
Enemy  Act,  and  appeals  for  con¬ 
tributions  to  defray  the  paper’s 
legal  expenses  and  permit  it  to  con¬ 
tinue  publication. 

The  newspaper,  its  president 
and  its  former  business  manager 
were  indicted  last  April  for  alleged 
publication  of  advertisements  for 
two  Chinese  banks,  explaining  how 
American  funds  could  be  transmit¬ 
ted  illegally  to  Red  China.  (E&P, 
May  3,  p.  12.) 


Jonathan  Daniels,  editor  of  tht 
Raleigh  (N.  C.)  News  and  Ot- 
server,  wants  the  record  to  sho* 
that  his  paper  is  “as  all-out  f« 
Stevenson  as  any  paper  in 
United  States.” 

The  E&P  presidential  ^ 
showed  only  six  papers  in  Not 
Carolina,  with  a  total  circulatiot 
of  54,000,  supporting  the  Demo¬ 
cratic  nominee.  Through  sow 
oversight,  the  News  and  Obsenw 
failed  to  return  the  questionnain 
in  time  for  the  first  tally. 

Mr.  Daniels,  a  former  WluK 
House  assistant,  pointed  out  thi 
the  News  and  Observer  has  a 
culation  of  116,000  daily  and  1- 
000  Sunday. 

“We  were  also  for  Roosew 
each  time  he  ran  and  for  HaiP 
Truman  in  1948,”  Mr. 
vised.  “We  are  almost  as 
party  organ  as  the  papep 
have  been  in  the  Republican  col¬ 
umn  in  all  those  elections 
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The  Rdvertiser  and  The  newspaper 


ter-meter”  boy  for  the  way  he 
shaved  profits  in  order  to  make  a 
sale  and  also  to  place  two  bits  in 
the  gas  meter. 

By  1926,  Mr.  Newman  had  ac¬ 
cumulated  enough  money  and  sell¬ 
ing  experience  from  various  cloak 
and  suit  concerns  to  buy  a  store 
on  Manhattan’s  Stanton  Street. 
That,  store  marked  the  beginning  of 
Ripley  Clothes  and  is  still  one  of 
the  links  in  the  chain  as  it  stands 
today. 

And  as  Ripley  Clothes  stands  to¬ 
day  it  is  a  modern  streamlined  op¬ 
eration  with  well-appointed  stores 
in  key  locations  offering  a  com¬ 
plete  line  of  Ripley  haberdashery 
in  addition  to  its  men’s  clothes. 

I  ink^ 

New  York  as  far  west  as  St.  Louis,  tive  customers  into  any  one  of  the  .  .  „ 

Mo.,  are  getting  70  per  cent  of  the  27  Ripley  stores  (the  27th  opened  “Advertising,”  admits  Mr.  New- 
budget  (about  322,000  lines  annu-  in  St.  Louis  on  ^pt.  10;  number  man,  “is  our  vital  link  between 
ally),  with  radio-TV  spots  (1,800)  28  is  scheduled  to  open  in  Provi-  sales  and  production.  We  are  users 
and  direct  mail  snagging  20  and  dence,  R.  L,  around  Oct.  10),  and  of  continuous  large-space  newspa- 
10  per  cent,  respectively.  can  cite  chapter  and  verse  show-  insertions  and  frequent  radio- 

Reason  for  this  situation,  Mr.  '"8  how  newspaper  ads  (via  The  TV  s^ts  that  have  proved  to^be 
Newman  told  Editor  &  Publisher  Bobley  Company,  Inc.,  New  York)  consistent  store  traffic  builders, 
this  week,  is  that  newspapers  “have  have  closely  paralleled  the  cloth-  According  to  Harry  W.  Bobley, 

imposed  ’restrictions  on  making  mg  chain’s  rapid  growth.  president  of  Ripley’s  advertising 

comparisons  in  ad  copy  which  pre-  hf*"-  Newman’s  rise  to  the  presi-  agency,  who  also  functions  as  the 
vent  us  from  telling  the  whole  dency  of  Ripley  Clothes  reads  like  clothing  firm’s  ad  manager  (see 
Ripley  story  in  our  ads.  something  out  of  Horatio  Alger,  cut),  Ripley  insertions  range  in 

I  .  The  son  of  a  rabbi,  “S.O.”  came  size  from  205  lines  on  three  col- 

„  ,  to  the  U.  S.  with  his  mother  after  umns  up  to  200  lines  on  five  col- 

”  1^**^  restrictions,  how-  having  spent  World  War  I  in  a  umns.  These  insertions  (see  cut) 

ever,  Mr.  Newman  said,  our  use  Russian  concentration  camp.  His  appear  at  least  once  a  week  and 
of  newspaper  space  has  increased  father  was  forced  to  remain  but  are  generally  scheduled  in  all 
«  we  open  new  stores  because  we  joined  his  family  a  year  or  so  newspapers  in  cities  in  which  Rip- 
f«l  this  medium  is  most  produc-  jater.  ley  operates  one  or  more  retail 

However,  daily  newspapers  5^01  Newman  was  quick  to  outlets, 
could  be  getting  90  per  cent  of  our  grasp  the  opportunities  available  In  its  headquarters  city  of  New 
Mvertising  dollars,  instead  of  the  jp  S.  By  the  early  York  Ripley  uses  the  Post,  Mirror, 

0  per  cent  they  now  hold,  if  cer-  1920’s,  he  was  working  on  New  World-Telegram  and  Sun,  Journal- 
ain  restrictions  which  prevent  us  York’s  lower  East  Side  after  school  American,  Daily  News,  and  the 
trom  making  comparative  state-  hours,  “pulling  them  in”  off  the  Times.  The  out-of-town  sched- 
ments  were  lifted,  i^rmittii^  us  to  streets  to  sell  a  suit  and  was  known  ule  reads  like  this:  Boston  (Mass.) 
ell  the  whole  Believe-It-Or-Not  jhg  neighborhood  as  the  “quar-  Post  and  Boston  Record-American; 


Dailies  Get  70%  of  Ripley 
Budget;  It  Could  Be  90% 
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By  Robert  B.  McIntyre 

Believe  It  Or  Not,  if  it  was  up  to  Samuel  0.  New¬ 
man,  president  of  Ripley  Clothes,  New  York  City,  one 
of  the  nation’s  largest  manufacturers  and  retail  outlets 
for  men’s  garments,  90  per  cent  of  his  firm’s  $350,000 
advertising  appropriation  would  be  in  newspaper  space. 

As  matters  stand  now,  19  dailies  in  major  cities  from 


ADVERTISER'S  CASE  STUDY 
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The  Advertiser  and  The  Newspaper 


Evansville.  Ind.  —  When  an 
alert  dealer  and  an  aggressive  dis¬ 
tributor  pool  their  resources  in 
a  hard-hitting  newspaper  promo¬ 
tion  effort,  appliance  sales  are 
bound  to  result. 

Such  was  the  case  here  last 
month  when  Van  Winkle-Stagg, 
Inc.,  celebrated  its  Silver  Jubilee 
and  sold  more  than  100  Norge 
major  appliances  in  less  than  a 
week.  The  promotion  is  being 
adopted  as  a  pattern  for  Norge 
dealers  throughout  the  country 
Use  4-Page  Spread 
David  H.  Kutner,  Norge  direc¬ 
tor  of  advertising,  explained  that 
while  only  one  Norge  appliance 
— the  new  upright  freezer,  was 
actually  “pushed”  during  the  Jubi¬ 
lee,  the  net  effect  was  to  move  the 
whole  Norge  appliance  line. 

Principals  in  the  promotion, 
besides  the  dealer,  were  Sutcliffe 
Co.,  Louisville,  Ky.,  Norge  dis¬ 
tributor,  and  Norge  division,  Borg- 
Wamer  Corp.,  manufacturer.  The 
Van  Winkle-Stagg  company  was 
celebrating  its  25th  anniversary 
in  conjunction  with  the  opening 
of  an  enlarged  and  remodeled 
store. 

Beginning  six  days  before  the 
opening  event.  Van  Winkle-Stagg 
used  three-line  “teaser”  ads  on  the 
front  pages  of  the  Evansville  Cou¬ 
rier  and  Press.  On  the  day  of  the 
opening,  the  teaser  ads  carried 
“please  turn  to  page  6”  which  re¬ 
ferred  to  a  four-page  spread  of 
carnival  copy.  The  four-page 
spread  ran  in  both  morning  and 
evening  papers.  The  next  day, 
half-page  ads  appeared  in  both 
papers. 

The  opening  was  timed  to  coin¬ 
cide  with  the  regularly  scheduled 
meeting  of  the  Evansville  Cham¬ 
ber  of  Commerce  and  Kiwanis 
Club.  At  the  suggestion  of  Van 
Winkle-Stagg,  this  was  turned  into 
a  joint  meeting  with  Richard  C. 
Connell,  Norge  sales  manager,  as 
speaker.  Jessie  Cartwright,  Norge 
home  economics  adviser,  was 
booked  for  radio  interviews  during 
the  Jubilee.  She  also  supervised 
demonstrations  in  the  store. 

Beauties  Help  Out 

Taking  advantage  of  a  local 
beauty  contest,  organized  in  con¬ 
junction  with  the  Evansville  Po¬ 
lice  Circus,  the  store  secured  the 
services  of  six  contestants  for  the 
Jubilee  celebration.  Van  Winkle- 
Stagg  provided  traffic-catchers,  in¬ 
cluding  major  door  prizes. 

In  front  of  the  store,  on  a 
decorated  truck,  the  dealer  placed 
a  new  Norge  “Jet  Freezer,”  load¬ 
ed  with  popsicles  for  the  crowd. 
The  local  beauties  competing  for 
the  Evansville  Police  Queen  title 


gave  out  the  popsicles.  The  freez¬ 
er  became  the  “star”  of  the  show. 
It  stood  in  the  sun  for  five  days, 
at  temperatures  seldom  below 
100  degrees,  and  was  opiened 
every  few  minutes  to  deliver 
more  “pops”  to  the  crowds. 

Although  originally  scheduled 
for  three  days,  the  Jubilee  was  in¬ 
creased  to  five  to  handle  the  vol¬ 
ume  of  visitors,  which  eventually 
passed  the  6,500  mark. 

“There’s  nothing  wrong  with  ap¬ 
pliance  sales,”  commented  Mr. 
Kutner,  after  the  Evansville  sales 
carnival,  “that  a  return  to  old- 
fashioned  selling  can’t  cure.” 

In  addition  to  newspaper  adver¬ 
tising,  two  15-minute  radio  pro¬ 
grams,  including  the  actual  open¬ 
ing  ceremonies,  and  100  one-min¬ 
ute  radio  spots  preceding  and  dur¬ 
ing  the  celebration  were  used. 


Lentheric  Ads  to  Use 
Mastheads  oi  3  Dailies 


CANNED  CORN  happens  to  be  one  of  the  items  left  unmentkHKd 
in  an  Iowa  market  study  disclosed  to  New  York  agency  men  last  week 
but  it's  apparent  in  this  photo  setup  where  Norman  Tveter,  markets 
and  media  director,  Erwin,  Wasey  &  Company,  Inc.,  strikes  a  key  for 
the  Des  Moines  Register  and  Tribune  story.  Around  him  are;  (left 
to  right):  Daniel  J.  Pykett,  media  director,  Kudner  Agency,  he.' 
George  H.  Schiesser  space  buyer,  Erwin,  Wasey;  Frank  Meeker. 
Scolaro,  Meeker  &  Scott;  Mr.  Tveter;  William  T.  Tieman,  since 
buyer,  Atherton  &  Currier,  Inc.;  and  Charles  J.  Feldmann,  manager  of 
general  advertising,  the  Des  Moines  (Iowa)  Register  &  Tribune. 


Lentheric,  Inc.,  used  a  full- 
page  ad  in  the  September  11  is¬ 
sue  of  the  New  York  (N.  Y.) 
Herald  Tribune  to  introduce  two 
new  cosmetic  products — Clean  Up 
and  Night  Work. 

On  September  15  a  similar  ad 
will  run  in  the  Los  Angeles 
(Calif.)  Times.  Then  on  Septem¬ 
ber  18  the  two  ads  will  be  com¬ 
bined,  with  both  mastheads  ap¬ 
pearing  at  the  top  of  a  full-page 
ad  in  the  New  York  (N.  Y.) 
World-Telegram  &  Sun. 

Next  step  in  Lentheric’s  cam¬ 
paign  will  be  to  lift  the  three  ads, 
combine  them  again  with  promi¬ 
nent  display  of  mastheads,  and 
superimpose  them  on  an  outline 
map  of  the  U.  S.  for  window  dis¬ 
plays.  These  will  be  headlined, 
“Makin’  News  from  Coast  to 
Coast,”  and  will  appear  in  about 
4,000  drug  stores  across  the  nation. 

Later  this  month,  and  running 
into  October,  local  co-op  ads  will 
appear  in  50  key  markets. 


Rounds  to  Kudner 

Lester  S.  Rounds  will  join  the 
public  relations  staff  of  Kudner 
Agency,  Inc.,  as  director  of  pro¬ 
motion  on  Sept.  15.  Mr.  Rounds, 
a  former  Kudner  employe,  has 
been  with  Benton  &  Bowles  as  an 
account  executive  for  several  years. 


ONE  MILLION  PEOPLE  are  the  advertisers’  prospects  in  this  at* 
Register  &  Tribune  presentation  and  Herb  Meeker,  of  Scolaro,  Mccktr 
&  Scott,  tells  a  group  of  space  buyers  how  the  Cowles  papers 
spent  upwards  of  $60,000  for  readership  and  audience  surveys.  Hk 
audience  includes  (left  to  right):  Virginia  Lee,  Benton  &  Bowles,  be- 
Lorraine  V.  Ruggiero,  Young  &  Rubicam,  Inc.;  and  Ellen  Stntfl' 
Young  &  Rubicam,  Inc. 


12  Movie  Theaters 
In  Advertising  Splash 


Nusbaum  Appointed 

Appointment  of  William  E.  Nus¬ 
baum  as  advertising  manager  of 
the  McLean  Department  Store 
group,  Binghamton-Endicott,  N.  Y., 
has  been  announced  by  C.  Moss- 
man  McLean,  president. 


Demonstrating  unprecedented  co¬ 
operation,  12  midtown  first-run 
movie  theaters  joined  in  a  full 
page  newspaper  ad  in  every  New 
York  City  paper  Sunday,  &pt.  7 
heralding  “MORE  GREAT 
MOVIES  ON  BROADWAY 
THAN  EVER  BEFORE.” 

Capitalizing  on  the  large  num¬ 
ber  of  “hit”  pictures  now  playing 
the  Main  Stem,  the  ad  was  timed 


to  fit  in  with  the  fine  press  notiefi 
that  the  industry’s  recent  uptuit 
has  attracted. 

It  showed  that  movies  havt 
struck  the  first  blow  of  the  forth¬ 
coming  winter  battle  with  TV  W 
the  entertainment-seeker’s  leisirt 
time.  Hope  has  been  expres^ 
in  numerous  movie  quarters  tw> 
this  type  of  cooperative  vent^ 
will  set  a  pattern  for  similar  a® 
in  other  cities.  The  ad  was 
ceived  and  placed  by  Donabix 
and  Coe,  Inc. 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 

Evening  and  Sunday 


Advertising  Offices:  Philadtlpkia,  Filbert  uid  Juniper  Streets  *  Ntm  York,  285  Msdison  Avenue 
Nttionil  Advertisint  Representstives;  Samytr  Ferguson  Walker  Company  •  Chica|o  •  Detroit  •  Atlanta  •  Los  An|eles  *  2ai&  FrRaeisco 
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helps 

mountain  of  merchondise 

/  For  the  third  time  since  1951,  Puck,  The  Comic 

Weekly  and  McKesson  &  Robbins  join  hands  for  a 
nation-wide  promotion. 

Last  year,  McKesson  &  Robbins  doubled  their 
Christmas  business  of  the  year  before.  This  year, 
the  Puck-McKesson  &  Robbins  Christmas  Promo¬ 
tion  is  a  more-than-a-million  dollar  deal ! 

Like  the  reaction  of  Arthur  Brisbane’s  reporter 
at  his  third  execution  —  even  a  whopping  success 
story  may  pall  at  the  third  telling.  But  news  about 
fast-climbing  sales  figures  in  these  short  profit  days 
is  always  front-page  stuff. 

All  of  which  seems  to  indicate  a  wholesome  return 
to  hard-shell  thinking  about  this  current  problem 
of  building  volume  consumer  sales  so  high  that  your 
dealers  as  well  as  your  stockholders  love  you.  Most 
advertising  men  know  that  moving  a  mountain  of 
merchandise  from  a  warehouse  to  a  dealer  is  one 
thing;  moving  it  into  consumer  hands  is  another. 

Once  again,  the  Puck-McKesson  &  Robbins  pro¬ 
motion  proves  that  Puck,  The  Comic  Weekly  and 
Sunday  comics  can  move  merchandise  OUT  of  retail 
stores  in  volume.  And  what  other  advertising  me¬ 
dium  today  can  do  it  so  economically  and  efficiently? 

The  formula  is  simple :  High  readership  by  a  mass 
audience... so  consistent,  week  after  week,  that  its 
response  to  advertising  is  instant,  dynamic! 

Use  Puck,  The  Comic  Weekly  and  Sunday  comics 
advertising— support  it  with  the  kind  of  competent 
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the  drug  industry  move  o 
out  of  retoil  stores ! 


and  thorough  merchandising  that  goes  into  McKes¬ 
son  &  Robbins  projects— and  you  have  a  success  in 
food  or  hard  goods  or  fashions  or  anything  else  that 
an  American  family  can  buy. 


McKesson  &  Robbins 


1952  Christmas  Gift  Promofion— vital  statistics 


—  The  Puck-McKesson  &  Robbins  Gift  Section 
appears  Sunday,  December  7,  1952. 

—  Again,  the  theme  of  the  promotion  is  “This 
Christmas,  Try  Your  Druggist  First!” 

—  More  than  4  million  full-color  reprints  of  the 
Gift  Section  will  be  distributed  through  drug¬ 
gists. 

—  This  year,  42  Sunday  comic  sections  will  be 
used,  extending  greatly  the  merchandising  cover¬ 
age  in  the  McKesson  house  areas— achieving  with 
13,508,628  circulation,  the  greatest  impact  ever 
attained  in  any  promotion,  for  any  industry. 
More  than  60  million  consuming  family  members ! 

—  The  Christmas  Gift  Section  will  have  an  aver¬ 
age  family  coverage  of  3  families  out  of  every  10 
in  the  nation! 

—  85%  of  all  drug  sales  are  made  in  some  2100 


counties.  The  Gift  Section  will  deliver  intensive 
family  coverage  in  all  of  these  counties,  reaching 
many  of  them  with  well  over  90%,  and  with  an 
average  of  41%. 

—  A  practical  premium,  offered  through  drug¬ 
gists  at  an  unusually  low  price,  will  help  to  guide 
Christmas  store  traffic. 

—  Starch  reports  say  that  readership  of  the  Gift 
Section  last  year  averaged  a  phenomenal  663 
“Noted”,  227  “Read  Most”  per  dollar. 

—  Professional  installation  of  one  of  the  most 
unique  animated  window  trims  ever  shown  in  a 
drug  store  is  free  to  cooperating  retailers. 

—  More  than  1500  salesmen  of  McKesson  &  Rob¬ 
bins  and  cooperating  regional  wholesalers  are 
bringing  the  story  of  the  promotion  to  40,000 
retail  druggists. 


*Puek  and  cooperating  independent  Sundag  comic  eectione. 
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The  Only  NATIONAL  Comic  Weakly  —  A  Hearst  Pub/icofion 
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Agency  Draws  Business 
From  Newspaper  Ads 


By  Joseph  W.  Dragonetti 


Phoaoelphia  —  Gray  &  Rogers 
is  one  advertising  agency  that 
takes  the  advice  it  passes  along  to 
its  clients. 

In  addition  to  placing  hundreds 
of  thousands  of  lines  of  client  ad¬ 
vertising  annually,  the  agency  it¬ 
self  has  been  a  consistent  news¬ 
paper  advertiser  since  194S. 

“We  always  have  regarded  the 
newspaper  as  one  of  the  most  im¬ 
portant  advertising  media,”  says 
Jerome  B.  Gray,  founder  and 
senior  partner  of  G  &  R.  “It  has 
proved  its  worth  many  times  over 
for  our  clients.  We  would  be  fool¬ 
ish  not  to  take  advantage  of  it 
ourselves.” 


300th  Ad  in  Series 


The  G  &  R  ads  (number  300 
appeared  in  August)  are  for  the 
most  part  all-type  ads  with  only 
an  occasional  illustration  thrown 
in.  The  width  rarely  varies  from 
one  column,  but  the  length  runs 
from  hve  to  seven- and-one  half 
inches  or  deeper. 

The  arresting  feature  of  the  ad 
is  the  headline,  usually  a  single 
word  head  that  compels  the  read¬ 
er,  by  raising  his  curiosity,  to  read 
the  entire  ad. 

When  the  series  first  started  in 
1945  it  was  a  community  project 
at  Gray  &  Rogers.  Every  employe, 
from  the  route  boy  to  Mr.  Gray 
himself,  was  invited  to  take  a 
crack  at  the  ads  with  a  govern¬ 
ment  bond  offered  as  a  reward. 

Few  bonds  were  won,  however, 
by  the  route  boy  or  the  clerks. 
Gray  edits  all  the  G  &  R  ads  and 
he  has  admittedly  “high  critical 
standards  unfair  at  times.” 


As  Mr.  Gray  put  it,  he  was 
“awful  fussy  about  what  came  out 
the  other  end”  when  it  came  to 
Gray  &  Rogers  ads  written  by 
aspiring  copywriters. 

Another  characteristic  is  the 
preferred  financial  page  position 
the  ads  enjoy  in  the  papers. 

Division  of  Small  Accounts 


perhaps  he  might  be  refusing  a 
potential  million-dollar  account 
The  Special  Accounts  Division  was 
set  up  to  handle  these  small  ac¬ 
counts  in  1948  and  today  is  a 
thriving  unit  within  the  agency. 

Mr.  Gray  has  some  pretty  im¬ 
pressive  figures  to  support  his 
change  of  policy.  One  account  that 
came  in  spending  $8,000  annually 
is  today  spending  $120,000  a  year. 
Another  joined  Gray  &  Rogers 
with  a  budget  of  $23,000  and  now 
has  risen  to  $150,000. 

“Without  exception,”  he  added, 
“every  prospect  and  new  client 
who  has  talked  with  us  in  years  has 
mentioned  the  Gray  &  Rogen 
newspaper  advertising  series  as  a 
factor  in  considering  our  agency." 


P&GLobUses 


Atomic  Energy 
To  Write  Ads 


From  the  very  beginning  the 
Gray  &  Rogers  newspaper  adver¬ 
tising  program  brought  problems 
as  well  as  prospects.  Operators 
of  small  businesses,  impressed  with 
the  effective  use  G  &  R  was  mak¬ 
ing  of  small  space  for  the  agency’s 
purpose,  flocked  into  demand  a 
similar  service  that  would  fall 
within  their  own  limited  budget. 

For  a  while  it  was  the  custom 
at  Gray  &  Rogers  to  turn  down, 
politely,  of  course,  these  accounts 
which  were  too  small  to  handle 
profitably  within  the  G  &  R  or¬ 
ganization.  Usually  such  accounts 
were  referred  to  smaller  Philadel¬ 
phia  agencies. 

This  policy  was  changed,  how¬ 
ever,  when  Mr.  Gray  realized  that 


Cincinnati  —  Atomic  energy  b 
being  put  to  work  to  help  the 
advertising  copy  writers. 

That’s  the  big  news  for  the  ad 
shops  along  Madison  Avenue 
(New  York)  from  the  new  Miami 
Valley  Laboratories  which  Procter 
&  Gamble  Company  dedicated 
Sept.  11. 

One  immediate  job  for  the  staff 
of  300,  including  110  graduate 
chemists  and  engineers  from  35 
colleges,  will  be  to  find  out  how 
well  soaps  and  detergents  clean 
clothes,  and  they  will  have  radio¬ 
active  tracers  to  help  them  meas¬ 
ure  how  much  dirt  is  removed 
from  soiled  clothes. 

Neil  McElroy,  P  &  G  president, 
said  the  laboratory,  near  Venice, 
Ohio,  will  work  on  long-range  re¬ 
search  problems  which  eventually 
will  open  up  new  frontiers  for 
new  and  better  products  to  make 
housework  easier.  Naturally  the 
facts  unearthed  by  the  scientisb 
will  be  placed  at  the  disposal  of 
the  men  and  women  who  write 
the  ads  for  Tide,  Drene,  Prell, 
Dreft,  Ivory,  Duz,  etc. 

The  laboratory  will  use  radio¬ 
active  tracers,  and  electron  micro¬ 
scope  and  tremendous  pressures  to 
study  soap,  synthetic  detergents, 
shortenings  and  drug  products,  in¬ 
cluding  shampoos. 


More  Arvin  Ads 

Columbus,  Ind. — A  sharp  in* 
crease  in  the  use  of  cooperative 
newspaper  space,  plus  billboards 
and  point-of-sale  material,  will  be 
included  in  the  pre-Christmas  p^ 
riod  advertising  of  Arvin  Indus¬ 
tries  (via  Roche,  Williams  4 
Cleary). 
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9  out  of  10 
of  your  prospects  read 

THE  DENVER  POST 


Here's  unique,  single  medium  coverage  of  a  major 
metropolitan  market  of  563,832  consumers.  In  addition. 
The  Denver  Post  saturates  its  retail  trading  zone,  blankets 
the  State  of  Colorado,  and  penetrates  the  entire  Rock/ 
Mountain  Empire. 


CIRCULATION 

Daily . 227,tS9 

Sunday  . 357,324 

Empire  Magaiinc  and 

Comics  . 3tS,473 

A.B.C.  Publisher's  Statement 
September  30,  1951 
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THE  DENVER  POST 

%'^CC€  ^  (At. 

PAIMII  MOTt.  lOITOR  AND  PUDllSHfa 


RoprotofileW  by  Molofi«y«  A  Sebmitt.  Iik. 


Population:  563,832 


doing  business  with  con¬ 
cerns  that  will  not  accept 
their  shore  of  the  respon¬ 
sibility  of  moving  their 
products  ofF  the  shelves 
of  our  stores." 


— From  a  recent  statement 
by  the  head  of  one  of  our 
largest  grocery  chains. 


IN  NEW  YORK  CITY  .  .  . 
this  executive,  and  the 
heads  of  all  other  leading 
retail  grocery  chains  pre¬ 
fer  our  newspapers. 
Here's  proof: 

New  York  City’s  1962  Record  of 
Retail  Grocery  Linage 
(January  1  to  June  30) 


LONG  ISLAND  PRESS . 592.249 

LONS  ISLAND  STAR-JOURNAL.50 1,990 
STATEN  ISLAND  ADVANCE. .  447,993 

Journal  American . 447,057 

Brooklyn  Eagle . 270,437 

World  Telegram-Sun . 242,981 

Newt  . 236,505 

Pott  . 167,874 

Mirror  .  75.159 

Timet  .  52,449 

Herald  Tribune .  47,328 


•  LONG  ISLAND  PRESS 

Covering  the  touthern  half  of  Queeni 


•  LONG  ISLAND  STAR  JOURNAL 

Covering  the  northern  half  of  Queent 


•  STATEN  ISLAND  ADVANCE 

Covering  all  of  Richmond 

274,154  A.B.C.  Circulation  .  .  .  more  than  the  World-Telegram  It  Sun, 
Journal-American  and  Post  combined  in  Oueens  .  .  .  plus  4  out  of  5 
Staten  Island  familiesi 


The  Advertiser  and  The  Newspaper 

Gore  Has  Ad  Consulting 
Service  for  Newspapers 


Chicago — Budd  Gore,  formerly 
advertising  manager  of  Marshall 
Field  &  Co.,  and  known  generally 
as  a  “friend  of  newspaper  adver¬ 
tising,”  has  established  his  own 
consulting  service  for  newspapers 
and  retailers.  He  is  operating  the 
firm  under  the  name  of  Budd 
Gore  &  Co.,  209  S.  State  St.,  Chi¬ 
cago,  and  will  also  function  as  a 
general  advertising  agency. 

Mr.  Gore,  who  at  one  time  was 
sales  promotion  manager  of  the 
Chicago  Daily  News,  (1936-41), 
told  E&P  he  will  be  working  di¬ 
rectly  with  newspaper  accounts 
and  retailers.  He  is  planning  a 
series  of  quarterly  newspaper-re¬ 
tailer  clinics  as  a  part  of  his  ser¬ 
vice.  Three  of  the  clinics  will  be 
primarily  for  newspaper  advertis¬ 
ing  salesmen,  he  said,  and  the 
fourth  will  be  open  to  retail  ad 
people. 

Understands  Newspapers 

Budd  Gore,  who  reached  his 
40th  birthday  July  1,  said  he  had 
always  hoped  to  go  into  business 
for  himself  when  he  reached  the 
“ripe  age  of  40.”  He  is  particular¬ 
ly  interested  in  working  with 
newspapers  and  retailers. 

“They  go  together  like  ham  and 
eggs,”  he  asserted.  “Newspapers 
need  retail  advertising — it  is  their 
basic  and  most  important  revenue 
foundation  —  and  retailers  simply 
cannot  do  without  newspapers. 
What  other  medium  is  as  produc¬ 
tive  for  each  dollar  invest^? 

“It  is  to  the  common  benefit  of 
newspapers  and  retailers  to  make 
every  advertisement  just  as  in¬ 
formative  and  persuasive,  and, 
therefore,  productive,  as  possible, 
particularly  in  these  days  of  high 
operating  costs.  We  shall  do 
everything  possible  to  make  adver¬ 
tising  pay  handsomely  for  both 
the  newspaper  and  the  retailer.” 

Cites  TV  Growth 

Mr.  Gore  explained  that  his  ser¬ 
vice  will  include  more  than  copy 
testing  and  will  encompass  layout, 
art  and  production  costs.  He  has 
also  arranged  with  an  economist 
to  prepare  a  report  “on  the  quar¬ 
ter  to  come,”  thus  providing  news¬ 
papers  and  advertisers  with  an 
authoritative  outlook  on  the  gen¬ 
eral  economic  situation  as  it  ap¬ 
plies  to  retailing. 

He  pointed  out  that  television  is 
coming  much  faster  than  had  been 
previously  anticipated,  thus  serv¬ 
ing  as  a  competitor  to  newspapers 
in  many  more  markets.  “TV  is 
swinging  to  films,  market  by  mar¬ 
ket,”  he  said,  “thus  bringing  down 
costs  materially,  and  making  tele¬ 
vision  a  real  threat  to  newspapers 
in  the  general  advertising  field.” 

Mr.  Gore  is  trained  as  a  news- 


BUDD  GORE,  who  has  estab¬ 
lished  a  consulting  service  for 
newspapers  and  retailers,  finds 
these  two  factors  “go  together  like 
ham  and  eggs.” 

paperman,  having  published  small 
town  daily  and  weekly  newspa¬ 
pers,  after  having  served  a  year 
with  the  City  News  Bureau  of 
Chicago  as  a  police  reporter  and 
rewriteman.  He  is  a  native  of  La- 
Grange,  III.,  and  he  attended 
Peddie  Preparatory  School  in 
Hightstown,  N.  J.,  the  Aeronauti¬ 
cal  University  and  University  of 
Chicago. 

During  the  war,  he  served  as 
chief  administrative  officer  of  the 
Manhattan  Project’s  Metallurgical 
Laboratory  at  the  University  of 
Chicago,  where  the  basic  research 
and  development  of  the  atom 
bomb  were  conducted.  At  present 
Mr.  Gore  is  chief  warden  of  the 
Chicago  Civil  Defense  Corps  and 
supervisor  of  the  Greater  Chicago 
Air  Defense  Filter  Center. 

He  is  author  of  the  treatise. 
“The  Diagonal  Makeup  of  the 
Newspaper.”  He  has  served  as  as¬ 
sistant  manager  of  Field’s  adver¬ 
tising  department  prior  to  becom¬ 
ing  advertising  manager  in  July, 
1948.  From  December,  1946  to 
July,  1948,  he  was  sales  promotion 
manager  of  the  H.  &  S.  Pogue  Co., 
Cincinati,  O.,  department  store. 

■ 

A.  S.  Beck  Switching 
To  Sunday  Editions 

In  an  effort  “to  meet  higher 
newspaper  rates  and  increased  pro¬ 
duction  costs,”  A.  S.  Beck  Shoe 
Corp.  is  revamping  its  fall  cam¬ 
paign  (via  Wesley  Associates,  New 
York);  plans  to  step  up  the  num¬ 
ber  of  insertions  but  reduce  linage 
for  each  ad  and  will  add  newspa¬ 
pers  “whose  milline  rate  gives  the 
most  coverage  a  dollar  in  the  Beck 
sales  market.” 
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WHEN... 


BOBBY  JONES 

MEETS  THE 

DUKE  of  WINDSOR 


There  s  a  Color 
Cover  Shot  for 
The  Journal- 
Constitution 
Magazine 


Few  people  in  this  country  ever  get  the  opportunity 
to  see  a  real  Duke,  let  alone  photograph  one.  Such 
is  not  the  case,  however,  when  the  Duke  of  Windsor 
comes  to  Georgia.  Recently  when  the  ex-King  of 
Great  Britain  attended  the  Masters  Golf  Tournament 
in  Augusta,  Georgia,  staff  writer  Andrew  Sparks  and 
photographer  Kenneth  Rogers  were  assigned  to  get 
a  story  and  pictures  of  His  Grace. 

The  question  arose  os  to  how  they  should  go  about 
it.  One  doesn't  just  walk  up  to  royalty  and  snap 
0  picture.  There  must  be  a  right  way  and  a  wrong 
way,  but  neither  Sparks  nor  Rogers  had  ever  had  any 


lessons  on  how  to  meet  a  duke.  Finally,  summon¬ 
ing  up  courage,  they  inquired  whether  or  not  the 
ex-King  would  care  to  have  , his  picture  taken.  He 
amiably  agreed. 

It  is  appropriate  that  an  ex-King  should  pose  with 
Bobby  Jones,  world-renowned  Golf  King  from  At¬ 
lanta,  Georgia.  Above  you  see  the  result. 

Just  another  example  of  the  ingenuity  and  repor- 
torial  know-how  which  maintains  a  readership  of  99 
per  cent  women  and  96  per  cent  men  for  the  South's 
finest  locally  edited  Magazine*.  No  where  else  can 
an  advertiser  find  so  much  for  his  advertising  dollar. 


Circulation 
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Notional  Representatives,  Kelly-Smith  Company 
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IN  SELUNG  BOTH  MEN  ANI> 
WOMEN,  the  Courier-Express 
has  a  proven  record  for  results 
which  foretells  the  effectiveness 
of  your  sales  message  in  reaching 
thoseWestern  New  York  families 
with  the  most  money  to(«pend. 

COLOR  for  ADDEO  POWER 

Full  ROP  color  daily  and  Sunday 
gives  your  message  still  greater 
impact  in  this  powerful  paper. 

BUFFAIO 

COURIER-iXPRESS 

Western  New  York's 
Only  Morning  and  Sunday  Newspaper 
HePHeSENTAriVBS; 
SCOLARO,  MEEKER  &  SCOH 


RETAIL  SALES 

among  Sales  Manage¬ 
ment's  162  Metropoli¬ 
tan  Areas 


teadily  Increasing  is 
the  standing  of  the 
Quad -Cities  among  the 
162  standard  metropoli¬ 
tan  areas.  Now  In  72nd 
place  for  retail  sales, 
the  Quad-Cities  Is  an 
attractive  target  for 
sales  and  advertising 
artillery.  Especially  so 
since  much  of  today’s 
marketing  strategy  Is 
based  on  spot  attack 
campaigning.  You  can 
cover  3  of  the  4  Quad- 
Cities  when  you  use 
these  newspapers: 


ROCK  ISLAND 
Tic  MOLINE  7?cs/^ 
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Heinz  in  900 Newspapers; 
To  Use  Color  in  Many 


Smash  display  ads  breaking  in 
900  daily  newspapers  will  an¬ 
nounce  a  Fall  merchandising  event 
by  H.  J.  Heinz  Company  to  con¬ 
sumers.  A  series  of  1,000-line  ads 
(via  Ketchum,  MacLeod  &  Grove, 


CAMPAIGN  ROUNDUP 


Inc.),  appearing  in  two  colors 
where  available,  is  scheduled  for 
major  markets,  while  a  schedule 
of  640-line  black  and  white  ads 
has  been  approved  for  newspapers 
in  other  markets. 

September,  October  and  Novem¬ 
ber  are  the  three  key  months  of 
the  promotion,  and  during  this 
period  the  company  will  step  up 
advertising  expenditures  to  help 
grocers  push  the  sale  of  the  Heinz 
line. 

All  57  Varieties  are  included  in 
the  “New  Crop  Values”  promo¬ 
tion,  with  feature  emphasis  on 
baby  food,  baked  beans,  soups, 
pickles,  vinegar.  Sun  Maid  raisins, 
cooked  spaghetti  and  fresh  cucum¬ 
ber  pickles. 

A  double  page  spread  in  Life 
magazine  October  13  will  back  up 
local  newspaper  advertising.  - 

The  company  also  announced 
details  of  a  new  Sunday  readership 
advertising  program  which  will  be 
concentrated  on  three  major  Heinz 
varieties — baked  beans,  soups  and 
baby  foods.  Comics,  the  Sunday 
magazine  and  locally  edited  roto¬ 
gravure  picture  sections  will  be 
used  in  112  of  the  country’s  larg¬ 
est  Sunday  newspapers. 

Basic  advertising  for  the  three 
fall  months  will  likewise  be  in¬ 
creased  in  consumer  magazines,  it 
was  announced. 

To  assist  grocers,  both  chain  and 
independent,  in  capitalizing  on 
“New  Crop  Values”  advertising, 
special  store  promotional  material 
will  be  available,  including  news¬ 
paper  mats  in  sizes  ranging  from 
one  to  seven  columns. 

Company  sources  said  that  in¬ 
creased  grocery  sales  and  grocer 
participation  in  past  seasonal  pro¬ 
motions  “fully  justified”  the  in¬ 
creased  advertising  and  promotion 
of  the  1952  Fall  sale. 

Reardon  Point  Co.  Breaks 
Intensive  Push  for  Dramex 

Reardon  Paint  Co.,  St.  Louis, 
Mo.,  timing  its  effort  with  the 
start  of  the  peak  season  for  home 
decorating,  launched  on  September 
7  one  of  the  most  intensive  news¬ 
paper  campaigns  in  the  industry’s 
history,  it  was  announced  by  the 
Bureau  of  Advertising,  ANPA. 

Large-space  ads,  most  of  them 
in  four  colors,  are  backing 
Dramex,  a  product  which  “colors 
1  like  paint,  resurfaces  like  plaster.” 


The  campaign  appearing  for  the 
most  part  in  Sunday  magazine 
sections  in  26  markets,  follows  the 
local  saturation  plan  tested  last 
season  in  Minneapolis  and  Detroit. 
R.  o.  p.  color  is  being  used  in 
markets  where  Sunday  magazines 
or  roto  sections  are  not  published. 
The  drive  will  run  seven  weeks; 
will  be  marchandised  heavily. 

Peach  Crop  Given  Boost 
By  Floko  Products  Corp. 

Continuing  its  program  of  fea¬ 
turing  related  items  with  its  bak¬ 
ing  mixes,  Flako  Products  Corp., 
New  Brunswick,  N.  J.,  has 
launched  a  special  promotion  (via 
H.  B.  LeQuatte,  Inc.)  to  help  re¬ 
tailers  move  fresh  peaches. 

Peach  cream  cake  was  adver¬ 
tised  in  495-line  ads  in  31  metro¬ 
politan  newspapers  on  September 
1 1 .  Food  magazines  and  radio-TV 
are  also  being  used. 

Eureka  Set  to  Unveil 
$69.95  Roto-Matic  Cleaner 

Large-space  insertions  in  120 
newspapers  in  82  key  cities 
throughout  the  U.  S.  will  be  used 
between  September  20  and  Octo¬ 
ber  15  by  the  Eureka  Division  of 
Eureka  Williams  Corp.,  Chicago, 
to  introduce  its  Eureka  Roto-Matic 
swivel-top  vacuum  cleaner,  priced 
at  $69.95. 

Color  spreads  will  be  used  in 
Satevepost,  Life,  Collier’s  and 
Good  Housekeeping,  plus  several 
trade  publications. 

Bruno,  New  York,  newly  ap¬ 
pointed  distributor  for  Eureka, 
will  introduce  the  new  machine  in 
two-page  spreads  in  major  New 
York  dailies. 

Dr.  Posner,  Voco  Records 
Combine  on  Unique  Test 

A  Promotion  calling  for  a  min¬ 
imum  of  three  ,  560-line  Sunday 
ads  in  the  Los  Angeles  (Calif.) 
Times  and  the  Los  Angeles  Exam¬ 
iner  will  spearhead  a  unique  test 
ad  campaign  (via  Frank-Gold 
Agency)  in  Southern  California. 

Children’s  shoes  will  be  sold 
with  children’s  phonograph  record 
giveaways  in  a  tie-in  between  Dr. 
A.  Posner’s  Shoes,  Inc.  and  Tops 
Music  Enterprises,  owners  of  Voco 
children’s  records.  Dr.  Posner’s 
Shoes  will  offer  two  vinyl  ite  rec¬ 
ords  by  Voco  with  every  pair  of 
shoes  purchased.  An  intensive  spot 
radio  campaign  exclusively  over 
Station  KBIG  and  point-of-pur¬ 
chase  material  will  also  be  used. 

300-Liners  to  Introduce 
Tintex  Color  Remover 

Metropolitan  dailies  in  all 
important  markets  will  receive  300 
to  200-line  insertions  starting  Sep¬ 


tember  15  and  running  throu|li 
November  announcing  a  nn 
“miracle  formula”  Tintex  color  r. 
mover  by  Park  &  Tilford,  man#, 
facturer. 

Radio  will  also  be  employed  ei- 
tensively  from  coast  to  coast  din 
ing  the  same  period.  Other 
(via  Storm  &  Klein,  Inc.)  will  bt 
point-of-purchase  d  i  s  p  1  a  y  s  aai 
home  economics  and  trade  publii 
tions. 

Sinclair  Cool  Releases 
'Mine  Town'  Ad  Series 

A  New  twist  of  the  old  clkk 
“What  Main  Street  Makes,  Make 
Main  Street,”  has  been  develops 
in  a  new  “Mine  Town  series"  gt 
ads  (via  Calkins  &  Holden,  Inc 
which  the  Sinclair  Coal  Compait. 
Kansas  City,  Mo.,  has  release  i 
all  newspapers  throughout  tit 
middle  west  serving  communitia 
where  Sinclair  coal  mines  ut 
located. 

Format  of  the  ads,  all  of  whid 
are  three  columns  by  10  inclia,| 
is  entitled  “The  (name  of  town 
Booster.”  An  illustration  of  tis 
main  street  of  the  town  is  provide 
in  display  space,  and  the  principl 
block  of  copy  is  devoted  to 
calendar  of  events”  of  civic  c 
community-wide  interest. 

The  “Booster”  appears  eve' 
two  weeks  and  local  newspapt; 
have  voluntarily  assumed  respct 
sibility  for  changing  the  calenJ 
of  events  and  bringing  it  up  s 
date  in  each  insertion.  Calendv 
open  for  free  listings  of  events 
strictly  of  a  private  commerr* 
nature. 

According  to  Jack  Bemet,  ai- 
vertising  director  of  Sinclair  C<^ 
the  series  has  been  enthusiastic: 
received  not  only  by  the  new? 
pers  but  by  the  superintendent  as 
operating  heads  of  the  varies 
Sinclair  mines,  who  pay  the  fa 
cost  of  the  local  ads  which  r 
signed  to  show  the  consumer  bn^ 
name  of  the  local  mine  and  t 
name  of  the  local  mining  flnf 

Fire  Insurance  Campaign 
Dramatizes  Public  Service 

A  CAMPAIGN  (via  J.  M.  Matt«^ 
Inc.)  featuring  contributions  t 
capital  stock  fire  insurance 
panics  and  their  agents  and 
ers  make  to  the  national  wcliij 
will  be  launched  this  month  by 
National  Board  of  Fire 
writers. 

Copy,  according  to  T.  W.  Bo 
long,  ad  manager  for  the  Natiw 
Board,  is  scheduled  for  a  nuni!> 
of  national  magazines  and  sevf 
trade  publications. 

In  addition,  mats  of  each  ads 
related  news  stories  are 
made  available  to  agents  and  bo 
ers  for  use  in  local  newspapers. 

Peter  Paul  in  71  Papers 

Sunday  comics  in  a  total  of 
newspapers  throughout  the  U 
will  be  used  this  fall  and 
by  Peter  Paul,  Inc.,  to  proflS 
Mounds,  Almond  Joy  and  the» 
Mounds  Miniatures.  Outdoor  po 
ers  and  radio  will  also  carry  cd 
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MABUHAY  AN6  KING 
FEATURES  SYNDICATE’ 
SA  PINAKABAGONG  r 
^  REPUBUKA 
N6DAI60I6 


EN  FRANCE  NOUS 
^  AUTRES  OE  KING 
FEATURES  PARL0N5 
)  TOUSFRANQAIS 
.COMMESINOUS  , 
ETIONS  OE  PANAME! 


DESDE  RIO  GRANDE  a  LAS 
PAMPAS  DE  ARGENTINA, 
EL  MATERIAL  DE  KING 
FEATURES  SYNDICATE 
ES  LA  M/!(S  GRANDE 
ATRACCION  DE  LOS 
—j¥^  PERIODICOS. 


is  the  newspipers 
Ik  greatest  asset 


The  year  was  1928.  People  in  England  were  talking  about  some 
American  friends  they  had  just  met  and  liked.  Their  names  were 
Barney  Google,  Maggie  and  Jiggs,  and  the  Katzenjammer  Kids.  Today, 
as  our  Foreign  Department  celebrates  its  2‘fth  anniversary,  these  same 
characters  and  dozens  of  others  from  the  King  family  have  become 
citizens  of  the  world.  They  speak  in  31  languages,  appear  in  more  than 
1,000  publications  in  more  than  100  countries  and  dominions,  and  are 
known  by  countless  millions.  Such  is  the  universal  appeal  of  King 
comics.  They  are  popular  in  Bangkok  for  the  same  reason  they  are 
popular  in  Brooklyn:  readers  know  the  King  trademark  means  quality, 
entertainment  and  wholesomeness. 


235  East  45  Street 

NEW  YORK  17,  N.Y. 
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Cable  address: 
KINGSYN,  New  York 


WASHINGTON,  D.  C. — New  car  dealers  in  nearly 
every  community  in  America  will  offer  voters 
free  transportation  to  the  polls  in  this  year’s 
important  presidential  election. 

The  cotintry^s  new  car  dealers  are  local 
businessmen  close  to  the  people  of  their 
communities^  and  are  in  the  unique  posi¬ 
tion  of  being  able  to  offer  free  transporta¬ 
tion  to  those  u'ho^ll  need  it. 

Dealers  are  being  urged  by  their  national  asso¬ 
ciation  to  use  all  available  cars  for  bringing  to 
the  polls  voters  who  might  otherwise  not  be  able 
to  get  there  and  thousands  are  responding ! 

JS’eiv  car  dealers  offer  this  public  service 
in  a  wholehearted  belief  in  the  privilege 
of  the  ballot.  This  is  a  non-partisan  effort 
to  turn  out  a  record  breaking  vote.  Key¬ 
noting  action  is  their  slogan  .  .  .  “Vote 
as  you  please,  but  VOTE”. 

Participating  dealers  recognize  that  voters  must 
know  of  the  availability  of  transportation  and 
many  will  use  posters  and  window  strips  to  catch 
public  attention.  Many  new  car  dealer-groups 
will  use  promotional  kits,  being  prepared  now, 
containing  suggested  newspaper  ads,  logotypes, 
radio  copy,  press  and  radio  releases,  etc.  Mats 
for  ad-use  will  be  made  available  to  these  groups. 


One  of  a  teriet  from  the  National  Automobile  Dealert  Aisociation 
— Any  material  contained  herein  may  be  reproduced  without 
permittion. 

for  further  information  or  research  material  on  New  Car  Dealers, 
write  or  phone: 

DIRECTOR  OF  PUBLIC  RELATIONS,  N  A  D  A 
1026  17TH  ST.,  N.  W.  WASHINGTON,  D,  C.  REPUBLIC  6946 


The  Advertiser  and  The  Newspaper 

Dailies  To  Aid  Electric 
Houseware  Dealers  *Push 

Fall-Christmas  phase  of  the  paign  concentrates  on  this  lucrative 
continuing  Electric  Housewares  potential,”  the  association  states. 
Industry  Gift  Campaign  to  help 
retailers  sell  electric  housewares  as 

gifts  on  a  steady  day-to-day  basis  Storm  Window  Field  Code 
throughout  the  year  will  begin  of-  Goes  Into  Eifect  Sept.  15 
ficially  early  in  October  with  dis-  _  .  •  . 

•'  ^  The  combination  storm  window 

industry  of  the  New  York  metro- 

politan  area  has  adopted  newly 

RETAIL  AD.SURVEY  developed  standards  for  the  adver-  I 
’  tising  and  selling  of  combination 

tribution  of  an  industry  prepared  storm  windows  and  doors,  and  will 
retail  tie-in  kit,  according  to  the  put  them  into  effect  September  15. 
Electric  Housewares  Section  of  the  The  new  standards  were  dravm 
National  Electrical  Manufacturers  up  in  meetings  between  the  Better 
Association.  Business  Bureau  of  New  York  City 

The  kit  will  consist  of  a  six-page  and  a  representative  group  of  deal- 
promotional  sales  planner  illus-  ers,  distributors  and  manufac- 
trating  specific  suggestions  for  turers  as  a  result  of  increasinj 
dealer  tie-ins;  two  three-color  six  consumer  and  industry  complaints 
by  22-inch  streamers  and  a  three-  about  the  unfair  and  injurious 
color  16  by  22-inch  poster  reflect-  practices  of  a  small  but  active 
ing  the  basic  year  ’round  theme  minority  of  the  industry. 

“Give  Electric  Housewares — First  Among  major  malpractices  which 
Choice  For  Every  Gift  Occasion.”  the  standards  are  designed  to 
Distribution  will  be  made  through  eliminate  is  the  practice  by  some 
local  area  committees  and  electric  advertisers  of  low-priced  windows 
leagues  who  in  turn  will  channel  and  doors  of  discouraging  or  pre- 
the  kits  through  distributors  to  venting  the  sale  of  such  advertised 
dealers.  merchandise. 

New  matted  ad  headings  with  By  disparaging  the  advertised 
Christmas  messages,  the  NEMA  item,  delaying  its  delivery,  and  in 
pointed  out,  are  available  through  some  cases  by  outright  refusal  to 
the  825  daily  newspapers  who  sell,  the  BBB  points  out,  Anns 
participated  last  spring  when  the  engaging  in  this  practice  have 
newspaper  advertising  phase  was  done  all  in  their  power  to  discour- 
instituted.  age  the  purchase  of  the  advertised 

At  that  time  these  newspapers  merchandise  and  instead  have 
were  given  a  free  kit  which  in-  sought  to  sell  much  higher-priced 
eluded  newspaper  ad  layouts  in  products. 

miniature  as  well  as  matted  ad  In  addition  to  banning  this  prac- 
headings  and  product  illustrations  tice  of  “bait”  advertising,  the 
of  uniform  character  and  quality,  standards  require  that  all  combi- 
These  Christmas  message  ad  head-  nation  storm  window  retailers  be 
ings  will  supplement  what  the  prepared  to  submit  to  the  BBB, 
newspapers  already  have.  upon  request,  proof  of  actual  sales 

Highlight  of  the  sales  planner,  and  deliveries  made  at  the  adyer- 
directed  toward  helping  the  retail-  tised  price  over  a  specified  period, 
er  attain  maximum  Christmas  gift  Other  provisions  of  the  standards 
sales,  is  the  “Coordinated  Plan  of  include  the  requirement  that  the 
Action  Theme  —  October  Plan,  installation  charge  be  given  in  tht 
November  Promote,  December  advertisement  when  this  is  ad- 
Profit.”  A  check  list  for  carrying  ditional;  that  illustrations  of  mer- 
out  the  plan  is  incorporated  in  the  chandise  should  conform  to  actual 
sales  planner  along  with  definite  appearance;  that  the  term  “free* 
ideas  and  aids  with  which  the  must  not  be  used  if  a  purchax  I 
local  merchant  can  work.  must  be  made  in  order  to  obtain  E 

Suggestions  for  displays,  both  the  so-called  “free”  item;  and  that  F 
interior  and  window,  are  given  in  the  advertiser  must  state  in  his  ad  I 
layout  form  with  specific  selling  the  material  of  which  the  window  I 
points  listed  under  “Turn  Interest  or  door  is  made.  l 

Into  Sales”  with  “Selling  Signs.”  Pledges  to  support  the  standards 
Ideas  for  special  events  which  have  been  received  from  Charlo 
will  attract  customers  into  the  store  E.  Hunter,  president.  National 
as  well  as  stimulate  their  interest.  Combination  Storm  Window  and 
in  electric  housewares  while  they  Door  Institute,  C.  N.  Nichohj 
are  there,  is  another  feature  of  the  managing  director.  National  Estab-I 
sales  planner.  With  all  such  sug-  lished  Roofing,  Siding  and  Ins'i' 
gestions,  the  NEMA  stresses,  the  lating  Contractors  Associatifflt 
aim  has  been  to  keep  the  cost  at  Anthony  J.  Masciarelli,  commis-l 
a  minimum  while  providing  max-  sioner.  Department  of  Markets,  j 
imum  results.  City  of  New  York,  and  John  Hi 

“The  gift  market  is  a  multi-bil-  Glass,  advertising  manager,  thcr 
1  lion  dollar  one  and  the  gift  cam-  New  York  (N.  Y.)  Daily  News,  i 
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Bob  Jackson 
and 

Black  &  Decker 
Build  A 
Bigger,  Richer 
Baltimore 
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Big,  bustling  Baltimore  is  a  booming  industrial 
center  of  many  different  industries.  For  example, 
Black  ^  Decker,  the  world’s  largest  manufac' 
turer  of  portable  electric  tools,  is  located  here. 
Equipment  users  all  around  the  globe  look  to 
Black  6?  Decker  as  their  electric  tool  headquar' 
ters.  This  famous  company  is  but  one  of  hun' 
dreds  of  important  Baltimore  industries  that 
make  the  Nation's  6th  Largest  City  bigger  .  .  . 
more  prosperous. 


Baltimore's  excellently  diversified,  steadily  active 
industry  makes  the  Nation's  6th  Largest  City 
bigger  and  richer  than  ever.  Sell  Baltimore  .  .  . 
advertise  to  the  largest  evening  and  Sunday 
circulation  of  The  Baltimore  News'Post  and 
American. 


Baltimore  News-Post 
ad  American 


Represented  Nationally  by  Hearst  Advertising  Service 


Bob  Jackson  works  at  Black  6^  Decker,  where 
steady  growth  and  constancy  of  employment 
make  this  plant  and  its  people  important  con' 
tributors  to  the  economy  of  Baltimore.  In  ten 
short  years,  payrolls,  employment  and  output 
have  more  than  doubled  at  B.  6?  D.  And  the 
outlook  is  up  — up — UP! 


Santa  Claus  Could 


No  one  shoots  Santa  Claus.  This  remark 
about  a  government  which  spends  and  spends 
and  spends  may  well  be  true.  But  it  is  also  true 
that  Santa  Claus  is  an  old  man.  At  his  age  over¬ 
work  might  well  kill  him. 

It  is  with  the  possibihty  of  working  Santa 
Claus  to  death  that  this  editorial  is  concerned. 
No  position  is  taken  as  between  the  contending 
political  parties  in  the  present  campaign.  Our 
concern  is  with  the  problem  of  protecting  Santa 
Claus. 

It  is  true  that  as  a  nation  we  now  enjoy  great 
prosperity.  The  prosperity  is  not  nearly  so  gen¬ 
eral  as  the  political  advertisements  of  it  would 
suggest.  Millions  of  individuals,  notably  those 
living  on  pensions,  annuities  and  other  fixed 
incomes,  have  been  robbed  of  half  their  pur¬ 
chasing  power  by  inflation  during  recent  years, 
and  whole  industries  know  little  or  nothing  of 
boom  times. 

However,  measured  by  so  basic  a  gauge  as 
unemployment,  we  do  have  great  prosperity. 
Less  than  two  milhon  of  our  total  working  force 
of  over  64  million  are  unemployed,  and  many 
of  them  are  unemployed  only  while  moving 
from  one  job  to  another.  The  real  income,  i.e., 
what  their  dollars  will  buy,  of  those  with  jobs 
is  somewhere  near  its  all-time  peak. 

Our  Prosperity  is  Precarious 

The  prosperity  we  enjoy,  however,  is  pre¬ 
carious.  This  is  primarily  because  it  is  depend¬ 
ent  upon  a  rising  volume  of  expenditures  by 
the  federal  government.  At  present  almost  a 
quarter  of  our  entire  national  income  is  ladled 
out  through  Washington,  and  in  an  ever  in¬ 


creasing  amount. 

If,  as  matters  now  stand,  federal  expendi¬ 
tures  were  to  be  suddenly  and  sharply  cut,  our 
government-financed  prosperity  would  be  se¬ 
verely  upset.  But  if  the  federal  government 
were  to  try  to  keep  right  on  providing  pros¬ 
perity  by  steadily  increasing  its  expenditures, 
the  end  result  would  be  more  certainly  disas¬ 
trous.  It  would  be  a  crash  caused  primarily  by 
having  continuing  inflation  of  prices  destroy 
the  value  of  the  dollar. 

Higher  government  expenditures  of  worth¬ 
less  dollars  then  could  accomplish  nothing. 
Santa  Claus  would  be  dead  from  overwork. 

To  Provide  Firm  Foundations 

The  general  route  to  be  followed  in  putting 
firm  foundations  under  our  prosperity  is  quite 
clear.  It  involves  two  steps  which  must  be  taken 
closely  together.  The  first  is  to  stop  the  continu¬ 
ous  increase  in  federal  expenditures.  The  sec¬ 
ond  step  is  to  substitute  expanding  private  bus¬ 
iness  for  government-financed  business  as  the 
principal  foundation  of  expanding  prosperity. 

The  increase  in  federal  expenditures  can  be 
stopped  without  sacrificing  any  effective  meas¬ 
ures  now  directed  toward  meeting  our  top 
priority  requirement  —  protection  from  armed 
Communist  aggression.  The  most  competent 
authorities  of  both  major  parties  agree  it  can 
be  done  by  (1)  better  planning  of  and  the 
elimination  of  outright  waste  in  defense  ar¬ 
rangements,  and  (2)  cutting  those  civilian 
expenditures  which  cannot  be  justified  at  the 
same  time  we  are  undertaking  a  great  new  load 
of  defense  expenditure. 
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It  is  also  possible  to  substitute  expanding  pri¬ 
vate  business  for  government-financed  busi¬ 
ness.  The  problem  is  primarily  that  of  relieving 
private  business  of  the  staggering  load  of  fed¬ 
eral  taxation  it  now  is  carrying.  Federal  tax¬ 
ation  now  takes  52  per  cent  of  all  corporate 
profits  and  82  per  cent  of  all  so-called  excess 
profits.  If  it  were  not  for  the  forced  draft  placed 
under  our  economy  by  rapidly  mounting  de¬ 
fense  expenditures,  this  burden  would  sinrely 
lay  a  disastrous  blight  on  private  business  ex¬ 
pansion.  If  expanding  private  business  is  to 
have  a  chance  to  play  its  critical  role  as  a  sub¬ 
stitute  for  government-financed  business,  its 
taxes  must  be  cut,  and  soon. 

It  Won’t  be  Easy 

It  would  be  naive  to  contend  that  it  will  be 
easy  to  check  the  expansion  of  federal  expend¬ 
itures.  They  have  been  running  wild  too  long, 
and  in  the  process  contributing  to  a  feverish, 
inflationary  prosperity.  Likewise,  there  is  no 
reason  to  believe  that  the  easing  of  the  load  of 
business  taxes  is  going  to  be  easy.  The  basic 
blight  it  puts  on  business  expansion  has  been 
too  long  obscured  by  having  our  economy  dosed 


with  artificial  stimulants,  most  notably  enorm¬ 
ous  injections  of  federal  expenditiures. 

The  Key  Question  —  How  Long? 

It  is  obvious  that  prosperity  is  going  to  be 
a  major  topic  of  discussion  in  the  present  poUti- 
cal  campaign.  There  is  nothing  the  matter  with 
that.  Prosperity  is  a  key  concern  of  the  voters 
in  choosing  a  national  administration. 

To  make  the  discussion  of  prosperity  really 
useful,  however,  it  is  important  to  ask  and 
get  answers  to  the  right  questions  about  it. 
The  key  question  is  not  whether  or  not  we 
have  prosperity.  That  we  have  it  in  large 
measure  is  generally  conceded. 

The  key  question  is,  “How  long  can  we 
continue  to  have  prosperity?”  The  answer  — 
not  very  long  if  we  continue  to  rely  primarily 
on  new  injections  of  inflationary  federal  ex¬ 
penditures.  Santa  Claus,  be  it  remembered, 
is  no  youngster.  If  we  continue  our  present 
improvident  course,  he  will,  be  worked  to 
death.  Those  politicians,  regardless  of  party, 
who  see  this  clear  danger  and  who  have  plans 
to  escape  it  are  facing  up  to  the  crucial  ques¬ 
tion  about  our  prosperity. 


Reprints  of  this  message  are  available  gratis.  Permission  is  also  freely 
extended  to  newspapers,  companies,  associations  or  individuals  to  quote 
from  or  reprint  all  or  parts  of  the  text  —  with  or  without  credit  mention. 
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FOUN  DEO  IN  1894 

This  newspaper,  through  its  past  perform¬ 
ance  records  and  official  result  charts, 
chronicles  a  statistical  history  of  every  horse 
running  on  the  North  American  continent. 

Daily  Racing  Form  statistics  officially  used  and  recognized  by: 

NATIONAL  ASSOCIATION  OF  STATE  RACING  COMMISSIONERS 
INCORPORATED  CANADIAN  RACING  ASSOCIATIONS 
THE  MEXICAN  JOCKEY  CLUB 


•  It  takes  45-60  days  to  "season”  burgess  biats 
h}  special  rooms  where  relative  humidity  is  automat¬ 
ically  controlled.  Constant  lab  tests  prove  that  this 
easeful  thorough  "seasoning”  insures  uniform  moisture 
content  and  distribution. 

The  result— absolute  uniformity 
of  shrinkage  with  BURGESS  mats  . . . 
plus  greater  plasticity.  mum  399*1^ 


BURSESS  CEILULOSE  CORRPJUIY 

HanufcKturan  and  Diilributer* 
ft  Bvrgnt  Chroma  and  Tono^mc  MoN 
lhaapart.  HNaoii 
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Martineau  Tells  Need 
For  *Human  *  Approach 


Birmingham,  Ala. — “We  people 
in  the  newspaper  business  are  most¬ 
ly  selling  dead,  dry  bones  when 
we  only  offer  lifeless  statistics  on 
circulation  and  linage,"  declared 
Pierre  Martineau,  of  the  Chicago 
Tribune  research  department,  in 
suggesting  a  psychological  ap¬ 
proach  to  media  as  well  as  ad  copy. 

Mr.  Martineau  spoke  at  the  an¬ 
nual  convention  here.  Sept.  12.  of 
the  Deep  South  District  of  the  Ad¬ 
vertising  Federation  of  America. 
He  discussed  some  of  the  psycho¬ 
logical  techniques  now  being  used 
in  advertising  research  to  explore 
consumer  motivations. 

Discusses  Newspapers 
Turning  to  the  newspaper  field, 
he  said: 

“A  newspaper  has  a  vast  range 
of  meanings  to  its  readers  which 
have  not  been  conveyed.  Over  a 
lifetime  it  builds  a  rare  relation¬ 
ship  of  intimacy.  It  is  a  nostalgic 
bridge  back  to  childhood  for  many. 
Where  the  life  of  an  entertainer 
is  brief,  middle-aged  people  are 
still  reading  some  of  the  same 
comics  they  began  in  infancy. 

“We  make  a  sad  mistake  when 
.  we  overlook  all  its  rich  complex 
meanings  and  let  ourselves  be 
evaluated  purely  by  slide-rule 
statistics  on  cost-per-thousand. 

“You  certainly  can’t  assess  Ar¬ 
thur  Godfrey,  Ike  Eisenhower,  and 
Joe  Doakes,  the  truck  driver, 
strictly  in  terms  of  their  physical 
measurements.  The  comparisons 
are  meaningless  unless  we  intro¬ 
duce  the  complexities  of  their  per¬ 
sonalities.  It’s  difficult  to  find 
words  in  the  English  language 
which  can  convey  Godfrey’s  pecul¬ 
iar  charm.  To  me,  it’s  just  as 
meaningless  and  inadequate  trying 
to  compare  advertising  m^ia 
without  considering  the  intangible 
personalities  that  belong  to  each. 

“The  newspaper  also  has  its  own 
values  as  an  advertising  force 
which  we  have  barely  hinted.” 

Advertising  Turns  to  Science 

Advertising  research  has  turned 
to  the  social  sciences  in  an  effort 
to  probe  beyond  the  limitations  of 
statistical  research,  he  said. 

“You  can’t  find  human  motives 
merely  by  asking  people  polite 
questions,”  he  pointed  out,  “be¬ 
cause  they  either  don’t  know  the 
answers,  or  if  they  do,  they  almost 
never  reveal  their  intimate  think¬ 
ing  to  anyone  else. 

“Even  when  we  do  understand 
our  own  motives,  there  always  is 
the  problem  of  self-ideal.  We 
aren’t  going  to  admit  that  we  are 
snobs,  that  we  are  greedy,  that  we 
bought  something  because  we  have 
an  unsatisfactory  sex-life.  We 
won’t  reveal  this  to  strangers  and 
probably  not  to  ourselves. 


“This  is  why  I  say  statistical 
research  has  limitations  beyond 
which  it  loses  its  accuracy.  Nose¬ 
counting  can  unearth  how  many 
people  drink  milk,  how  many  are 
foreign-born,  how  many  are  in  the 
upper  income  group,  but  I  still 
haven’t  found  out  WHY  American 
adults  drink  milk,  and  Frenchmen 
prefer  wine. 

“And  similarly,  when  I  stare  at 
readership  figures  and  try  to  read 
meaning  into  them,  all  my  sam¬ 
pling  accuracy  is  discarded  as  1 
make  the  wildest  inferences. 

Study  Human  Behavior 
“This  is  the  reason  why  adver¬ 
tising  has  turned  to  the  Social 
Sciences,  to  take  advantage  of  the 
developments  in  these  fields  which 
can  shed  light  on  human  motiva¬ 
tions.  By  Social  Science,  1  mean 
that  advertising  has  much  to  learn 
about  human  behavior  from  an¬ 
thropology,  sociology,  social  psy¬ 
chology  and  psychoanalysis,  as 
well  as  psychiatry  and  psychology.” 

Mr.  Martineau  summarized  re¬ 
sults  of  a  motivation  study  of  con¬ 
sumer  attitudes  toward  beer  and 
beer  advertising,  completed  for  the 
Tribune  by  Social  Research,  Inc., 
and  told  about  the  projective  test¬ 
ing  used  along  with  depth  inter¬ 
views  in  a  more  recent  analysis  of 
“Why  do  people  actually  smoke 
cigarettes?” 

“Almost  all  cigarette  advertising 
has  been  harping  on  a  few  themes 
and  completely  overlooking  a 
whole  area  of  powerful  psycho¬ 
logical  reasons  why  people  smoke 
cigarettes,”  he  pointed  out. 

Must  Unlock  Motivations 
“Every  day  it  is  dinned  at  us 
that  somebody’s  cigarette  is  the 
mildest.  Yet  nobody  really  wants 
the  mildest  cigarette.  A  completely 
mild  cigarette  would  be  like  smok¬ 
ing  hay.  As  subjects  put  it,  it  would 
be  comparable  to  drinking  whiskey 
without  any  alcohol  in  it.  Why 
bother  to  smoke  T’ 

In  concluding  his  address,  he 
forecast  a  continuing  increase  in 
qualitative  research  to  find  out 
why  people  behave  as  they  do. 

“Who  would  contest  that  we 
must  go  beyond  reliance  on  mere 
parades  of  words  and  cliches  if 
we  actually  expect  to  convert  pe^ 
pie?”  he  asked.  “Every  beer  is 
lighter,  every  cigarette  is  milder, 
every  gasoline  gives  more  power. 
Yet  we  don’t  make  decisions  to 
buy  goods  or  do  anything  else  on 
the  basis  of  mere  words. 

“It  is  important  that  we  create 
advertising  which  will  unlock 
these  basic  consumer  motivations, 
that  we  communicate,  that  we 
actually  change  behavior.  I  don’t 
think  we  will  achieve  the  act  of 
persuasion  efficiently  until  we  do." 
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)r  FLORIDA^ 

Federal  Internal 
Revenue  Collectiotis  Up 

kl29% 

from  1940  to  1950,  while  the  figure  ^ 
for  the  U.  S.  as  a  whole 
h.  was  up  585% 


FLORIDA 
3  A  80’ 


*BBMd  on  Sale*  Management  1951  Survey  of  Buying 
Power  figures  and  current  ABC  Reports,  using  these 
three  papers  give*  you  20%  or  better  family  coverage 
in  the  52  counties  accounting  for  80%  of  Florida's 
Effective  Buying  Income,  81%  of  food  sales,  82.8% 
of  drug  sales,  81.6%  of  furniture  sales,  80%  of  gen¬ 
eral  merchandise  sale*  and  81%  of  Florida's  total 
retail  tales.  You  alto  get  above  30%  family  coverage 
in  42  counties,  above  50%  in  20  counties,  above  60% 
in  9  counties  and  above  70%  in  6  counties. 


The  more  you  make,  the  more  tax  you  pay.  Florida’s 
income  tax  payments  argue  a  thriving  market 
with  more  people,  more  business,  more  everything — 
including  more  sales  for  you! 

Florida’s  big  three  morning  newspapers  should  be 
at  the  top  of  any  Florida  media  list.  They  give  you 
blanket  coverage  in  their  own  markets.  What’s  more, 
they  give  you  20%  or  better  family  coverage 
in  those  counties  producing  80  %  of  Florida’s  sales, 
thus  adding  strong  support  to  your  advertising  in 
other  Florida  markets. 

Put  Florida’s  three  big  morning  newspapers  on 
your  media  list— you’ll  be  glad  you  did. 


Lowest  Cost  Coveraffo  in  Florida's  Top  Markets 


JACKSONVILLE  r 

National  Representative  Sto 

Reynolds-Fitxgerald,  Inc. 

editor  S  publisher  for  September  13.  1952 


National  Representative 
Story,  Brooks  &  Finley,  Inc. 


National  Representative 
Sawyer-Ferguson-Walker  Company 


The  Advertiser  and  The  Newspaper 


Special  Services 
Price  Schedule 
In  Milwaukee 

Milwaukee  —  The  Milwaukee 
Sentinel  put  into  effect  Sept.  1  a 
new  schedule  of  charges  for  spe¬ 
cial  production  services  for  adver¬ 
tisers. 

Alterations  will  be  made  at  a 
cost  of  $4.50  per  hour  for  copy 
changes  after  the  first  revised 
proof,  or  those  received  after  2 
p.m.  the  day  before  publication 
for  daily  ads;  noon  Thursday  for 
Sunday  Smart  Set  ads;  noon  Satur¬ 
day  for  Sunday  Main  News  ads. 

Extra  proofs  cost  $4.50  per  hour, 
with  a  minimum  of  $1.  Unused 
composition  rates  $7  per  column, 
plus  the  cost  of  casts  charged  ac¬ 
cording  to  size. 

Some  other  charges  are:  Art 
work,  $4  per  hour;  engraving 
work,  $4  per  hour;  replates,'  $7 
per  column  composition  and  $7 
per  page  stereotyping. 

Photographic  charges  include: 
Live  models — $5  in  studio;  $6.75 
outside;  inanimate  subjects — $3.50 
in  studio;  $5.25  outside;  copying — 
$1.75;  extra  glossy  prints,  $1  each. 

For  color  photographs:  Ekta- 
chromes  or  Ansco — $55.75  inside 
and  $47.50  outside;  color  pictures 


(bromide) — $35  inside  and  $35 
outside;  extra  prints — $4  per  hour; 
photographer’s  time  in  excess  of 
four  hours — $5  per  hour. 

A  schedule  of  back-copy  prices 
lists:  complete  papers,  up  to  six 
months  old,  5c  daily  and  20c  Sun¬ 
day;  six  months  to  one  year,  10c 
and  25c;  one  to  two  years,  15c 
and  35c;  two  years  or  older,  25c 
and  55c.  Sections  (when  avail¬ 
able)  are  5c  each  and  sections  (if 
paper  must  be  broken  up)  cost  the 
complete  paper  price. 

■ 

Real  Silk  Hosiery 
Appoints  Ad  Agency 

Chicago  —  Real  Silk  Hosiery 
Mills,  Inc.,  Indianapolis,  Ind.,  has 
appointed  Bozell  &  Jacobs,  Inc.  as 
its  advertising  agency  and  sales 
counsel,  and  at  the  same  time 
announced  the  inauguration  of  a 
vigorous  advertising  and  sales  pro¬ 
motion  program. 

Four-color  space  in  October 
Good  Housekeeping  Magazine  will 
kickoff  the  advertising  campaign, 
which  includes  space  in  other  mag¬ 
azines  and  new  types  of  “follow 
through.” 

The  “magic”  of  shopping  at 
home,  as  well  as  the  special  fea¬ 
tures  of  Real  Silk  nylon  hosiery 
and  the  other  Real  Silk  products 
are  emphasized. 


EVERVIHING  IN 


THE^I^SUN 


HORMING  (VENING  SUNDAY 


Breakfast  Briefs 

America  is  the  only  country  in 
the  world  where  the  politicians 
would  dare  defy  the  nation’s  gag- 
sters  and  hold  their  national  con¬ 
ventions  in  the  stockyards. 

*  *  * 

It  cost  the  taxpayers  $3,059,915  to 
print  the  Congressional  Record 
for  the  82d  Congress,  which  dem¬ 
onstrates  what  happens  when 
politicians  make  a  few  brief  re¬ 
marks. 

From  The  Clci'etaiid  Plain  Dealer 


CHAS.  T.  MAIN,  INC. 

COMPLETE  SERVICES 

for 

NEWSPAPER  AND  PRINTING  PLANTS 

Layouts,  Designs,  Specifications  and  Supervision 
of  Construction 

Walter  E.  Wines  Consultant 

80  Federal  Street  317  South  Tryon  Street 

Boston,  Mass.  Charlotte,  N.  C. 


Chi.  Agency  Men 
Form  4- A  Chapter 

A  Chicago  chapter  of  the  Amer¬ 
ican  Association  of  Advertising 
Agencies  has  been  organized  with 
Clinton  E.  Frank  of  Price,  Robin¬ 
son  &  Frank,  Inc.  as  chairman  of 
the  board  of  governors.  Other  of¬ 
ficers:  James  Cominos,  Needham, 
Louis  &  Brorby,  Inc.,  vicechair¬ 
man,  and  Hervey  L.  MacCowan, 
MacCowan  Advertising,  secretary- 
treasurer. 

The  chapter  has  an  initial  mem¬ 
bership  of  44  Chicago  agencies. 
Heretofore  the  Chicago  work  of 
the  4-A’s  has  been  handled 
through  the  central  council  of 
which  John  L.  Willem  of  Leo  Bur¬ 
nett  Co.,  Inc.,  is  a  member. 


Hospital  Plan 
Uses  56  Papers 
On  'One  Order' 

Cleveland — A  model  advertis¬ 
ing  campaign  built  around  use  of 
56  weeklies  in  the  Ohio  Home¬ 
town  Newspapers-Ohio  Weeklies, 
Inc.,  “one  order”  state-wide  net¬ 
work  was  unfolded  at  a  public  re¬ 
lations  conference  last  week. 

The  non-daily  newspaper  section 
of  the  campaign  is  being  serviced 
completely  for  the  third  successive 
year  through  the  headquarters  of 
Ohio  Hometown  Newspapers, 
Cleveland,  under  the  Keelor  & 
Stites  advertising  agency  for  their 
client,  the  Hospital  Care  Corpora¬ 
tion,  operators  of  the  Blue  Cross 
Hospitalization  Plan  serving  the  15 
counties  around  Cincinnati. 

An  intense  saturation  of  the 
whole  Hamilton  county  and  out¬ 
lying  area  is  the  basis  of  the  1952 
Blue  Cross  advertising  campaign, 
which  is  geared  to  produce  25,000- 
000  impressions  on  the  public  in 
the  short  span  of  three  weeks. 
Newspaper  insertions  are  sched¬ 
uled  in  multiples  of  294,  560  and 

I, 050  lines,  with  all  copy  cou¬ 
poned. 

At  the  introductory  conference, 

J.  E.  Stuart,  executive  director 
of  Hospital  Care  Corporation  and 
also  Commissioner  of  the  87  Blue 
Cross  Plans  now  operating  in  the 
48  states,  attributed  exceptional 
growth  of  the  Cincinnati  Plan’s  en¬ 
rollment  to  effectiveness  of  its  ad¬ 
vertising  and  public  relations. 

The  Cincinnati  public  relations 
and  advertising  program  was  one 
of  a  continuing  series  sponsored 
by  Ohio  Hometown  Newspapers- 
Ohio  Weeklies,  Inc.  A  panel  con¬ 
sisting  of  John  F.  Cronin,  city  ed¬ 
itor  of  the  Cincinnati  Enquirer; 
E.  R.  Collord,  of  the  Keelor  & 
Stites  Company;  Samuel  Kendrick, 
of  the  Ralph  H.  Jones  Agency; 
and  Oral  S.  Pflug,  managing  direc¬ 
tor  of  the  OHM-OWI  newspaper 
advertising  representation  service, 
appeared  before  the  non-daily  ed-| 
itors,  publishers  and  advertising 
managers.  ' 


G.N.G.,  Bothw< 
Ad  Agencies 
Join  Forces 

Geyer,  Newell  &  Ganger  and 
Earl  Bothwell,  Inc.,  have  joi 
forces,  B.  B.  Geyer  and  Alden 
Kenyon,  president  and  chaii 
of  the  respective  advertising  a[ 
cies,  jointly  announced  last  wi 
They  will  operate  under  the  Ge; 
Newell  &  Ganger  name. 

Mr.  Geyer  continues  in  his 
sent  post  as  chief  executive  ol 
of  the  newly  enlarged  agency. 
Kenyon  will  serve  as  chaimuu 
the  executive  committee. 

“The  Earl  Bothwell  com] 
has  been  active  in  the  food 
drug  package  goods  fields 
twenty  years,”  Mr.  Geyer 
“Having  the  company  with 
highly  competent  executives 
other  personnel  join  us  subst; 
ly  strengthens  our  position  in 
important  fields.  Our  combi 
and  enlarged  management, 
tive,  service  and  merchani 
staffs  and  facilities  will  pn 
personnel  for  broadening  our 
ices  into  all  advertising  and 
keting  fields.  As  a  result  of 
combination  we  anticipate 
siderable  growth  and  expansioik 
the_  period  ahead.” 

”w.  Earl  Bothwell,  Inc.,  has 
employes  in  New  York  and 
Angeles  offices. 

Started  by  Mr.  Bothwell  in 
burgh,  Penna.,  in  1933,  the 
well  agency  opened  a  New  Yod 
office  in  1946.  Following  the  de»4 
of  Mr.  Bothwell  in  1949,  the  beat 
quarters  were  moved  to  New  Yofl 
Mr.  Kenyon,  heading  the  nef 
management,  became  presided 
and  chairman  of  the  board.  Ago- 
cy  billings  were  doubled  in  dx 
next  year. 

Among  the  Bothwell  accomS 
are  several  products  of  the  Amen- 
can  Home  Products  Corp.,  indiit 
ing  the  wide  variety  of  Boyle-Mit 
way  household  products;  and 
nett’s  extracts  and  food  coloriap 
and  Burnett’s  instant  puddiip 
divisions  of  American  Hoff 
Foods.  Also,  Sealrite  Corp.,  Tel' 
ley  Tea  Company,  Kiwi  shoe 
polish,  and  others.  . . 

Geyer,  Newell  &  Ganger  hilWIj 
over  $20,000,000  last  year,  afr*^- 
doubling  its  business  in  five  yesft 
It  employs  250  people,  and  k* 
offices  in  New  York,  Detroit 
Dayton. 

Principal  G.  N.  &  G.  accouisl 
are  Nash-Kelvinator,  Calvert 
tillers  (Lord  Calvert),  U.  S.  t 
dustrial  Chemicals  (Super 
and  U.  S.  I.  Antifreeze),  Zip? 
windproof  lighters.  Standard  R^S' 
ister  Company,  Dayton  Rub^] 
Co.,  Inland  Manufacturing  Di'- 
sion  of  General  Motors,  Ei* 
Manufacturing  Co.,  and  Univer^* 
Rundle  Corporation  and  Corobui'l 
tioneer. 

Mr.  Geyer  is  Chairman  of 
Advertising  Research  FoundatwiB 
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In  place  of  bulky  volumes,  you  will  You  will  simplify  routines  for  your  You  will  keep  your  files  intact — elimi- 

have  compact  Recordak  Microfilm  library  staff  .  .  .  enable  them  to  keep  nate  flaking,  yellowing  and  "clipping” 
Editions— 800 or  1  tOO  newspaper  pages  complete  back -issue  files  at  their  finger  losses.  Your  writers  will  find  the  data 
on  a  100-ft.  roll  of  35mm  film,  depend-  tips.  Imagine— up  to  90,000  news-  they  seek  .  .  .  enlarged  sharp  and  clear 
ing  upon  your  choice  of  image  sizes,  paper  pages  in  a  single  file  drawer.  in  a  Recordak  Film  Reader. 


For  complete  details  on  the  low  cost  of 

Recordak  Newspaper  Service,  just  let  us 
know  approximately  how  many  pages 
you  publish  per  year.  Recordak  Corpora¬ 
tion  (Subsidiary  of  Eastman  Kodak 
Company),  444  Madison  Avenue,  New 
York  22,  N.  Y. 


^l^tC€PDPI( 

(Svbtidkiry  of  Eathnan  KodtA  Company) 

originator  of  modern  microfilming— 
and  its  newspaper  application 

'^Recordak"  is  a  trade-mark 


Auto  Dealers' 
Voter  Drive 
The  Real  Thing 

Washington — The  nation’s  auto¬ 
mobile  dealers  are  going  to  drive 
voters  to  the  polls  literally  on 
Nov.  4  and  they’re  soliciting  some 
newspaper  cooperation  to  help 
steer  people  to  their  civic  duty. 

If  many  dealers  follow  the  sug¬ 
gestion  of  their  trade  organization, 
the  National  Automobile  Dealers 
Association,  this  active  “Nov.  4- 
Vote!’’  campaign  will  mean  some 
advertising  linage  to  local  papers. 
Promotion  kits  going  out  to  dealer 
associations  in  every  state,  and 
available  to  newspapers  for  the 
asking,  contain  three  large-space 
ads  and  samples  of  two  single¬ 
column  ads  designed  for  use  with 
local  dealer  logotypes. 

The  idea  is  simply  this;  local 
auto  dealers  will  provide  transpor¬ 
tation  to  the  polls  for  anyone  who 
requests  it.  In  the  majority  of 
cases,  new  models  w'ill  be  used 
for  the  vote-ride,  but  many  deal¬ 
ers  are  likely  to  put  into  service 
some  vehicles  from  their  used  car 
lots.  And  here  the  NADA  hints 
that  it  might  be  a  smart  ’idea  if 
the  dealer  inserts  a  few  extra  lines 
in  his  classified  ad  to  keep  remind¬ 
ing  voters  of  the  offer. 

Dealers  are  being  supplied,  too, 
with  a  clipsheet  of  appropriate 


states — Minnesota,  Nebraska,  Ne¬ 
vada,  Utah  and  Oregon — where 
statutes  prohibit  free  transporta¬ 
tion  of  any  kind  (by  ox  cart, 
stagecoach,  river  boat,  etc.)  for 
voters.  Oregon,  the  NADA  legal 
department  advised,  forbids  pro¬ 
motion  of  voting,  period. 

Mr.  Lloyd  said  NADA’s  re¬ 
search  into  state  laws  resulted  in 
one  achievement  helpful  to  the 
campaign;  officials  of  some  13 
states  with  restrictive  laws  agreed 
to  waive  enforcement  in  the  spe¬ 
cial  case. 


Simplified  Plan 
For  Newspaper 
Week  Favored 


€Mr  tmii  prvvidr 

I  smd  from  the  polls  if  yom  mtei  \ 


Newspaper 
Week  Publicity 
Kit  Sent  Out 


publicity  material  which  they  can 
pass  along  to  cooperating  news¬ 
papers.  It  is  hoped  that  some  news¬ 
paper  promotion  managers  will  see 
enough  merit  in  the  “drive”  to 
set  up  a  co-sponsorship  arrange¬ 
ment,  such  as  a  central  switchboard 
where  voters’  calls  can  be  cleareil, 
or  other  promotional  backing. 

NADA  President  J.  Saxton 
Lloyd  gave  a  word  of  caution  to 
dealers  and  newspapers  in  five 


IDEAL' 


Full  Depth  Sharp  Mats 
Stretch  of  Mats  Eliminated 
Non-Buckling  Impressions 
Produces  Better  Printing  Plates 
Powerful  Rolling  Mill  Effect 
Straight  Line  Pressure  Adjustment 
Ball  and  Roller  Bearings  Thruout 

"/deal”  in  Efficiency 

and  Ease  of  Operation 

IMMEDIAn  DELIVERY*  SEND  FOR  BOOKLET  l5  t-6 


Another  section  suggests  a  com-  Frecuozns  Foundation 
plete,  8-day  activity  schedule,  with  VfiU  Make  Awafds 
specific  plans  for  each  day  of  the  Pa.— Frecdo® 

week.  Wednesday.  October  1  has  foundation  has  announced  is 
been  designated  ^  Your  Right  3„„uai  $100,000  awards 

To  Kn^  Day  ;  October  2  Ed-  for  schools  and  15  caK; 

.tonal  Day  ;  October  3  Adver-  ^  ^^^^ds  for  the  generi 

tising  Day  ;  October  4,  Newspa-  "  li- 

perboy  Day”;  October  5  “Religion  ^  letter  categories  inclu* 
and  the  Press  Day  ;  Oct^er  6.  editorials,  advertising  campaigns 
Employes  Day  ;  ^f^tol^r  7  cartoons  and  photographs  with  cap 

Newspa^r  Readers  Day  ;  and  ,5^^  ^^out  a  bettfl 

October  8,  Community  Day.  understanding  of  the  Americai 
■  way  of  life.  Closing  date  for  nom 

.  1  .  Tr  .  inations  is  Nov.  11. 

Appeal  to  Voters 

Culminating  a  campaign  started  1  t*  j  w  •  ♦ 

last  February  to  interest  voters  in  Jewel  LOOdS  AppOUW 
the  issues  behind  this  year’s  elec-  Chicago — ^The  Christiansen  Ad- 

tion,  the  New  York  Times  is  put-  vertising  Agency  has  been  ap- 
ting  car  cards  to  work  to  help  get  pointed  agency  for  the  Jewel  F'J®' 
out  a  large  vote  next  November.  Stores. 
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Buy  with  Confidence .  :  ,  Buy 


like  California 

/ 

without  the 


cClatchy  N 


papers 


THE  SACRAMENTO  BEE  •  THE  MODESTO  BEE  •  THE  FRESNO  BEE 

National  Representatives  .  .  .  O'Mara  &  Ormsbee,  Inc. 

editor  (S,  publisher  for  Seplember  13,  1952  i 


Twice  the  buying  power  of  Balti¬ 
more!  Twice  the  food  sales  of  San 
Francisco!  Twice  the  drug  sales  of 
Pittsburgh!*  That’s  California’s  in¬ 
land  market  —  the  Billion  Dollar 
Valley  of  the  Bees.  But  don’t  expect 
to  cover  it  with  cocLstal  California 
papers.  You  need  inland  California’s 
own  papers — The  Sacramento  Bee, 
The  Modesto  Bee  and  The  Fresno 
Bee. 


*  Salts  Manaotment’s  1952  Copyrighted  Survey 


DOLLAR 
VALLEY 
OF  THE 


FOn  YOFR  SEASOJ^fS 
PI.AA\\MAG . 

THE  WORRY  CElYlt 

Dr.  George  W.  Crone  ~ 

“Practical  psychology”  is  on  the  lips  of  nearly 
everyone. 

It  is  one  of  the  most  popular  subjects  of  our  era. 

Large  corporations,  colleges,  hanks,  churches, 
civic  bodies,  farm  bureaus,  government  depart¬ 
ments  and  others  are  making  use  of.  and  are 
conscious  about  “applied  psychology^’  in  their 
daily  relationships. 

Not  all  writers  are  qualified  in  all  particulars  to 
be  advisers. 

Dr.  George  Crane.  Ph.D..  M.D..  is  an  out¬ 
standing  scientist  in  the  field  of  medico-psycho¬ 
logy. 

His  career  as  a  physician,  professor,  author, 
lecturer,  business-man  and  psychiatrist  will  bear 
close  inspection. 

His  column  is  intriguing,  dramatic  and  readable 
in  addition  to  being  authoritative. 

Scores  of  daily  papers  that  “didn’t  have  space” 
—squeezed  up  and  ^^ran  tight”  to  make  room 
for  Dr.  Crane’s  “WORRY  CLINIC”  and  have 
thanked  us  over-and-over  again  after  observing 
its  results. 

Here  is  an  opportunity  to  get  the  best  for  your 
aggressive  Fail  and  Winter  program  to  capture 
circulation  and  reader  approval.  The  rate  is 
right ! 

Profit  from  its  good-will  and  circulation  poten¬ 
tial. 

CAPITALIZE  on  this  Feature  NOW! 
The  Hopkins  Syndicate,  Inc. 

320  North  Michigan  Ave. 

Chicago  (11)  Illinois 
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CCOFFERS  IN  OUR  CRAFT  who  give  little  more  credence  to  sau- 

cers-in-the-skies  than  they  do  to  politicians’  promises  of  pie-in-the- 
skies  may  give  more  heed  to  veteran  newspapermen’s  accounts  of 
strange  heavenly  lights  than  they  have  accorded  to  hair-raising  reports 
made  by  scientists,  pilots  and  military  men. 

Frank  S.  Holowach,  managing  editor  of  the  Titusville  (Pa.)  Hercdd, 
said  he  saw  a  “bright,  hard  light”  in  the  sky  and  “felt  a  strange  force 
pulling  him.” 

His  morning  paper  headlined  the  story: 

“Editor  Sees  ‘Saucer*  In  Sky;  Feels  Strange  Force.” 

Sol  Pablibsky,  columnist  for  the  Charleston  (W.  Va.)  Daily  Mail, 
wrote  recently: 

“I  am  now  an  ex-scoffer  of  the  ‘1  Saw  a  Whatzit’  Society.  Sign  me  up 
boys — I  saw  SOMETHING  in  the  sky.  ...  I  saw  a  huge  ball  of  yellow- 
green  light.” 

The  columnist’s  city  editor  scoffed  when  the  story  was  telephoned 
in  and  remarked  that  maybe  Mr.  Padlibsky  saw  the  “thing”  under 
“extraneous  circumstances.” 

However,  more  than  a  half  dozen  Daily  Mail  readers  bore  out  Mr. 
Padlibsky’s  story  about  seeing  a  strange  fireball  on  a  certain  Saturday 
night 

An  eerie  thing  happened  down  in  Miami,  too.  A  local  attorney  who 
is  an  amateur  mentalist  said  he  had  an  intuitive  flash  while  appearini 
on  a  TV  show  and  he  wrote  down  what  he  believed  would  be  the  main 
headline  of  the  Miami  Daily  News  one  week  from  that  day.  The  slip 
of  paper  was  sealed  in  an  envelope  and  handed  to  a  TV  commentator, 
who  kept  it  with  her  constantly. 

On  &pt.  4,  one  week  later,  the  envelope  was  opened  and  it  con¬ 
tained  the  News’  main  headline  of  the  day:  “A  ‘Tough’  Ike  Is  Bom 
During  Dixie  Invasion.” 

“Newsmen  in  the  city  room  were  skeptical  about  the  whole  thing," 
wrote  Don  Petit,  Daily  News  staff  writer.  “But  no  one  could  suggest 
how  the  trick  was  pulled  off — if  it  was  a  trick.  Can  you?” 

Geoffrey  Birt,  political  writer  for  the  Montgomery  (Ala.)  Adver¬ 
tiser,  saw  no  sky  saucer  or  TV  mentalist  when  he  glanced  out  the 
window  of  his  home.  It  was  a  real,  down-to-earth,  honest-to-goodness, 
five-feet  cross  burning  in  his  yard. 

The  fire  department  extinguished  the  kerosene-soaked  cross  and  Mr. 
Birt  dismissed  the  incident  as  a  prank  of  amateurs.  He  said  he  had 
received  no  threats. 

The  Spartanburg  (S.  C.)  Herald  and  its  reporters  who  have  been 
covering  and  uncovering  Ku  Klux  Klan  activities  were  verbally 
“lashed”  by  the  Imperial  Wizard  of  the  Association  of  Carolina  Klans 
the  other  day. 

The  dictator’s  dictum: 

“It’s  not  some  crackpot  news  reporter's  business  to  make  slurring 
remarks  about  tbe  Klan.  If  those  little  crackpots  sitting  up  in  ncm- 
paper  offices  paid  $10  to  get  in  the  Klan  they  would  be  better 
newsmen.” 

i  ★  ★  ★ 


Texas  City  Disaster 


J.  B.  Stephens,  news  editor,  New  York  World-Telegram  and  Sun. 
writes: 

In  reading  your  interesting  column  in  E  &  P  for  Aug.  30,  I  noted 
Reporter  Louis  Alexander’s  account  of  his  experiences  in  covering  the 
Texas  City  disaster  in  1947. 

All  Houston  newspapermen  of  the  time  shared  Mr.  Alexander’s 
thrills  and  many  a  reportorial,  editing,  production  and  circulation 
record  was  set  that  day  and  the  succeeding  days. 

However,  for  the  record  I  should  like  to  point  out  that  the  first  eye¬ 
witness  account  of  the  explosion  was  written  by  Bud  Myers  (now  with 
Carl  Byoir  Associates  in  New  York)  for  the  Houston  Press;  that  the 
Press  and  Chronicle  were  on  the  street  almost  simultaneously  the 
morning  of  the  explosion;  that  Mr.  Alexander’s  inference  that  fhe 
Chronicle  was  on  the  street  with  pictures  “one  edition  ahead  of  the 
opposition’s  first  pictures”  is  incorrect. 

As  a  matter  of  fact,  the  aerial  pictures  taken  by  Francis  (Nig) 
Miller  (now  with  Life  magazine  in  Chicago)  appeared  in  the  Press 
and  elsewhere  in  the  U.  S.  via  Telephoto  ahead  of  any  opposition.  As 
I  recall  it.  Miller’s  plane  was  severely  “bumped”  by  aftermath  blasts 
as  he  flew  over  the  scene.  1  also  question  Mr.  Alexander’s  claim  that 
his  flight  was  the  first  time  an  airplane  was  used  by  any  Houston  paper 
for  a  spot  news  story.  The  Press  for  years  had  had  a  standby  arrange¬ 
ment  with  a  Houston  flying  concern  for  just  such  an  emergency  and 
had  used  many  times  before. 

As  managing  editor  of  the  Press  at  the  time  of  the  disaster,  I  recaD 
there  was  blood,  sweat,  tears  and  glory  enough  for  all  of  us  .  .  -  ?*  * 
am  sure  my  colleagues.  Rod  Watts,  managing  editor  of  the  Chronicle, 
and  Arthur  Laro,  managing  editor  of  the  Post,  will  agree. 
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Could be  Hr^our  bom! 


That  striped  stuff  is  paper-wrapped  Bell 
telephone  cable  before  it  gets  its  outer  pro¬ 
tective  covering.  It’s  made  up  of  hundreds  of 
insulated  wires  spiraled  together  on  giant  ma¬ 
chines  like  that  in  the  background. 

Right  now  telephone  cable — and  all  the  other 
equipment  like  telephones  and  switchboards  that 
Western  Electric  makes — is  doing  a  double  job. 
Not  only  does  it  help  supply  more  telephone 
service  for  civilian  needs,  but  it  helps  defense 
plants  keep  on  schedule  and  serves  to  coordin¬ 
ate  military  activities. 

And,  because  of  the  specialized  experience 
we’ve  gained  in  making  telephone  equipment 
for  the  Bell  System,  Western  Electric  is  able  to 
turn  out  many  kinds  of  special  military  com¬ 
munication  and  electronic  equipment  for  the 
Armed  Forces.  With  us,  it’s  full  speed  ahead  on 
both  jobs! 

MANUFACTURING  AND  SUPPLY 
UNIT  OF  THl  BILL  SYSTIM 


11^ 


Sum 


% 


% 
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NEWSPAPER  LAW 


Question:  Is  Newspaper 
Manufactured  Product? 


By  Albert  Woodniif  Gray 


The  convention  of  the  Mont¬ 
gomery  (Ala.)  Advertiser  and 
Journal  that  newspapers  as  well 
as  printing  plant  equipment  were 
exempt  from  a  state  use  tax  as¬ 
sessment  was  sustained  by  the 
state’s  Supreme  Court  recently. 

The  statute  of  that  state  relating 
to  exemptions  from  this  use  tax 
law  is,  in  part,  “The  storage,  use 
or  other  consumption  of  the  fol¬ 
lowing  tangible  personal  property 
is  hereby  specifically  exempted 
from  the  tax  imposed  by  this 
article  *  newsprint  paper,  news¬ 
papers  and  religious  publications  * 
machines  used  in  the  *  compound¬ 
ing,  processing  and  manufacturing 
of  tangible  personal  property.” 

Ink  Is  Lone  Exception 

With  the  possible  exception  of 
the  ink,  said  the  court,  all  or 
practically  all  of  the  items  sought 
to  be  taxed  were  machines  used 
in  newspaper  production.  Holding 
that  the  exemption  provided  by 


NEWSPAPERS 

Oolna 

things  in  A 

markef 


the  statute,  of  machines  used  in 
“compounding,  processing  and 
manufacturing”  covered  plant 
equipment  as  well  as  the  newspa¬ 
pers  themselves,  the  court  said: 

‘There  would  seem  to  be  little 
if  any  doubt  that  the  publication 
of  the  newspaper  under  the  evi¬ 
dence  here  comes  clearly  within 
the  terms  ‘compounding,  proces¬ 
sing  and  manufacturing’  and  con¬ 
sidering  the  broad  language  of  the 
act  and  its  intent  and  purpose, 
they  would  definitely  come  within 
the  exemption  there  provided.  Nor 
can  it  be  doubted  that  a  newspa¬ 
per  when  printed  or  published  is 
tangible  personal  property,  some¬ 
thing  that  can  be  seen,  felt, 
handled,  sold  commercially  and 
has  physical  substance.” 

Kentucky  Contradiction 

This  same  question  arose  in  the 
interpretation  of  a  similar  exemp¬ 
tion  in  the  Kentucky  statutes  and 
the  right  of  the  Lexington  (Ky.) 


irs  WISE 

TO  MODERNIZE  .  .  . 
ECONOMIZE  WITH 
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. . .  for  a  complete, 
instantaneous 
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in  the  press 
production 
of  every  job 
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Leader  to  its  benefits.  In  this  in-  Any  effort  to  find  a  reasonable 
stance  an  exemption  was  provided  interpretation  of  these  contradic- 
for  “Machinery  and  products  in  tory  conclusion  is  the  “Reason, 
the  course  of  manufacture  by  per-  we  use  none  of  it  here,”  of  Rabe- 
sons,  firms,  corporations  actually  lais. 

engaged  in  manufacturing  and  The  Alabama  court  rested  its 
other  raw  material  actually  on  decision  on  a  Louisiana  case  de¬ 
hand  at  their  plants  for  the  process  cided  in  1890,  in  which  the  New 
of  manufacture.”  Orleans  (La.)  Daily  States  was 

According  to  the  definitions  of  held  exempt  form  a  tax  under 
the  word,  said  the  Kentucky  court,  which  were  exempted  “manufac- 
most  any  alteration  of  a  given  turers  other  than  those  of  distilled 
piece  of  material  by  adding  to  or  alcoholic  or  malt  liquors,  tobacco 
subtracting  from  it  or  changing  and  cigars  and  cotton  seed  oil.” 
its  shape  so  as  to  be  adapted  to  a  “Are  we  to  say  that  a  maker  of 
different  use,  would  constitute  blank  books  and  account  boob 
manufacture.  is  a  manufacturer  but  a  maker  of 

“We  are  therefore  forced  to  the  printed  books  is  not  although  the 
conclusion  that  the  publisher  of  latter  employs  in  his  operations 
this  newspaper  does  not  come  with-  much  more'  elaborate  machinery 
in  the  purview  of  the  exempting  and  more  varied  and  extensive 
clause  of  our  statute  and  was  not  labor  than  the  former?  We  think 
entitled  to  relief  thereunder  as  a  not,”  said  the  court, 
manufacturer  of  its  newspaper,”  “Since  the  making  of  a  news- 
asserted  the  court  in  complete  con-  paper  is  a  business;  since  the  news- 
tradiction  to  the  decision  of  the  paper  when  made  is  a  distinct 
Alabama  court.  article  of  commerce;  since  the  pro- 

A  New  Jersey  statute  imposed  a  cess  of  making  it  requires  machin- 
tax  on  certain  companies  but  ex-  ery  and  manual  labor  and  physical 
empted  “manufacturing  and  min-  raw  material  as  essential  and  iin- 
ing  companies”  doing  business  in  portant  factors,  aggregating  much 
that  state.  A  company  in  the  job  the  larger  part  of  its  cost — ^we  can 
printing  business  and  printing  and  see  no  sound  reason  why  such  a 
publishing  a  newspaper  contended  business  does  not  fall  within  the 
that  it  was  exempt  from  this  tax.  letter  and  spirit  of  the  constitu- 
“The  company  is  a  manufactur-  tional  exemption  as  that  of  a  man- 
ing  company  within  the  exemp-  ufacturer.” 
tion.”  said  the  New  Jersey  court,  ■ 

“so  far  as  concerns  its  business  of  GPA  Survev  Shows 
printing  and  publishing  books  and  —  —  i  » 

general  job  printing  but  it  is  not  tree  tlOW  Ol  JMeWS 
such  a  company  within  the  mean-  Atlanta  —  Georgians  generally 
ing  of  the  statute  with  respect  to  are  getting  full  reports  on  public 
its  business  of  printing  and  pub-  affairs  from  their  newspapers,  ac- 
lishing  a  newspaper.”  cording  to  a  Georgia  Press  Assod- 

j  Authority  in  Utah  Case  ation  survey. 

On  the  other  hand  a  Maryland  ^sociation  s  Freedom  d 

statute  exempting  “personal  prop-  Information  Committee  announced 
erty  actually  employed  or  used  in  ‘hat  in  only  a  few  commum- 

the  business  of  manufacturing,”  ‘here  any  barrmrs  to  fret 

was  given  the  same  interpretation  reporting  to  the  public  by  newspa- 
by  the  courts  of  that  state  as  that  P®”-  ^he  GPA  committee  will  in- 
in  the  recent  Alabama  decision,  vestigate  and  seek  to  Msist  loc 
The  Baltimore  (Md.)  News-Post  newspapers  in  gaming  free  access 
and  Sunday  American  contended  to  public  information, 
that  under  this  provision  the  pub-  ,„^l*h‘y'Stx  newspapers,  inclutol 
lications  as  well  as  the  plant  equip-  dailies  and  68  weeklies, 
ment  were  not  subject  to  tax.  The  pated  in  the  survey.  The  Practice 
contention  was  sustained  on  the  county  cominissions  and  aty 
authority  of  an  early  Utah  deci-  councils  indicated  that  in  only 
sion,  rendered  over  75  years  ago.  counties  do  the  coinmissioners  b 
In  that  case  involving  the  Salt  newsrnen.  In  only  three  cities  ^ 

Lake  (Utah)  Daily  Review,  the  ‘he  city  council  keep  newsmen 

Supreme  Court  of  that  state  said, 

“If  it  should  be  admitted  that  ^ 

the  publishers  of  a  weekly  or  daily  Oainesville  Daily  Times,  is  chair- 
paper  were  not  manufacturing  ‘he  committee, 

within  the  meaning  of  the  act,  yet  " 

if  they  should  buy  paper,  ink  and  Egypt's  PtesS  Gets 

other  material  and  make  the  same  _ /-ii  ^ _ ni-N— 

into  cards  or  bill  heads  or  blank  POllCy  Change  Flea 

books  and  conduct  a  business  of  The  Egyptian  High  Command 
this  kind,  they  are  manufacturers  in  Cairo  appealed  this  week  to  the 
and  traders  within  the  meaning  of  local  press  to  stop  digging  up 
the  act.  The  newspaper  publication  scandals  about  former  Kin| 
is  as  much  a  result  of  manufacture  Farouk  and  to  concentrate  o* 
as  that  of  books  or  cards  or  bill  building  a  new  and  sound  society- 
heads.  To  make  a  distinction  when  The  High  Command  said  H 
in  fact  there  is  no  distinction  joined  international  opinion  in  up- 
would  seem  to  be  an  utter  dis-  holding  freedom  of  the  press,  biR 
regard  of  the  objects  as  well  as  asked  the  newspapers  to  dived 
the  legal  intendment  of  the  law,  attention  to  study  of  useful  R* 
for  they  buy,  manufacture  and  forms  and  the  creation  of  a  “a*’ 
sell.”  tional  consciousness.” 
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This  ad... one  of  a  series...tells  of  me 
fbat  go  wifh  Standard  Oil  employment 
have  meant  to  one  typical  family. 


‘  we  re  me  Anay  isenKos  of  Hammond,  Indiana, 

and  speaking  for  Andy  and  the  family  I  can  say  that  owning  stock  in  the 
company  my  husband  works  for  gives  us  a  grand  sense  of  being 
partners  in  the  business. 

"Andy  works  in  the  refinery  at  Whiting.  He  has  been  with  Standard  Oil 
for  29  years — since  before  we  were  married — and  he  began  buying 
shares  of  company  stock,  almost  right  away.  We’re  putting 
our  dividends  away  for  young  Larry’s  education,  and 
they’ll  be  mighty  helpful  when  he’s  ready  to  go  to  college. 

"Andy  received  his  second  allotment  of  free  stock 

a  while  back,  as  a  result  of  joining  the  company’s  t  ^ 

new  Savings  and  Stock  Bonus  Plan  about  two 

years  ago.  And  Andy  said  it  made  him  feel  more 

than  ever  that  he  is  one  of  the  owners  of  the 

company  he  works  for. 

"Then — this  pride  in  our  company  is  strength- 
ened  by  the  protection  offered  to  Standard  Oilers 
through  our  employee  benefit  plans.  These  plans 
take  a  lot  of  the  uncertainty  out  of  the  future, 
because  they  provide  such  things  as  life  insur- 
ance  and  retirement  income,  and  protection  in 
case  of  accidents  or  sickness. 

"And  then,  because  our  share  of  the  cost  of  these 
plans  is  not  large,  it  fits  nicely  into  our  budget. 

So  we’re  free  to  do  some  extra  saving  and  invest- 

ing  on  our  own — and  that’s  where  our  sense  of  ^ 

security  is  doubled.  Too,  when  Andy  gets  the  divi- 

dends  on  our  Standard  Oil  stock,  he  gets  a  kick 

out  of  the  fact  that  he  himself,  at  his  own  job, 

has  had  a  part  in  helping  make  our  investment 

earn  a  profit — so  it  will  yield  us  regular  returns. 

"I  guess  those  are  reasons  enough  why  he  al- 
ways  says  Standard  Oil  is  a  good  company  to 
own  stock  in — and  a  good  place  to  work.’’ 


ANDY  WORKS  a  regular  day  shift  as  a 
welder  at  our  Whiting  refinery.  The 
costly  equipment  at  this  big  plant  is 
paid  for  in  part  out  of  the  profits  which 
are  earned  through  the  efforts  of  our 
49,700  employees  like  AncW  Benko. 
EUich  employee  of  Standard  Oil  and  its 
subsidiary  companies  is  backed  by  an 
average  of  $31,400  in  tools  and  equip¬ 
ment  that  help  him  produce  more — 
cam  more — and  have  steadier  work. 


ANDY  LEAVES  WORK  with  a  group  of 
fellow  employees.  (Three  of  the  six 
probably  are  company  stockholders, 
for  more  than  28,000  of  our  49,700 
employees  own  shares.)  Standard  Oil 
is  owned  by  more  than  120,000  stock¬ 
holders.  Of  these,  no  individual  owns 
so  much  as  1%  of  total  shares,  no  insti¬ 
tution  so  much  as  4%.  Among  our  insti¬ 
tutional  owners  are  manv  educational, 
charitable  and  business  organizations. 


ANDY  RELAXES  with  a  little  baseball 
practice  in  front  of  his  home,  which  he 
paid  for  largely  with  saviMs  from  par¬ 
ticipation  in  two  previous  Standard  Oil 
employee  stock  purchasing  plans.  That’s 
son  Lanry  at  bat,  with  daughter  Eileen 
and  wife  Mary  in  the  "grandstand." 
The  Benko  home  is  a  happier  one  be¬ 
cause  they  have  the  feeling  of  security 
that  comes  with  Standard  Oil  employ¬ 
ment  and  its  many  benefits. 


Standard  Oil  Company 
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UOOD 


PNEUMATIC  PUMPING  SYSTEM 

S«l«,  unifonii,  owtemotic  pouring  motion 
molal.  Roplocot  honri  lovor  oporolion. 
ArioploMo  to  your  prooonl  pump;  workt  on 

comproMori  air. 


HEAVY  DUTY  AUTOSHAVER 

Accurolo,  rapid  plato  thaving.  Availoblo  with 
Tontion  Plato  attachmont  for  milling  pockolt  to 
accommodato  tontion  plato  fingort. 


HEAVY  DUTY  PONY  AUTOPIATE 

Cotlt,  thavot  and  coolt  ttorootypo  plotot.  Indudot 
vacuum  catting  tyttom,  wator  coolod  arch,  doublo 
pago  mochanitm.  Pnoumotic  pumping  dovico 
ovailablo. 


AUTOMILLER 
MiUt  pockolt  for  Tontion 
Plato  lock  up.  Utod  in 
conjunction  with  Pony 
Autoplato.  Rogittort  color 
plotot  catl  in  Pony,  Jun¬ 
ior,  or 'Automatic. 


STANDARD  PONY  AUTOPLAn 
Cottt,  thavot  and  coolt  ttorootypo  plotot.  Vocvua 
catling  tyttom,  wator  coolod  orA  and  dotUt  *^ 
pogo  mochanitm  con  bo  cnidod.  Pnoumotic  pump  ' 
ing  dovico  ovailablo. 


JUNIOR  AUTOPLATB 


Providot  rapid,  tomi.automcrtic  plato  catting. 
Pnoumotic  pumping  dovico  ovoilobio. 


COLOR  PLATE 
PRE-REGISTIRINO  MACHINE 

Pott,  occuroto  color  plato  rogittoring  for 
largo  odMont  of  color  nowtpoport. 


AUTOMATIC  AUTOPLAn 

CotH  and  dolivort,  outomoticaMy,  fout 


motion.  And  .  .  .  the  famous  line  of  WOOD 
stereotype  equipment.  Every  machine  TOP 
in  it»  field! 

This  is  no  idle  lioast.  It's  a  cold,  factual  state* 
nient,  being  prove<l  every  day  of  the  year  in 
the  plants  of  busy  newspapers  from  coasMo* 
coast.  We  invite  your  inquiries  and  say,  with 
pride,  “If  It’s  WOOD,  It’s  Good.” 


Whether  you  publish  a  hig*city  ilaily  or  a 
smaller-city  newspaper,  there’s  a  piece  of 
^'OOD  equipment  that  will  help  you  print  a 
l>etter  looking  paper. 

Presses,  with  or  without  provision  for  color, 
designed,  engineered  and  built  to  meet  your 
requirements.  Pressroom  equipment  that 
speeds  production  by  eliminating  waste 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 
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ELiaRO-TAB  AUTOPASTERS 
D«p«fidaM«  w«b  tpKcins  •qwlpwnt  IIm* 
can  ba  instalM  on  any  mako  raal. 


COLOR  UNIT 

High  tpood  rotary  pro**  wMi  provi*ion*  for 
color.  Docignod  to  print  nowcpopor*  of  larger 
circolation. 


REELS,  TENSIONS,  AUTOPASTERS 

Procicien  rod*,  automatic  wob  toncion  control  and 
automatic  wob  cplking  oguipmont.  Rool*,  Ton*ion«, 
Autoperator*  al*o  avoilablo  in  a  coK-containod 


COSMOPOLITAN  PRESS 
HIgb  *pood  rotary  prooo  wMi  lafraoorfar  For  prbilbig 


ADLAI'S  FEARS 

ADLAI  Stevenson’s  blast  at  the  majority  of 
the  press  because  h  is  “just  against  Demo¬ 
crats,”  and  his  fear  that  “we  are  developing 
a  one-party  press  in  a  two-party  country”  was 
merely  a  refined  imitation  of  New  Deal  and 
Fair  Deal  attempts  to  make  political  capital 
out  of  newspaper  opposition  to  Roosevelt  and 
Truman  and  some  of  their  policies. 

That  the  Democratic  candidate’s  speech 
was  made  for  political  reasons,  and  probably 
dictated  by  the  party  hierarchy,  is  proven  by 
the  fact  that  even  his  facts  were  wrong.  Who¬ 
ever  wrote  the  speech  fell  back  on  the  phrase 
and  figures  made  popular  by  F.D.R.  and  his 
speech-writing  cronies — ^that  90%  of  the  press 
is  for  the  Republicans  and  only  10%  for  the 
Democrats  —  even  though  the  percentage 
backing  the  G.O.P.  has  never  approximated 
that  proportion. 

Mr.  Stevenson  and  his  advisors  knew  the 
speech  at  Portland  would  be  reported 
“straight”  and  would  receive  front-page  at¬ 
tention,  as  do  practically  all  the  activities  of 
both  nominees.  It  was  their  intention  to  per¬ 
petuate  the  90%  myth  created  by  Roosevelt 
and  nourished  by  Truman  in  the  continued 
campaign  of  the  Democratic  Party  to  tear 
down  the  public’s  respect  and  belief  in  the 
press. 

The  only  difference  was  that  whereas 
Roosevelt  and  Truman  were  snide  and  sneer¬ 
ing  in  their  attacks,  Mr.  Stevenson  employed 
the  velvet  glove  technique — pat  the  press  on 
the  back  for  a  good,  impartial  job  of  news 
coverage  at  the  same  time  slyly  inform  the 
electorate  that  the  editors,  publishers  and 
editorial  writers  don’t  know  what  they  are 
talking  about. 

In  a  neatly  turned  phrase  he  accused  them 
of  “demagoguery,  claptrap,  distortion  and 
falsehoods.”  Mr.  Stevenson,  being  a  former 
newspaperman,  knew  it  would  be  safe  to 
generalize  in  those  terms.  If  he  were  called 
on  to  be  specific  he  could  point  to  rare  ex¬ 
ceptions  and  claim  he  was  right. 

As  for  editors  and  publishers  being  in¬ 
formed,  we  can  recall  when  they  drew  the 
wrath  of  Presidents  for  opposing  the  NR  A, 
the  Supreme  Court  Packing  Plan,  the  Steel 
Seizure,  to  name  only  a  few — but  they  turned 
out  to  be  right. 

As  for  them  being  “against  Democrats” — 
“automatically,  as  dogs  are  against  cats” — ^we 
can  recall  traditionally  Republican  newspa¬ 
pers  rallying  to  oust  corrupt  Republican  ad¬ 
ministrations  on  the  local  level — in  Philadel¬ 
phia  recently,  for  example. 

Mr.  Stevenson  would  be  more  enlightened 
about  the  size  of  newspaper  support  (pres¬ 
ently  75%)  for  the  Republican  candidate  if 
he  would  study  the  history  and  the  reasons 
for  the  rise  of  this  support  from  55%  in 
1932.  Also,  he  should  study  the  statements 
made  by  numerous  newspapers  all  over  the 
country  which  are  this  year  supporting  a 
Republican  candidate  for  the  first  time  in 
their  histories. 

Mr.  Stevenson  acknowledged  there  is  a 
“mess”  in  Washington  that  must  be  cleaned 
up.  The  majority  of  the  newspapers  don’t 
believe  he  can  do  it — they  believe  there  must 
be  a  clean  sweep  of  the  party  too-long  in 
power  which  has  been  responsible  for  it. 

If  by  a  “two-party  press”  Mr.  Stevenson 
means  one  that  prints  what  both  parties  are 
doing — ^we  already  have  that.  If  he  means  a 
press  that  is  subservient  to  a  party  regardless 


I  will  instruct  thee  and  teach  dice  in  the 
way  which  thou  shalt  go;  I  will  guide  thee 
with  mine  eye.— Psalm  XXXH;  8. 


of  what  it  does  and  what  it  stands  for,  we  do 
not  have  it,  nor  will  we.  And  neither  we  nor 
Mr.  Stevenson  would  want  it  that  way. 

DEATH  OF  A  PAPER 

THERE  is  more  than  one  way  for  a  govern¬ 
ment  to  kill  off  a  newspaper,  as  various 
and  assorted  “Presidents”  or  dictators  have 
discovered.  In  the  Hitler-Mussolini  era  it 
was  merely  a  task  of  taking  over  the  paper, 
closing  it  up  by  decree,  or  shooting  the  edi¬ 
tors.  In  a  world  become  sensitive  to  public 
opinion  these  methods  are  now  considered 
too  brash. 

The  latest  technique  invented  by  Argen¬ 
tine’s  dictator,  Peron,  calls  for  action  by  a 
third  part.  Peron  obtained  a  subservient  press 
by  having  a  third  party,  some  times  his  wife, 
buy  out  newspapers  at  bargain  basement 
prices  after  they  had  been  sufficiently  har- 
rassed  by  petty  government  interference. 
When  this  treatment  had  no  effect,  the  labor 
unions  were  incited  to  close  the  paper  down 
— as  in  the  case  of  La  Prensa. 

The  technique  has  been  refined  somewhat 
in  Colombia.  There  the  government  just 
stands  innocently  aside  while  armed  mobs 
destroy  the  newspaper  plant — as  was  the  case 
this  week  with  El  Tiempo  and  El  Espectador. 
The  government  claims  no  part  in  this  out¬ 
rage  but  there  is  more  than  a  suspicion  of 
complicity. 

The  burning  and  destruction  of  these  two 
Liberal  journals,  the  pillaging  and  burning 
of  the  homes  of  two  Liberal  leaders  and  the 
destruction  of  Liberal  headquarters  by  an 
organized  mob  amounted  to  civil  war  which 
any  honest  government  would  have  attempted 
to  stop.  But  in  no  case  did  the  police  or  the 
army  attempt  to  prevent  or  stop  the  violence 
until  it  was  completed  in  spite  of  the  fact 
that  their  protection  had  been  sought  in 
plenty  of  time  and  one  of  the  burned  homes 
was  literally  next  door  to  that  of  the  Presi¬ 
dent’s  which  is  always  guarded  by  police  and 
soldiers. 

In  defiance  of  the  mobs  and  whatever  gov¬ 
ernment  support  they  might  have  had,  El 
Tiempo  almost  immediately  began  publica¬ 
tion  of  an  emergency  edition  from  the  plant 
of  a  previously  suspended  paper. 

If  the  government  of  Colombia  does  not 
condemn  this  incident,  apprehend  and  punish 
the  culprits,  and  give  the  proper  police  pro¬ 
tection  to  the  press  and  private  property  in 
the  future,  it  can  only  be  assumed  that  these 
outrages  are  not  ‘only  condoned  but  are  fos¬ 
tered  and  abetted  by  a  government  which  will 
be  branded  as  no  better  than  Peron’s,  Hitler’s 
or  Mussolini’s. 


ITU  STRIKE  COST 

IT  WOULD  be  bad  enough  if,  as  the  ANPA 
computes,  the  strike  policies  of  the  Inter¬ 
national  Typographical  Union  in  only  13 
cities  has  cost  the  members  of  the  union  in 
excess  of  $21,000,000  during  the  last  five 
years.  This  includes  $3,700,000  spent  on 
Unitypo,  $4,800,000  in  strike  benefits  and 
special  assistance  in  those  cities,  and  $12,- 
500,000  in  lost  wages  of  strikers. 

This  alone  should  shock  all  ITU  members. 
But  this  is  only  the  beginning  of  the  story. 

Since  1891,  the  ITU  Defense  Fund  has  paid 
out  a  little  over  $47,000,000,  according  to 
the  union’s  own  figures.  In  the  last  five  years, 
since  the  beginning  of  1947,  about  $22,000,- 
000  or  almost  half  of  that  amount  has  been 
spent  on  the  foolish  strike  policies  of  its  of¬ 
ficers.  In  other  words,  it  has  taken  the  pres¬ 
ent  ITU  hierarchy  only  5  years  to  spend  al¬ 
most  as  much  as  was  spent  in  55  years. 

These  figures  do  not  include,  of  course,  the 
millions  in  wages  lost  to  the  members  on 
strike,  nor  the  $3,700,000  extra  irretrievably 
spent  on  Unitypo. 

There  are  currently  50  ITU  strikes  against 
71  newspapers  involving  almost  2,000  mem¬ 
bers  and  many  of  these  have  been  continuing 
for  many  years.  For  instance,  the  defense 
fund  paid  out  $486,000  in  Miami  alone  last 
year  where  ITU  lost  a  strike  and  sacrificed 
the  jobs  of  its  members  early  in  1949. 

Unitypo  and  its  ill-advised  newspaper  pub¬ 
lishing  operation  has  cost  the  union  an  aver¬ 
age  of  about  $1,000,000  a  year  since  its  in¬ 
ception  four  years  ago.  Defense  fund  ex¬ 
penditures  are  currently  running  at  the  an¬ 
nual  rate  of  $2,709,000.  That  totals  pretty 
close  to  $4,000,000  a  year. 

Now  the  ITU  officers  are  seeking  an  addi¬ 
tional  $10,000,000  from  their  members 
through  an  additional  2V4%  special  defense 
fund  assessment. 

The  92,000  ITU  members  may  look  at  the 
four  million  per  year  figure  and  conclude  it 
is  only  costing  each  one  of  them  about  $43 
a  year.  But  it  has  cost  each  one  of  them 
$275  in  the  last  five  years,  and  for  what? 

For  commitments  that  will  continue  to  be 
a  drain  on  their  pocketbooks.  For  a  publish¬ 
ing  venture  which  cannot  succeed.  For  a 
weakening  of  their  whole  union  structure 
which  used  to  be  one  of  the  strongest  of  them 
all.  For  jeopardizing  their  pension  and  mor¬ 
tuary  funds  which  will  weaken  slowly  but 
surely  as  the  national  treasury  weakens  under 
the  strain  of  a  short-sighted  and  foolish  strike 
policy  that  can  never  win  anything  for  any¬ 
body. 

RADIO  CLAIMS 

THE  full-page  newspaper  ad  this  week  for 
Broadcast  Advertising  Bureau,  Inc.,  con¬ 
tinues  radio’s  habit  of  making  hard-to-prove 
claims. 

The  ad  contains  a  large  illustration  of  an 
automobile  cruising  across  the  open  plains 
and  the  caption  states:  “This  man  is  now 
being  sold  a  food  freezer.”  Twenty-seven 
million  autos  have  radio  sets  and  “over”  one- 
third  of  the  radio-equipped  cars  on  the  road 
have  their  sets  in  use,”  the  ad  says. 

That  may  be  true,  Mr.  Advertiser,  but  you 
figure  out  how  many  are  on  the  road  durmg 
an  ordinary  week-day.  Do  you  know  how 
many  newspapers  are  “on  the  road”  every 
week-day — 54,000,000  of  them. 
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John  H.  Perry,  chairman  of  the 
board  of  the  Western  Newspaper 
Union,  has  returned  from  Paris. 
He  is  now  at  the  darkness  Pavilion 
of  the  Columbia  Presbyterian 
Medical  Center,  New  York,  under* 
going  treatment  for  a  fractured  hip. 
*  *  * 

R.  B.  Spencer,  editor  of  the 
Fart  Morgan  (Colo.)  Times  for 
the  past  4S  years,  was  honored  by 
the  local  Chamber  of  Commerce 
on  his  80th  birthday  Sept.  2. 

*  *  « 

Marshall  E.  Browne,  editor  of 
the  Madison  (Wis.)  East  Side 
News,  has  been  elected  president 
of  the  Dane  Country  Press  Asso¬ 
ciation,  succeeding  James  J.  Sul- 
livAN,  publisher  of  the  San  Prairie 
(Wis.)  Countryman. 

*  «  * 

Arthur  M.  Dogan  has  been 
advanced  from  executive  editor  to 
editor  of  the  Wilmington  (Del.) 
Sunday  Star,  succeeding  John  J. 
Kerrigan,  resigned. 


On  the  Business  Side 


John  M.  Uhler,  former  assist¬ 
ant  publisher  of  the  Mount  Vernon 
(N.Y.)  Argus,  has  been  named 
assistant  advertising  manager  of 
the  Mount  Vernon  Daily  Herald. 
*  «  * 

Frank  Lester  has  been  named 
to  the  new  position  of  assistant 
classified  advertising  manager  in 
charge  of  sales  at  the  Los  Angeles 
(Calif.)  Times.  In  other  classified 
department  shifts  Mildred  Ren- 
STROM  has  been  named  telephone 
sales  manager;  Peggy  Gauslin  is 
new  assistant  telephone  sales  man¬ 
ager;  Charles  McGranahan  is 
manager  of  the  auto  division,  and 
Charles  McKenney  is  Southern 
division  manager. 

*  •  ♦ 

Richard  Neale,  for  25  years 
supervisor  of  Denver  (Colo.)  Post 
circulation  at  La  Junta,  Colo.,  re¬ 
tired  Sept.  1. 

*  *  * 

Richard  P.  Seem,  a  member  of 
the  advertising  staff  of  the  Elmira 
(N.Y.)  Star-Gazette,  has  been  pro¬ 
moted  to  general  manager. 

*  *  * 

Norman  T.  Matthews  has  re¬ 
turned  from  military  service  to  the 
advertising  department  of  the 
Portsmouth  (Va.)  Star.  William 
0.  Prince,  who  replaced  Mr. 
Matthews  when  he  entered  the 
Army  in  1950,  has  himself  been 
inducted  for  military  service. 

*  *  * 

Kenneth  I.  Canis  has  been 
named  circulation  manager  of  the 
Elmira,  N.  Y.,  newspapers,  suc¬ 
ceeding  Richard  P.  Seem,  who  has 
assumed  that  post  with  the  Ro¬ 
che  ster  (N.Y.)  Times-Union. 
Charles  E.  Farmer  succeeds  Mr. 
Canis  as  assistant  circulation  man¬ 
ager. 


Jack  E.  Knacke,  former  display 
advertising  salesman  for  the  (^in- 
cy,  ni.  Newspapers,  Inc.,  has  joined 
the  classified  advertising  depart¬ 
ment  of  the  Milwaukee  (Wis.) 
Journal. 

*  «  * 

John  Repass  has  returned  to  the 
advertising  display  desk,  Hartford 
(Conn.)  Times,  after  16  months  in 
the  Navy.  He  served  as  assistant 
editor  and  sports  editor  of  the  St. 
Albans  (Vt.)  Naval  Hospital  News 
for  eight  months. 

*  *  * 

Mrs.  Ruth  Cassidy,  classified 
advertising  manager  of  the  James¬ 
town  (N.Y.)  Post-Journal,  has  re¬ 
signed  to  join  the  classified  staff  of 
the  Paterson  (NJ.)  Call. 

*  *  * 

Edward  Feaoans,  formerly  home 
delivery  manager  for  the  San  Fran¬ 
cisco  (Calif.)  Call-Bulletin,  the 
Long  Beach  (Calif.)  Press-Tel¬ 
egram  and  more  recently  the  Los 
Angeles  (Calif.)  Mirror,  has  joined 
the  Portland  (Ore.)  Journal.  He, 
John  McKenna  and  George  Hall 
will  be  in  charge  of  home  delivery 
for  the  city  circulation  department. 
*  «  * 

Mrs.  Ellen  Taylor,  formerly 
on  the  staff  of  the  Baltimore  (Md.) 
Sun,  has  joined  the  classified  de¬ 
partment  of  the  Glendale  (Calif.) 
News-Press. 

*  *  * 

Ridgeway  Zelly,  formerly  pub¬ 
lisher  of  the  Atchinson  (Kan.) 
Globe,  has  accepted  a  position 
with  the  Blackwell  (Okla.)  Jour¬ 
nal-Tribune  as  retail  advertising 

manager  of  the  daily  Journal-Trib¬ 
une  and  the  weekly  Times-Record. 
*  «  * 

Sidonia  Tupper  has  joined  the 
business  office  of  the  Glendale 

(Calif.)  News-Press. 


In  the  Editorial  Rooms 


Rone  Lowe  has  been  named 
sports  editor  of  the  Raleigh  (N.C.) 
Times,  succeeding  Ben  Temple¬ 
ton,  who  has  resigned  to  become 
publicity  director  for  an  automo¬ 
bile  racing  association. 

*  *  * 

Raymond  J.  Donovan  has  re¬ 
signed  as  director  of  public  infor¬ 
mation  for  the  University  of  Notre 
Dame  to  become  Michigan  editor 
of  the  South  Bend  (Ind.)  Tribune. 
James  E.  Murphy  succeeds  him. 

*  *  * 

Leo  Brauer,  member  of  the 
staff  of  the  Paris  (Ky.)  Daily  En¬ 
terprise,  has  announced  his  candid¬ 
acy  for  a  seat  on  the  Paris  Board 
of  Education. 

*  *  * 

George  Walker  has  joined  the 
Sioux  Falls,  S.D.,  Associated  Press 
bureau,  replacing  Al  Neurath, 

who  resigned  to  become  editor  of 
SoDak  Sports,  a  new  weekly  sports 


Robert  L.  Thompson,  for  the 
past  ten  years  editor  of  the  High 
Point  (N.C.)  Enterprise,  has  an¬ 
nounced  his  resignation  to  become 
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NATO  Distributes 
Bigait's  Stories 

More  than  250,000  copies  of  a 
leaflet  entitled,  “Report  on 
NATO’s  Growing  Defenses,”  made 
up  of  a  series  of  seven  articles  by 
Homer  Bigart  in  the  European 
Edition  of  the  New  York  Herald 
Tribune,  have  been  distributed  by 
the  North  Atlantic  Treaty  Organ¬ 
ization. 

Approximately  95%  were  printed 
in  French  and  the  balance  in  Eng¬ 
lish.  Mr.  Bigart  has  won  two 
Pulitzer  Prizes. 


editor  of  the  High  Point  Beacon, 
local  weekly  tabloid. 

*  *  * 

John  E.  Evans,  1952  graduate 
of  St.  Petersburg  Junior  College, 
has  joined  the  St.  Petersburg  (Fla.) 
Times  beach  bureau  as  a  reporter 
and  photographer. 

*  *  * 

Paul  James,  formerly  general 
assignment  reporter  of  the  San 
Diego  (Cal.)  Union,  has  been  as¬ 
signed  to  the  business  and  financial 
department,  to  which  the  Union’s 
building  section  has  been  trans¬ 
ferred.  Clyde  Smith,  formerly 
building  editor,  has  been  trans¬ 
ferred  to  the  copy  desk. 

*  *  * 

Woodrow  Price,  reporter  and 
outdoor  columnist  for  the  Raleigh 
(N.C.)  News  and  Observer,  has 
been  appointed  to  the  North 
Carolina  Cape  Hatteras  Seashore 
Commission  by  Governor  W. 
Kerr  Scott. 

*  *  * 

R.  F.  Higgs,  Jr.,  has  been  named 
city  editor  of  the  Stephenville 
(Tex.)  Daily  Empire,  replacing 
Lem  Wilcox,  resigned. 

*  *  « 

Mrs.  Helen  Jaller  has  joined 
the  society  department  staff  of  the 
Waterbury  (Conn. )  Republican 
and  American,  succeeding  Mrs. 
Betty  Lentini,  resigned. 

*  *  * 

Don  Freeman,  formerly  of  the 
San  Diego  (Calif.)  Union  copy 
desk,  has  been  named  radio-tele¬ 
vision  editor. 

*  *  « 

Helen  Zugelder  has  been  trans¬ 


ferred  from  the  radio-TV  beat  to 
general  assignment. 

*  «  * 

Berthold  Gaster,  reporter  on 
the  Gloversville  (N.Y.)  Morning 
Herald,  has  resigned  to  join  the 
editorial  staff  of  the  Sunday  Star 
in  Wilmington,  Del. 

*  *  * 

Jerome  K.  Full,  formerly  a  re¬ 
porter  for  the  Lloyd  Hollister 
publications,  Wilmette,  Ill.  has 
been  named  editor  of  the  Laramie 
(Wyo.)  Daily  Bulletin.  He  is  a 
graduate  of  the  University  of  U- 
linois  and  served  in  the  Navy  for 
two  years,  prior  to  completing 
work  on  his  master’s  degree  in 
journalism  at  Northwestern  Uni¬ 
versity. 

«  *  « 

Jerry  Hulse,  former  reporter 
on  Valley  Times,  North  Holly¬ 
wood,  has  joined  the  news  staff 
of  Los  Angeles  (Calif.)  Times.  He 
recently  returned  from  tour  of 

Europe  during  which  he  wrote 
series  of  articles  for  Valley  Times. 

*  *  * 

William  Woestendiek,  who  re¬ 
cently  returned  from  service  as  an 
Army  officer  in  Korea,  is  serving 
as  assistant  city  editor  of  the 

Winston-Salem  (N.C.)  Journal.  He 
was  a  reporter  on  the  Journal  be¬ 
fore  entering  service. 

*  *  « 

WiLLUM  Boni,  formerly  with 

the  Seattle  (Wash.)  Post-Intelli¬ 
gencer,  is  now  sports  editor  of  the 
Spokane  (Wash.)  Spokesman-Re¬ 

view. 

« 

Alan  S.  Donnahoe  has  been 
named  director  of  research  for 
Richmond,  Va.,  Newspapers,  Inc. 

*  «  * 

Gardner  Morse  has  been  trans¬ 
ferred  from  the  sports  department 
of  the  San  Diego  (Calif.)  Union 
to  the  general  assignment  staff. 

«  *  * 

Benny  Back,  formerly  Thomp- 
sonville.  Conn.,  photographer  for 
the  Springfield  (Mass.)  Union,  has 
been  named  staff  photographer  for 
the  Manhattan  (Kan.)  Daily  Trib¬ 
une. 

*  *  * 

Carl  Dahlstrom,  assistant 
sports  editor  of  the  Jamestown 
{Continued  on  page  44) 


l^-Instalment  Special 

YOU  AND  YOUR 
AGING  PARENTS 

For  Immediate  Release 

Here  is  an  authoritative  and  practical  Special  on  “How  to 
keep  your  parents  happy  while  living  your  own  life.”  Written 
by  a  certified  psychiatrist  and  an  expert  on  family  welfare,  the 
series  is  based  on  case  histories  and  offers  a  wealth  of  useful 
and  useable  information.  Phone  or  wire  for  reading  copy  and 
terms. 
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(N.Y.)  Post-Journal,  has  resigned 
to  join  the  staff  of  the  Binghamton 
(N.Y.)  Press. 

*  ♦  ♦ 

Frank  W.  Wood,  member  of  the 
editorial  staff  of  the  Atlantic  City 
(N.J.)  Press-Union  for  26  years, 
ended  46  years  of  newspaper  serv¬ 
ice  by  his  retirement  Sept.  7. 

*  ♦  ♦ 

Pete  Brown,  former  city  editor 
of  the  Centralia  (III.)  Sentinel, 
has  joined  the  sports  staff  of  the 
St.  Petersburg  (Fla.)  Times. 

*  *  * 

John  Ashenhurst,  veteran 
newsman  who  formerly  worked  in 
Chicago,  Baltimore,  New  Orleans. 
New  York,  London  and  Paris,  has 
joined  the  copy  desk  staff  on  the 
Indianapolis  (Ind.)  Times. 

«  ♦  :|c 

Mary  Dell  Ford,  a  journalism 
major  at  University  of  Michigan 
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last  term,  has  joined  the  editorial 
staff  of  the  St.  Petersburg  (Fla.) 
Times. 

a  *  * 

Robert  A.  Brown,  New  Mexico 
bureau  manager  for  United  Press 
since  May  1950,  has  resigned  to 
take  over  the  Santa  Fe  bureau  of 
the  Albuquerque  (N.M.)  Journal. 
He  succeeds  Melvin  Mencher 
who  is  now  studying  at  Harvard 
University  on  a  Nieman  fellowship. 

*  *  t¥ 

Alvin  J.  Ames,  Jr.,  has  been 
promoted  to  sports  editor  of  Glen¬ 
dale  (Calif.)  News-Press,  succeed¬ 
ing  Russ  Cochran,  who  moved 
over  to  the  news  side. 

*  *  * 

Jack  Slalton  has  resigned  from 
the  sports  staff  of  the  St.  Peters¬ 
burg  (Fla.)  Times  to  become 
sports  editor  of  the  Lakeland 

(Fla.)  Ledger. 
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Where  They  Are  Now 

Alexander  P.  Chopin,  former 
New  York  City  newspaper  report¬ 
er,  has  been  named  director  of 
public  relations  for  the  New  York 
Shipping  Association. 

A  4  S> 

William  P.  Jensen,  former 
Iowa  and  Wisconsin  newspaper¬ 
man  and  more  recently  journalism 
instructor  at  the  University  of 
Minnesota,  has  been  named  assist¬ 
ant  manager  of  advertising  and 
publicity  for  the  Northern  Pacific 
Railway,  with  headquarters  in  SL 
Paul. 

*  * 

Zygmunt  Nagorski,  Jr.,  editor 
of  the  Foreign  News  Service,  Inc., 
an  agency  specializing  in  coverage 
of  the  Iron  Curtain  area,  will  be¬ 
come  a  regular  participant  on  the 
WOR-TV  program  “Tempest 
Tossed”  in  New  York.  He  will  re¬ 
port  on  developments  in  Eastern 
Europe. 

4c  i|c 

Ed  Grimsley,  Virginia  State 
Capitol  reporter  at  Richmond  for 
the  United  Press,  has  been  ap¬ 
pointed  press  secretary  for  the 
College  of  William  and  Mary  at 
Williamsburg,  Va. 

*  «  * 

Neil  T.  Regan,  former  reporter 
for  the  New  York  Daily  News  and 
the  Standard  News  Association  of 
New  York  and  executive  editor 
of  the  European  edition  of  Stars 
and  Stripes  during  World  War  II, 
has  been  named  public  relations 
counsel  for  the  Hallicrafters  Co., 
Chicago. 

♦  *  * 

Simon  Albert,  formerly  on  the 
editorial  staffs  of  newspapers  in 
Toledo,  Ohio,  and  Washington, 
D.  C.,  has  joined  the  staff  of  the 
public  relations  firm  of  Bowker  & 
Co.,  Inc.,  Toledo. 

Charles  W.  Donahue,  roto¬ 
gravure  advertising  manager  of  the 
magazine  section  of  the  New  York 
Sunday  News  for  many  years,  is 
resigning  to  join  the  eastern  sales 
staff  of  Today’s  Family,  the  new 


'How  does  it  look.  Mom?” 


family  service  magazine  distributed 
by  Woolworth  stores. 

*  A  4 

George  Kyle,  manager  of  the 
Montgomery,  Ala.,  United  Press 
Bureau  since  1951,  has  resigned  to 
become  chief  publicity  man  for  the 
State  Department  of  Conservation. 
He  replaces  Tom  Ford,  former 
Mobile  newspaperman  who  held 
the  conservation  post  for  several 
years. 

A  A  * 

William  R.  Summers,  Jr.,  an 
advertising  salesman  on  the  Kansas 
City  (Mo.)  Star,  has  resigned  to 
be  an  assistant  professor  in  the 
school  of  journalism  at  West  Vir¬ 
ginia  University. 

AAA 

William  J.  Judd,  general  as¬ 
signments  reporter  for  the  IVater- 
biiry  (Conn.)  American,  has  left 
the  paper  to  enter  Yale  University 
for  postgraduate  studies. 

4(  4t  4t 

Robert  C.  Siebert,  formerly 
with  the  Tulsa  (Okla.)  Tribune 
and  later  news  editor  of  the  Bar¬ 
tlesville  (Okla.)  Examiner  Enter¬ 


prise,  has  been  promoted  from  ed¬ 
itor  of  the  Standard  Oil  Company 
(Ind.)  employe  magazine.  Stand¬ 
ard  Torch,  to  copy  chief  of  the 
firm’s  public  relations  department. 

AAA 

Robert  L.  Baker,  formerly  a 
sports  writer  on  the  Dayton  (0.) 
Journal  Herald  and  later  copy  ed¬ 
itor  for  the  Omaha  (Neb.)  World- 
Herald,  has  been  named  editor  of 
the  Torch.  He  has  previously  been 
a  roving  correspondent  for  the 
magazine. 

AAA 

Don  Bishop,  former  reporter  on 
the  Winston-Salem  (N.C.)  Journal 
and  Sentinel,  has  been  appointed 
television  manager  of  the  National 
Broadcasting  Company’s  press  de¬ 
partment  in  New  York  City. 

41  *  * 

R.  Wendell  Lalime,  veteran 
news  and  sports  editor  of  the  New¬ 
port  (Vt.)  Express,  has  been  ap¬ 
pointed  information  specialist  for 
the  Vermont  Fish  &  Game  service. 

AAA 

Raymond  Peterson,  former 
(Continued  on  page  45) 


•  The  most  helpful  news  idea  in  a  decade. 

•  Saves  valuable  time  for  husy  news  men. 

•  Gives  a  new  lift  for  local  news. 

Wire,  write  or  phone  now 
for  sample*  and  rates 

GENERAL  FEATURES  CORPORATION 


250  Park  Ave..  N.  Y.  17,  N.  Y. 


T*l.  ELdorado  5-3781-2 


EDITOR  &  PUBLISHER  for  September  13,  1952 


PERSONAL 

continued  from  page  44 


Albany  (N.Y.)  Knickerbocker 
News  and  Associated  Press  (Phila¬ 
delphia  bureau)  staffer,  is  trans¬ 
ferring  from  the  Carl  Byoir  or¬ 
ganization  in  New  York  to  head¬ 
quarters  of  W.  F.  Schaefer  Pen 
(To.  at  Fort  Madison,  la.  where 
he  will  be  in  charge  of  public 
relations. 

*  * 

Morty  Freedman,  St.  Peters¬ 
burg  (Fla.)  Times  political  writer 
for  the  last  four  years,  has  resigned 
to  become  editor  and  publisher  of 
the  Florida  Jewish  Journal,  a  new 
weekly  tabloid. 


In  the  Military  Service 


Cpl.  Thomas  M.  Trevino,  Jr.. 
formerly  a  sports  reporter  for  the 
San  Antonio  (Tex.)  Light,  has 
been  awarded  the  Combat  Infan¬ 
tryman  Badge  while  serving  with 
the  25th  Infantry  Division  in 
Korea. 

*  *  * 

Lieut.  Col.  John  H.  Lycette, 
USAF  Reserves,  news  editor  of 
the  Buffalo  (N.  Y.)  Evening  Sews, 
has  been  appointed  group  com¬ 
mander  of  the  9064th  Volunteer 
Air  Reserve  Training  Unit  and  will 
direct  weekly  training  activities  of 
some  450  Air  Force  reservists  at¬ 
tached  to  the  group’s  three  squad¬ 
rons  in  Buffalo  and  a  fourth  in 
Niagara  Falls,  N.  Y. 


Wedding  Bells 


Bennett  F.  Waxse,  Milwaukee 
(Wis.)  Journal  copyreader,  and 
.Miss  Ruth  Skafte,  Aug.  30. 

*  *  * 

Anthony  J.  Giunta  of  the 
county  news  staff  of  the  Jamestown 
(N.  Y.)  Post- Journal  and  Miss 
Lois  Anderson  Maguire,  Aug.  20. 

*  *  * 

William  M.  Habicht,  publisher 
of  the  weekly  Mayville  (N.  Y.) 
Sentinel,  and  Mrs.  Pearl  Cruger, 
Aug.  30. 

*  « 

Paul  Atkins  and  Miss  Mildred 
Sisson,  both  reporters  for  the 
Richmond  (Va.)  Times-Dispatch,  I 
recently.  ! 

«  *  *  ! 

Frank  Jeter,  Jr.,  a  copyreader  I 
on  the  Greensboro  (N.  C.)  Daily 
News,  to  Miss  Doris  Davis, 


CALL  IT 


Influence 


advantage  of 

THE  DALLAS  NEWS 

•  An  officer  of  the  law  in  your  rear 
view  mirror  is  strong  influence.  So  is 
the  word  of  a  long-respected  friend. 

•  The  News’  years  of  alert,  careful 
reporting  and  public  service  have 
earned  the  unswerving  conviction 
of  its  readers.  You  hear  them  say  'T 
saw  it  in  The  News,”  always  with  a 
note  of  assurance  and  finality. 

•  That,  too,  is  strong  influence  . 
and  wherever  The  News  goes  in  this 
72-county  North  Texas  market,  this 
influence  is  an  added  ingredient  to 
paper  and  ink,  lending  faith  and 
respect  to  every  word. 

•  That  is  why  any  product  is  more 
wanted,  more  quickly  accepted,  moic 
readily  bought  when  it’s  advertised 
in  The  Dallas  News. 


dnimVma 

qoK/i 

mJjsa  mAhoqt 

ucfloA 

DOUBIEDAUAS 

MARKET! 


•  Population:  3,144,400 

—  more  than  '  jrd  of 
Texas  population 

Number  of  Families;  939,000 

•  Effective  Buying  Income: 
$4,006,738,000 

—  40%  of  the  State  $  total 

•  Buying  Income  per 
family:  $4,266 

•  Retail  Sales:  $3,264,267,000 

•  Food  Sales:  $707,800,000 

•  General  Merchandise: 
$492,690,000 

•  Furniture,  Household, 
Radio:  $159,108,000 

•  Drug  Sales:  $105,605,000 

•  Automotive  Sales: 
$709,455,000 

SM  Mar  to.  1957 

•  NEWS  CIRCULATION: 
Weekdays—  1  72,305 
Sundays  —  1  82,547 

48C  Sfofvm^nf 

Mprch  31.  1952 


Frank  D.  Schroth,  Jr.,  assis¬ 
tant  to  the  publisher  of  the  Brook- 
on  (N.  Y.)  Eagle,  and  Mrs. 
Schroth,  are  parents  of  a  boy, 
Frank  D.  Schroth,  III,  bom  Aug. 

*  *  * 

Robert  H.  Williams,  sports 
writer  for  the  Hartford  (Conn.) 
Times,  and  Mrs.  Williams  arc 
parents  of  a  daughter,  Paula,  born 
recently. 
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CIRCULATION 


Study  Shows  Prevailing 
H-D  Rates  at  New  Peak 


experience  of  a  small  city  paper  McCourtneV  Named 
increasing  its  single  copy  price 

from  5  to  6  cents.  The  Glovers-  t\S  Ot  wOKlazia 

ville  (N.  Y.)  Herald  (M.,  circ.  Oakland,  Calif.  —  Advancement 
4,775)  and  Leader-Republican  (E.,  of  John  H.  McCourtney  to  the  cir- 
Circ.  10,895)  raised  to  6  cents  on  culation  managership  of  the  Oak- 


I  ’ 


By  George  A.  Brandenburg 


“As  more  and  more  of  these 
price  increase  announcements  come  No.  of 
across  the  desk,  the  thought  strikes  Papers 
me  that  you  might  develop  a  good  7 
circulation  piece  if  you  have  access  6 
to  the  ANPA  circulation  bulletins  9 
since  January,”  suggested  the  M.  E.  2 
“What  I  have  in  mind  would  be  * 
a  compilation  of  the  announced  ^ 

increases  for  a  breakdown  to  show  * 
what  is  the  most  prevalent  price  * 
charged  for  carrier  home  delivery 
by  morning  and  evening  papers,”  No.  of 
he  continued.  Papers 

Spot  Check  Shows  Trend  - 

Well,  we  had  a  pretty  good  idea  * 
of  the  price  trend,  having  kept  a 
mental  boxscore  of  the  rate  in¬ 
creases  both  at  the  turn  of  the 
year  and  again  this  summer,  fol-  , 

lowing  the  latest  SlO-per-ton  hike  , 

in  newsprint  prices.  We  would 
have  guessed  that  30  cents  a  week 
is  the  “going  rate”  for  small  six- 
day  papers;  35  cents  weekly  for 


20  to  50,000 
Weekly  H-D 
Rate  6-Days 
30c 


1  h  Floyd  Waltamath,  gen-  land  Tribune  was 

kfV  eral  manager,  reports  as  follows:  announced  Sept. 

“It  has  bwn  somewhat  of  a  5.  He  began  his 
problem  to  arrive  at  what  might  circulation  work 
be  a  comparable  hgure  of  our  as  a  Tribune 
losses  in  circulation  due  to  price  newspaperboy  in 
increase.  As  you  know,  carrier  1911  and  since 
DScS  dealer  circulation  always  drops  then  has  filled 
during  the  vacation  period  of  July  virtually  every 
30c  and  August;  hence  as  our  price  post  in  the  news- 
increase  went  into  effect  June  28,  paper’s  circula- 
we  don’t  think  it  is  reasonable  to  fion  department. 
40  charge  the  entire  loss  to  the  price  McCourt- 


.. —  o-  MCL^OUri-  VlrroiirtiiM 

factor.  On  the  other  hand  as  we  succeeds 

made  no  increases  to  our  mail  Alfred  H.  Stone,  who  died  last 


50  to  75,000 
Weekly  H-D 
Rate  6-Days 


subscribers  we  dont  think  we  month.  He  had  been  acting  cir- 
should  use  total  net  paid  circula-  culation  manager  since  Mr.  Stone 
tion  figures.  taken  ill  last  February. 

We  made  a  survey  from  our  Confessine  to  an  Aleer-like  ex- 


maae  a  survey  irom  our  Confessing  to  an  Alger-like  ex- 
.\BC  records,  taking  only  carrier  perience,  Mr.  McCourtney  has 


and  dealer  average  weekly  figures  (;,ken  lime  out  from  Tribune 
for  the  last  week  in  June  and  the  jutjgs  only  for  Navy  service  in 


first  week  in  July  for  1949,  1950  world  War  I  and  World  War  II. 
and  1951  and  found  the  average  \(aii  room  duties  followed  his 


75  to  100,000 
Weekly  H-D 
Rate  6-Davs 
35c 


drop  was  146  during  this  vacation  route-carrying  days.  His  Tribune 


assignments 


The  following  table  is  the  best  roles  of  district  manager,  pro- 
we  can  do  at  the  present  time: 


papers;  40  cents  a  week  for  semi¬ 
metropolitan  (50  to  100,000  cir¬ 
culation)  seven-day  papers,  and 
from  40  to  60  cents  a  week  for 
seven-day  papers  over  100,000. 

However,  we  took  the  assignment 
seriously  and  carted  the  ANPA  cir¬ 
culation  bulletins  home  with  us 
for  a  careful  spot  check.  We 
cleared  the  dining  room  table. 


1 

— 

40c 

Average  Carrier 

Average 

Increase 

OVER  100,000 

Week 

and  Dealer 

Total 

Vacation 

Price 

No.  of 

Weekly  H-D 

Ending 

Circulation 

Loss 

Loss 

Loss 

Papers 

Rate  6-Da\s 

D&S 

June  28,  ’52 

13,226 

3 

35c 

.'.try  5,  ’52 

12,958 

268 

146 

122 

1 

_ 

35c 

liilv  12,  ’52 

12,979 

247 

146 

101 

3 

40  . 

July  19,  ’52 

12,929 

297 

146 

151 

5 

_ 

45 

Julv  26.  ’52 

12.952 

274 

146 

128 

3 

50 

■  — 

3 

— 

60 

Total 

502 

Some  Raise  Twice  “Average  loss  over  the  average 

The  above  tabulations  do  not  vacation  loss  for  these  four  weeks  ntotion  rnanager 
iclude  California  newspapers,  would  be  only  about  125.”  country  circulatic 


suburban  and 


for  a  careful  spot  check  We  include  California  newspapers,  would  be  only  about  125.”  country  circulation  manager,  city 

cleared  the  dining  room  table,  which  have  led  the  field  in  7  and  circulation  manager  and,  since 

ruled  off  the  necessary  spaces  on  10  cent  daily  single  copy  prices  ICMA  Committees  maJI^Jr  His  Ton ‘Tack*''^!  X 

the  back  of  an  old  laundry  paper  and  20-cent  Sunday  papers.  Call-  .  manager.  His  son.  Jack,  is  a  dis 

bag  and  went  to  work.  As  we  went  fornia  papers,  however,  base  their  Announced  tnct  man  now  continuing  his  stu- 

through  the  ANPA  bulletins,  we  home  delivery  prices  on  a  monthly  Chairmen  of  additional  ICMA  dies  at  the  University  of  Calitomia. 
ruled  out  those  newspapers  (not-  basis,  which  bring  the  latter  rates  committees  were  announced  this  Now  52,  Mr.  McCourtney  can 

ably  those  on  the  West  Coast)  approximately  in  line  with  the  week  by  President  Jack  Calvin,  count  almost  40  years  of  circula- 

which  announced  home  delivery  weekly  home  delivery  rates  of  Houston  (Tex.)  Post,  The  follow-  tion  work  at  the  Tribune, 

rates  on  a  monthly  basis.  We  con-  other  newspapers.  ing  have  been  added  to  the  list  of 

fined  our  “statistical  research”  to  going  through  the  ANPA  bul-  committee  chairmen  previously  an-  Central  states  apeokers 

papers  announcing  increases  in  letins,  we  noted  several  papers  that  nounced  in  E&P,  Aug.  30,  page  Guest  Speakers  at  the  Central 


Guest  Speakers  at  the  Central 
States  Circulation  Managers  As- 


their  city  home  delivery  weekly  have  raised  their  weekly  home  31:  States  Circulation  Managers  As- 

rates.  Our  study  covered  124  such  delivery  prices  twice  this  year.  Program — Arthur  Daniel,  At-  sociation  Fall  meeting  at  the 
papers.  The  results  follow:  These  papers  were  primarily  in  lanta  (Ga.)  Journal-Constitution,  Sheraton  Hotel,  Chicago,  Sept.  28- 


No.  of 

UNDER  10,000 
Weekly  H-D 

Papers 

Rate  6-Days 

D&S 

2 

20c 

13 

25 

14 

30 

8 

35 

1 

36 

1 

— 

40c 

No.  of 

10  to  20,000 
Weekly  H-D 

Papers 

Rate  6-Days 

D&S 

1 

25c 

9 

30 

7 

35 

1 

— 

35c 

1 

36 

1 

— 

32 

1 

— 

40 

the  20  to  50,000  bracket,  having  ICMA  first  vp;  Advertising —  30,  will  include  Joe  Bunting, 
gone  from  25  to  30  cents  the  first  Charles  Staab,  Cincinnati  (O.)  Bloomington  (III.)  Pantograph 
of  the  year  and  have  since  raised  Enquirer,  second  vp;  Membership  general  manager,  speaking  at  the 
from  30  to  35  cents.  — Morris  Shorr,  Woonsocket  (R.  Monday  breakfast  on  “What  Mm- 

Significant  of  the  trend  in  the  I.)  Call;  State  &  National  Regula-  agement  Should  Expect  of  the  Cir- 
South,  is  the  recent  announcement  tions — E.  J.  Devore,  Washington  culation  Department”;  and  Clar- 
of  the  Greensboro  (N.  C.)  Daily  (D.  C.)  Star,  chairman,  assisted  ence  W.  Harding,  South  Bend 
New.!  which  increased  its  daily  and  by  Harry  Gladstein,  Washington  (Ind.)  Tribune  public  relations 
Sunday  price  from  35  to  40  cents  Post;  R.  F.  Mack,  Washington  director,  at  the  Monday  luncheon, 
per  week.  In  announcing  the  rate  News;  and  Charles  A.  Corcoran,  Mr.  Harding  will  present:  “Effec- 
increase  to  subscribers,  the  News  Washington  Times-Herald;  Con-  five  Promotions  You  Can  Use.” 
pointed  out:  “Newspapers  in  Ashe-  vention  Entertainment  &  Arrange-  , 

ville,  Charlotte,  Raleigh,  Winston-  ment — Lambert  Liddell,  Sandusky  Camping  Tnp  Onered 
Salem  and  throughout  the  South  (O.)  Register  Star-News,  chair-  Carriers  of  the  Los  Angeles 


week  daily  and  Sunday  for  quite  W.  J.  Stewart,  Roy  Hatton,  Roy  new  three-month  orders  earned  * 
a  while,  some  of  them  for  more  Haan,  Walter  Aronoff,  Fred  Rouse,  week’s  camping  trip  to  Lake  Ar- 
than  a  year.  Atlanta,  Birmingham,  and  Roland  Ziegler;  Attendance  rowhead  Boy  Scout^  Camp.  Tlk 
Memphis,  Nashville  and  many  Prizes — R.  J.  Sudderth,  Chat-  carriers  were  supervised  by  adult 
other  newspapers  are  now  45  cents  tanooga,  (Tenn.)  Times;  and  Pub-  Scout  councilors  and  enjoyed  * 
per  week.”  licity — H.  M.  Blackford,  Plainfield  week  at  the  camp  prior  to  the 


An  interesting  sidelight  is  the  (N.  J.)  Courier-News. 


opening  of  the  school  year. 
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Newspaperboy 
Foundation  Has 


$18,000  Melon 


San  Mateo,  Calif. — ^Benefits  of 
an  economy  program  instituted  by 
the  California  Newspaperboy 
Foundation  are  reflected  in  an  in¬ 
dicated  $18,000  surplus  for  the 
year,  reports  D.  W.  Farmer,  pres¬ 
ident. 

As  a  result,  a  reduction  in  the 
dues  structure  will  be  discussed  at 
the  annual  meeting  in  Fresno  in 
October,  it  is  learned.  Mr.  Farmer, 
circulation  director,  San  Jose  Mer¬ 
cury  News,  is  now  drawing  up  a 
revised  dues  structure  for  consid¬ 
eration  of  the  membership. 

Essentials  Continued 
The  economies  have  been  ac¬ 
complished  without  elimination  of 
any  of  the  basic  activities  of  the 
Foundation,  Mr.  Farmer  told  E&P. 
Simultaneously  he  and  Don  M. 


Wilson,  managing  director  head- } 
quartered  at  130  North  B  Street' 
here,  reported  several  new  mem- 1 
bership  prospects  are  expected  to  | 
sign  with  CNF  before  the  October 


Boys  Storm  Island 


\VV,'-  i'!l//// 

\  •  •;  .•  / 
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PROOF 


.Si  '  '-^^4 


If  a  •  Hr  r  r 
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that  Business  is  Still  Booming  In  Hartford 


meeting. 

Mr.  Wilson’s  activities  since  last 
October  have  included  36  speaking 
engagements.  Newspaperboy  Days 
were  conducted  at  both  the  Cali- 1 
fornia  State  Fair  and  the  Los  An¬ 
geles  County  Fair.  Individual 
newspapers  throughout  the  state 
have  been  visited. 

Wide  Participation 

“The  annual  Newspaperboy  Me¬ 
morial  Polio  Drive  was  an  out¬ 
standing  success  this  year  with 
nearly  every  newspaper  in  the 
state  participating,”  Mr.  Farmer 
advised. 

Explanations  of  newspaperboy 
activities  have  been  presented  to 
educators  throughout  the  state. 
This  program  has  been  well  re¬ 
ceived  by  educators  in  all  levels  of 
education,  Mr.  Wilson  reports. 


”S.-\LES  MANAGEMENTS  MONTHLY  FORECAST 
now  shows  Hartford  retail  sales  largest  in  New  England 
except  Boston  for  July  and  August. 


COURANT  NATIONAL  ADVERTISING  UP  3.1%, 
while  nationwide  newspaper  average  is  down  9.6%,  first  6 
months  of  ’52. 


3,  DAILY  COURANT  CIRCULATION  UP  6.7%,  while 
nationwide  newspaper  aver.ige  is  down  0.85%  in  the  past 
year.  Editor  8d  Publisher  reports. 


Twelfth  Year  Opens 

San  Francisco — Opening  its 
12th  year  of  broadcasting  into  the 
classrooms  of  Northern  Califor¬ 
nia’s  elementary  schools  the  San 
Francisco  Examiner’s  Schoolcast 
returned  to  the  air  Sept.  8.  I>wight 
Newton,  Examiner  radio  and  tele¬ 
vision  columnist,  is  director.  Last 
year  Schoolcast  won  one  of  four 
“better  understanding”  awards 
made  by  the  English-Speaking 
Union  of  the  United  States. 


DAILY  COURANT  75,000  CIRCULATION  LARGEST 
of  any  morning  paper  in  New  England  outside  Boston;  one 
of  the  fastest  growing  papers  in  America. 


SUNDAY  COURANT  HAS  BY  FAR  LARGEST  CIR- 
CULATION  of  any  Connecticut  newspaper  .  .  .  morning, 
evening  or  Sunday.” 


Long  Beach,  Calif. — Each  week 
for  five  weeks  the  Long  Beach 
Fress-Telegram  rewarded  newspa- 
perboys  with  trips  to  Catalina  Is¬ 
land.  Each  of  the  successive  waves 
comprised  100  boys  who  went  by 
ship  and  50  by  plane.  Already  the 
winners  are  eager  for  opportunity 
to  make  return  visits,  reports 
George  S.  Johnson,  circulation 
fuanager. 


IF  YOUR  ADVERTISING  follows  business  highspots, 
hit  Hartford  hard.  Hartford  is  Connecticut's  trad¬ 
ing  center  and  the  brightest  spot  in  New  England 
for  business. 


YOU  CAN’T  COVER  CONNECTICUT  WITHOUT  THE  COURANT 


llaftfofii  (Coufant 


Represented  Nationally  by  Gilman,  Nicoll  and  Ruthman 


} 
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CLASSIFIED  CLINIC 


Want  Ad  Trend  Looks 
Good  to  H.  E.  Walker 


By  Daniel  L  Lionel 
CAM.  Brooklyn  (N.  Y.)  Bagle 

“The  over-all  classified  pic-  r 


Chi.  Trib  Sets 
Want  Ad  Record 

Chicago — The  Chicago  Sunday 
Tribune  for  Sept.  7  carried  the 
largest  volume  of  classified  adver¬ 
tising  ever  published  in  that  news¬ 
paper.  The  want  ad  sections,  total¬ 
ing  nearly  37  full  pages,  included 
approximately  104,000  lines  of  ads, 
filling  over  330  columns. 

The  previous  record  volume  of 


‘THE  LADY  CAMS" 

{Sixth  in  a  series  of  sketches  in¬ 
troducing  the  ladies  of  Classified.) 


“The  over-all  classified  pic-  new  car  production  will  be  good  The  previous  record  volume  of 
lure  looks  quite  solid  and  should  and  the  public,  in  my  opinion,  is  318  columns  of  classified  was  pub- 
show  increases,”  is  how  Herbert  returning  to  a  spending  frame  of  lished  in  the  Tribune  last  April 
E.  Walker,  CAM,  Indianapolis  mind.  The  merchandise  classifica-  27.  During  the  first  eight  months 
(Ind.)  Times,  summarizes  the  tions  will  hold  about  even  or  this  year,  the  Tribune  carried 
outlook  for  the  balance  of  1952.  show  small  gains.  The  rental  209,738  more  lines  of  want  ads 
In  his  conclusion,  he  is  in  essen-  group  will  continue  to  show  gains  than  during  the  same  period  of 
tial  agreement  with  other  members  for  the  balance  of  the  year.  1948,  the  previous  peak  year, 

of  the  E&P  Classified  Clinic  Pan-  “Of  course.  I  am  thinking  only  Help  wanted,  automobiles  for 
■■  ■  ■  ■  sale  and  real  estate  ads  lumped 


of  the  E&P  Classified  Clinic  Pan-  “Of  course,  I  am  thinking  onlj 
el,  who  recently  outlined  their  of  classified’s  behavior  in  the  Mid 
views  here.  west — as  to  other  sections  of  th< 


west — as  to  other  sections  of  the  heavy  in  Sunday’s  record  total. 


Herb  Walker’s  statement  has  country,  I,  of  course,  hesitate  to  ■ 

just  reached  us  and  we  are  pass-  make  a  prediction.  Further,  my  .  ,  .  . 

ing  along  his  reasoning  for  prediction  does  not,  of  course,  refers  to  another  recent 

CAMs,  who  want  all  the  construe-  take  into  consideration  the  possi-  CJassified  Clinic  discussion — vend- 
tlve  thinking  they  can  find  on  this  bility  of  a  crippling  coal  or  rail-  machine  advertising.  He  says: 
subject.  He  says:  road  strike.”  “It  is  surely  a  serious  indict- 

“The  ‘Big  Steel’  strike,  plus  the  writer’^  vant.o.. 


Fay  Anderton  is  Classified  Di¬ 
rector  of  the  fifteen  California 


“The  ‘Big  Steel’  strike,  plus  the  From  this  writer’s  vantage  point  ment  when,  as  you  say,  legitimate  newspapers  owned  by  the  Me- 
extremely  hot  weather  have  had  somewhat  different  operators  avoid  the  use  of  Classi-  oiffin  group,  plus  an  affiliate  pub- 

an  adverse  effect  on  classified  vol-  jhan  they  do  from  Herb’s  and  to  because  any  vending  machine  lication.  “The  operation  has  pre- 

ume  the  past  month  or  two.  But  important  extent,  local  factors  company,  who  advertises  there  ac-  sented  some  rather  unique  prob- 
now  that  both  appear  to  be  be-  variance.  For  ®  association  with  lems  to  solve  from  the  standpoint 

hind  us,  I  belive  that  classified  example,  it  seems  to  me  that  the  irresponsible  and  vicious  pro-  gf  channeling  copy  sold  into  them, 

will  so^  be  running  ahead  of  last  Employment  advertising  picture  advertise.’  the  matter  of  billing,  etc.,”  she 

L"’;h„;:‘'ros:et?u'.”o.TrS  fai„y  bri*h.  J  .hi  bal.  .  Ha  „«n  goes  o„  .o  de...c„;,,a,.  says. 


u  1  c  t  t  'll  Vi  "  Vi  ance  of  the  year.  There  seems  to  ....... 

Keai  c.smte  will  snow  gams  ne-  ^  tendency  now  becoming  evi-  goes  about  taking  the  “curse”  off  a  machines  are  located.  We  do  not 

moMrtvon  theSetnuTsTcon  semi-skilled  P'ece  of  vending  machine  ad  allow  any  mention  of  possible 

dnued  hiah  new  construct^L^  Ze  '^o^'^^rs  where  pre-.  eopy -  earnings.  Several  other  things 

UsS^c^rewnnhow  eS  because  emphasis  was  “This  morning,  we  received  the  have  been  taken  out,  such  as:  no 

Useo  cars  wilt  snow  gams  necause  .  .  _ ^ _ . _ ,  fnllnwma  aH*  celling  or  «n1iritinir  therrenlaoe  of 


He  then  goes  on  to  demonstrate  says, 
how  the  Knickerbocker  News  - 


the  matter  of  billing,  etc.,” 


f  a  machines  are  located.  We  do  not 
ad  allow  any  mention  of  possible 
earnings.  Several  other  things 


in  the  skilled  and  professional  following  ad: 


categories.  It  would  appear  that 
much  of  the  engineering  and 
tooling  for  the  rearmament  pro- 


CAR  OWNER 

Responsible  party  with  10  hours 
week  spare  time  to  service  route 


selling  or  soliciting,  percentage  of 
collections,  profit-sharing  plan. 
Rewrite  Copy 

“In  other  words,  we  completely 


The  Internation.al 
Year  Book 
ANPA  Convention 
Numbers 

Syndicate  Directory 
ANPA  Mechanical 
Conference  Numbers 
Mechanical  Tabulation 
Number 

The  Market  Guide 


Newspapers 
Public  Relations  or 
Institutional  Advertising 
Newspaper  Equipment 
and  Supplies 
Syndicates  and  Services 
Newspaper 
Representatives 
Radio,  TV  Equipment 
and  Services 
Mucellaneout 
Qasnfications 


gram  is  complete  now  and  the  of  new  type  vending  machines  for  rewrite  the  copy  so  that  we  have 
demand  for  production  workers  a  percentage  of  the  collections,  a  straight  BUSINESS  OPPOR- 
in  large  numbers  is  asserting  itself.  No  Selling  or  Soliciting.  Income  TUNITY  ad  with  no  misrepre- 
In  view  of  the  emnlovment  fio-  “P  $300.00  monthly  depending  sentations  or  fancy  inducements, 
ures  fir  August!  whfehTiA  ju!t  "So  far  so  good,  but  does  this 

a  few  thousand  short  of  this  na-  8°°^  P?*'  really  do  the  job?  If  the  adver- 


a  few  thousand  short  of  this  na-  w.u.  very  guuu  pu»-  really  do  the  job?  It  the  adver- 

tion’s  peak,  getting  large  numbers  sibihties  of  evenutally  operating  tiser  is  a  gyp,  changing  his  copy 
of  additional  production  workers  increasing  ac-  does  not  clean  up  his  method  of 

will  require  considerable  effort  ^ordingly.  As  income  is  based  on  operating.  He  still  has  an  oppor- 
...  and  that  means  reaching  out.  Profit-sharing  plan,  only  respon-  tunity  to  misrepresent  his  offer 
via  classified  advertising,  for  perl  references  and  ^hen  he  talks  privately  to  the 

sons  not  now  in  the  employment  capital  for  prospect.” 

market  and  for  people  in  less  '"'^^"‘ory  will  be  considered.  Job  jhe  last  paragraph  raises  an  in- 
productive  activities  Hoppers  need  not  apply.  For  teresting  question,  yet  it  is  one 

ft,  H  T  .  prompt  interview,  include  phone  ,hat  fits  into  the  pattern  of  adver- 

“PPl'cation.  Box  - .  tising  in  almost  any  classification. 

optimistic  as  Herb  about  the  pos-  “We  changed  the  copy  to  read  our  responsibility  would  seem  to 
^b  lities  for  Rental  advertising  as  follows:  end  in  s^ing  to  it  that  the  adver- 

This  again  may  be  a  purely  local  “VENDING  MACHINES— Od-  tic^kffvtanf  r1ru»c  tn icr^nnACAnt  thtf 


in  application.  Box 


optimistic  as  Hern  anout  the  pos-  “We  changed  the  copy  to  read  our  responsibility  would  seem  to 
^b  lities  for  Rental  advertising  as  follows:  end  in  s^ing  to  it  that  the  adver- 

S  L  on  *’^1  ^  “VENDING  MACHINES-Op-  ,isement  does  not  misrepresent  the 

L  ,  u  *  continuing  portunity  for  responsible  party  facts— mislead  the  reader  for  ex- 

m  f  •  ^  K  construe-  with  10  hours,  spare  time  to  lo-  ample,  to  thinking  he’s  applying 

tion,  recent  material  shortaps  and  cate  and  service  a  route  of  new  fgr  a  job  instead  of  answering 

brought  type  vending  machines.  Only  re-  a  business  opportunity  ad.  Ccr- 
h^it  ^P  ^  1°.^,  sponsible  party  with  references  ,ainly,  it  is  up  to  any  would-be 

^  H  $660.00  working  capital  will  investor  to  investigate  the  facts 

tZ  u  K  doubtful  be  considered.  Jop  Hoppers  need  thoroughly  before  placing  his  dol- 

whetter  there  will  be  enough  ad-  not  apply.  For  prompt  interview.  gn  the  barrel  head.  Yet.  I 

vertising  hereabouts  to  beat  last  include  phone  in  application,  can  understand  Mr.  Mitchell’s 

ye^  s  sp  as  y  copy.  Box - .  thinking  that  in  this  particular 

However,  readers  will  want  to  “As  you  will  note,  we  do  not  business  there  is  an  a  priori  justi- 
consider  both  points  of  view  in  allow  catch  headings.  We  insist  fication  for  the  belief  that  nothing 
making  their  own  plans.  That,  we  gn  the  ad  starting  ‘VENDING  good  can  come  of  the  deal.  For 


year’s  splashy  copy.  Box _ 

However,  readers  will  want  to  “As  you  will  note,  we  do  not 
consider  both  points  of  view  in  allow  catch  headings.  We  insist 
making  their  own  plans.  That,  we  gg  the  ad  starting  ‘VENDING 
hope,  is  the  basic  advantage  of  MACHINES’  and  make  it  read 
our  Classified  Clinic  Panel  type  Hke  a  BUSINESS  OPPORTUN- 
discussions.  ITV  rathor  than  a  HFI  P  WANT. 


hope,  IS  the  basic  advantage  of  MACHINES’  and  make  it  read  practical  purposes,  however,  this 
our  Classified  Clinic  Panel  type  Hke  a  BUSINESS  OPPORTUN-  writer  sees  to  it  that  the  copy  is 
discussions.  JTY  rather  than  a  HELP  WANT-  “clean”  and  throws  the  advertiser 

From  Albany,  N.  Y.,  CAM  ED  ad.  We  also  added  the  word  out  only  if  there  are  subsequent 
Evan  Mitchell,  Knickerbocker  ‘locate’  in  the  first  sentence,  as,  complaints. 
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The  wings  of  a  hummingbird 
beat  80  times  a  second.  Transis¬ 
tors,  developed  experimentally 
by  RCA,  oscillate  electrically 
300  million  times  a  second. 


300  million  times  a  second ! 


affected  by  dampness  and— properly 
made— it  will  serve  for  many  years. 

Despite  these  advantages,  the  transistor, 
until  recently,  was  limited  to  a  frequency 
region  below  50  million  oscillations  a  sec¬ 
ond.  Experimentally  RCA  has  now  in¬ 
creased  this  to  300  million  times  a  second 
and  even  higher  goals  are  sought— to  in¬ 
crease  the  transistor’s  uses. 

Higher  frequencies  for  transistors 
point  the  way  to  their  use  in  television, 
radio,  communications  and  more 
efiBcient  electronic  controls  for  air¬ 


planes  and  guided  missiles.  The  small 
size,  long  life,  and  low  power  require¬ 
ments  of  transistors  suggest  entirely 
new  electronic  devices— as  well  as  use 
of  transistors  as  working  partners  with 
electron  tubes. 


Now  science  has  discovered  a  new 
and  magic  tool— a  major  advance  in 
electronic  research  — f/ic  transistor. 
Tiny  as  a  kernel  of  com,  a  speck  of 
germanium  crystal  embedded  with 
wires  in  plastic  can  perform  many  of 
the  functions  of  the  electron  tube. 

Because  it  has  no  heated  filament,  no 
vacuum,  requires  no  warm-up  and  little 
power,  the  transistor  is  a  device  which 
has  long  been  needed  in  electronics. 
It  is  also  rugged,  shock-resistant,  un¬ 


Expanding  the  research  in  electronics  of 
solids,  and  the  possibilities  of  transistors, 
is  another  example  of  RCA  pioneering  at 
work  for  your  benefit.  This  leadership 
means  finer  performance  from  any  product 
or  service  of  RCA  and  RCA  Victor. 


Radio  Corporation  of  America 

World  leader  in  radio — first  in  television 
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PROMOTION 


Report  on  Kentuckiana 
Is  Fascinating  Reading 


By  T.  S.  Irvin 


One  of  the  most  interesting 
market  studies  that  we  have  ever 
seen  has  just  been  issued  by  the 
Louisville  (Ky.)  Courier-Journal 
and  Times.  It  is  titled  ‘The  Impact 
of  Industrial  Expansion  on  Louis¬ 
ville  and  Kentuckiana.”  It  is  also 
labeled  as  the  first  study  of  a  series. 
If  the  rest  are  as  informative  and 
as  interesting  as  this,  the  Louisville 
papers  will  have  contributed  im¬ 
portantly  to  the  current  economic 
literature  of  the  country. 

More  than  that,  they  will  have 


contributed  importantly  to  the  eco¬ 
nomic  well-being  of  their  commun¬ 
ity,  Kentuckiana.  Because  this  kind 
of  study  cannot  fail  to  command 
wide  and  attentive  reading  by 
those  who  plan  the  economic  and 
industrial  expansion  of  U.  S.  busi¬ 
ness.  Nor  can  it  fail  to  impress  and 
persuade  them  that  Louisville,  and 
Kentuckiana,  deserve  a  place  in 
their  plans. 

Three-Part  Study 
The  study  is  divided  into  three 
parts.  The  first  is  a  general  survey 


(Advertisement) 


Short,  emergency  schedules 
are  being  released  every  day 


Some  newspapers  will  pick  up 
enough  lineage  to  moke  up  for  any 
losses  of  the  first  9  months  of  1952. 


Just  last  month  a  prominent  finan¬ 
cial  journal  released  the  net  earn¬ 
ings  of  22  different  categories  of 
manufacturers.  About  230  financial 
reports  were  tabulated.  All  but 
two  categories  showed  net  losses 
during  the  first  six  months  of 
1952.  Only  air  travel  and  airplane 
manufacturers  show'ed  a  gain. 
What  happened  the  first  half  of 
this  year? 


reach  thousands 
of  buyers  of  ad¬ 
vertising  quickly 
and  at  a  very 
low  cost. 


Consumers  by  the  millions  have 
put  billions  of  dollars  in  savings 
banks  and  simply  refused  to  buy. 
Result,  some  warehouses  are 
jammed  with  merchandise. 


Now  we  see  in  practically  every 
market  in  this  country  emergency 
schedules  advertising  new  price 
reductions  and  easier  terms  for 
heavy  consumer  goods. 


Many  newspapers  are  getting  this 
additional  linage  because  they  can, 
if  pressed,  accept  an  order  today 
and  have  the  first  ad  of  an  emer¬ 
gency  schedule  in  their  paper  with¬ 
in  72  hours. 


Time  is  too  short  to  contact  every 
advertiser  who  may  right  now  be 
selecting  one,  ten,  or  a  hundred 
markets  for  the  quick  sale  of  his 
surplus  stocks.  BUT,  in  Printers’ 
Ink  any  newspaper  publisher  can 


Bob  Kenvon 


Of  our  present 
total  circulation 
of  23,793,  more 
than  two-thirds 
are  buyers  of  ad¬ 
vertising  :  sales  managers,  adver¬ 
tising  managers,  top  agency  ex¬ 
ecutives,  and  the  management 
group  who  give  the  green  light 
to  any  emergency  schedule. 


of  “New  industry  in  Kentucky.” 
As  of  last  May,  when  the  data  for 
this  study  were  gathered  by  the 
papers’  Survey  Department,  new 
plant  investment  in  Kentuckiana, 
including  new  construction  and  ex¬ 
pansion  to  existing  plants,  figured 
at  more  than  $1,331,642,540. 

The  second  part  of  the  study  is 
devoted  to  “The  General  Electric 
Story.”  This  tells  in  detail  about 
GE’s  $300,000,000  Appliance  Park, 
and  about  the  various  business, 
professional  and  civic  services  that 
will  be  necessary  to  supply  and 
provide  this  new  industrial  com¬ 
munity. 

The  third  part  of  the  study  dis¬ 
cusses  “Housing  prospects  for  Jef¬ 
ferson  County.”  This  tells  where 
new  housing  is  being  built,  and 
where  and  when  additional  new 
housing  is  expected  to  be  built. 

Material  Is  Fresh 
What  gives  this  study  the  impact 
it  mentions  in  its  title  is  the  fresh¬ 
ness  of  the  material  it  contains. 
Much  of  it  is  later  than  the  May 
date  mentioned.  The  very  first  page 
of  the  study  is  an  addendum.  It 
shows  a  story  from  the  Courier- 
lournal’s  Washington  bureau  re¬ 
porting  that  the  Atomic  Energy 
Commission’s  Paducah  plant,  orig¬ 
inally  planned  as  a  half-billion  dol¬ 
lar  plant,  will  now  be  doubled 
in  size. 

This  study  makes  fascinating 
reading  for  anyone  interested  in 
the  growth  and  development  of  the 
U.  S.  It  is  simply  written  and  tells 
its  story  directly  and  easily.  There 
are  lots  of  photographs  to  help 
illuminate  the  facts  and  figures. 
And  there  is  a  map  of  Kentuck¬ 
iana  tipped  into  the  book  on  which 
the  new  and  expanding  plants  are 
located. 

If  any  industry  or  business,  or 
any  financial  group,  were  to  hire 
a  team  of  economic  survey  experts 
and  send  them  to  Kentucky  to 
come  up  with  a  report  on  develop¬ 
ments  there  and  prospects  for  busi¬ 
ness,  this  is  the  sort  of  thing  they’d 
produce.  The  Courier-Journal  and 
Times  provide  it  for  free.  It  should 
pay  off  handsomely. 


ly  and  swiftly  just  how  the  Jour¬ 
nal  is  put  together  and  printed, 
much  of  it  taking  only  30  minutes 
from  composing  room  to  finished 
paper.  It’s  as  easy  to  do  as  it  is 
obvious,  and,  from  what  the  Jour¬ 
nal  has  done,  well  worth  doing. 


If  we  have  your  copy  on  any 
Monday,  we  can  promise  you  that 
it  will  be  seen  by  thousands  of 
prospects  ten  days  later.  A  few 
hundred,  or  a  few  thousand  dollars 
spent  the  last  90  days  of  1952  in 
Printers’  Ink,  the  Voice  of  Au¬ 
thority,  will  not  only  help  you  and 
your  representatives  to  sell  many 
advertisers  an  emergency  schedule, 
but  also  it  will  make  it  a  great 
deal  easier  to  get  your  paper  on 
their  regular  schedules  for  1952. 


Any  of  our  staff  in  any  of  our 
strategically  located  offices  is  ready 
to  help  you.  When  may  we  call? 


ROBERT  E.  KENYON,  JR 

ADVERTISING  DIRECTOR 


209  East  42ad  Street,  New  York  17.  N.  Y. 
Ckicago  •  Pasadeaa  •  AUaeta  •  Bostoa  •  Loiiden 


Time  Schedule 
A  good  rule  to  follow  in  pro¬ 


motion  is  never  to  overlook  the 
obvious.  If  you  have  ever  guided 
a  visitor  through  your  plant,  you 
know  that  one  of  the  things  that 
always  interests  him  is  the  time 
schedule  your  paper  operates  on. 
How  long  does  it  take  for  a  story 
to  get  into  the  paper? 

Well,  had  you  ever  thought  that 
the  answer  to  that  question  would 
make  a  good  promotion  for  you? 
The  Milwaukee  (Wis.)  Journal 
thought  so.  It  put  together  a  page 
advertisement  telling  how  “Print¬ 
ing  the  Journal  is  timed  like  a 
crack  train.”  It  makes  a  mighty 
impressive  promotion. 

For  illustration  the  Journal  uses 
a  copy  of  its  daily  production  re¬ 
port,  with  a  crack  train  running 
across  it.  Copy  tells  simply,  direct- 


In  the  Bag 

Raleigh  (N.C.)  News  and  Ob¬ 
server  out  with  a  fast-moving  mar¬ 
ket  data  folder  promoting  its 
market  as  “the  golden  belt  market 
of  the  South.”  Interesting  device 
used  by  the  News  and  Observer 
on  its  letterhead  is  a  box  in  the 
upper  right  that  tells  you  “yester¬ 
day’s  paid  circulation.”  The  figure 
is  typed  in  when  the  letter  is 
written. 

Pittsburgh  (Pa.)  Post-Gazette 
out  with  an  informative  market 
study  titled  “Blueprint  for  Sales." 
Replete  with  maps,  this  study 
takes  apart  Pittsburgh  as  a  $2,596,- 
768,000  market.  It  shows  how 
Pittsburgh  is  different  from  most 
major  markets — of  the  3,055,499 
people  who  live  in  Pittsburgh’s 
50-mile  market,  “two  out  of  three 
live  outside  the  ABC  city  zone." 
“Retail  sales,”  the  study  informs, 
“follow  the  same  pattern.” 

Los  Angeles  Herald-Express  out 
with  two  additions  to  its  continu¬ 
ing  market  data  file.  One  is  an 
analysis  of  the  1951  Southern 
California  distilled  spirits  market 
The  other  is  a  study  of  1951  new 
car  sales  in  Southern  California. 
This  includes  sales  in  11  counties 
by  makes,  and  by  quarters  of  the 
year.  It  also  shows  distribution  of 
motor  vehicle  licenses,  and  com¬ 
mercial  car  sales  by  makes. 

Grand  Rapids  (Mich.)  Press  oux 
with  two  new  route  lists,  one  cov¬ 
ering  druggists,  the  other  grocers. 
The  grocery  list  provides  blank 
pages  for  notes,  and  indicates 
stores  selling  frozen  foods,  beer, 
toiletries,  and  medical  supplies.  It 
also  provides  store  telephone  num¬ 
bers. 

Precedent  was  broken  when  the 
N  a  t  i  o  n  a  1  Public  Park  Tennis 
Championships  were  held  this  year 
in  St.  Louis  for  the  second  suc¬ 
cessive  time,  the  St.  Louis  Globe- 
Democrat  co-sponsoring  with  the 
city  parks  and  recreation  division. 
Although  the  tourney  was  founded 
in  St.  Louis,  it  is  held  in  a  differ¬ 
ent  city  each  year.  This  is  the  top 
national  tennis  competition  for 
players  who  do  not  belong  to  pri¬ 
vate  clubs. 

Hartford  (Conn.)  Courant  airs 
its  “Parade  of  Youth”  forums  for 
the  sixth  season  beginning  Oct.  4. 
Saturday  morning  broadcast  fea¬ 
tures  students  from  Central  Con¬ 
necticut  high  schools  in  current 
events  discussions.  James  F.  Looby, 
Parade  of  Youth  editor,  directs  the 
program. 

Sooner  or  later  it  had  to  be  Los 
Angeles  Examiner  promotes  Pru¬ 
dence  Penny,  its  home  economics 
editor,  in  a  folder  bearing  the  cap¬ 
tion,  naturally,  “a  penny  for  your 
thoughts.” 
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You've  Dreamed  about  Are  Here 


...with  Creative  Chemistry 
Your  Partner  in  Progress ! 


r  Today  there  are  surface  coatings  for  every  purpose,  product  and 

process . . .  specialized  finishes  for  both  commercial  and 
domestic  applications ...  all  with  colors  true  and  brilliant  os 
a  laboratory  spectrum.  But,  many  of  these  might  never  have  existed  were  it  not  for 
RCI,  pioneer  in  synthetic  resins  and  prime  producer  of  chemical  colors.  In  the  paint 
industry,  as  in  the  many  other  industries  it  serves,  Reichhold  has  a  long  record  of 
contributions . . .  new  ideas,  new  opportunities  for  the  manufacturer  — 
developed  through  creative  chemistry. 


REICHHOLD  CHEMICALS.  INC. 

630  Fifth  Avenue,  New  York  20,  N.Y. 
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{Advertisement) 

From  where  I  sit 
Joe  Marsh 


Narrow  Town- 
Broad  Outlook 


The  wife’s  cousin  Wilson,  and  Susan 
his  new  bride  are  just  back  from  honey¬ 
mooning  in  the  Rockies.  Took  them  to 
dinner  last  night  at  the  Garden  Tavern. 
Naturally,  Wilson  told  about  his  trip: — 

*^Went  through  a  town  in  Idaho  that 
was  only  about  100  feet  wide.  No  kid¬ 
ding!  Built  into  a  long,  narrow  canyon. 
And  it  shares  those  100  feet  with  a  rail¬ 
road  track  that  runs  right  through  the 
hotel! 

“To  get  gas  there  we  had  to  park  right 
on  the  tracks.  Suddenly  Susan  screams — 
‘there’s  a  train  coming!’  But  the  gas 
fellow  just  laughs  and  says  we  were  there 
first.  Blamed  if  the  engineer  didn’t  stop 
for  us,  too,  and  wait  ’til  we  were  through. 
That’s  the  way  they  do  things  out  there 
all  the  time.” 

From  where  I  sit,  ifs  a  good  illustra¬ 
tion  of  how  people  can  learn  to  *Hhink  of 
the  other  fellow^^  so  that  the  whole  com¬ 
munity  benefits.  Railroaders  and  towns¬ 
people,  Democrats  and  Republicans, 
malted  milk  fanciers  and  those  who  pre¬ 
fer  a  temperate  glass  of  beer — we  all  have 
to  share  the  same  space.  Lefs  maintain 
our  neighbors  *‘right  of  way.^* 


Copyright,  1952,  United  States  Brewers  Foundation 


What  Readers  Soy 

continued  from  page  4 


The  bill  provides  for  auto¬ 
matic  50  per  cent  pay  increases 
every  five  years,  for  automatic  pro¬ 
motion  of  reporters  to  editors,  re¬ 
gardless  of  fitness  (and  in  Brazil 
many  “reporters”  are  mere  tipsters, 
semi  -  illiterate)  and  orders  all 
newspapers  to  employ  a  librarian 
and  a  staff  artist  whether  they  need 
them  or  not.  Telephone  operators 
are  classified  as  reporters,  must  re¬ 
ceive  minimum  reporters’  wages. 
At  the  end  of  a  long  list  of  speci¬ 
fied  jobs  and  their  minimum  wage 
rate,  the  bill  declares  flatly  that 
anyone  not  already  included  shall 
receive  an  immediate  pay  increase 
of  50  per  cent.  Minimum  salary 
for  a  “director” — who  is  a  depart¬ 
ment  head — is  set  at  about  $1,000 
per  month,  slightly  less  in  small 
cities.  The  bill  also  provides  for 
lifetime  job  rights  after  five  years, 
instead  of  ten  as  at  present. 

Carlos  Lacerda,  in  his  news¬ 
paper  Tribuna  da  Imprensa,  said 
editorially  this  bill  would  double 
his  editorial  department  payroll 
and  that  he  would  be  unable  to 
publish. 

“In  the  democratic  system,”  the 
publishers  say  in  their  concluding 
declaration,  “the  press  has  a  mis¬ 
sion  to  exercise  vigilance  over  the 
administration  activities,  but  in 
Brazil  the  State  is  the  biggest  com¬ 
petitor  in  the  field  of  the  press. 

“The  Government  of  Brazil  is 
today  the  biggest  competitor  of  the 
independent  press.  Newspapers 
and  magazines  owned  by  the  gov¬ 
ernment  are  claiming  a  share  in 
the  advertising  budgets  of  firms. 
Many  firms  are  suppliers  to  the 
government,  others  depend  on  the 
government  for  import  licenses, 
etc.  They  cannot  take  the  risk  of 
refusing  advertising  to  the  govern¬ 
ment  press.” 

They  declare  that  practically  all 
government  departments  are  pub¬ 
lishing  information  bulletins  in 
which  they  sell  advertising,  adding: 
“It  would  be  more  exact  to  say 
that  this  is  not  competition,  that 
business  firms  are  under  heavy 
pressure  to  advertise  in  govern¬ 
ment  organs.” 

“This,”  they  continue,  “is  evi¬ 
dently  unfair  competition.  But  this 
competition  also  is  exercised  by 
newspapers  which  are  run  like 
other  newspapers,  but  which  are 
included  in  the  budget  of  the  fed¬ 
eral  or  state  governments  and  mu¬ 
nicipal  administrations,  and  which 
have  at  their  disposal  the  resources 
of  the  public  treasury. 

“This  means  that  the  govern¬ 
ment  administration  of  Brazil  has 
the  means  to  throttle  the  free  press 
through  its  official  press.  Should 
Congress,  the  chief  executive  and 
the  cultural  institutions  of  Brazil 
fail  to  recognize  the  factors  at 
present  threatening  the  independ¬ 
ent  press,  freedom  of  the  press 
soon  will  be  abolished  in  this 
\  country.  And  there  is  no  democ¬ 


racy  without  a  free  press.” 

Although  the  government  has 
owned  both  A  Manha  and  A  Noite 
for  years,  the  situation  became 
acute  when  Ultima  Hora  was  es¬ 
tablished  immediately  after  Getulio 
Vargas  took  office  as  president 

Samuel  Wainer,  one  of  Brazil’s 
best  newsmen,  was  a  reporter  for 
the  Diarios  Asociados  chain,  and 
assigned  to  cover  Vargas’  election 
campaign.  His  newspapers  wen 
supporting  Vargas.  At  that  time 
the  newspaper  Diario  Carioca, 
owned  by  J.  E.  de  Macedo  Soares, 
had  just  opened  a  new  building 
and  printing  plant,  financed  by  i 
loan  from  the  Banco  do  Brasil  and 
other  sources.  Diario  Carioca  was 
supporting  Vargas’  opponent. 

Shortly  afterward  the  Banco  do 
Brasil  foreclosed  on  Macedo 
Soares.  The  printing  plant  was 
turned  over  to  Sam  Wainer,  a  new 
company  organized  and  publica¬ 
tion  of  a  new  newspaper.  Ultima 
Hora,  was  begun.  Diario  Carioca 
still  publishes,  in  another  plant. 

Ultima  Hora’s  plant,  however, 
is  the  finest  in  all  Brazil.  A  four- 
color,  new  rotary  makes  it  pos¬ 
sible  to  run  color  throughout,  and 
while  the  paper's  own  published  fi¬ 
nancial  statements  show  small 
profits,  observers  are  convinced  the 
newspaper  must  be  losing  not  less 
than  $20,000  per  month. 

Just  who  is  the  real  owner  of 
Ultima  Hora  is  not  known.  Those 
whose  names  appear  as  directors 
and  stockholders  are  generally  b^ 
lieved  to  be  figureheads.  Specula¬ 
tion  is  rife  as  to  whether  Getulio 
Vargas  is  the  real  owner,  some 
politicians  have  openly  declared  he 
is,  while  others  feel  Ricardo  Jafet, 
president  of  the  Banco  do  Brasil  is 
the  real  owner,  is  financing  the 
paper  with  government  money. 

Brazilian  publishers  also  art 
afraid  of  the  possible  return  of  the 
“DIP.”  This  was  the  press’  buga¬ 
boo  during  the  dictatorship  of  Var¬ 
gas  which  ended  when  he  wm 
overthrown  in  a  palace  revolt  in 
1945.  The  DIP — ^Department  of 
Information  Public — was  actually 
censorship.  Its  agents  visited  news¬ 
paper  plants,  ordered  stories  out 
of  the  paper  even  as  press  runs 
were  starting.  Frequently  news¬ 
papers  appeared  with  blank  spaces 
in  their  columns  where  stories 
had  been  censored — mute  protest 
against  the  censorship. 

Laurival  Fontes,  who  is  now  i 
member  of  Vargas’  palace  cabinet 
and  one  of  his  closest  advisors,  was 
head  of  the  DIP  during  the  dicta¬ 
torship.  Since  Vargas’  return  to 
power  Fontes  has  publicly  declared 
that  the  DIP  should  be  restor^  to 
prevent  “subversive”  publications. 

Brazilian  publishers  say  priv^ 
ly  they  are  convinced  Laurival 
Fontes  and  possibly  Jafet  are  bfr 
hind  present  moves  to  stifle  fre^ 
dom  of  the  press  through  a  “coW 
economic  war”  which  would  pd 
the  free  press  out  of  business  Iff 
forcing  it  to  operate  at  a  loss. 

H.  Stuart  Morrison,  j 
Director,  Brazil  Herald, 

Rio  de  Janeiro  (Sept.  4,  1952)  i 
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What’s  the  difference  between 

SERVICE -Selling  Tools 

and  PROMOTIONAL- Selling  Tools? 

an  understanding  of  the  difference  is  helping 
publishers  sell  national  newspaper  space 


All  newspaper  sales  executives  use  the  same  selling 
tools.  You  know  salesmen,  advertising,  direct  mail  . . 

But  how  these  sales  tools  are  coordinated,  used,  can 
make  just  as  big  a  diftcience  in  the  sales  efficiency  of 
selling  newspaper  space  as  it  does  in  the  competitive 
performance  of  any  sales  organization. 

First  step  in  the  strategic  use  of  available  sales  tools 
is  to  adapt  them  to  the  buying  habits  and  needs  of  the 
customer.  Standard  Rate  has  just  completed  a  report 
on  its  continuing  study  into  newspapci  space  buying 
practices  which  reveals  that  a  publisher’s  tools  of  selling 
group  themselves  into  two  mam  headings’ 


Here  are  good  examples  of  a  SERVICE-Selling  Tool 
at  work 

When  Service-Ads  in  Newspaper  Rates  and  Data 
contain  useful  information  like  those  reproduced  here 
they  become  a  preliminary  to  PROMOTIONAL-Selling  .  .  . 
and  serve  a  double  purpose:  (1)  they  give  buyers  the 
kind  of  information  needed,  right  where  they  are  look¬ 
ing  for  it;  (2)  they  “file”  up-to-date  expanded  informa¬ 
tion  in  the  logical  place  for  quick  reference  when  pro- 
MOTIONAL-Selling  creates  interest  in  your  newspaper 


(1)  Tools  of  SERVICE-Selling 

a.  Newspaper  salesmen  and  representatives 

b.  Service  information  for  media  files 
e.  Service-Ads  in  buyers’  publications 

(2)  Tools  of  PROMOTIONAL-Selling 

a.  Direct  mail  promotion 

b.  Advertising  in  the  trade  publications 


187967 


SOUTH  CAKOIINA'S 
NO.  1  NfWSPAPfRS 
Sai  ITS  NO.  1  MARKH 


PROMOTIONAL-Selling  Tools  are  used  to  stress  one  or 
more  features  of  the  newspaper;  seek  to  impress  all  who 
may  ever  become  interested;  and  to  direct  those  who  are 
currently  interested  to  available  service  information. 

SERVICE-Selling  Tools  are  used  to  supply  the  advertiser 
with  needed  buying  information;  make  this  information 
available  to  the  men  who  use  it,  at  the  time  they  need  it. 


Ifie  AMSTERDAM  RECORDER 


STANDARD  RATE  &  DATA  SERVICE,  INC 


the  national  authority  serving  the  media-buying  function 
Waller  E.  BoHhof,  Publisher 
1740  RIDGE  AVENUE  •  EVANSTON,  IlllNOIS 

SALES  AND  SERVICE  OFFICES;  NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
publisheri  oi  consumer  mogulne  rotes  and  data  •  business  publication  rates  and  dota  •  nelienol  network  rodio  and  television 
service  •  radio  'otes  end  dota  •  television  rates  and  data  •  newspaper  rates  and  data  •  transportation  advortisinp 
rotes  and  data  •  A.  B.C.  weekly  newspaper  rotes  and  data  •  consumer  markets,  serving  the  market-media  selection  function 


Only  STEEL  can  do  so  many  jobs 


“NOW  I  CAN  HEAR  just  like  the  other  kids!”  Thou¬ 
sands  of  youngsters  and  adults,  handicapped  by  deaf¬ 
ness,  find  they  are  able  to  live  happy  normal  lives 
. . .  thanks  to  hearing  aids  like  this.  Here,  the  hearing 
aid  case  is  of  stainless  steel  .  .  .  chosen  for  its  good 
looks,  its  rugged  strength  and  durability,  its  dent- 
resistance.  Only  steel  can  do  so  many  jobs  so  well. 


t 


TURNPIKE  PROTECTION.  That  white  guard  rail  you  see  edging  the  road  as  you  drive  across  the 
Jersey  meadows  on  the  recently  completed  New  Jersey  Turnpike  is  made  of  U’S*S 
Man-Ten  High  Strength  Steel.  This  guard  rail  is  strong,  sturdy,  safe  .  .  .  designed  to 
deflect  the  cars  that  strike  it,  with  less  chance  of  injury  to  car  or  occupants. 

FACTS  YOU  SHOULD  KNOW  ABOUT  STEEL 

The  present  steel  industry  expansion  program  will  call  for  approximately  200,000,000  refractory 
bricks  to  line  the  furnaces.  That  number  of  bricks  would  be  enough  to  build  a  small  city. 
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E 


so  well 


READY  TO  HAND.  The  bewildering  array  of 
dispensing  devices  used  by  Americans  today 
is  characteristic  of  our  passion  for  conveni¬ 
ence,  time-saving  and  automatic  cleanliness. 
Whether  you  want  cigarettes,  a  steak  din¬ 
ner,  or  merely  a  tissue  to  polish  your  eye¬ 
glasses,  you  can  usually  get  it  out  of  a 
machine.  (And  the  machine  is  usually  made 
of  steel  .  .  .  for  strength  and  good  looks!) 


ONE  OF  THE  BEST  things  about  steel  is  that  it 
won’t  bum  . . .  it’s  fireproof.  The  more  steel 
you  use,  the  less  chance  of  disastrous  fires. 
But  last  year,  fires,  exclusive  of  forest  fires, 
cost  the  nation  $730,084,000  and  the  lives 
of  about  11,000  people.  So  don’t  gamble 
with  fire  .  .  .  the  odds  are  against  you! 


Tills  trade-mark  is  your  guide  to  quality  steel 


STEEL  AND  ELECTRICITY  work  hand  in  hand  to  speed  Production  for  Freedom,  as 
suggested  by  this  picture  of  a  steel  transmission  tower  in  the  Golden  Gate  area 
near  San  Francisco.  Since  the  war.  United  States  Steel  has  spent  more  than  a 
billion  dollars  in  expanding  and  improving  its  steel-producing  facilities,  and  is 
currently  engaged  in  a  continuing  expansion  program  which  will  help  to  assure 
America  a  plentiful  supply  of  vital  steel  in  the  future. 


UttN  ti  .  .  .  Tkt  Tknlrt  MM  M  Hn  Ur,  prMented  (very  Sunday  evaninfl  by  Unitsd  StatM  SImI. 

National  Broadcasting  Company,  coaat-to-coast  notwork.  Consult  your  nswspapor  for  timo  and  station. 

UNITED  STATES  STEEL 


AMERICAN  BRIDGE..  AMERICAN  STEEL  &  WIRE  ond  CYCLONE  FENCE.. COLUMBIA-GENEVA  STEEL.. CONSOLIDATED  WESTERN  STEEL.. GERRARD  STEEL  STRAPPING .. NATIONAL  TUBE 
OIL  WELL  SUPPLY..  TENNESSEE  COAL  &  IRON..  UNITED  STATES  STEEL  PRODUCTS..  UNITED  STATES  STEEL  SUPPLY..  DfvWomo#  UNITED  STATES  STEEL  COMPANY.  PITTSSURCM 
GUNNISON  HOMES.  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY 
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BOOKS  IN  REVIEW 


Book  Shows  Technique 
For  Church  Journalism 

By  ProL  Roscoe  EUard 

Graduate  School  of  loumolism,  Columbia  University,  N.  Y. 


nalism  for  Today”  recalls  that  the  origin  and  a  hilarious  collection 
Saturday  Evening  Post  did  not  dis-  of  the  new  syndicated  “Dennis  the 
continue  articles  on  foreign  affairs  Menace”  cartoons.  One  evening, 
when  the  interest  in  foreign  is-  Alice  Ketcham,  the  artist’s  wife 
sues  slackened  after  the  Japanese  and  the  Menace’s  mother,  acknowl- 
surrender.  His  writers  were  urged  edged,  “Hank,  our  son  Elennis  is  a 
to  hang  issues  more  firmly  and  menace.”  Hank  had  no  rebuttal. 


more  vividly  on  people. 

“People  want  to  be  stirred,”  Wil- 


but  he  had  a  quick  idea. 

The  daily  cartoons,  depicting 


CHRISTIAN  JOURNALISM  FOR  TO-  , 
DAY.  A  Resource  Book  for  Writers  ^ 
and  Editors.  Compiled  by  Benjamin  ' 
P.  Browne.  Philadelphia,  Pa.:  The  | 
Judson  Press.  252  pp.  $3.50. 

The  right  kind  of  Christian 
journalism  can  make  righteousness 
readable.  High  quality  in  secular 
journalism  can  do  that,  too — and 
simultaneously  make  government 
understandable  and  democracy  at¬ 
tainable.  But  Christian  journal¬ 
ism  of  acumen,  competence,  and 
character,  can  concentrate  on  it — 
on  applying  the  golden  rule  and 
the  decalogue  to  one’s  living  on 
Monday  through  Saturday  as  well 
as  at  church  time  on  Sunday. 

Remember  the  town  where  no¬ 
body  wore  any  shoes?  The  town 
where  a  visitor  saw  beautiful 
steepled  buildings,  and  everyone 
barefoot?  The  belfried  buildings 
were  halls,  he  was  told,  in  which 
once  a  week  the  people  gathered  to 
hear  lectures  on  How  to  Make 
Shoes.  Audiences  congregated  in 
finest  clothes — but  no  shoes. 

The  rest  of  the  week  the  steepled 
buildings  were  empty,  and  the  peo¬ 
ple  went  barefoot.  “Every  Sunday 
we  hear  lectures  on  the  salvation 
of  making  and  wearing  shoes,”  a 
guide  explained.  “The  talks  are 
inspiring.  Yet  so  far  no  one  makes 
or  wears  any  shoes.” 

So,  to  the  thesis  that  church 
journalism  can  make  religion  ex¬ 
citing  and  practical  —  that  shoes 
can  be  made  and  worn  and  can 
take  us  along  the  high  road  as 
well  as  be  talked  about — Dr.  Ben¬ 
jamin  P.  Browne,  editor  of  this 
book,  has  published  41  talks  de¬ 
livered  at  the  Christian  Writers’ 
and  Editors’  Conferences  between 
1948  and  1951. 

*  *  * 

Dr.  Browne  points  out  that 


SOONER  or  LATER 

practically  every  publisher 
faces  a  claim  for 


L  I  B  i  L 
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INSURANCE! 
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four  of  the  10  best-sellers  in  1949 
were  books  with  religious  themes: 
“The  Big  Fisherman,”  “The  Seven- 
Story  Mountain,”  “The  Greatest 
Story  Ever  Told,”  and  “Peace  of 
Soul.”  And  the  author  of  “Quo 
Vadis”  declared  that  he  wrote  his 
novel  to  show  that  Christianity  is 
the  only  ultimate  truth. 

The  humanizing  technique  for 
religious  feature  stories,  described 
by  Kenneth  L.  Wilson  of  the 
Christian  Herald,  reminds  one  of 
the  old,  old  rule  of  newspaper 
feature  writers — and  of  the  device 
Ben  Hibbs  instructed  his  writers 
on  foreign  subjects  to  use  after  the 
war.  The  Christian  Herald  often 
hangs  the  story  of  a  movement  or 
cause  on  a  personal  hook.  Take 
the  United  Evangelistic  Crusade: 

The  personal  hook  was  Dr. 
Jesse  Bader.  Mrs.  Bader  told  Wil¬ 
son — and  he  developed  it  through¬ 
out  his  article — that  she  and  her 
husband  lived  on  a  dollar  and  a 
half  a  week,  “in  days  when  $1.50 
would  buy  a  lot  of  Aunt  Jemima 
pancakes  and  sauerkraut.”  Pan¬ 
cakes  and  sauerkraut  became  what 
O'Henry  used  to  call  “the  element 
of  artistic  piquancy”  in  his  stories. 

Every  newspaper  reporter  learns 
that  the  story  of  a  new  light  plant 
is  not  publishable  when  it  merely 
describes  dynamos  and  kilowatts. 
But  he  discovers  that  a  rewrite 
man  can  make  it  publishable  when 
he  lets  readers  see  a  hundred  thou¬ 
sand  homes  where  families  live 
and  love  and  have  their  being  by 
the  light  from  the  dynamos.  And 
/the  story  of  a  new  settlement 
house  cannot  describe  empty  read¬ 
ing  rooms  or  dormitories  or  empty 
craft  shops. 


son  declares.  “People  are  hun-  the  excruciating  inhumanity  of 
gry  emotionally.  Reader's  Digest  kids,  were  first  released  in  March, 
knows  it.  But  the  churches  do  not  1951.  The  Sunday  page  in  color 
know  it — ^neither  their  pulpits  nor  began  last  January.  Anyone  who 
their  publications.”  Be  specific  at  has  had  a  Dennis — and  most  of  us 


every  opportunity,  he  advises. 


have,  one  sex  or  another — or  who 


bird  was  singing  in  the  tree”  is  has  contemplated  mayhem  on  the 
not  so  appealing  as  “a  robin  was  one  next  door,  will  find  this  little 


singing  in  the  appletree.” 

Use  facts,  but  use  them  unobtru- 


book  brutally  nostalgic. 

Take  the  last  panel  in  the  book 


sively,  he  continues.  Suppose  Billy  as  a  good  thought  to  end  on:  Den¬ 
is  4  years  old,  has  brown  hair  and  nis’s  playmate  is  asking  him, 
a  bad  temper  and  is  tall  for  his  “What’re  you  gonna  be,  Dennis,  if 
age.  Wilson  suggests  a  writer  tell  the  neighbors  let  you  grow  up?” 
that  this  way:  “Billy  brushed  the  And  there  is  the  scene  in  the 
damp  brown  hair  out  of  his  eyes  doctor’s  office  where  Doc  is  work- 
and  looked  up  defiantly.  He  was  jng  tenderly  on  papa’s  derriere. 
too  tall  for  his  four  years,  and  Papa  is  relating:  “.  .  .  and  then 
everything  about  him  was  too  he  says,  in  that  baby  voice  of  his, 
grown  up,  even  his  temper.”  ‘Have  you  seen  my  dart.  Daddy?*" 

*  V  *  Of  course,  no  one  would  delib¬ 

erately  have  a  Dennis  of  his  own  if 
The  volume  has  articles  on  he  knew  all  beforehand.  But  then 
what  to  say,  for  whom  to  write,  no  one  does  know  until  he’s  had  a 
how  to  do  the  job,  what  the  editor  couple  go  bad  on  him. 
has  to  do,  and  where  to  sell  the  re¬ 
ligious  manuscript.  * 

chSfe'rsSn  Inland  Plans  Joint 

sity’s  English  department,  wrote  Luncn60n«  Oct.  13 
an  excellent  textbook  on  “How  to  Chicago — Members  of  the  In- 

Write,  basing  all  of  it  on  the  lit-  ter-American  Press  Association 
erary  art  of  the  Bible.  And  34  ^,j|j  guests  of  Inland  Daily 


years  ago.  Dean  Walter  Williams  Association  at  the  latter’s 

of  the  University  of  Missouri  de-  , Incheon  here  Oct.  13  at  the  Con- 
livered  a  meniorable  address  l^-  Hotel  it  was  announced  by 

fore  the  Iowa  State  Press  Associa-  president  Ernest  Kahler,  Sioux 
excellence  ^ 

of  the  Bible.  ,  n  c 

Moses,  Dean  Williams  declared,  Spruille  Braden,  former  U.  . 
gave  more  criminal  news  and  told  ambassador  to  Argentina,  will  a  ■ 
it  more  graphically  than  today’s  luncheon  a 

newspapers  would  dare  to  report,  which  Latin  American  editors  M 
In  space  that  would  not  occupy  a  publishers  will  attend.  The  In  • 
half-page  in  a  current  newspaper,  American  Press  Association  w 
he  reported  the  drunkenness  of  convene  here  at  the  Conrad  Hi 
Noah,  the  iniquity  of  sodom,  the  during  the  same  wwk  In  a 

vileness  of  the  son  of  Hamor,  the  publishers  will  be  holding  t 
wickedness  of  Judah  with  Tamar,  b8th  annual  meeting, 
and  the  profession  of  the  woman  Robert  M.  Fowler,  president. 


Ben  Hibbs  in  “Christian  Jour-  black  who  sat  by  the  side  of  the  Newsprint  Association  of  Canada, 

road.  will  answer  questions  on  newsprint 

And  then  with  superb  faith  in  supply  and  price  prospects  at  the 
man,  Moses  records  the  decalogue,  opening  Monday  morning  session 
records  it  for  interest  leading  unto  of  the  Inland.  Pennsylvania  News- 
a  higher  life.  “That  is  good  edit-  paper  Publishers  Association’s 
ing,  good  journalism,”  Dean  Wil-  new  sound  and  color  film,  inter- 


Trleniiils 


liams  declared. 


preting  the  role  of  the  newspaper 


.„r 

SPOT  PICTVI^^ 

service 


EMPLOYERS  REINSURANCE 

CORPORATION  |  The  Associoted  Press 

insurdnee  firhangp  —  Kansas  C»ty  Me 


Looking  at  the  Bible  as  g(X)d  in  the  community,  will  be  shown, 
journalism,  and  at  good  journal-  Monday  afternoon  will  be  de¬ 
ism  as  fighting  a  good  fight  and  voted  to  roundtable  discussions, 
keeping  the  faith.  Dean  Williams  Questions  on  advertising,  me- 
saw  in  both,  as  do  the  contrib-  chanical  and  other  phases  of  the 
utors  to  Dr.  Browne’s  volume,  a  trend  toward  11%  pica  columns 
way  to  make  righteousness  read-  will  be  answered  by  a  special  pan- 
able,  a  way  to  make  religion  work-  el  of  publishers  at  the  Tuesday 
able  every  day  in  the  week.  morning  session.  “Making  the 

Most  of  Your  Opportunities  in 
New  ’Menace*  Revealed  Classified”  will  be  discussed  by 
A  Artist's  nesh  *n  Blood  9»*’ert  Gillett,  Flint  (Mich.) 

DENNIS  THE  MENACE  by  Hank  Gene  Flack,  sales  counsel  and 
Ketcham.  New  York :  Henry  Holt  director  of  advertising  for  Sun- 
an  ompany.  pp.  shine  Biscuits,  Inc.,  will  speak  at 

Here  are  the  flesh-and-blood  the  Tuesday  luncheon. 
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The  words  are  new,  the  tune  is  old— 
But  when  the  singers  get  too  bold, 


It’s  time  to  say, 


WlHE  MUSIC! 


n 


A  virulent  campaign  of  antitruck  propaganda 
has  been  directed  to  the  newsrooms  of  press 
and  radio  in  recent  months.  Its  sources  are 
cleverly  concealed.  Even  so,  most  editors  and 
commentators  have  recognized  it  for  what  it  is, 
and  have  quietly  buried  it  in  the  wastebasket. 

A  Senate  Committee  investigating  an  earlier 
antitruck  campaign  \ising  similar  tactics  had 
this  to  say: 

“It  is  perfectly  legitimate  for  any  industry  to 
get  its  point  of  view  before  the  people  of  the 
country.  Criticism  can  only  arise  when  ma¬ 
terial  originating  from  the  railroads  is  not 
so  designated.  Railroads  being  a  public  utility, 
the  public  has  the  right  to  know  the  source  of 
any  information  concerning  them  in  order  to 
evaluate  properly  the  extent  to  which  such  in> 
formation  may  be  biased.” 

Railroad  campaigns  against  trucks  are  noth¬ 
ing  new.  But  the  railroad  interest  never  comes 
out  in  the  open,  so  it  can  be  identified  as  the 
source  of  the  noise.  The  same  Senate  Commit¬ 
tee  recognized  this  fact  when  it  reported: 

“Railroads  and  railroad  associations  have 
spent  large  sums  in  lobbying  for  antitruck  leg¬ 
islation.  Seldom  revealing  their  true  role,  they 
have  worked  ‘under  cover’  behind  the  fronts  of 
taxpayers’  groups,  transportation  associations, 
safety  councils,  and  other  organized  groups. 
Among  the  measures  thus  secretly  sponsored 
have  been  laws  increasing  taxes  on  trucks. 


limiting  the  size  and  weight  of  trucks  and 
trailers,  and  tightening  insurance  and  license 
requirements.  Material  furnished  free  to  news¬ 
papers  and  supposedly  coming  from  a  disin¬ 
terested  source  gave  wide  publicity  to  the 
railroads’  point  of  view.  Research  studies  pre¬ 
sented  as  the  work  of  impartial  engineers  or 
taxpayers’  groups,  but  actually  financed  by  the 
railroads,  purported  to  show  the  damage  done 
to  highways  by  trucks  and  the  inadequacy  of 
taxation  on  trucks.” 

The  current  antitruck  campaign  has  merely 
written  some  new  lyrics  for  the  same  old  dis¬ 
cordant  time  that  occasioned  these  quotes.  But 
the  message  and  the  tactics  of  the  singers  are 
the  same.  And  they’re  wearing  the  same  old 
false  faces  as  they  chant  their  hymn  of  hate.  We 
trust  that  no  one  will  be  taken  in  by  the  noise! 


ANY  NEWS  ABOUT  TRUCKS  you  get  from  US  is 
clearly  identified  with  our  own  name.  We’re  not 
“anti”-anything— we’re  for  the  best  service  we 
can  give  to  the  nation’s  producers,  distributors 
and  consumers.  If  you  want  facts  about  the 
trucking  industry,  we  and  our  51  member 
associations  stand  ready  to  help  you.  You’ll  be 
amazed  to  find  out  how  important  trucks  have 
become  to  the  continuing  prosperity  of  every 
community — including  yours! 

JOHN  V.  LAWRENCE,  Managing  Director 

American  Trucking  Associations,  Inc. 


American  Trucking  Industry 

American  Trucking  Associations,  Washington  6,  D.C. 
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JOURNALISM  EDUCATION 


College  Training  Deflated 
In  Classified  Job  Study 


Chicago — Colleges  and  univer- 
ties  should  not  offer  special  cour¬ 
ses  in  classified  advertising,  primar¬ 
ily  because  salary  levels  are  too 
low  and  turnover  in  newspaper 
want  ad  departments  is  too  slow, 
concludes  Earl  A.  McIntyre,  jour¬ 
nalism  professor  from  Michigan 
State  College,  who  has  completed 
his  master’s  thesis  on  job  oppor¬ 
tunities  in  classified. 

Prof.  McIntyre,  who  conducted 
his  research  at  Medill  School  of 
Journalism,  Northwestern  Univer¬ 
sity,  had  previously  indicated  his 
preliminary  findings  in  a  talk  be¬ 
fore  the  Mississippi  Valley  news¬ 
paper  classified  managers  earlier 
this  year.  He  offered  the  following 
recommendaitons  to  educators  and 
newspaper  advertising  executives: 

Makes  Recommendations 

“1.  Colleges  and  universities, 
through  Association  of  Newspaper 
Classified  Advertising  Managers, 
should  acquaint  advertising — and 
other  students — with  the  scope  and 
value  of  classified  advertising  as  a 
possible  career  and  a  potent  sell¬ 
ing  force. 

“2.  Colleges  and  universities 
should  provide  instruction  in  clas¬ 


sified  advertising  as  part  of  the 
management  courses  now  being 
presented. 

“3.  Colleges  and  universities 
should  cooperate  with  newspapers 
and  set  up  internships  whereby 
students  interested  in  classified 
might  work  during  the  six  or  12 
week  summer  season.” 

Offers  5  Conclusions 

Prof.  McIntyre  based  his  con¬ 
clusions  on  180  questionnaires  re¬ 
turned  by  newspaper  classified 
managers.  His  five-point  summa¬ 
tion  follows: 

“1.  Salary  levels  are  too  low  to 
attract  graduates.  In  1951  grad¬ 
uate  students  in  the  advertising 
management  sequence  at  the  Me¬ 
dill  School  of  Journalism,  North¬ 
western  University,  took  jobs  at  a 
minimum  starting  salary  of  $75. 
Four-year  graduates  of  Michigan 
State  College  in  1952  started  work 
at  a  minimum  average  of  $55  a 
week. 

“2.  The  turnover  in  newspaper 
classified  advertising  departments 
is  too  slow  to  absorb  men  grad¬ 
uates  who  would  be  ready  to 
enter  the  field  as  specialists  in 
classified  advertising.  While  the 
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turnover  of  women  is  faster,  the  on  frequency  and  type  of  calls  on 
double  standard  in  wages  would  both  regular  and  prospective  ac- 
keep  them  away.  counts,  promotion  such  as  ROP 

“3.  The  personal  characteristics  and  direct  mail,  provide  services 
desired  in  classified  advertising  to  advertisers  which  would  im- 
employes  are  not  suitable  for  prove  copy,  and  more  intensified 
classroom  instruction  in  schools  telephone  work, 
and  departments  of  journalism.  Among  the  “pertinent  general 

“4.  There  is  no  agreement  comments”  listed  from  classified 
among  classified  advertising  man-  managers  was  the  following  on¬ 
agers  as  to  the  content  of  special  thusiastic  observation: 

courses  to  train  classified  adver-  “When  I  was  out  of  school,  I 

Using  employes.  didn’t  even  know  classified  adver- 

“5.  The  classified  field  is  still  tising  existed,  much  less  think  it 

being  used  as  a  stepping  stone  to  took  intelligence  to  run  such  a 

other  newspaper  advertising  jobs.”  department.  But,  now  I  know  that 
Need  Trained  Personnel  if  I  could  have  taken  a  course  in 

Prof.  McIntyre,  in  the  preface 

to  his  findings,  pointed  out  that  undoubtedly  outline  display, 

leaders  of  ANCAM  see  the  need 
for  better  trained  personnel  and 

have  contacted  universities  in  an  time  was  on  the  front  page, 
effort  to  have  them  present  courses  advertising 

in  classified  advertising.  Prof.  Me-  I 

Intyre  sought  to  determine,  first,  ‘I®  if  s  dllf  h 

if  there  was  a  large  enough  field 

available  to  warrant  training  col-  In] 

leee  nraduates  in  classified-  sec-  newspapers  expenses,  and 

ond,  Tharthe  fielS  vS^uld  ply; 

third,  the  type  of  educational  pro-  “P’.  ^ 

ora™  nAXAv  roo/x™™oo^  courscs  10  collcgc,  and  well  show 

gram  CAM  s  would  recommend.  « 

He  round  there  is  apparently  no  Many  of  the  classified  manag- 
unity  of  thought  among  classified  quoted  in  Prof.  McIntyre’s 
managers  as  to  just  what  colleges  study  stress  that  salesmanship  (a 
and  universities  should  teach  if  quality  that  cannot  be  adequately 
classified  courses  are  offered,  taught  in  the  classroom)  is  of 
Comments  indicated  at  least  three  pnnne  importance,  along  with  the 
fields  of  thought:  (1)  technical  or  ability  to  get  along  with  people 
trade  school  type  of  training;  (2)  gjjj  interest  in  people  and 
education  that  is  actually  public  problems. 

-  relations  work  for  the  classified  Starting  wages  for  classified 
field;  (3)  a  general  college  back-  employes  ranged  from  $20  to  $90 
ground  with  special  emphasis  on  ^  week  (the  latter  in  cases  when 
English  and  spelling.  a  college  trained  person  had  pre- 

He  pointed  out  that  last  year  vious  newspaper  experience).  Av- 
classified  provided  17%  of  the  erage  wages  offered,  according  to 
total  revenue  from  newspaper  ad-  Prof.  McIntyre’s  study,  ranged 
vertising  space.  Under  the  head-  from  $31.50  for  grade  chool  grad¬ 
ing  of  “Plans  for  Expansion,”  he  uates  to  $50.85  for  college  grad- 
cited  that  52%  of  the  CAM’s  re-  uates  with  specialized  training, 
spending  felt  there  was  more  busi-  ■ 

ness  to  be  had  through  better  CouncU  Releases 
coverage  of  the  outlying  areas.  »  i  <  n  i  i  i 

“But,”  he  added,  “only  42%  indi-  New  Miracle  Booklet 
cated  they  would  add  personnel.”  The  newly-revised,  sixth  edition 
Use  of  classified  campaigns  sold  of  The  Advertising  Council’s  eco- 
as  a  unit  were  listed  by  46%.  The  nomic  education  booklet.  The 
same  percentage  indicated  plans  to  Miracle  of  America,  was  released 
promote  classified  display.  Among  by  the  Council  this  week, 
the  ideas  offered  for  expansion  The  20-page,  illustrated  story  of 
were  better  follow  up,  closer  check  fbe  rise  and  development  of  the 

_ .  U.  S.  economic  system  now  in- 

_  eludes  latest  available  figures  on 
benefits  of  high  and  increasing 
productivity,  comparisons  of  pur- 
chasing  power  in  the  U.S.  and 
Russia,  comparisons  of  annual  per 
capita  income  in  leading  countries 
•  ^  II  D  ^  f*  II 1 1  CR  of  the  world,  contrast  between 

purchasing  power  in  1914  and  1951 
•  The  only  journal  giving  fha  anj  other  economic  facts, 
newt  of  advertisers,  advertis-  Written  by  Alton  Ketchum  and 

ing  agenH,  publishing,  print-  illustrated  by  Herbert  Noxon,  both 

ing  and  commercial  radio  in  McCann-Erickson,  Inc.,  as  a 

Australia  and  New  Zealand.  service,  nearly  2,000,000 

If  you  are  planning  sales  booklet  have  been 

campaigns  or  are  interested  distributed  to  individuals,  organi- 
in  these  territories  read  companies  in 

NEWSPAPER  NEWS  ^.S  and  85  foreign  coun^^ 

1C  u  tie  ca-  ^  Tor  copies,  address  Dept. 

PR*  The  Advertising  Council,  25 
M  West  45th  Street,  New  York  City 

Pabllthed  Monthlj,  ’ 

r  One  Tmt  SabteripUoa  3o. 
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How  a 
grain  thief 
operqtes 


When  a  freight  car  bearing 
golden  grain  rolls  into  a 
Schenley  distillery,  it’s  met 
by  a  man  carrying  a  long, 
gleaming  tube.  The  man 
raises  the  tube  high,  thrusts 
it  deep  into  the  grain  pile 
again  and  again — each  time 
capturing  a  handful  of  fine, 
ripe  kernels. 

This  big  tube,  in  whiskey 
makers’  language,  is  a 
“grain  thief.”  It  probes  the 
entire  load,  top  to  bottom 
and  side  to  side,  gathering 
a  sample  for  testing. 

You  might  think  testing  is 
unnecessary,  when  you  con¬ 
sider  that  Schenley  buys 
only  the  choicest  distillers’ 
grade  grain,  the  kind  best 
suited  to  making  whiskey. 
Yet  every  carload  is  care¬ 
fully  tested.  These  grain 
tests  are  the  first  step  in  a 
complete  network  of  quality 
controls  that  guard  the 
whiskies  from  the  time  the 
grain  is  grown  until — years 
later — the  whiskey  is  in 
your  glass. 

This  is  Schenley’s  way  of 
making  certain  that  you  get 
the  utmost  enjoyment  in 
every  drop  of  every  drink. 
Schenley  Distillers,  Inc., 
New  York,  N.  Y.  ©wm 


SCHENLEY 


The  best-tasting 
whiskies  in  ages 


Schenley’s 
unmatched  skill 


Nature’s 

unhurried  goodness 
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Intertype  Corporation,  Brooklyn  2,  N.  Y.,  Chicago  10,  Ill.,  San  Francisco  11,  Cal. 

Los  Angeles  15,  Cal.,  New  Orleans  10,  La.,  Boston  10,  Mass. 

In  Canada:  Toronto  Type  Foundry  Co.  Ltd.:  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax,  Regina 


INTERTYPE  REGAL,  one  of  the  most  popular  news  faces 
in  America,  scores  another  dramatic  success.  Chosen  as 
the  text  face  of  the  new  American  Weekly  as  part  of  its 
$60,000,000  face-lifting  program.  Regal  brings  a  new  high 
in  readability  to  this  famous  Sunday  magazine. 

JOSEPH  LOPKER,  Art  Director  of  TheAmericanWeekly, 
reports:  “After  a  long  series  of  experiments,  we  selected 
8  point  Regal  with  two  point  leading  as  the  most  readable 
text  type.  We  like  Regal’s  wide  open  design  which  prints 
clearly  on  our  modern  rotogravure  presses.” 

If  you  would  like  a  comprehensive  showing  of  Regal,  write 
your  nearest  Intertype  representative  today. 


WHY  READERS 

PREFER  REGAL 

Designed  for  legibility.  Intertype 
Regal  has  generous  counters  and 
curves.  There  are  no  ink  traps . . . 
no  small  spaces  to  fill  up  in  print¬ 
ing.  Serifs  combine  the  strength 
of  the  oldstyle  with  the  clear  sep¬ 
aration  of  the  modern.  Adjacent 
letters  of  similar  shape  contrast 
clearly.  For  these  good  reasons, 
Regal  can  make  your  newspaper 
more  readable  when  face  to  face 
with  the  reader.  This  paragraph  is 
8  point  Regal  2,  two  point  leaded 


THE 

AMERICAN 

WEEKLY 


GOES 

Regal 


Equipment  Review  Section 


How  Scripps-Howard  ImprovemenI  Te/etypesetter  Course 

■  i  i  Linotype  school  at  the 

Projects  Are  Held  Within  Budgets  Columbia,  Mo.,  is  offering  a 

,  ,  . ,  ,  course  in  Teletypesetter  operation 

When  the  executives  of  a  coast-  vidual  papers  and  district  engineers,  beginning  Sept.  15.  Only  six  stu- 
tcwoast  newspaper  organization  “Careful  early  planning  by  our  dents  will  be  accepted  for  the 

launch  a  broad  plant  improvement  local  operators  and  advance  engi-  initial  class, 

program  and  try  to  coordinate  de-  neering  enabled  Austin  to  estimate  ’  ♦  *  * 

sign,  purchasing,  construction  and  costs  with  sufficient  accuracy  to  t-  n  •  .  .•  •  -r  t  . 

equipment  installation  from  gen-  permit  us  to  proceed  with  appro-  Full  instruction  in  Teletypesetter 


equipment  installation  from  gen-  permit  us  to  proceed  with  appro-  Full  instruction  in  Teletypeselter 
eral  headquarters  to  expedite  the  priations  on  the  basis  of  prelimi- 

work  and  control  the  costs,  dis-  nary  plans,”  Mr.  Ferree  pointed  Chowan  College,  Murfreesboro,  N 
tances  usually  create  serious  prob-  out,  “and  Austin’s  method  of  sub-  .  Students  receive  supplemental 
lems.  mitting  daily  and  weekly  job  prog-  “f^spaper  plants  within 

Management  of  the  Scripps-How-  ress  reports  and  monthly  cost  con-  college, 

ard  Newspapers  has  reduced  these  trol  statements  which  can  be 

administrative  difficulties  to  a  mini-  checked  against  the  budget,  has  s.  Austin,  secretary  of  the  Austin 
mum  in  its  current  program  which  proven  a  most  effective  system  for  Company  and  manager  of  newspa- 
has  involved  the  design  and  con-  controlling  expenditures.  Even  per  sales,  was  discussing  the  out- 
slruction  of  a  large  new  publish-  more  important  is  the  fact  that  we  look  for'  television  with  Jack  R. 
ing  plant  for  the  Rocky  Moun-  are  finishing  each  of  the  jobs  well  Howard,  general  editorial  mana- 
tain  News  in  Denver  and  extensive  within  Austin’s  first  estimate,  and  ger  of  the  Scripps-Howard  News¬ 
remodeling  and  additions  at  four  in  several  instances  considerably  papers  and  president  of  Scripps- 
olher  locations  at  widely  distribu-  under — with  no  slighting  or  cut-  Howard  Radio.  Inc.,  and  Mr.  Fer- 


olher  locations  at  widely  distribu-  under — with  no  slighting 
ted  points  throughout  the  eastern  ting  back  on  any  project.” 


half  of  the  country. 

solid  foundation  for  Austin’s  on  plant  improvement  projects, 

hv  Ppp^^ropr  Current  activity  on  behalf  of  the  Austin  explained  the  company’s 

ment,  headed  by  Mark  Ferree,  gen-  Scripps-Howard  papers  was  estab-  Practice  of  submitting  daily  and 

shii  manSrof  ‘’y  “’ey  did  in  weekly  reports  to  its  clients— and 

H^prtw  ron^  converting  an  existing  downtown  ’he  manner  in  which  Austin’s  in- 

?rrnS  nn  thp^n^p  hanH  ait  H  building  into  Cleveland’s  first  tele-  ter-district  service  has  overcome 

?«nnndWP  ^ision  studio.  It  was  WEWS,  first  building  problems  for  many  large 

desig^rs  and  builders  responsible  Scripps-Howard  Radio  national  concerns, 

for  the  work  on  the  other,  an  ef-  ,  “  .  ‘  scripps  «o  aru  Kauio, 

fective  method  of  controlling  costs  (CofUmued  on  page  62) 

through  coordination  of  building 

planning,  equipment  purchases  and  ARRANGEMENT  of  stereotype  equipment  in  this  comer  on  the 
invoices  and  payrolls  during  the  second  floor  of  the  new  Rocky  Mountain  News  plant  was  worked  out 
time  of  actual  construction,  has  by  Austin  Company  engineers  to  save  time  and  energy  and  at  the  same 
been  achieved.  fime  fo  Ki^e  everyone  plenty  of  elbow  room.  Roasters  located  on 

District  Offices  Function  ®'****'’  melting  pot  are  a  short  step  from  the  two  pony 

-  ,  .  .  Butoplate  machines  which  lead  directly  to  the  door  of  the  plate  drop. 

The  Austin  Company,  which  was 

entrusted  with  responsibility  for 
design,  engineering  and  construc¬ 
tion  of  all  five  projects,  worked  di¬ 
rectly  with  the  business  managers 
of  the  respective  papers  at  each 
location  in  a  way  which  enabled 
everyone  to  function  effectively, 
with  a  minimum  expenditure  of 
time  and  money  because  of  the  dis¬ 
tances  involved. 

While  the  primary  responsibility 
for  design  and  construction  of  the 
various  facilities  has  centered  in 
four  district  offices  of  the  Austin 
Company  (Chicago  for  the  Rocky 
Mountain  News  and  Memphis  Press 
Scimitar  and  Commercial  Appeal; 

Cleveland  for  the  Pittsburgh  Press; 

Houston  for  the  Houston  Press,  and 
New  York  for  the  Washington 
Daily  News),  members  of  Austin’s 
New  York  district  staff  have  repre- 
^nted  the  district  in  liaison  with 
Mr.  Ferree  and  John  L.  Blake, 
vicepresident  of  the  Scripps-How¬ 
ard  Supply  Company.  Mr.  Blake 
bas  served  as  consultant  to  the 
business  managers  in  the  choice  of' 

*<|uipment  and  in  equipment  lay¬ 
outs  which  were  developed  by  pro¬ 
duction  executives  of  the  indi- 


Began  with  TV  Studio  Job 


Howard  Radio,  Inc.,  and  Mr.  Fer¬ 
ree  when  the  conversation  turned 
to  the  problems  in  controlling  costs 


(Continued  on  page  62) 


Manhours  Fewer 
As  Pages  increase 

The  manhours  required  per  page 
decrease  as  the  number  of  pages 
per  issue  increase,  Thomas  A. 
Jamieson  concluded  from  a  study 
of  the  backshop  of  a  Wisconsin 
weekly  newspaper. 

Mr.  Jamieson,  a  graduate  stu¬ 
dent  in  the  College  of  Agriculture, 
University  of  Wisconsin,  made  his 
research  into  non-productive  time 
in  weekly  plants  in  cooperation 
with  the  Wisconsin  Press  Associa¬ 
tion,  Wisconsin  school  of  journal¬ 
ism,  and  department  of  agricul¬ 
tural  journalism. 

As  part  of  the  study,  Mr. 
Jamieson  analyzed  13  consecutive 
issues  of  the  Oconto  County  Re¬ 
porter,  printed  in  a  plant  which 
handles  over  $50,000  volume. 

Must  Be  Paid  For 

In  his  summary,  Mr.  Jamieson 
reports: 

“This  study  shows  the  wide  vari¬ 
ance  of  non-productive  manhours 
as  one  moves  not  only  from  opera¬ 
tion  to  operation,  but  from  news¬ 
paper  to  job  work,  and  from  the 
smaller  to  the  larger  plant. 

“From  the  study  of  time  sheets 
taken  from  each  man  from  the  20- 
plant  sample  it  can  be  seen  that  25 
per  cent  of  the  time  spent  in  hand 
composition  is  non-productive:  it 
must  be  paid  for  by  the  plant. 
Machine  composition  has  cut  non¬ 
productive  time  to  16  per  cent, 
(Continued  on  page  62) 
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Shortly  thereafter — in  October, 
1950  —  Scripps-Howard  signed  a 
contract  giving  the  Austin  Com¬ 
pany  responsibility  for  design  and 
construction  of  the  $2,000,000 
plant  in  Denver. 

In  addition  to  the  75,000-sq.  ft. 
of  floor  space  initially  provided, 
the  reinforced  concrete  structure 
was  designed  for  the  future  addi¬ 
tion  of  another  50,000-sq.  ft.  by 
the  erection  of  a  third  story  and 
a  75-foot  building  extension  at  the 
rear. 

The  speed  and  effectiveness  with 
which  H.  W.  (Bill)  Hailey,  busi¬ 
ness  manager  of  the  Rocky  Moun¬ 
tain  News,  and  Austin  representa¬ 
tives  kept  the  general  manage¬ 
ment  informed  on  the  day-to-day 
progress  and  costs  of  the  work,  as 
well  as  any  required  changes,  in¬ 
dicated  new  opportunities  for  cost 
control  on  the  upcoming  Scripps- 
Howard  projects. 

Washington  Expansion 
Before  long  the  Austin  Company 
was  awarded  a  contract  for  expan¬ 
sion  of  the  Washington  Daily  News 
plant  to  accommodate  the  addition 
of  four  new  units  to  the  existing 
line  of  presses — six  units  and  two 
folders.  The  building  wasn’t  large 
enough  to  accommodate  this  addi¬ 
tional  equipment,  and  a  20x50-ft. 
three-story  structure  on  one  side, 
with  a  new  mezzanine  floor  for 
offices  and  a  general  cleaning  up 
of  the  building  was  decided  upon. 
Matt  Meyer,  business  manager  of 
the  News,  received  daily  construc¬ 
tion  reports,  copies  of  which  were 
also  sent  to  Mr.  Blake.  In  addi¬ 
tion,  they,  and  Mr.  Feree  received 
comprehensive  monthly  progress 
reports  in  which  the  exact  cost 
status  of  each  job  and  the  relation¬ 
ship  of  actual  cost  to  the  construc¬ 
tion  estimates  was  clearly  set  forth. 

In  May  of  1951  Austin  was  au¬ 
thorized  to  start  extensive  remod- 
eding  of  the  Houston  Press’  facili¬ 
ties  to  permit  installation  of  a  sec¬ 
ond  line  of  presses  in  space  pro¬ 
vided  for  that  general  purpose 
when  the  building  was  first  erect¬ 
ed  over  20  years  before.  Austin 
designed  and  installed  foundations 
for  the  new  presses  which  were 
moved  from  the  Birmingham  Post, 
another  Scripps-Howard  newspa¬ 
per,  made  minor  changes  in  the 
service  facilities,  installed  the  new 
drop  for  handling  newsprint  and 
various  other  changes.  Ray  L. 
Powers,  business  manager  of  the 
Press,  and  Austin’s  district  organi¬ 
zation  in  Houston  followed  the 
same  general  cost  reporting  and 
control  plan  as  had  prevailed  at 
Denver. 

At  Pittsburgh,  where  Scripps- 
Howard  publishes  the  Press  in  a  25- 
year-old  reinforced  concrete  build¬ 
ing  which  was  the  last  structure  to 
be  left  standing  when  the  wreckers 
moved  in  to  prepare  the  way  for 
the  big  Triangle  civic  improvement 
project,  Austin  was  given  responsi¬ 


The  classified  advertising  department  occupies  this  well-lighted  ground-floor  office  in  the  front  of  the 
Rocky  Mountain  News’  publishing  plant  in  Denver,  engineered  by  Austin  Company.  Floor  duct  installed 
in  the  concrete  slab  simplified  the  installation  of  telephone  cable  and  wiring  for  office  equipment.  Floon 
throughout  the  office  area  have  been  finished  with  asphalt  tile  and  ceilings  with  acousti-celotex,  which 
was  cemented  directly  to  the  slab.  The  suspended  fluorescent  lighting  units  maintain  illumination  of 

35-foot  candles. 


bility  for  a  threefold  program.  In 
order  to  make  way  for  five  more 
units  and  folder  in  an  existing 
press  line  of  16  units,  they  had  to 
remove  a  mezzanine,  reroute  ex¬ 
tensive  wiring  and  piping  systems, 
design  and  install  new  press  foun¬ 
dations.  This  additional  press  ca¬ 
pacity  gives  the  Press  complete 
color  facilities  and  a  total  battery 
of  37  high-speed  press  units. 

Newsprint  Dock 

The  second  phase  involved  in¬ 
stallation  of  a  new  newsprint  re¬ 
ceiving  dock  made  necessary  by 
demolition  of  an  overhead  railroad 
siding  and  steps  to  increase  the 
handling  capacity  of  the  mailing 
room.  Austin,  in  their  analysis  of 
the  problem,  pointed  out  that  the 
existing  U-shaped  layout  approach¬ 
ing  the  circulation  loading  dock 
presented  a  built-in  bottleneck 
which  was  eliminated  in  the  altera¬ 
tions. 

Frank  G.  Morrison,  business 
manager  of  the  Pittsburgh  Press, 
reports  that  the  newspaper  is  han¬ 
dling  20  per  cent  more  papers  per 
hour  in  the  new  layout  without 
any  additional  equipment  or  per¬ 
sonnel. 

Final  aspect  of  this  project  will 
come  shortly  with  completion  of  a 
new  facade  in  which  one  side  of 
the  building  has  become  the  front 
to  conform  to  the  civic  planning 
program  for  the  Golden  Triangle. 

In  Memphis  where  the  papers 
are  published  in  a  five-story  rein¬ 
forced  concrete  building  originally 
built  to  serve  as  a  Ford  assembly 
plant,  Austin  is  erecting  a  one- 
story  reinforced  concrete  building, 
130x240  feet,  for  roll  paper  stor¬ 
age  under  the  direction  of  Captain 
Enoch  Brown,  general  manager  of 
Memphis  Publishing  Company. 
The  structure  is  being  built  on  land 
already  owned  by  Scripps-Howard 
directly  adjacent  to  the  publishing 
plant,  and  will  be  served  by  two 
railroad  sidings  from  which  news¬ 
print  can  be  unloaded  from  cars 


on  both  tracks  at  one  time.  The 
employes’  parking  lot  has  been  re¬ 
designed  to  permit  rearrangement 
of  driveways  serving  the  circula¬ 
tion  loading  dock  in  a  way  which 
makes  for  faster  loading  and  faster 
get-away  of  circulation  trucks. 


Manhours  Study 

continued  from  page  61 

and  stereotyping  work  consists  of 
13  per  cent  non-productive  time. 
Averages  also  show  that  these  three 
departments  comprise  almost  two- 
thirds  of  the  manhours  spent 
in  weekly  newspaper  publishing 
plants.  This  time  does  not  include 
the  seven  per  cent  of  the  total 
manhours  which  go  unaccounted 
for  by  printers. 

“Hand  composition  non-produc¬ 
tivity  appears  to  be  the  burr  under 
the  saddle  in  newspaper  produc¬ 
tion.  Over-all  averages  show  that 
press  time  is  second  to  machine 
composition,  while  in  newspaper 
production  hand  composition  takes 
up  more  time  per  page  than  does 
the  press  run.  Despite  the  abund¬ 
ance  of  hand  newspaper  composi¬ 
tion  time,  the  rate  of  non-produc¬ 
tivity  is  considerably  higher  than 
the  over-all  shop  average,  the  dif¬ 
ference  between  25  and  40  per 
cent.  On  the  other  hand,  non-pro¬ 
ductive  machine  composition  time 
is  less  than  the  all-shop  averages. 

Consistent  Percentages 

“As  the  study  of  the  13  issues  of 
the  Reporter  revealed,  the  number 
of  manhours  required  per  page  of 
newspaper  production  decreased  as 
the  number  of  pages  per  issue  in¬ 
creased.  Percentages  of  non-pro¬ 
ductive  time,  however,  remained 
fairly  consistent  as  the  number  of 
pages  increased.  Non-productivity 
did  decrease  as  the  advertising  lin¬ 
age  increased. 

“Press  run  data  brought  out  the 
large  variation  of  capacities  of 


both  job  and  newspaper  presses. 
This  point  was  exemplified  by  a 
comparison  of  a  cylinder  press  and 
a  duplex  press  operated  in  the  same 
plant. 

“Non-productive  time  is  impor¬ 
tant.  It’s  expensive,  undesirable, 
burdensome  —  yet  every  publisher 
must  pay  for  it  at  the  same  rate  he 
pays  for  his  chargeable  labor.” 

Guessing  Contest 
For  Plant  Visitors 

More  than  1,000  persons  at¬ 
tended  the  formal  opening  of  the 
Myrtle  Creek  (Ore.)  Mail’s  new 
building.  Prizes  were  given  for 
the  nearest  answer  to  “How  many 
pieces  of  material  go  into  a  news¬ 
paper  page?’’  A  typical  page  form 
with  its  printed  proof  was  offered 
for  inspection.  It  contained  1,765 
pieces  and  the  nearest  estimate 
was  1,776. 

Women  visitors  were  given  free 
packets  of  personal  stationery, 
men  were  given  cigars  and  chil¬ 
dren  who  visited  the  plant 
ceived  ice  cream  cones  with  the 
compliments  of  Publisher  Hal 
Schiltz  and  Mrs.  Schiltz. 


avviagWy  tiiv 

“V?hard%“.p?"  Illinois  Meeting 

ine  composition  time  The  Illinois  Newspaper  M^ 
the  all-shop  averages,  chanical  Conference  will  take 
ent  Percentages  place  in  Kankakee,  Ill.,  ^^turd^ 

idy  of  the  13  issues  of  and  Sunday,  Oct.  4  and  5. 
revealed,  the  number  President  >s  Verne  Brad  ey  of  J 
required  per  page  of  Kankakee  (Ill.)  Journal 
■oduction  decreased  as  secretary  -  treasurer  >s  W.  bu^ 
of  pages  per  issue  in-  Augspurger  of  Peoria  Newspapers. 

centages  of  non-pro- 

a„!'r,he'nu“  HS  30(1  (otona 

5ed.  Non-productivity  Coincident  with  installation  ot 
as  the  advertising  lin-  Teletypesetter  service,  the  Nevadt 
1.  (Mo.)  Daily  Mail  has  been  tt- 

data  brought  out  the  designed  with  Corona  8-pom' 
ion  of  capacities  of  body  type. 
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Aulomatic  Press 
Speeds  Mai  Work 


IMPROVE  PRINTING 


Pre-shrink  in  the  ALICO 
Evenray  Mat  Drier 

USERS  REPORT: 

•  Type  sharper 

•  Halftones  clearer 

•  Greater  depth  of  mould 

•  Plates  wear  longer 

•  Uniform  drying 

•  Less  drying  time 


Leslie  L.  “Curley”  Launer,  for¬ 
mer  superintendent  of  the  Port¬ 
land  (Ore.)  Oregonian  pressroom, 
is  now  on  the  pressroom  staff  of 
the  Denver  (Colo.)  Post. 


IMPROVE  PRINTING 


insist^ 

on  genuine 


Modernize  your  press  with 
ALICO  Adapters  Ball 
Bearings  for  Form  Rollers 

ELIMINATE 

*  Streaking 

*  Bouncing 

*  Overheating 

*  Daily  Lubrication 

*  Excessive  oil  on  rubber 
and  blankets 

*  Bushing  Replacements 


THAT  REACH  ACROSS 

^^A\AP/  i 


Thoite  who  demand  perfect  mats, 
perfect  plates  and  a  perfect  final 
rceult,  start  with  the  knowledge 
that  perfect  CHASES  are  vltaU; 
important. 

We  have  served  clients  in  this 
exacting  field  from  Coast  to 
Coast.  Consult  us  if  YOU  havs 
a  problem. 


REPLACEMENT  PARTS 


*Gcnuiac  Linotype  parts  save 
tinie  and  money.  They  fit  precisely 
*nd  give  unparalleled  service. 


ALICO  y  INC.  West  Springfield,  Mass 


I 
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EQUIPMENT  REVIEW 

Metered  Ink 
Delivery  Is  Fast 

Recently  the  first  metered  ink 
delivery  of  comic  colors  in  New 
England  was  made  by  George  H. 
Morrill’s  new  three-compartment 
color  tank  truck,  at  the  plant  of 
the  Magazine  Press  in  Holyoke, 
Mass. 

Bill  Johnston,  plant  superin¬ 
tendent  of  Magazine  Press,  and 
their  color  press  foreman,  Bob 
Niquette,  were  amazed  at  the 
speed  with  which  this  new  unit 
pumped  the  ink,  1,000  gallons  in 
less  than  twenty  minutes. 

With  the  installation  of  a  500- 
gallon  vertical  cylindrical  tank, 
tucked  away  in  a  corner  of  the 
pressroom,  the  Kennebec  Journal 
in  Augusta,  Maine,  is  now  able  to 
take  advantage  of  Morrill’s  me¬ 
tered  newspaper  ink  delivery.  On 
hand  to  witness  this  delivery  were: 
John  Gannett,  Mallory  Campbell 
and  Ed  Smart  of  the  Kennebec 
Journal,  also  Carlton  Poley  and 
Jack  Halloran  of  the  Morrill  Com¬ 
pany. 

Heretofore  the  Kennebec  Jour¬ 
nal  received  news  ink  in  drums 
which  required  individual  han¬ 
dling. 

According  to  Jack  Mather,  New 
England  district  manager  for  Geo. 
H.  Morrill  Co.,  division  of  Sun 
Chemical  Corporation,  tank  deliv¬ 
ery  accounts  in  New  England  have 
more  than  doubled  in  four  years. 

Mezo  With  Ryan 

Walter  W.  Mezo  has  been  added 
to  the  sales  staff  of  E.  G.  Ryan  & 
Co.,  as  manager  of  its  newly 
formed  newspaper  press  division. 
The  firm  deals  in  equipment  for 
the  graphic  arts  industry.  For 
five  years  prior  to  1951,  Mr.  Mezo 
was  head  of  his  own  firm,  Walter 
W.  Mezo  Co.,  dealers  in  rotary 
newspaper  presses  and  stereotyp¬ 
ing  equipment.  Before  that  he 
was  western  sales  manager  for  the 
Duplex  Printing  Press  Co. 


Dick  Rutherford 
Remembers  When  .  .  . 

The  Richmond  (Va.)  News 
Leader  has  lost  its  man  of  many 
letters. 

Richard  Rutherford,  one-time 
composing  room  superintendent 
and  50-year  printing  veteran,  has 
retired.  Before  he  left,  he  paused 
a  few  minutes  to  reflect. 

“Things  were  different  when  I 
started,’’  he  said.  “In  those  days, 
a  boy  like  me  got  $2  a  week. 
Now  a  boy  begins  at  $40  a  week 
oi  more,  just  to  learn.’’ 

The  printers  he  knew  could 
hand-set  five  or  six  columns  a 
day,  any  old  day.  Nowadays,  the 
average  machine  sets  about  eight 
columns  a  day. 

But  he’s  generous  about  it. 
“The  machines  do  just  about  as 
well,”  he  said. 

Herrick  In  Florida 

To  better  serve  Southern  news¬ 
papers,  William  C.  Herrick  Ink 
Co.,  Inc.,  East  Rutherford,  N.  J. 
has  opened  a  new  bulk-storage  and 
distribution  plant  in  Jacksonville, 
Fla.  Ink  will  be  shipped  in  tank- 
car  lots  to  the  station  and  will  be 
distributed  throughout  the  South 
by  tank  trucks,  according  to  John 
J.  Fields  III,  president.  The  new 
plant  will  be  under  the  supervision 
of  Harry  L.  Leyland,  Southern 
manager. 

Canopy  Feature 

Construction  is  under  way  on 
a  two-story  addition  to  the  West 
Hartford  (Conn.)  News  building. 
An  unusual  architectural  feature 
will  be  a  concrete  canopy  for 
shade  and  protection  from  rain 
and  snow,  running  entirely  around 
the  building  over  a  continuous 
surface  adjoining  windows  on 
both  floors. 

Fairchild  in  Norway 

The  first  installation  of  a  Fair- 
child  Scan-a-graver  in  Europe  has 
been  made  at  the  plant  of  Nordlys, 
daily  newspaper  of  Tromso,  Nor¬ 
way. 


m  ^  ■  on  the  linecasting  machine  consists 

lUflOfiStlOnS  pI3DC  actually  being 

■  awwiw  handled  by  the  operators.  They 

B  TTf  T  '  *  should  be  made  to  realize  that 

rAf  1  l\  IfAlllinfl  represents  a  slug 

■  111#  have  in  their  hand. 

At  the  recent  Inland  Press  As-  Different  lines  of  printed  copy 
sociation  clinic  on  Teletypesetters,  should  be  studied,  pointing  out  that 
suggestions  for  instructing  new  character  varies;  that 

perforator  operators  were  given  by  ^9*“ 

Daniel  F.  Smith  of  Teletypesetter  gms  are  even;  that  width  of  spw- 
Corp.  He  advised  as  follows:  '**8  between  words  varies  from  line 

to  line. 

“1.  Selection  of  Personnel —  “In  explaining  the  counting 
for  potential  perforator  operators  pointer  to  new  operators,  it 
is  of  great  importance.  The  first  should  be  pointed  out  that  the 
prerequisite  for  prospective  opera-  counting  pointer  moves  across  the 
tors  is  that  they  be  touch  typists,  counting  scale  from  left  to  right 
and  in  my  opinion  should  be  able  as  the  keys  are  struck  for  the  van- 
to  type  60  to  75  words  a  minute  ous  characters.  The  distance  the 
on  the  typewriter  before  they  are  pointer  travels  for  each  key  stroke 


Print  classifieds  and  halftones  com¬ 
parable  with  commercial  printing. 

Outstanding  front  pages 
for  quick  newsstand  sale. 


IDEAL  ROLLER  &  MANUFACTURING  CO. 

Huntington  Pork,  Calif.  Chicogo  8,  Illinois  Long  Island  City  1 ,  N.Y. 


considered  for  the  perforator. 


depends  on  the  matrix  width  of 


“Under  this  heading  an  individ-  the  character  selected.  For  ex- 
ual’s  adeptness  in  English  includ-  ample,  the  pointer  moves  one  full 


ing  spelling  and  hyphenation  is  scale  division  for  the  letter  ‘w’ 
important.  and  only  one-third  of  a  scale  divi- 

Should  Know  Proofreading  sion  for  the  letter  i. 

“After  satisfying  these  prerequi-  .  “Th®  space  bands  used  on  cast- 
sites,  along  wUh  Ihe  other  recog-  “8  machines  are  wedge  shaj^ 

nized  capabilities  to  fit  into  the  1  tkn 

customer’s  organization.  I  recom-  m«ned  by  the  width  of  the  thm 
mend  a  new  Teletypesetter  operator  space  band  and  the 

.  _ _ maximum  spacing  is  determined  by 

.woSTh^e'',  P-  »' 

training  on  the  perforator.  In  this  ‘  u  u  u  i  • 

manner  the  operators  learn  style.  This  should  all  be  exp  amed  to 

nmnfr^ndpr  marking,  etc.,  neces-  new  Operators  and  actual  mat- 


proofreader  markings,  etc.,  neces- 


rices  and  spacebands  should  be 
nevJcnaner  rniUine  shoWQ  aS  Well  aS  the  function  each 

P  P  T-  All  performs  on  the  slug  casting  ma- 

“2.  Reading  the  Tape  —  All 


perforator  operators  must  learn  to 


performs  on  the  slug  casting  ma¬ 
chine. 

“5.  Correcting  Tape — An  op- 


read  the  code  combinations  in  the  erator  should  be  taught  how  to 
tape.  ^  In  our  Operators  Manual,  make  corrections  on  the  tape  when 
Bulletin  7,  on  pages  six  and  seven,  ^rror  is  made.  This  is  accom- 
this  is  explained  very  thoroughly  pushed  by  backspacing  the  tape 
and  should  be  followed  by  all  new  uatj]  jjjg  incorrect  perforation  is 
operators.  directly  over  the  tape  punches  and 

“3.  Keyboard  Arrangement —  then  deleting  the  unwanted  perfor- 
The  perforator  keyboard  arrange-  ation  by  depressing  the  rubout  key. 
raent  is  based  on  the  universal  type-  The  rubout  key  causes  all  six  holes 
writer  keyboard,  with  the  addition  to  be  punched.  This  is  a  “dead” 
of  a  number  of  keys  required  to  combination  insofar  as  any  opera- 
control  the  special  characters  used  tion  of  the  casting  machine  is  con- 
in  the  composition  of  printed  mat-  cerned.  Operators  should  be  can¬ 
ter.  As  previously  stated,  in  order  tioned  that  rubout  combinations 
to  realize  the  full  advantage  of  take  as  much  time  feeding  through 
Teletypesetter  equipment,  the  per-  the  linecasting  machine  as  good 
forator  keyboard  should  be  oper-  perforations;  that  rubouts  should 
ated  by  the  touch  system.  The  be  kept  to  a  minimum, 
recommended  finger  positions  are  Stresses  Accuracy 

shown  in  our  Bulletin  No.  7  on  _ i: _ u. 


rccommenaea  nnger  positions  are  Stresses  Accuracy 

shown  in  our  Bulletin  No.  7  on  ^  ^ 

Page  2  and  should  be  foUowed  ^plained  to  the  new  operator  as 
tmphciUy  particularly  when  set-  ^  uncommon  for  a  line  to 
ting  numbers  on  the  top  row  of  i. 

keys  Operators  must  not  look  at 

the  keyboard  after  they  have  ac-  m 

quainted  themselves  with  the  lay-  ^  beyond  the  right-hand  justifica- 
out,  but  be  able  to  reach  any  char-  ^iater).  while  the  line  with- 
acter  wi  h  file  same  rhythm  as  „^ble  would 

they  would  the  home  keys.  There  too  short  to  justify  (counting 
are  a  few  changes  m  this  keyboard  j^^.band 

layout  from  the  typewriter  layout,  j;;tifigation  pointer).  In  such 
but  hey  can  be  niastered  very  ^gj  THIN  orEN  spaces  must  be 
quicldy  by  an  mtelligent  touch  ^bh  each  s^ace  band,  or 


typist. 

Must  Understand  Spacing 


letter  spacing  may  be  employed. 
“6.  Accuracy — ^is  the  ^t  and 


“4.  Justification  —  During  the  most  important  achievement  an 
first  part  of  an  operator’s  introduc-  operator  must  attain.  Accuracy 
tion  to  the  Teletypesetter  perfor-  must  be  stressed  first,  then  speed 
ator,  the  final  result  desired  should  will  develop  automatically.  To  at 
be  explained.  Operators  should  be  tain  accuracy,  fast  typists  learning 
shown  what  a  matrix  is,  what  a  to  operate  the  perforator  will  slow 
space  band  is,  what  justification  (Continued  on  page  66) 

EDITOR  &  PUBLISHER  for  September  13,  1952 


64 


equipment  review 

Accounting  Machines  Not  Oniy  Count 
But  Save  $  in  Newspaper  Offices 


Initial  credit  check  on  telephone  ads  in  Miami  Daily  News  is  reference 
to  Rotary  Desk  Stand  alphabetically  listing  ail  uncollected  and  unsatis* 
factory-experience  accounts. 


Hard  copy  of  continuous  form  set  is  postcard  billing  for  classified 
advertising,  quickly  produced  on  electric  typewriter  with  special  ratchet 
platen  and  other  modifications. 


constructed  with  two  intermediate  tapes  for  each  day’s  billings  on  the 
stops.  This  saves  time  and  motion  Remington  Rand  Printing  Cal- 
for  the  typist  by  bringing  the  car-  culator. 

riage  to  the  pre-selected  indented  The  typed  original,  on  blue 
writing  position  without  the  neces-  paper,  Joes  to  the  Kardex  for  cur- 
sity  of  pressing  the  tabular  key  rent  open  bills.  It  is  folded  on  a 
after  the  carriage  has  returned  to  perforation  which  brings  the  name 
the  beginning  of  the  line.  Opera-  of  the  advertiser  into  the  visible 
tion  is  controlled  by  a  momentarily  edge  of  the  Kardex  pocket.  There 
longer  finger  touch  for  the  full  are  enough  slides  so  that  there  is 
return.  always  an  empty  pocket  in  proper 

The  continuous  forms  are  serial-  alphabetical  rotation.  It  is  seldonx 
ly  numbered,  and  accounting  con-  necessary  to  do  any  rearrangement, 
trols  are  established  by  running  {Continued  on  page  66) 


NEWSPAPER  PLANTS 


Complete  Architectural  and  Engineering 
services  for  the  design  and  construction 
of  new  buildings,  remodeling,  production 
layouts,  and  plant  locations. 

Our  new  brochure  on  request. 


MORTON  L  PEREIRA  &  ASSOOATES 


Architects  &  Engineers 


Chicago  3,  III. 


100  West  Monro*  St. 


( 
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Accounting  Machines 

continued  from  page  65 

Pink  and  yellow  paper  copies  go 
into  a  vertical  follow-up  file  in 
pairs.  The  fourth  or  postcard  copy 
is  mailed  to  the  customer. 

Arranged  by  Dates 
When  payment  is  received,  the 
check  or  cash  voucher  is  used  to 
pull  the  blue  copy  from  the  Kar- 
dex.  Printing  Calculator  tapes  on 
checks  and  blue  copies  are  com¬ 
pared  for  accuracy  and  control. 
Follow-up  copies  are  removed  and 
destroyed. 

The  vertical  file  of  follow-up 
copies  is  arranged  by  dates.  Both 
copies  are  first  placed  behind  the 
date  guide  ten  days  after  billing 
date.  On  that  day,  the  yellow  or 
“reminder”  copy  is  mailed,  and 
the  pink  or  “collector’s”  copy  is 
le-filed  for  attention  ten  days 
later. 

A  phone  call  is  made  on  the 
pink  copy.  If  the  bill  is  not  then 
paid,  it  is  turned  over  to  the  Col¬ 
lection  Department.  At  this  time, 
the  blue  is  removed  from  Kardex 
and  an  entry  of  the  delinquency 
is  made  on  the  Rotary  Desk  Stand. 

We  think  we  have  achieved  the 
greatest  possible  simplification 
with  the  least  practical  handling, 
filing,  paper  work,  and  reference. 
Though  some  credit  losses  are  un¬ 
avoidable,  especially  in  a  city  with 
so  many  transients,  prompt  follow¬ 
up  keeps  these  to  a  minimum,  and 
the  Rotary  index  stops  credit  ex¬ 
tension  to  a  known  delinquent. 

With  the  Electri-conomy,  the 
fourth  copy  postcard  is  sharp  and 
clearly  legible.  The  average  400 
daily  little  bills  are  finished  in  the 
morning,  allowing  the  billing  de¬ 
partment  the  afternoon  for  check¬ 
ing  receipts  and  follow-up  work. 

No  extension-of-credit  problem 
is  insurmountable.  With,  equip¬ 
ment  and  forms  especially  adapted 
to  our  requirements,  the  “how”  is 
easy. 

Total  Receipts  Are  Doubled 
Yet  Stcdi  Remains  Constant 
By  Edward  H.  Fawsett 
Assistant  to  the  Controller, 
Washington  (D.C.)  Evening  Star 
Utilization  of  machines  in  the 
•many  phases  of  accounting  control 
is  too  well  established  to  suggest 
that  any  one  system  is  best  for  all 
situations.  We  believe  as  all  pro¬ 
gressive  business  organizations 
should,  that  a  careful  survey  of 
the  field  must  be  made  as  a  first 
requisite  to  meeting  any  peculiar 
or  unusually  difficult  accounting 
problem. 

Despite  a  200  per  cent  increase 
in  total  receipts,  the  staff  required 
in  the  Cashier’s  Department  has 
remained  constant  during  the  past 
16  or  more  years.  There  is  no 
question  that  the  machines  used 
during  this  period  have  greatly 
assisted  in  permitting  the  same 
staff  to  assume  this  greatly  in¬ 
creased  burden  in  operating  detail. 
.  Our  system  of  handling,  record¬ 


A  machine  operator  posts  the  day's  receipts  of  the  Washington  Star. 


ing,  control  and  distribution  of 
cash  receipts  in  the  Cashiers’  De¬ 
partment  had  been  subject  to  study 
for  a  considerable  period  prior  to 
the  time  when  equipment  then 
in  use  was  expected  to  be  replaced. 
Comprehensive  studies  led  to  the 
selection  of  equipment  best  suited 
to  our  particular  needs.  This  meant 
replacement  of  a  Cash  Register 
Remittance  Control  Machine, 
Class  2000,  built  by  the  National 
Cash  Register  Co.  by  the  same 
model  as  subsequently  redesigned. 

The  new  installation  provides  27 
individual  totals  and  two  group 
totals.  The  group  totals  are  flex¬ 
ible  as  to  their  application  in  sum¬ 
marizing  combinations  of  the  27 
key  totals.  We  used  in  the  original 
installation  only  9  keys  of  the 
potential  27  and  one  group  total, 
or  one-third  the  machine’s  capac¬ 
ity.  The  former  procedure  re 
quired  detailed  subsidiary  records 
to  permit  a  final  summary  of  cash 
receipts  for  monthly  closings. 

When  the  replacement  was  con¬ 
sidered,  a  feature  added  to  the 
Class  2000  machine  in  the  interim 
offered  an  operational  approach 
that  made  our  old  handling  quite 
obsolete  by  comparison.  This  fea¬ 
ture  can  best  be  described  as  “Con¬ 
secutive  Feed  Totals”  which  per¬ 
mits  machine  printing  of  clearing 
totals  on  a  “take-off”  or  summary 
sheet.  It  was  decided  that  we  would 
utilize  this  feature  and  all  27  of 
the  individual  key  totals  to  provide 
machine  control  over  all  cash  re¬ 
ceipts.  By  so  doing,  a  “catch-all” 
key  total  was  eliminated  and  keys 
were  provided  in  logical  sequence 
to  cover  all  general  ledger  ac¬ 
counts  subject  to  receipt  activity. 

In  the  daily  operation,  receipts 
are  sorted  into  their  respective 
groups,  i.e.  by  receivables,  asset, 
liability,  income  or  expense  clas¬ 
sifications.  Individual  cash  tickets, 
indicating  supporting  information, 
are  then  prepared  for  each  receipt. 
The  amounts  are  then  registered 
through  the  use  of  the  proper  key 


for  each  group  of  receipts. 


trol  tickets. 

For  the  maintenance  of  other 
accounting  controls,  subaccount 
postings  and  non-recurring  general 
ledger  items,  an  additional  break¬ 
down  is  required  on  certain  key 
totals.  This  is  done  through  the 
medium  of  designated  summary 
boxes  printed  on  the  reverse  side 
of  the  “take-off”  sheet. 

These  breakdowns  of  a  given 
day’s  totals  are  made  on  the  re¬ 
verse  side  of  the  next  day’s  “take¬ 
off”  sheet.  In  this  manner,  when 
the  next  day’s  sheet  is  filed  in  the 
binder  provided  for  this  purpose, 
the  detail  of  various  breakdowns 
of  different  key  totals  will  be  di¬ 
rectly  across  from  the  original 
machine  printing  indicating  the 
totals  so  split. 

Reduced  to  Simple  Step 

When  the  receivable  tickets  are 
returned,  adjustments  are  made  to 
reflect  the  inter-ledger  transfers. 
Commissions  are  distributed  to  the 
various  receivable  ledgers  as  shown 
in  the  COMMISSION  column  un¬ 
der  ADJUSTMENTS  and  should 


During  the  recording  of  each  have  a  footing  total  in  the  amount 
amount,  the  cash  ticket  is  inserted  originally  cleared  from  the  ma- 
into  the  machine  to  reflect  a  regis-  chine  as  non-add. 
ter  printing  and  to  indicate  that  When  the  “take-off”  sheet  has 
the  individual  amount  was  carried  been  completed  it  is  then  a  simple 
through  the  machine.  In  addition,  matter  to  enter  the  resultant  dis- 
the  individual  amounts  are  printed  tribution  in  the  cash  book.  In  con- 
on  a  control  tape  within  the  ma-  junction  with  this  installation,  the 
chine.  When  all  receipts  have  been  Cash  Book  Sheets  were  redesigned 
handled  in  this  fashion  a  sub-total  to  follow  exactly  the  pattern  of  ac- 
and  final  clearing  total  are  taken  counts  as  established  through  the 
from  the  machine.  The  sub-totals  machine  key  totals, 
are  printed  on  blank  cash  tickets.  After  entries  have  been  made 
one  for  each  key.  These  tickets  daily  throughout  the  month,  the 
with  sub-totals  serve  as  control  totaling  of  the  cash  book  columns 
tickets  throughout  the  subsequent  permits  posting  of  the  month’s  re¬ 
handling  and  final  filing.  ceipts  in  a  most  logical  fashion.  A 

The  machine  is  cleared  by  in-  recapitulation  of  the  summary 
serting  the  “take-off”  sheet  into  breakdowns  mentioned  above  is 
the  machine  and  clearing  all  reg-  made  for  the  entire  month, 
isters.  We  formerly  used  a  daily  cash 

The  Cashier  then  forwards  the  sheet  for  each  day’s  business.  This 
“take-off”  sheet,  together  with  the  resulted  in  a  bulky  file  of  consid- 
cash  tickets  as  controlled  by  the  erable  size  and  weight  over  the 
control  tickets  to  the  Accounting  period  of  a  year.  Our  consolidated 
Department.  records  now  present  an  easy  refer- 

Tickets  Prepared  Manually  ence  and  saving  in  filing  space. 
The  new  system  eliminated  the  Using  one  cash  summary  she^ 
awkward  manual  listing  of  gen-  ^  rnonth  instead  of  25  or  ^ 
eral  ledger  receipts  on  bulky  and  and  expensively  printed  to 

large  summary  cash  sheets  by  the  meant  reduced  stationery  and  pnnt- 
Cashier.  In  lieu  of  this,  it  is  true  mg  costs, 
that  cash  tickets  must  be  prepared 
manually.  Not  only  is  this  latter  >p>pc  Trrnninrr 
task  much  easier  and  quicker  to  *  iroining 
execute,  but  more  important,  the  continued  from  page  64 

Cashier  now  performs  only  the  ^  J" 

function  of  recording  cash  receipts  down  temporarily  until  they  he- 
and  is  completely  divorced  from  come  acquainted  with  the  perfw- 
preparing  cash  summaries  used  in  ator  and  result  desired,  but  withio 
the  books  of  original  entry  and  a  very  short  time  should  regain 
subsequently  for  general  ledger  their  speed, 
postings.  This  is  of  course  a  basic  “7.  Live  Copy — should  be  usw 
principle  in  the  observance  of  good  within  a  few  days  after  an  operator 
internal  control.  •  starts  on  the  perforator.  This  n 

Upon  receiving  the  “take-off”  important  to  operators  as  they 
sheet  and  cash  tickets  in  the  Ac-  begin  to  see  the  results  of  then 
counting  Department,  the  receiv-  efforts  immediately,  knowing  ^ 
able  tickets  are  distributed  to  the  type  they  have  set  is  being  used 
various  ledgers  for  posting.  Errors  for  productive  purposes, 
in  ledger  classification  are  noted  “Proofs  should  be  made  avw- 
in  this  process  and  inter-ledger  able  to  operator  trainees  daily  w® 
transfers  are  made  through  plus  a  competent  person  explainiW 
and  minus  adjustments  to  the  con-  their  errors  and  the  cause  for  each. 
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E  &  p  Market  Guide 

adds  material  suggested  by 

AAAA,  NAEA,  NNPA,  AANR 

and  Bureau  of  Advertising 


New  1953  Market  Guide  ofFers  more  to 
users  . . .  more  to  advertisers.  Addition* 
ol  data  repiaees  old  Standard  Market 
Data  Forms  previously  furnished  by 
newspapers. 

Editor  &  Publisher,  cooperating  100%  with 
your  newspaper  organizations — NAEA,  ANPA 
Bureau  of  Advertising,  NNPA,  AANR  and 
also  the  AAAA — ^will  publish  the  finest  news¬ 
paper-market  reference  book  ever  compiled. 
The  new  1953  Market  Guide  will  contain  ma¬ 
terial  formerly  listed  in  the  Standard  Data 


folders  supplied  by  individual  newspepert. 

Now,  in  one,  complete  reference  book,  ad¬ 
vertisers  and  agencies  will  have  at  their  fin¬ 
gertips  more  marketing  information  from  more 
newspapers  than  ever  before  available  from 
any  single  source. 

Don't  miss  this  excellent  opportunity  to  be 
your  own  space  salesman — ^to  give  advertisers 
and  agencies  the  important  information  about 
your  newspaper  and  the  market  it  serves. 
Remember — the  Market  Guide  is  used  by 
advertising  executives  every  business  day. 
Reserve  your  space  today! 


Rates — page,  $395.00;  half-page,  $225.00;  one-third  page,  $167.00; 
quarter-page,  $125.00;  eighth-page,  $85.00. 

Publication  date — November. 

Copy  deadline — October  1 5th. 
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RADIO  AND  TV 


Mennell  Elected 
^  N.  Y.  AANR  Head 

^  Ernest  A.  Mennell, 

of  Moloney,  Regan 
Schmitt,  was  elected  president  of 
the  New  York  crhapter  of  the 
^  American  Association  of  Newspa- 

Representatives  on  Sept.  11. 
He  succeeds  Ekjuglas  Taylor  of 
J.  P.  McKinney  &  Sons. 

The  luncheon  guest  was  John  F. 
Mayer,  vicepresident  and  media 
director  of  Street  &  Finney,  who 
was  given  the  chapter’s  “Oscar”  for 
his  years  the 
business. 

Other  officers  were 

Rufus  Doig,  O'Mara  &  Ormsbee, 
vicepresident;  Sylvester  Blish, 

Budd  secretary;  Steve  Need- 
ham,  Jann  &  Kelley,  treasurer. 

.  .  ^  ,  .  ,  .  .  Directors  (3  years)  are  J.  L. 

ord  k  fte  bakery  ^ck  converted  p^^^son.  Sawyer,  Ferguson,  Walk- 

the  phone  sl^ng^  guidance  from  "  ^•’  A '^VkSvitf  ’c^'^^a^d'^Ti 
jrtog  «..  .h.«  .™n  .b.«, 

”  Co.;  George  J.  Allan,  J.  P.  Mc- 

Bread  Truck  Becomes 

TT  T»  •p  1  u  i  e*  *•  Mr.  Taylor  was  nominated  as  next 

U.ra  ielepnOtO  otation  president  of  the  national  associa- 

Kasson,  Minn. — A  bread  truck  tfon. 
became  a  key  station  of  the  United  Mr.  Mennell,  42,  is  a  graduate 
Press  telephoto  network  last  Satur-  of  the  University  of  California, 
day  when  both  presidential  candi-  His  first  job,  in  1931,  was  as  a 
dates  spoke  at  the  National  Plow-  retail  advertising  salesman  for  Ic¬ 
ing  Contest  grounds.  cal  newspapers  in  Salinas,  Calif. 

U.P.’s  Minneapolis  bureau  pho-  He  joined  Paul  Block  &  Associates 
tographic  staff  set  up  a  portable  in  1934. 
darkroom  and  a  portable  tele-  ■ 

photo  transmitting  machine  in  the  Radio  GiveS  ItS  Sales 
truck  and  drove  it  directly  onto 

the  grounds.  Talk  111  Priiited  B^edia 

The  emergency  laboratory  was  Broadcast  Advertising  Bureau’s 
conceived  by  Bill  Muster,  Minnea-  paid-space  campaign  on  behalf  of 
polls  picture  bureau  manager.  He  Radio  as  an  advertising  medium 


Lamb  Receives 
3rd  TV  Grant 
In  New  FCC  List 


newspaper  affiliations.  This  brings  t  \  "  '  'AirfiriTT*"— 

the  total  of  “newspaper”  licenses 

to  12  since  the  end  of  the  station  i  4 

freeze. 

The  license  of  WSB-TV,  Atlanta 
(Ga.)  Newspapers,  was  renewed 

Edward  Lamb,  Toledo  attorney 
who  publishes  the  Erie  (Pa.)  Dis- 

patch,  recdved  his  third  TV  station  ROLLING  UP  some  sort  of  a  rec 
^rmit.  Ine  ^w  one,  granted  to  into  a  photo-transmitting  point  for 
Midwest  TV  Company,  subsid-  yille,  Minn.  Paula  Muster,  is  on 
lary  of  Lamb  Enterprises,  is  for  an  editor  on  selection  of  a  picture  ( 
ultra-high-frequency  outlet  using  so  to  1 

Channel  23  with  30,000  watts  of 

kJJ^orth?  new  station  P®" 

will  be  WMAC,  in  honor  of  Mas-  “P  P®^  ® 

sillon,  Akron  and  Canton,  which 
will  be  reached  by  the  signal.  Mr.  a.  cn  11 

Lamb  said  it  is  planned  to  put  the  News  To  50  Colleges 
station  on  the  air  as  quickly  as  United  Press  announced  this 
transmitting  and  studio  equipment  week  the  addition  of  50  radio 
can  be  assembled.  Construction  clients  to  its  leased  teletype  sys- 
cost  is  estimated  at  $258,000.  tern. 

Local  and  public  service  pro-  Fifty  college  stations  represen t- 
gramming  will  be  emphasized,  Mr.  ed  by  the  Eastern  States  Radio 
Lamb  said,  as  in  the  case  of  his  Corporation  will  receive  the  serv- 
other  stations,  WICU  at  Erie  and  ice  24  hours  daily. 

WTVN  at  Columbus.  Lamb  En-  John  J.  Madigan,  United  Press 
terprises  also  owns  radio  stations  radio  news  manager,  said  this 
at  Toledo,  Orlando,  Fla.,  and  makes  a  total  of  1,340  U.  S.  sta- 
Erie,  Pa.  tions  served  by  United  Press.  In 

John  S.  Knight’s  Beacon  Journal  addition,  243  radio  stations  abroad 
at  Akron  has  a  45  per  cent  in-  receive  U.P.  news, 
terest  in  Summit  Radio  Corp. 
which  was  granted  an  UHF  li-  Pictures  on  Tape 

a  $350,000  install^ion  Representatives  of  Bing  Crosby 
at  Akron.  Membera  of  the  Berk  Enterprises  reported  progress  in 
m  pnncipal  owners  developing  a  system  for  recording 

and  otncers.  pictures  for  TV  on  magnetic  tape. 

Hawley  Broadcasting  Company,  ■ 

of  which  Hawley  Quier  is  presi-  «  t»  ‘x. 

dent,  received  a  grant  for  another  PtGSS  PrOSp©nty 
UHF  station  at  Reading,  Pa.  It  Despite  TV  Told 
S  hn^H  ‘  $440,000  SKti  Francisco  -  Newspapers 

owns  OQ  npr  p  ^  ^  Company  continued  to  prosper  in  both 

owns  99  per  cent  of  the  stock.  non.W  Har- 


Ripley  Case  Study 

continued  from  page  15 


nature.’  Basic  business  policy 
frowns  on  all  merchandising  and 
promotion  gimmicks.  The  company 
never  conducts  a  sale  and  so  pub¬ 
licly  states  once  a  year  in  a  ‘basic 
business  policy’  ad.” 

One  such  “policy  ad,”  for  exam¬ 
ple,  was  headlined,  “Sale  not  neces¬ 
sary.  Because,”  copy  pointed  out, 
“‘sale’  merchandise  is  completely 
inconsistent  with  Ripley’s  unique 
business  policy  which  has  intro¬ 
duced  to  the  American  scene  a 
brand  new  concept  of  modem 
merchandising — for  Ripley  Clothes 
represents  one  of  America’s  great¬ 
est  clothing  values  .  .  .  not  on 
special  ‘days’ — but  every  single  day 
of  the  year — year-in  and  year-out! 

‘That’s  why,”  copy  continued, 
“Ripley  never  runs  a  ‘sale’ — why 
there’s  never  been  a  ‘sale’  in 
Ripley  history!” 

While  Ripley  frowns  on  gim¬ 
micks  per  se,  it  never  misses  a 
chance  to  take  advantage  of  any 
local  market  condition.  Last  year, 
when  a  leading  New  York  depart¬ 
ment  store  launched  a  price-fixing 
war,  Ripley  ran  615-line  ads  head¬ 
lined,  “Nobody  But  Ripley  Fixes 
Ripley  Prices!”  Copy  noted,  among 
other  things,  that  “because  we  are 
our  own  manufacturers  and  sell 
direct  from  our  own  stores — we 
have  no  retailer’s  profit  to  contend 
with.  Because  we  are  our  own 


bosses  we  ‘fix’  our  prices  so  low — 
that  the  value  of  Ripley  Clothes 
remains  unsurpassed  across  the 
nation.  .  .  .” 

Results  of  this  ad,  according  to 
Messers  Newman  and  Bobley, 
were  “productive  and  satisfying.” 

Weekly  meetings,  at  which  ad 
strategy  is  mapped,  are  conducted 
in  the  office  of  J.  M.  Newman, 
Sam’s  younger  brother  and  part¬ 
ner.  Two  additional  partners.  Jack 
Hausman  and  Jack  Miller  comprise 
the  Ripley  Clothes  ownership.  But 
it  is  J.  M.  Newman  who  is  charged 
with  responsibility  of  conducting 
weekly  merchandising  meetings 
with  department  heads  and  store 
managers.  Mr.  Hausman  is  in 
charge  of  developing  additional 
outlets  and  Mr.  Miller  is  factory 
production  chief. 

Following  these  meetings,  lay¬ 
outs  and  copy  are  prepared  by  the 
agency  and  original  plates  are  sent 
directly  to  the  newspapers.  Ad¬ 
vance  ad  proofs  are  sent  to  store 
managers  together  with  a  complete 
weekly  schedule  of  newspaper  in¬ 
sertions.  Thus,  while  managers  are 
relieved  of  all  advertising  and  pro¬ 
motion  responsibilities,  they  are 
made  aware  of  all  Ripley  advertis¬ 
ing  throughout  its  markets. 

When  a  new  link  is  welded  into 
the  Ripley  chain,  as  one  was  in  St. 
Louis  this  week,  the  new  store’s  ad 
budget  is  set  by  the  sales  volume 
projected  for  it  and  it  receives  a 
send-off  via  heavy  schedules  of 
newspaper  and  radio-TV  advertis¬ 
ing.  In  addition,  publicity  and  ex¬ 


ploitations  (via  Saul  Richman  As¬ 
sociates,  New  York)  are  employed 
to  the  hilt. 

Mr.  Newman  prefers  to  keep 
mum  when  it  comes  to  talking 
sales  volume  figures  other  than  to 
point  out  that  future  expansions 
of  Ripley  Clothes  are  in  the  works. 
That  alone  should  indicate  sales 
are  booming.  And  as  the  planned 
expansion  becomes  a  reality  it 
automatically  means  increased  ad 
schedules  all  along  the  line. 

“Newspapers,”  Mr.  Bobley  points 
out,  “will  continue  to  get  the  lion’s 
share  of  the  Ripley  budget,  al¬ 
though  Ripley  salesmen  would  love 
to  see  the  firm  plunge  deeply  into 
television.  Newspapers  could  get 
more  if  they’d  let  us  tell  the  Rip¬ 
ley  story  full-strength  in  our  ads. 

“But  since  they  won’t,”  he  sug¬ 
gested  in  conclusion,  “perhaps  one 
way  around  the  blockade  not  only 
for  Ripley  but  for  other  advertisers 
as  well,  might  be  for  the  news¬ 
papers  to  devote  more  editorial 
space  to  interviews  with  advertis¬ 
ers  and  in  this  way  enable  them  to 
better  express  themselves  regard¬ 
ing  the  products  they  make.” 

■ 

StompS'Conhaim  Yule 
Features  Ready  Oct.  1 

Stamps  -  Conhaim  -  Whitehead, 
Inc.,  New  York  City,  announces 
that  its  second  annual  eight-page 
Christmas  Preview  Feature  Edi¬ 
tion  will  be  made  available  to 
subscribers  of  its  “Senior”  service 
on  Oct.  1. 


Scon-a-grover  Users 
Receive  Ad  Service 

A  monthly  advertising  service 
based  on  the  use  of  photo^aphs 
was  issued  this  week  by  Fairchild 
Camera  and  Instrument  Corpora¬ 
tion,  makers  of  the  Scan-a-graver. 

Ekveloped  specifically  for  news¬ 
papers  using  the  machine,  the  new 
service  is  called  the  Fairchild 
Scan-a-graver  Profit  Maker  for 
Retail  Advertisers. 

Harry  Ellis,  Jr.,  Fairchild’s 
Graphic  Arts  Division  sales  man¬ 
ager,  said  the  service  will  provide 
ideas  for  making  local  advertising 
more  productive  with  illustrations. 

The  October  service  was  sent  to 
all  Scan-a-graver  users  gratis.  How¬ 
ever,  Fairchild  expects  to  sell  it 
on  a  contractual  basis. 

■ 

Ad  Stoii  Changes 
Made  in  Cheyenne 

Cheyenne,  Wyo. — ^Two  changes 
in  the  Wyoming  Eagle-Wyoming 
Slate  Tribune  advertising  staff  were 
announced  this  week. 

Warren  Hoefer,  for  the  last  11 
years  advertising  manager  of  the 
Aurora  (111.)  Beacon-News,  has 
assumed  duties  as  director  of  ad¬ 
vertising  for  the  two  Cheyenne 
newspapers.  Howard  Crain,  who 
has  been  assistant  advertising  man¬ 
ager  of  the  Tribune  and  Eagle, 
has  been  promoted  to  advertising 
manager,  the  post  formerly  held 
by  Howard  Fessler,  now  owner  of 
the  Torrington  Telegram. 


Harrington,  Righter  &  Parsons,  Ine. 

The  only  exclusive  TV  Station  Representative 


New  York 

Chicago 

San  Francisco 


Atlanta  ... .  WLTV.;...  .  owned  by  Broadcasting,  Inc. 

Baltimore . .  WAAM;:.  .owned  by  W  AAM,  Inc. 

Buffalo  ....  liVBE^*XV  owned  by  Buffalo  Evening  News 

Greensboro .  .WFMY-TV  owned  by  Greensboro  Neus  and  Record 

Kansas  City  1YDAF*TV  owned  by  The  Kansas  City  Star 

Louisville  . .  lYHAS-XV  owned  by  the  Courier- Journal 

and  the  Louisville  Times 

Milwaukee  WXM.I-XV  owned  by  the  Miliimikee  Journal 
W^ashington  WXXO . owned  by  Allen  B.  DuMont  Labs.,  Inc. 
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SYNDICATES 

Herald  Tribune  Offers 
London  Observer  File 


The  New  York  Herald  Tribune 
News  Service  has  become  exclusive 
distributor  in  the  United  States  of 
the  foreign  news  service  dispatches 
of  the  London  Observer,  accord¬ 
ing  to  Willet  Weeks,  Herald  Trib¬ 
une  Syndicate  manager. 

Under  the  arrangement,  estab¬ 
lished  recently  by  Mr.  Weeks  and 
David  Astor,  publisher  of  the  Ob¬ 
server,  during  conferences  in  Lon¬ 
don,  OFNS  dispatches  become 
automatically  available  to  all 
clients  of  the  New  York  Herald 
Tribune  News  Service.  The  OFNS 
dispatches  will  be  credited  solely 
to  the  Observer;  Herald  Tribune 
News  Service  will  be  the  sales  and 
distributing  agent  for  the  service 
in  the  United  States. 

In  Canada,  the  sales  and  distrib¬ 
uting  agency  will  be  Canada-Wide 
Features,  of  Montreal.  The  two 
syndicates  will  cooperate  in  selling 
the  combined  services  in  Canada, 
Mr.  Weeks  said.  The  Observer 
Foreign  News  Service  and  the 
Herald  Tribune  Syndicate’s  Eu¬ 
ropean  manager,  C.  Patrick 
Thompson,  also  will  cooperate  in 
selling  the  combined  services  in 
other  parts  of  the  world. 

The  Observer  provides  a  daily 
dispatch  service  as  well  as  its  own 
weekly  articles.  Its  byline  writers 
include  Edward  Crankshaw,  ex¬ 
pert  on  Russia;  C.  E.  R.  Gedye, 
the  Balkans;  Philip  Toynbee,  novel¬ 
ist  son  of  the  famous  English 
historian;  and  Chester  Wilmot, 
author  of  “The  Struggle  for  Eu¬ 
rope,”  military  analyst  for  OFNS. 

Under  the  new  arrangement,  the 
OFNS  dispatches  also  become 
available  to  the  New  York  Herald 
Tribune. 


General  Features  Offers 
New  Medical  Column 

A  new  column  on  medical  prob¬ 
lems  is  offered  for  once-a-week  re¬ 
lease  by  General  Features  Corp. 
First  release  date 
is  Sunday,  Oct.  5. 

Author  of  the 
new  feature  is  Dr. 

Arthur  S.  Cain, 

Jr.,  of  Kansas 
City,  Mo.  Dr. 

Cain,  consulting 
surgeon  to  two 
Midwestern  rail¬ 
ways,  is  a  former 
instructor  at 
Dartmouth  Med¬ 
ical  School,  Cain 

Columbia  University  College  of 
Physicians  and  Surgeons  and  the 
Kansas  U.  School  of  Medicine. 

In  his  column  Dr.  Cain  will 
discuss  general  health  topics,  re¬ 
cent  medical  developments  and 
problems  submitted  by  readers. 

KFS  Foreign  Sales  Staff 
To  Convene  in  New  York 

Regional  Sales  Directors  of  King 
Features  Syndicate,  International 
News  Service  and  International 
News  Photos  are  arriving  in  New 
York  from  every  continent  this 
weekend  to  attend  the  sixth  bien¬ 
nial  convention  of  the  Foreign 
Sales  Department  to  be  held  Sept. 
15  through  26.  Discussions  of  ex¬ 
pansion  plans,  sales  promotions, 
improvement  of  services  and  new 
features,  as  well  as  an  entertain¬ 
ment  program  for  the  visitors,  are 
on  the  agenda. 

The  Foreign  Sales  Department 


4  in  kerrect! 

After  each  Saturday’s  grid  game,  all  significant 
it))^  statistics  are  rushed  to  his  office . . .  get  a  workout  on 
computing  machines  and  slide  rules ...  a  strictly  scientific 
technique  resulting  in  predictions  averaging  better  than  80%  right! 


IVorman  L.  Sper 

is  the  nation’s  best  grid  guesser!  Starting  September  17th,  his 
three-way  football  service  again  presents  ( 1 )  Prediction  Chart, 
lists  probable  winners  of  week’s  35  major  games  (2)  Feature 
Articles,  comments,  forecasts  of  all  major  events,  including  Bowl 
Games,  (3)  All  Players  All- America  Team,  picked  by  the 
players  themselves.  Get  hot  — on  this  hot  feature!  For  facts  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 


ChiciBgof  Tribune Yorh  JVetrs 

Nfimm  BuiMing,  A>ir  York 
C^gnUBCnme  Tribune  Tomer,  Chicago 


of  KFS,  INS  and  INP  was  the 
idea  of  J.  D.  Gortatowsky,  now 
president  of  these  three  Hearst 
divisions.  Since  its  inception  in 
1928,  the  department  has  been 
under  the  direction  of  John  A. 
Brogan,  Jr.,  vicepresident  and  di¬ 
rector  of  foreign  sales  for  all  three 
divisions. 

At  the  time  of  its  organization 
the  department  had  seven  foreign 
clients,  all  but  two  of  them  in 
Latin  America.  Today  it  serves 
more  than  1,000  newspapers,  mag¬ 
azines,  radio  and  TV  stations  in 
nearly  100  foreign  countries  and 
colonies  and  in  more  than  30  lan¬ 
guages.  Latest  country  to  “open 
up”  to  KFS  features  is  Yugoslavia, 
which  now  is  treated  to  regular 
doses  of  “Donald  Duck,”  “Mickey 
Mouse,”  “Popeye,”  “The  Katzen- 
jammer  Kids,”  “Believe  It  or  Not” 
and  “Felix.” 

Overseas  sales  of  U.  S.  features 
are  steadily  increasing,  according 
to  Mr.  Brogan,  though  the  entry  of 
European  newspapers  and  syndi¬ 
cates  into  the  field  is  stiffening 
competition.  Major  obstacle  con¬ 
fronting  the  Foreign  Sales  Depart¬ 
ment  these  days  is  a  Communist 
propaganda  campaign  against 
American  features. 

Among  the  regional  sales  direc¬ 
tors  due  in  New  York  to  discuss 
this  and  other  problems  are:  Com- 
per  Gray,  Union  of  South  Africa 
and  Rhodesia;  Paul  Winkler, 
France,  Switzerland  and  French 
Colonies;  Gerald  Gauthier,  Bel¬ 
gium,  Holland;  Bjarne  Steinsvik, 
Scandinavia,  Germany,  Austria; 
Frank  Betts,  Great  Britain,  Ireland; 
Pedro  Isorena,  Philippines;  Howard 
Handleman,  Japan;  Ramesh  Jain, 
India,  Pakistan;  Francis  Lee, 
Hawaii;  Stanley  Eskell,  Australasia; 
Percy  Forster,  Southern  half  of 
South  America;  J.  D.  Fendell, 
Northern  half  of  South  America; 
Salvador  Mendoza,  Mexico  and 
Central  America,  and  Antonio 
Mora,  Cuba. 


News  and  Notes 

Major  Hoople’s  weekly  forecast 
of  the  big  football  games  will  once 
again  be  a  feature  of  NEA  Serv¬ 
ice’s  sports  package  this  Fall.  First 
release  will  cover  the  games  to  be 
played  Sept.  20. 


Robert  C.  Ruark,  United  Fea¬ 
ture  Syndicate  columnist,  is  au¬ 
thor  of  “Grenadine  Spawn,”  a 
satirical  novel  published  by  Dou¬ 
bleday.  He  will  review  his  own 
book  in  his  column  for  Sept.  15. 


A  two-year  mental  health  edu¬ 
cation  calendar  illustrated  with 
characters  from  the  “Blondie” 
comic  strip  has  been  produced  by 
the  New  York  State  Department 
of  Mental  Hygiene  in  cooperation 
with  Joe  Musial,  education  direc¬ 
tor  of  King  Features  Syndicate. 


Winchell  Feud 
With  Wechsler 


Is  'Hot  Type' 


Walter  Winchell  and  James  A 
Wechsler,  editor  of  the  New  York 
Post,  tore  at  each  other’s  journal¬ 
istic  integrity  in  a  columnar  battle 
this  week. 

Mr.  Winchell,  who  had  been  the 
subject  of  a  24-article  series  in  the 
Post  last  Winter,  opened  his  Mon¬ 
day  column  in  the  New  York 
Mirror  with  a  statement  that  “Jake 
Wechsler  (the  editor  of  the  N.  Y. 
Post)  for  3  years  was  a  leader  of 
the  Young  Communist  League 
here  (1934-37).” 

Two  days  later,  the  entire 
Winchell  column  was  given  over 
to  background  offered  in  substan¬ 
tiation  of  the  “revelations  here” 
that  the  Post  editor  was  an  offi¬ 
cial  of  the  Young  Communist 
League.  The  material  was  so  ex¬ 
tensive  the  column  broke  over  to 
another  page. 

Adopting  the  same  head  style 
as  that  of  the  Winchell  column, 
Mr.  Wechsler  presented  “some 
notes  on  Walter  Winchell”  in 
Thursday’s  Post.  Mr.  Wechsler 
quoted  several  blasts  against  him¬ 
self  in  the  Daily  Worker  in  recent 
years  and  recalled  what  Mr. 
Winchell  had  written  in  1947  in 
praise  of  his  anti-Communist  ar¬ 
ticle  in  Harper's. 

The  Post  editor  admitted  pub¬ 
licly,  for  the  third  time  in  recent 
weeks,  that  he  had  been  active  in 
the  Young  Communist  League 
during  his  college  days  and  he  re¬ 
iterated  his  denunciation  of  Com¬ 
munism,  while  denying  Mr.  Winch- 
ell’s  report  that  he  had  ever  been 
called  to  testify  before  a  Congres¬ 
sional  committee  on  that  subject 

Commenting  on  Mr.  Winchell's 
statement  that  two  veterans’  organ¬ 
ization  representatives  had  been 
unable  to  contact  him,  Mr.  Wech¬ 
sler  said:  “Don’t  be  shy,  Walter; 
you  can  reach  us  any  day  of  the 
week.  Just  give  your  right  name.” 

The  name  of  Howard  Rush- 
more,  New  York  Journal  -  Amer¬ 
ican  reporter,  was  brought  into  the 
controversy  by  Mr.  Winchell,  who 
said  the  former  Daily  Worker  edi¬ 
tor  has  done  almost  as  much  as 
Whittaker  Chambers  to  serve  our 
country.  Mr.  Wechsler  retorted: 
“Rushmore  is  an  Qx-Communist 
who  believes  ex-Communists  can 
only  clear  themselves  by  becoming 
Hearst  reporters  and  good  Repub¬ 
licans.” 


“Dennis  the  Menace,”  a  collec¬ 
tion  of  the  cartoons  drawn  by 
Hank  Ketcham  for  the  Post-Hall 
Syndicate,  has  been  published  in 
book  form  by  Henry  Holt  &  Co. 


Ruppel  Leaves  McClure 

Louis  Ruppel  will  not  continue  as 
editor  of  the  McClure  Newspa¬ 
per  Syndicate  now  that  it  has 
become  part  of  the  Bell  Synw- 
cate-North  American  Newspa¬ 
per  Alliance  organization,  it  was 
announced  this  week.  Ernest  Cu- 
neo,  acting  for  Bell-NANA, 
bought  control  of  McClure  last 
week.  (E&P,  Sept.  6,  page  8.) 
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And  if  you  are  going  to  be  a  winner,  you  will 
have  to  go  where  the  sales  possibilities  are 
greatest. 


That’s  where  Pennsylvania  comes  in. 
There  are  more  small  (  under  50,000)  daily 
newspaper  cities  in  this  State  than  in  any 
other.  A  daily  newspaper  city  is  a  natural 
trading  center  for  a  population  that  supports 
enough  retail  stores  to  support  a  daily  news¬ 
paper. 


retail  outlets  of  any  State.  And  these  retail 
outlets  spend  the  many  millions  of  dollars  it 
takes  to  support  approximately  100  daily 
newspapers. 


This  all  happens  because  Pennsylvania’s 
millions  who  live  in  and  near  cities  of  50,000 
and  less  have  the  means  and  willingness  to  buy. 


In  Pennsylvania,  there  are  106  daily  news¬ 
paper  cities.  91  are  in  places  of  less  than  50,000 
population.  And  the  local  and  outside  trade  is 
sufficient  to  supjwrt  the  second  largest  total  of 


Some  of  the  country’s  greatest  newspapers 
are  published  in  Philadelphia  and  Pittsburgh, 
but  even  they  can’t  cover  a  State  with  130 
dailies. 


The  20  newspapers  listed  on  this  page  are 
representative  of  Pennsylvania’s  small  dailies. 
You  can  buy  all  for  $1.49  a  line. 


Pennsylvania 


has  more  daily  newspapers 
than  any  other  State  .  .  .  . 


newspaper  advertising  works  best 
in  a  neivspaper-minded  market  .  .  . 


beaver  falls  NEWS-TRIBUNE  (E)  •  BRISTOL  COURIER  (E)  •  CHAMBERSBURG  PUBLIC  OPINION  (E)  •  CLEARFIELD  PROGRESS  (E)  • 
COATESVILLE  RECORD  (E)  •  CONNELLSVILLE  COURIER  (E)  •  HAZLETON  PLAIN  SPEAKER  (E)  •  HAZLETON  STANDARD-SENTINEL  (M) 
•  INDIANA  GAZEHE  (E)  •  JEANNEHE  NEWS-DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE  NEWS  (E)  •  SUNBURY  DAILY 
item  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER  REPORTER  (M4E)  •  WILLIAMSPORT 

GAZEHE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  |E). 
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PHOTOGRAPHY 


Kansas  Staff  Is  Co-ed 
Again — With  A  Bachelor 


Kansas  City,  Kan. — Bob  Snair,  as  equipment  was  being  moved 
a  26-year-old  bachelor  reporter,  out  ahead  of  flood  waters,  Kay 
thinks  he  has  snagged  the  “most  and  Mary  Lou  found  their  gadget 
attractive  photographic  job  a  news-  bag  had  been  “evacuated”  along 
paper  can  offer.”  Literally,  that  is.  with  office  furniture.  They  got  it 
He  is  the  first  man  since  World  back  several  weeks  later  as  inven- 
War  II  permitted  to  join  the  all-  tory  was  taken  of  “surviving” 
girl  photo  staff  (two  blondes  and  materials. 

two  brunettes)  of  the  Kansas  City  Nancy  and  Kay  barely  got  out 
Kansan.  He  works  with  three  vet-  of  the  Armourdale  district  at  day- 
eran  lenswomen,  plus,  a  girl  break  ahead  of  onrushing  flood 
“reserve.”  waters.  Kay  and  Kathy  Pierson, 

The  gals  received  Bob  with  a  Kansan  reporter,  were  in  the 
sporting  endurance.  After  the  form-  press  party  accompanying  Pres- 
al  courtesies  of  “Glad  to  have  ident  Truman  on  his  tour  of  the 
you,”  and  such,  they  quietly  but  flood-damaged  community, 
firmly  began  to  lay  down  the  law  Anna  was  “homeless”  for  near- 
on  such  matters  as  good  darkroom  ly  three  weeks  during  the  1951 
housekeeping  and  operational  flood  when  high  water  from  the 
rules.  Kaw  closed  or  washed  out  bridges 

One  thing  Bob  learned  early,  leading  to  her  home. 

Never,  never  get  one  of  the  girls’ 
gadget  bags. 

Miss  Anna  Albright,  24-year- 
old  chief  photographer,  admits 
that  along  with  film  holders  and 
bulbs  she  carries  in  her  camera 
bag  such  accessories  as  lipstick, 
mirror,  an  extra  pair  of  low-heel 
shoes,  powder  puff  and  nail  polish. 

They  Have  Other  Chores 


SHUTTER  BUG — Governor  Adlai  Stevenson  pauses  in  his  campaip 
for  the  Presidency  to  learn  something  about  a  camera  from  Roy  .MiUer, 
U.P.  lensman  who  has  been  covering  his  tour. 


since  1928,  to  Mrs.  Charles  A 
Ward  and  Willis  H.  Miller.  Mod¬ 
ernization  of  the  editorial  and  me¬ 
chanical  departments  is  planoed. 
Mrs.  Ward  is  the  wife  of  the  pres¬ 
ident  of  Brown  &  Bigelow,  St.  Paul 
advertising  firm. 


Thompson  Buys 
Weekly,  Quits 
High  Point  Daily 


Set  Up  5  Years  Ago 
The  all-girl  staff  had  its  begin¬ 
ning  five  years  ago  when  the  photo 
department  was  re-established. 

Marian  Cromley,  the  first  all-girl 
staffer,  later  left  the  paper  to  edit 
and  take  pictures  for  a  trade 
journal. 

Mr.  Nohe,  however,  was  assign¬ 
ing  girls  to  photographic  jobs  years 
On  the  staff  with  Anna  (and  before  that.  Gwen  Morgan,  one  of 
Bob,  now)  are  Miss  Nancy  Jack,  the  women  who  shot  news  pictures 
25,  who  spends  the  major  part  of  for  the  Kansan  a  decade  ago,  now 

her  time  doing  society  layouts  and  is  a  London  correspondent  for  the  , 

general  darkroom  work  when  not  Chicago  Daily  Tribune.  ,  Mr.  Thompson  has  worked  for 

taking  pictures,  and  Miss  Kay  Miss  Albright  started  as  full-  Associated  Press  and  the 

Dyer,  24,  who  also  doubles  as  a  time  photog  for  the  paper  nearly  Un^ed  Pre^ss  and  was  private  sec- 

police  reporter.  three  years  ago.  In  addition  to  retary  to  Senator  Clyde  R.  Hoey, 

Mrs.  Mary  Lou  Rider,  24,  now  general  news  coverage,  which  has  governor, 

primarily  a  reporter,  no  longer  included  Presidential  visits,  rniir-  *  *  ♦ 

does  darkroom  work  because  of  a  ders  and  air  crashes,  she  has  done  Jackson,  Ala.  —  Reginald  D. 

skin  allergy,  but  helps  out  when  extensive  industrial  photography  Pearce,  publisher  of  the  South 
big  stories  break.  She  frequently  for  special  editions.  She  also  does  Alabamian,  has  sold  the  weekly  to 
accompanies  the  photographers  on  reporting  and  has  lectured  on  flood  James  J.  Faulkner  and  William 
assignments,  writing  the  picture  damage  and  control  before  civic  Stewart,  publishers  of  the  Monroe 
captions  and  companion  news  groups.  (Ala.)  Journal.  Mr.  Faulkner  is 

stories.  Don  Ballou,  Kansan  editorial  also  publisher  of  the  Baldwin 

All  the  girls  carry  4x5  Speed  writer  who  was  chief  photographer  County  (Ala.)  Times. 

Graphics  and  are  skilled  at  pro-  for  the  Kansan  for  15  years  until  *  *  • 

cessing  their  own  pictures.  the  photographic  department  was  Sales  of  the  Wood  County  Dem- 

City  Editor  C.  H.  Nohe  is  em-  dissolved  at  the  start  of  World  ocrat  of  Quitman,  Tex.  by  Jacob 
phatic  about  his  choice  of  women  vVar  II,  calls  himself  the  “Dean  E.  Shoaf  and  Mrs.  E.  S.  Shoaf  to 
photogs.  of  Women.”  He  has  started  off  Howard  Archer  and  R.  A.  Stuppey 

“The  gals  are  just  as  good  as  many  of  the  paper’s  photogs.  of  Frankfort,  Ind.  was  announced 

men  photogs,”  he  said.  “They  have  ■  this  week  by  the  newspaper  sales 

proven  their  worthwhileness  in  that  pJHrvrc  rr*  NirTrTrirrT  Frtllc  of  William  K.  Horn  of  Dallas. 

I  can  send  them  out  anytime,  any  “  .  ^  •  T  *  J  '  Archer,  who  will  manage 

place  and  under  any  circumstances  Th©ir  TopiC  IS  BriuGS  the  property,  is  a  graduate  of  the 
and  they  bring  back  the  pictures —  When  editors  assemble  in  Nia-  University  of  Indiana  journalism 

and  good  pictures.”  gara  Falls,  what  do  they  talk  school.  He  has  been  sports  editor 

The  editor  has  high  praise  for  about?  of  the  Mobile  (Ala.)  Press  and 

the  girls’  ’round-the-clock  photo-  At  the  opening  session  of  the  night  editor  of  the  Frankfort 

graphic  work  during  the  1951  flood  New  York  State  Society  of  News-  (Ind.)  Times. 
and  the  1952  flood  threat  in  Kan-  paper  Editors  Sept.  22  one  of  sev-  ♦  *  • 

sas  City.  eral  open  “conversations”  will  be  Ward  Risvold,  former  co-pub- 

“They  just  about  wore  them-  on  this  subject;  “What  Should  We  lisher  of  the  Clintonville  (Wis.) 
selves  and  their  clothes  out,”  he  Do  With  Our  Brides?”  Tribune-Gazette,  has  acquired  an 

remarked.  Louis  B.  Van  Dyck,  managing  interest  in  the  Palm  Springs 

Many  of  the  flood  pictures  made  editor  of  the  Cortland  Standard,  (Calif.)  News  and  Desert  Sun. 

by  the  four  Kansan  girl  photogs  will  moderate  the  conversation,  *  *  ♦  .  . 

were  distributed  nationally.  which  will  deal  with  the  problem  The  Hudson  (Wis.)  Slar-Observ-  Journal  and  Batavia  (N. 

On  a  joint  reporting-photograph-  of  wedding  and  engagement  pic-  er  founded  in  1854,  has  been  sold  News  have  raised  their  price 
ic  assignment  at  an  industrial  plant  tures.  by  Clarence  J.  Reiter,  publisher  5c  to  6c  daily. 
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The  Grove  (Okla.)  Sun,  long 
noted  for  its  columns  written  by 
Owen  L.  Butler,  has  been  sold  to 
Aburey  McAlister,  owner  of  the 
Hominy  News. 

*  «  « 

Stephen  H.  Farrington,  Jr.,  has 
purchased  an  interest  in  the  WeBs 
County  Free  Press  at  Fessenden, 
N.  D.,  and  is  the  new  editor  and 
publisher.  The  weekly  had  former¬ 
ly  been  published  by  John  and 
Fred  Zuber. 


Charles  A.  McWilliams  has  pur¬ 
chased  the  Broken  Arrow  (Okla.) 
Ledger  and  the  Bixby  Bulletin 
from  Harry  Kates.  Mr.  MeWfl- 
liams  recently  sold  the  Weleetk 
American  and  the  Wetumka  Gt 
zette. 


Would  you  like  a  share  of  this  radio 
manufacturer’s  $1,030,835  newspaper  budget? 


of  media  selection.  A  strong  schedule  in  E  &  P 
will  better  acquaint  them  with  your  newspaper 
and  market. 


Radio  and  television  makers  are  sold  on  news¬ 
papers  as  a  Number  1  advertising  tool.  This 
famous  company  is  no  exception.  Last  year  it 
invested  $1,030,835  in  newspaper  space 
throughout  the  country.  Naturally,  this  strat¬ 
egy  calls  for  wide  knowledge  of  the  markets 
newspapers  serve.  The  company’s  ad  manager 
and  its  director  of  public  relations  were  greatly 
aided  in  their  selections  by  reading  Editor  & 
Publisher  regularly.  That’s  how  most  big 
spenders  of  newspaper  space  train  for  the  job 


Big  People  . .  .  Big  Newspaper  Jldvertisers 
.  . .  Big  Business  for  You 

Almost  all  important  buyers  of  newspaper  space 
among  agencies  and  advertisers  read 
Editor  &  Publisher 
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Serving  Newspapers,  Agencies  and  Newspaper  Hdverfisers  for  68  Years 
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loin  FAO  headquarters  here  .  .  . 
Visiting  Taormina  in  Sicily,  Mr. 
and  Mrs.  Karl  Bickel  ...  He  is 
former  prexy  of  U.P. 

Expected  next  month  to  take 
up  indefinite  residence  at  Moneg- 
lia  on  the  Italian  Riviera,  Justin 
Gilbert  of  the  New  York  Mirror 
.  .  .  With  its  edition  of  Sept.  2  the 
Daily  American  upped  newsstand 
prices  from  35  to  40  lire  (app. 
$.06)  .  .  .  Despite  the  new  law 
against  Fascism,  the  neo-Fascist 
newspapers  are  expanding  rapidly. 
Popolo  d’ltalia  has  resumed  pub¬ 
lication  and  Secolo  now  has  a 
Monday  edition. 


ROME  REPORT 


Obituary 


Ed  Hill  Treats 
Rome  to  Spicy 
Column  Fare 


John  G.  Jeffries,  57,  city  edi¬ 
tor  of  the  Hannibal  (Mo.)  Cour¬ 
ier-Post  for  the  past  19  years, 
Ang.  29. 

♦  ♦  ♦ 

Jack  Rachman,  68,  columnist 
and  drama  critic  for  the  Omaha 
(Neb.)  World-Herald,  Slept.  4. 


By  Syd  Stogel 

Rome — Ed  Hill,  who  quit  the 
staff  of  the  New  York  World- 
Telegram  &  Sun  last  year  to  join 
the  Rome  Daily  American  as 
managing  editor,  was  upped  to 
Executive  Editor  when  Louis  M. 
Cortese  took  over  as  publisher 
some  time  back.  In  addition  to 
his  editorial  chores,  Ed  is  now 
writing  a  daily  topical  gag-and- 
pun  column  on  the  editorial  page. 
Here  are  some  of  his  typical 
“News  Niblits”: 

“The  Progressive  Party’s  presi¬ 
dential  candidate  already  has  made 
some  progress.  He  got  out  of 
jail.” 

“Farouk’s  stamp  collection 
worth  $16,000,000.  How  can  any¬ 
one  say  he  never  did  a  lick  of 
work?” 

“Col.  Robert  McCormick  says 
what  the  nation  really  needs  is 
a  new  party.  With  the  Colonel, 
obviously,  in  charge  of  the  guest- 
list.” 

“Louis  Bean,  who  called  the 
turn  on  Truman’s  triumph  in  1948, 
says  it’s  Adlai  this  time.  If  wrong, 
Louis  will  be  just  a  has-bean.” 


George  T.  Emerson,  57,  for¬ 
mer  staffer  for  the  New  York 
Herald,  the  Associated  Press  and 
the  Philadelphia  Public  Ledger, 
and  more  recently  executive  editor 
of  Motor  magazine.  Sept.  9. 


U.P.  Creates 
New  Foreign  Post 

London — Clifford  L.  Day  has 
been  appointed  United  Press  Euro¬ 
pean  Co-ordinator  for  South  Amer¬ 
ica,  a  newly-cre- 

A.  L.  Bradford, 

United  Press  vice-  P  ^ 
president  and  j*  mH 
general  European  'I 
manager,  said  the  \ 

new  position  is  % 

necessitated  b  y 
the  increasing  in- 
terest  of  South 
American  news- 
papers  in  Euro- 
p  e  a  n  develop¬ 
ments  and  the  widening  importance 
of  South  American  participation  in 
world  affairs. 

Mr.  Day,  who  has  been  general 
Hearst  Columnist  Cholly  Knick-  European  administrator  since  1948, 
erbocker  (Igor  Cassini),  who  has  will  continue  to  make  his  head- 
been  honeymooning  at  Capri  with  quarters  in  London.  In  his  long 
his  bride,  the  former  Charlene  career  he  has  spent  32  years  in 
Wrightsman,  has  left  for  State-  Europe.  For  14  years  he  was  Lon- 
side  .  .  .  Ann  Moulder  is  doing  don  bureau  manager  of  the  United 
some  columns  from  Rome  for  the  Press. 

San  Francisco  Chronicle.  ■ 

Williams  Joins  Dear 

Edwin  Moss  Williams,  former 
vicepresident  and  business  mana¬ 
ger  of  the  United  Press,  has  be¬ 
come  assistant  to  the  president  of 
Dear  Publication  and  Radio,  Inc., 

which  operates  the  Esther  Van  Knoeiel  tO  Conduct 

Wagoner  Tufty  News  Bureau  in  «  i  .  i  • 

Washington.  J.  Albert  Dear,  for-  Mechamcal  Ulimc 
mer  edtior  of  the  Jersey  City  L.aramie,  Wyo. — Hugh  Knoefel, 

(N.  J.)  Jersey  Journal,  is  presi-  publisher  of  the  Northern  Wyom- 
dent.  Mr.  Williams  is  also  editor,  ing  Daily  News,  Worland,  will  be 
publisher  and  president  of  the  chairman  of  Wyoming’s  first  Me- 
Elizabeth  City  (N.  C.)  Advance  chanical  Clinic,  sponsored  jointly 
and  Sanford  (Fla.)  Builder.  by  the  Wyoming  Press  Association 

■  and  the  University  of  Wyoming  de- 

■n-  TV......  T...— u  partment  of  journalism,  Saturday, 

Dr.  Derr  to  Teach  Sept.  20  in  Laramie. 

Bowling  Green,  Ohio — Dr.  Serving  on  the  committee  are 

Raymond  W.  Derr,  former  public  Adrian  Reynolds  of  the  Green 

relations  director  and  newspaper-  River  Star,  and  George  Houser,  Jr. 

man,  has  been  appointed  assistant  of  the  Guernsey  Gazette. 
professor  of  journalism  at  Bowling  ■ 

Green  State  University.  Weekend  Shifts 

.  .  .  V,  .1.1  ,111. .  aiv  ^  .  1  T  J  Montreal  —  J.  G.  McConnell,  Henry  O.  Boettner,  66,  man- 

Mrs.  Young  and  the  two  kids,  all  AjOUig  tO  LondOIl  president  of  Weekend  Picture  aging  editor  of  the  Beaver  Falh 

who  were  received  by  the  Pope  .. .  Washington  —  William  Hard-  Magazine,  announces  that  W.  D.  (Pa.)  News  Tribune,  Sept.  5. 

Back  to  Paris  after  covering  the  castle,  who  has  been  Washington  Taylor,  advertising  manager,  has  *  *  * 

fashion  shows  here.  Fay  Ham-  correspondent  on  the  London  been  transferred  from  Toronto  to  Joseph  Henry  Crain,  82,  fw- 

mond,  fashion  editor  of  the  Los  Daily  Mail  since  1949,  has  been  the  head  office  here.  W.  A.  Good-  merly  editor  and  publisher  of  tl* 

Augeles  Times.  Walter  Weisbeck-  promoted  to  be  news  editor  of  the  son  is  appointed  assistant  advertis-  Franklinville  (N.  Y.)  Chronick- 

er,  ABC  correspondent  in  Rome,  paper.  He  will  go  to  London  after  ing  manager  in  charge  of  the  Journal  and  earlier  of  the  Aftc* 

has  left  the  Daily  American  to  the  Presidential  election.  Toronto  office.  (N.  Y.)  Enterprise,  Sept.  4. 
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Walter  E.  Baker,  77,  sports 
columnist  for  the  Philadelphia 
Bulletin  and  Philadelphia  news¬ 
paperman  for  over  50  years. 
Sept.  7. 


Olaf  O.  Kjome,  63,  former  edi¬ 
tor  and  publisher  of  weekly  news¬ 
papers  in  Minnesota  and  Wiscon¬ 
sin,  recently. 


Dallas  TH  Promotes 
Walsh  to  ME  Post 

Dallas — Mason  Walsh  has  been 
promoted  from  assistant  managing 
editor  to  managing  editor  of  the 
Dallas  T  i  m  e  s 
Herald.  He  sue- 
ceeds  Chambers, 

Jr.,  whose  ap- 
pointment  as  vice- 
president  and  ># 
general  manager  ^ 
of  the  newspaper  1 
was  announced 
last  week. 

positions  with  the  Wk 

Times  Herald 
have  run  from  Walsh 
copy  boy  to  city  editor  and  execu¬ 
tive  news  editor.  He  also  has  been 
with  the  now  defunct  Dallas  Dis¬ 
patch-Journal  and  the  Austin 
(Tex.)  Trbiune. 

He  is  married  to  the  former 
Anne  Calhoun,  who  was  at  the 
time  of  their  marriage  a  member 
of  the  Times  Herald  staff. 


Wilfred  Henry  Alburn,  75, 
founder  of  a  syndicated  editorial 
service  and  former  staffer  on  the 
Cleveland  (Ohio)  Plain  Dealer 
and  the  Boston  (Mass.)  Traveler, 
Sept.  9. 

>ji  *  * 

George  Dewey  Crissey,  52, 
United  Press  staff  member  for  28 
years,  in  Tokyo  Aug.  30. 


Edgar  Brown,  Jr.,  27,  news  edi¬ 
tor  of  the  Russellville  (Ark.) 
Courier-Democrat,  Sept.  2. 


Wilson  Ewing,  51,  editor  and 
publisher  of  the  Monroe  (La.) 
Morning  World  and  News-Star, 
Sept.  8.  He  was  a  brother  of 
John  D.  Ewing,  publisher  of  the 
Shreveport  (La.)  Times,  who  died 
earlier  this  year. 


INS  Chief  Michael  Chinigo  is 
the  new  president  of  the  American 
News  Publishing  Co.,  which  puts 
out  the  sprightly  Rome  American 
News,  English  language  weekly  . . . 
The  News,  which  has  more  col¬ 
umns  than  a  Greek  Temple  (Win- 
chell,  Knickerbocker,  Louella  Par¬ 
sons,  Bill  Corum,  Earl  Wilson, 
etc.),  may  go  daily  one  of  these 
days,  according  to  Editor  Bill 
Dowdell. 


Henry  V.  Doyle,  55,  former 
newspaper  cartoonist  and  reporter 
for  the  Yonkers  (N.  Y.)  Daily 
News,  Sept  6. 

«  *  * 

Boardman  Robinson,  75,  politi¬ 
cal  catoonist  for  the  New  Yori 
Tribune  during  World  War  I 
Sept.  5. 


United  Press  has  taken  over  the 
entire  fifth  floor  of  the  Foreign 
Press  Building  .  .  .  Previously  the 
news  bureau,  headed  by  H.  R. 
Tatarian,  and  U.P.  Photos,  direct¬ 
ed  by  Leo  Stoecker,  were  scattered 
on  different  floors  of  the  building. 


Harold  L.  Moran,  composing- 
room  foreman  of  the  Batavia 
(N.  Y.)  Daily  News,  with  which 
he  had  been  connected  45  years. 
Sept.  7. 


John  M.  Lembeck,  40,  picture 
editor,  San  Francisco  (Calif.)  Ex¬ 
aminer,  Sept.  7. 


What  Adlai  Said 

continued  from  page  7 


Tk,t  Je  r/v-ir  foT  3.  moment.  But  I  feel  that  some  l  am  not  unfamiliar  with  the  phe- 

That  IS  why  the  rock  bottom  ^  regret  the  impet-  nomenon  of  an  editorial  in  every 

oundation  of  a  free  press  is  the  ^  .u  .  newc  column' 

«g,i,y  of  .ho  peopio  who  roo  11.  saying,  in  shor.,  is 

ir^SniZ  wi?honl  lamtouchodwhenlseointhoso  <hat  the  pros,  cannot  condemn 

£lf  nlrm^n^nt  Papers  solicitous  editorials  about  demagoguery,  claptrap,  distortion 

ing  Itself  permanent  harm  ^  long  ,  .u-  two-nartv  svs-  and  falsehoods  in  politicians  and 

IS  Its  proprietors  are  steadfast  in  J  J  public  life  on  the  one  hand  and 

?nubt^^hltr^er*^h^rthj  bulk  of  Republican  practice  the  same  abuses  on  the 

doubt  whatever  that  the  bulk  of  j  :  ^bout  to  fade  awav  even  public  themselves,  on  the  other.  I 

ar?oinTln^^on?sMob"  wUh  '^^2.  If  so,  it  is  stag-  *^now  the  i^ople  are  smarter  than 

8  J  ing  one  of  the  longest  and  loudest  many  politicians  think  and  some- 

deathbed  scenes  in  history!  times  I  suspect  that  even  editors 

I  ought  to  know,  wcause  I  am  How  can  the  Republican  party  underestimate  them, 
straining  the  impartiality  of  the  disappear  when  about  90  per  cent  Let  s  not  forget  that  the  free 
press  to  the  limit  these  days.  ^  et,  {be  press  for  ten  or  fifteen  years  press  is  the  mother  of  all  our  lib- 
as  a  candidate  in  a  hard-fought  bas  been  telling  the  American  peo-  erties  and  of  our  progress  under 
campaign,  1  have  been  well  im-  p|g  jjj  ^nd  day  out  that  the  liberty, 
pressed  by  the  fair  treatment  ac-  Republican  party  alone  can  save 
corded  me  by  most  newspapers,  jbe  Republic?  Surely  Republican 
UKluding  most  of  those  aligned  publishers  and  editors  don’t  honest- 
editorially  with  the  opposition.  I  jy  believe  that  they  have  so  little 
am  convinced  that  nearly  all  pub-  influence' 

lishers  are  doing  their  honest  best,  ^  ^ni  in  favor  of  a  two-party 
according  p  their  lights-  even  if  system  in  politics.  And  1  think  we 
1  must  confess  that  sometimes  their  have  a  pretty  healthy  two-party 
lights  seem  to  me  a  little  dim.  system  at  this  moment.  But  I  am 
I  am  glad  to  pay  this  tribute  to  in  favor  of  a  two-party  system  in 
the  press.  It  is  true,  and  I  think  it  our  press  too.  And  I  am,  frankly, 
should  be  said.  I  am  grateful  for  considerably  concerned  when  I  see 
the  impartiality  and  fullness  of  the  extent  to  which  we  are  devel- 
your  news  columns.  oping  a  one-party  press  in  a  two- 

Yet  I  am  not  recommending  party  country.  I  don’t  say  this  be- 
complacency,  and,  from  my  van-  cause  of  any  concern  over  the 
tage  point,  certain  defects  are  ap-  coming  election.  My  party  has 
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ANNOUNCEMENTS 
Newspaper  Brokers 
CONPlDEMTlix.  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 

Newspaper  Apprabera 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  86,  N.  T. 


ANNOUNCEMENTS 


Newspaper  Brokers 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newapspers  bought 
end  sold  withont  publicity. _ 


FOR  better  newspsper  properties. 
Good  selection  dsilies,  weeklies. 

ODETT  A  ODETT,  Brokers 
P.  O.  Box  627.  Ssn  Fernsndo,  Oslif. 


SALES  snd  pnrehsses  hsndled  with 
discretion.  Publishers  Service,  P.  O. 
Box  8182,  Greenaboro,  North  Osrolins. 


STANDARD  APPRAISAij  00. 
Boaton  6  Ohnrch  Street  Atlanta 
Philadelphia  Ohleago 

Pittsburgh  New  York  N.Y.  St.  Louis 
NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  8.  VAN  BBNT^YSEN 
446  Oeean  Avenna,  Brooklyn,  N.  Y. 


CALIFORNIA  DAILIES,  WEEKLIES 
J.  A.  Snyder,  8670  Prsnees  Avenne 
_ Venice,  Oslif ornis _ 


-AA  The  ‘‘Golden  Rule”  is  our  yard¬ 
stick.  Arthur  W.  Stypea,  6‘iS  Market 
Street,  San  Franeisco  5,  California. 


FOR  81  YEARS  —  We  have  dealt  to 
nothing  bnt  newspapers.  Nstlonwide. 
Honest  service  to  both  bnyer  snd 
seller. 

LEN  FEIGHNEB  AGENCY 
Box  192  Mt.  Plesssnt,  Miehigsn 


NEWSPAPER  APPRAISALS 
MAY  BROTHERS 

Binghsmton,  New  York _ 

Appraisers  —  Llqnidstors 
N‘rOBAFT  REPBESENTATIVES 
Broadway,  New  York  7,  N.  Y. 

Icwspaper  Loaas — Financiiig 

_ LLDA‘nONS  —  NewspiH>era  and 

_  markets.  Pabliahsrs  Service,  P.  0. 

Riverside,  Oslif.  Box  8182,  Greendboro,  North  (jsroUaa. 


Classified 

Section 


See  Preceding  Page 
for 

NEWSPAPER  APPRAISERS 
and  BROKERS 
also 

Classified  Rates  and  Policies 


ANNOirNCEMENTS 
NcHspaper  Loans — Financing 
IjOANS  NEGOTIATED,  $150,000  up. 
Ooafldential.  Publishers  Serrice*  P.  0. 
Box  &132f  Greensboro,  North  Oarollna. 


NEWSPAPER  SERVICES 


NEWSPAPER  SERVICES 


Press  Engineers 


MACHINERY  and  SUPPLIES 


Press  Room 


YOUR  CAREER — New  informative  and  NATIONAL  PRINTING  EQUIPMENT  i  w^nFI  *R  nnnlex  flat  bed  bn.. 
inspirational  career  column  for  school  CO.,  Printing  Machinery,  IMsmantled  MODEL  AB  Duplex  flat  bed  prMi. 


Six  weeks  free  trial.  J»ek  — moved  —  erected.  Rigewood,  Now 


!  Bedford,  Box  59,  Berkeley,  California. 

I _ _ _ 

j  _ Promotion 

1  A  MUST  FOB  YOUR  PAPER 
71  Ways  to  Build  Up  Your  Newspaper, 

I  28  Ways  to  Build  Up  Circulation, 

'  22  Ways  to  Build  Up  Classified,  and 
!  21  Ways  to  Build  Up  Display  Adver¬ 
tising.  Book  now  used  by  leading 
newspapers  of  every  state  in  U.S.A., 
Canada,  Australia;  in  44  nations  on 
all  six  continents.  Just  using  this  book 
can  repay  you  its  cost  every  week. 
I  Postpaid  $10.  Deductible  from  income 
I  tax.  Pull  money-back  guarantee.  Bob- 
i  ert  Clary,  4551  Griflin  Ave.,  Los  An- 
I  geles  31,  California. 


_  Publications  for  Sale 

INDIANA  W UkKUY.  Residential  OMF  Irlo;.  I  «>rl  to 
community  of  2,000.  Will  net  $6,000  ^  ^ 

to  $7,000.  Takes  $3,500  down.  Larry  Leadership  m 
Towe  Agency,  1807  S.  Shore,  Holland,  r  Cl  A  J  I 
Michigan.  For  bale  Adsl 

CALIFORNIA  COUNTY  SEAT.  Fine  „„„  „  .  .  _ _ 

modern  shop.  Gross  $18,000.  .Asking  News-Ad^rtiser  Group 

$11,000  down.  Jack  L.  Stoll  &  Asso- 
ciates,  4958  Melrose  Ave.,  Los  An- 

geles  29.  California.  laneous  For  Sale  ads  in  each 

..r — r-; — : - .  .  . -  issue  of  its  Classified  section 

POUR-YEAR-OLD  W  eekly  in  rich  farm-  than  any  other  newspaper  on 

cattle  area.  Two  industries  on  way  in.  the  Pacific  Coast. 

No  competition.  15  miles  west  Uni- 
/  versity  of  Florida  on  highway  junction.  THE  reason!  Sa 

'  OnA.mnn  afalF  nafa  wAalrlv  ar _ 


One-man  staff  nets  $30-$60  weekly  for 
4  days'  work.  Quick  sale  $2,500. 
“NEWBERRY  NEWS,”  Newberry, 
Florida. 


THE  reason!  Says  Publisher 
Norman  Moore,  “We  got  the 
idea  for  this  linage  from  the 
Howard  Parish  Service." 


ID.UHO  EXCLUSIVE  COUNTY  SEAT  '  FOR  a  steady 
WEEKLY,  $45,000.  Bailey-Krehbiel  itable  Want  A 

Newspaper  Service,  Box  M,  Norton,  the  Howard  : 

Kansas.  NOW. 

LARGE  WEEKLY  Newspaper  in  itrwktAni 

Philadelphia  area;  $50,000  volume.  HDWAKl 

Excellent  profits.  Rent  $50  month  with  Tested  Want  i 

lease.  Completely  staffed.  Asking  $52,-  2900  N.W.  79th  St 

500.  Must  be  largely  cash.  Have  pur¬ 
chased  in  a  distant  section  of  U.  S. 

Box  3656,  Editor  &  Publisher, _  Press  E 

irkir  MAGAZINE  —  Serves  richest 

section  of  the  West  with  05%  cover-  MACHINISTS  —  E 
age  in  its  special  field.  Long  estab-  assembling,  entire 


FOR  a  steady  stream  of  prof¬ 
itable  Want  Ad  ideas,  order 
the  Howard  Parish  Service 
NOW. 


HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
I  N.W.  79th  St.  Miami  47.  Fla. 


Jersey.  RI  6-4252. _ 

Ciine  Systems  Serviced 
ALBERT  L.  PETERSON 
Registered  Professional  Engineer 
References  Furnished 
5723  W.  Superior,  Chicago  44,  Ill. 

MACHINERY  and  SUPPLIES 
_ Binders — E'iles _ 

When  vou  need 

ROUTE  BOOK  COVERS  I 

NEWSPAPER  FILES 

Manufactured  by 

HAARVIG  LOOSE  LEAF  DEVICES 
1822  N.  Kedvale  Ave.,  Chicago  39,  Ill. 

_ Cnnipttsing  Room _ 

LINOTYPES 

30-27-22-19-14-8-5 

INTERTYPES 

D  -  eSM  -  C  -  B  -  A 

Either  reconditioned,  “at  is”,  or 
Rebuilt  -  Guaranteed,  as  desired. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  T. 

Our  Metal  Sides  enable  you  to 
BUILD  TOUR  OWN 
Galley  Cabinets — ^Type  Cabinets 
Send  for  Descriptive  Circular 
L.  Beecher,  1150  Dlversey,  Chicago  14 
LINOTYPES  and  Intertypet,  Models 
5,  8,  14,  20.  Intertypet  B — 0 — OSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth  ' 

St.,  Philadelphia  6,  Pennsylvania. _ 

ELROD,  Model  D,  gas  pot,  three 


ROTOGRAVURE  PRESS  24  Paft 
TAB.  with  complete  accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  T. 


PUBLISHERS  DEMAND 
SPACE  IMMEDIATELY 

Forced  to  Sell: 

REBUILT  MODEL  AB 
DUPLEX  PRESS 
Formerly  Asking  $12,000 
NOW — INSTALLED  $9,500 
anywhere  within  200  miles  of  Pittstoa, 
Pennsylvania 

RECONDITIONED  MODEL  B 
Formerly  Asking  $10,500 
NOW — INSTALLED  $9,500 
within  200  miles  of  New  York  City 

BOTH  PRESSES  guaranteed  snd 
equipped  with  10  h.p.,  AC  vtrisble 
speed  motors,  tabloid  slitter  attach¬ 
ments,  new  style  40  key  ink  fountain. 

SAM  S.  PUNTOLILLO 
311  Lincoln  Ave.  Lyndhurst,  N.  J. 


5  UNIT 
HOE  PRESS 

5 — 16-PAGE  Balcony  Type  Units 
Substructure  with  Roll  Standi 
Ink  Pumps,  Rubber  Rollers 

1  DOUBLE  Foilder,  OH  Conveyors 

2  AC  MOTOR  Drives  Full  Automatic 
1  PONY  Autoplate  Machine 

For  Further  Information  Write; 

The  Ottawa  Journal 

Ottawa,  Canada,  or 

John  Griffiths  Co.,  Inc. 


_ Press  Engineers _ 

MACHINISTS  —  Dismantling,  moving, 
assembling,  entire  newspaper  plants. 


pu.™*  »  8... t.,i.  ».  i. 

Tribune,  Logsnsport,  Indiana. _ _ _ 


lished.  Nets  better  than  $100,000  an-  Repairs,  maintenance,  service  nation 
nually.  Opportunity  of  a  lifetime  for  wide. 

the  right  man  who  can  finance  a  big  I  ORPN7  PRINTING 

proposition  and  wants  to  live  on  the  ,  ,  i 

w^st  ^coast.  Write  Arthur_W.  Stypes,  MACHINE  CO.,  IflC. 


Newsprint 


CANADIAN 


625  Market  Street.  San  Francisco  s!  ggafl — 31  St.,  Long  Island* City  1,  N.Y.  STANDARD  NEWSPRINT 
California.  '  - -  -  - - ^  ' 


TEXAS  COUNTY  SEAT  EXCLUSIVE 
Weekly,  big  earner,  $35,000.  Bailey- 
Krehbiel  Newspaper  Service,  Box  88, 
Norton,  Kansas. 


TWO  WEEKLIES  with  radio  station. 
Quite  profitable  and  growing.  Priced 


STillwell  6-00«8-0099 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 


at  $340,000,  but  will  stand  most  rigid  \A/_L,  Offcpt  FUt  Rfid  Fxorsrts 
investigation.  Box  3629,  Editor  A  WeD,  WUSei,  TiaT  DeO  CXpens 


Publisher.  We  will  move,  erect  or  repair  preesas  i 

YEAR'S  BEST  BUY  available  due  to  -  ..v  a  N  Y 

sickness,  age.  Growing  volume  $5,000  **  V.„/o 

monthly  makes  it  far  above  average  »Frlng  7-1740 

in  yield,  in  net.  First  class  equip-  — - - 

ment,  large  ABC  circulation,  good  E.  P.  WALLMIAN  A  CO 

rates.  Everything  that  makes  a  good  Machinists,  Movers,  Erectors,  Repairs, 
paying  paper.  Just  $12,500  down.  Maintenance,  Erections,  all  types  of 
almost  your  own  terms  on  balance,  presses  Coast  to  Coast. 


County  seat  in  South,  but  just  in  it. 
Box  3655,  Editor  A  Publisher. 


Publications  Wanted 


Contract  for  1.200  tons  or  less 
for  balance  of  1952. 

Rolls  filling  trim  of  152  inches. 

PRICE 

LESS  THAN 

CANADIAN  CONTRACT  PRICE 
(Typographical  error  in  price  in 
issue  of  September  8) 

Box  3510,  Editor  A  Publisher 


Press  Room 

3  UNIT  HOE 


ii£— i 


Tel.  3-4164,  9T5  N.  Church  Street  3  UINM  nWC 

Rockford,  Illinois 

-  22%*.  Reels,  tensions,  pasters,  eolor 

Maintenance,  Service,  Repairs,  Erection  fountain,  rubber  rollers,  complete 
SAM  S.  PUNTOLILLO  stereotype  equipment. 

311  Lincoln  Avenue,  Lyndhnrat,  N.  J. 

SPBCj^ZING  in  ^plex  and  BEN  SHULMAN  ASSOCIATES 

Goss  Flat-Bed  Webs  •»«,»»».  a— w.—  ui  w  w 


24 -PAGE  TUBULAR 

TWO-to-One  model  with  stereotype 
equipment.  $80,000  cash. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaki 


6  UNIT  HOE  PRESS 

VERTIOAL  type  21^"  cut-off.  > 
double  foldere,  mbber  rollers ;  Mrlsl 
No.  2594.  Available  immediately.  Os* 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  86,  K-  ?• 


32  -  PAGE  PRESS 

*  •  * 

T  W  I  N  NE  D  16  -  PAGE 
DUPLEX  UNITUBULARS 

NOW  producing  two  of  the  ontstaad' 
ing  morning  and  afternoon  newsp** 


.  . .  .  .  -rw-t-  P*f»>  Sunday  editions,  in  a  li^ 

BEN  SHULMAN  ASSOCIATES  Ing  medium-sised  city,  being  repl^ 


_ Business  Opportunities _  _ 

GENERAL  OFFICE  form  printing  CENTRE -AMMON  CO.,  InC 
plant  m  large  growing  ^nthern  city,  of  Centre  Trucking  Co.,  Inc.) 

successful  operation  for  25  years,  com-  Machinists  —  Riggers  —  Hanllng 
pletely  modern  wi«i  up-to-date  equip-  pe,  the  Allied  Printing  Trades, 
ment,  grossing  $120,000  annually, 

above  average  profits,  unlimited  po-  Dismantling  -  Moving  -  Erecting 
tential.  Located  in  50  x  100  Vick  and  single  Machines  or  Entire  Plante, 

steel  reinforced  building.  Will  sell  LOCAL  AND  LONG  DISTANCE 
With  plant  or  jcive  long-term  lease. 

50%  down  and  terms  to  right  party.  575  Washington  St.,  N.  Y.  14.  N.  T. 
Owners  r^iring.  PHONE  WATKINS  4-2010 

Write  TP  Company 
care  of  Box  1831,  Monroe.  Louisiana 

-5-5 - . . .  ,,^7-7-r  LOYAL  S.  DIXON  CO. 

Business  Opportunities  Wanted  newspaper  PRESS  erectors 

MAN  WITH  25  years'  circulation  ex-  Dismantling — Moving — Erecting 

perience  capable  of  selling  advertising  Newspaper  Conveyor  Installations 
and  job  printing  would  like  part  inter-  Service  Nationwide 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 


500  Fifth  Avenue,  New  York  86.  N,  T. 


One  60  H.P..  A.O.,  865  R.P.M.,  220 
volts,  60  cycle,  8  phase  motor. 

One  0.5  H.P.  magnetic  brake  motor. 

One  5  H.P.  starting  motor. 

One  variable  speed  Kohler  panel 
board. 

Two  sets  grid  plates. 

Emergency  stop  control. 

Seven  push  button  stations. 

Chain,  sprockets  and  drive  gear  as¬ 
sembly. 

Above  eonipment  drove  our  24-page 

Duplex  'Tubular  Press.  Offered  for 

nuiek  sale  at  $1,500  as  is.  where  is. 


by  a  (Joss  Headliner.  Presses  oomplst* 
with  motor  drives  and  stereotypM 


Available  Soon. 

The  Goss  Printing  Press  Co. 

1536  S.  Paulina  Street,  Chicago  6. 

FOR  SALE — 8  deck  single  width  Oou 
Straightline  Press  with  color  cylum*r 
on  top  deck.  23-9/16*  cut-off.  20  AJ- 
drive  motor  with  G.E.  control.  8t*a4‘ 
ard  Pony  Antopiste  to  go  with  P****: 
1  Model  14  Linotype,  1  Model  * 
Rouse  Band  Saw  with  autoMW 
switch  and  material  gauge,  slioW 


est  in  Weekly  publication.  Write  fully  11164  Satlcoy  St.,  Sun  Valley,  Calif. 


Box  3529,  Editor  &  Publisher. 


POplar  5-0610 


Subject  to  prior  sale.  Contact  E.  A.  used.  1  Model  846  Super 
Olson.  Business  Manager,  Star-Beacon,  slightly  used.  All  priced  for 
Ashtabula,  Ohio.  sale.  A.  W.  Keller,  Press  Incorpe- 

rated.  Box  240,  Johnson  City,  Teas. 
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MACHLNERY  and  SUPPLIES 


Press  Room 


4  UNIT  scon 

nH"  ont-off,  doable  (older,  roller 
bearinct,  ateel  eyllndere 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  86,  N.  Y. 


MACHINERY  and  SUPPLIES 


Stereotype 


AN  OUTSTANDING  ’’BUY" 
DUPLEX 
5  UNIT  PRESS 
Plus  Color  Cylinder 

LENGTH  cut-off  22 H"*  Double  folder, 
rubber  rollers.  12o  h.p.  and  60  h.p. 
motors,  joK  motore,  control  panels, 
spare  armatures,  extra  gears,  etc. 
Press  in  excellent  operating  condition. 
Available  immediately. 

2  C.H.  conveyors,  one  like  new.  Pony 
Antoplate,  8,700-lb.  Goss  Metal  Fur- 
aace,  9  G.E.  AC  immersion  units,  roll 
re-winder  attached  to  press,  41  steel 
chases. 

LANCASTER  NEWSPAPERS. 
INC. 

Telephone  3251  Lancaster,  Pa. 


EXCELLENT  STEatEO  EQUIPMENT 

Color  Plate  Preregister  machine 
Automatic  Autoplates 
Junior  Autoplates 
Autoahavers 

8-10  Ton  furnaces;  gas  or  electric 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenne,  New  York  84,  N.  Y. 


Wanted  to  Buy 


NEWSPAPER  PREiSSES 

Kodel  AB  Duplex — Rebnllt 
Itodel  B  Duplex — Excellent  condi¬ 
tion. 

latsmatioBsl  Printing  Equipment  Oo. 
165  N.  Aberdeen,  Chicago  7,  Illinota 


32  PAGE 

DUPLEX  TUBULAR 

2  to  1  Model — with  AC  drive  and 
Complete  Stereo  with  Vacunm  Back 
Casting  Box. 

Box  3537,  Editor  k  Publisher. 


HOE  Double  Sextuple  “Z”  Pattern 
Press,  22K  cutoff,  7/16'  plate,  120'’ 
cylinder  stagger,  color  attachment, 
kohler  reels,  AC  motor  drives. 

E.  G.  RYAN  and  Company 
I29S.  Dearborn,  Chicago  5,  Ill. 


MODEL  E  DUPLEX 

Couervative  speed  4800;  excellent 
Pnnt;  see  it  running.  Available  4 
Bonths,  probably  3.  Oroville  (Oali- 
lomia)  Mercury. 


Stereotype 


NEWSPAPER  PRESSES 
CCMPOSING  RGCM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  86,  N.  Y. 


WANT  16  OR  24  PAGE  Duplex  Tubu¬ 
lar  Press.  Want  good  press  with  AC 
motor  equipment  and  complete  stereo¬ 
type  equipment.  Will  inspect.  Box 
2119,  Editor  Sc  Publisher. 


Newspaper  Presses— IFlat  Bed  or  Ro¬ 
tary  —  Goss  or  Duplex  —  Complete 
Newspaper  Plants. 

International  Printing  Equipment  Co., 
165  N.  Aberdeen,  Chicago  7,  Illinoia. 


CASH 

for  used  standard  TTS  unit.  Write 
Box  3408,  Editor  A  Publisher. 


WANTEU)  TO  BUY  —  Web  Offset 
Press.  32  pages  or  larger.  Please  con¬ 
tact  Sentinel-Star,  Orlando,  Florida. 


CHIPPING  BLOCK  22 K'  ent-off.  and 
dry  mat  roller,  heavy  duty  with  AC 
motor.  Box  3653.  Editor  &  Publisher. 


SAVINGS  FOR  ALL 

So.  8  HOE  Stereo.  Pot.  67150  lbs.  cap., 
with  gas  burner  and  2  pumps. 

£wo  l-TOS  Kemp  Immersion  Furnaces. 
KOO  lb.  HOE  No.  5  Stereo.  Pot. 
ini  M»‘  Roller. 

S'^“Reavy  Ihity  Saw  and  Trimmer. 
"0.  23  Tandercook  Power  Proof  Press. 

y  Vandercook  Half-Tone  Proof 
-.Press,  like  new. 

heavy  duty  Elec.  Galley  Proof 
Press. 

52®  ^at  and  Curved  Routers. 

CUEVED  Casting  Boxes  and  Auto¬ 
matic  Plate  Finishing  Maohines 
••ntrS^  all  standard  Sheet  Cuts. 

Labor-Saving  Stereo. 
Chases— New. 

(Send  (or  Current  Bulletin.) 

W.  hall  OO.,  Inc. 

120  Vlttt  42nd  St.,  New  York  18. 
(Plant  at  Stamford,  Conn.) 


DtrPLEX  DRY  Mat  roller,  bed  sise 
30”x36',  belt  driven,  5  h.p.,  3  phase 
220.  Excellent  condition.  81,500.  New 
Review,  Riverhead,  Long  Island,  New 
York. 


ROTARY  Newspaper  Presses  —  both 
semi-cylindrical  and  tubular,  also  I 
stereo.  Web  perfecting  flatbed  presses. 

E.  G.  RYAN  and  Company 
729  S.  Dearborn,  Chicago  5,  Illinois 


WANTED  TO  BUY 
DUPLEX  Rotary  newspaper  FOLDER. 
Box  3657,  Editor  A  Publisher 


HELP  WANTED 


AdmlnlgtrallTC 


EDITOR-PUBLISHER  of  5,000  circu¬ 
lation  Southern  daily  wanta  man  to 
take  over  editorial  or  business  respon¬ 
sibilities,  or  both.  Must  have  several 
years'  small  newspaper  administrative 
experience  and  be  hard  working,  ag¬ 
gressive,  promotion-minded.  Competi¬ 
tive  field.  Bos  8525,  Editor  A  Pub¬ 
lisher. 


converted  Strip  Caster  with  6 
Bolds.  Less  than  one  year  old.  In  Ex- 
*,  “L  Condition.  Priced  for  quick 
™«-  Don  Overstreet.  Cleveland  Daily 
•nner,  Cleveland,  Tennessee. 

editor  &  PUBLISHER  for  September  13,  1952 


Unusual  Opportunity 
for  Young 
Business  Manager 

RAPID  growth  of  major  soothe 
newspaper  has  outstripped  mans; 
ment  personnel,  created  opportunl 
for  a  young  man  to  bnild  a  career 
business  manager.  Must  have  son 
training,  exerience,  references. 

MAN  for  this  job  probably  is  25  to  35, 
has  managerial  experience  in  a  major 
department  with  working  knowledge  of 
others.  That  means  he  probably  start¬ 
ed  on  small  or  medium  newspaper  and 
now  may  be  seeking  larger  responsi¬ 
bilities.  Replies  confidential  bnt  should 
be  detailed  to  warrant  interview.  Box 
3641,  Editor  A  Publisher. 


_ HELP  WANTED _ 

_ Artists — Cartoonists _ 

EDITORIAL  LAYOUT  Artist  with 
newspaper  experience  in  retouching, 
etc.  State  complete  experience,  age, 
salary  expected,  in  full.  Address  Box 
3609,  Editor  A  Publisher. 


CirculatioD 


(X)UNTRY  solicitor  for  fast  growing 
small  Western  Kansas  Daily,  large 
potential.  Liberal  percentage  with 
bonus.  Excellent  income  for  man  who 
knows  business.  Tribune,  Pratt, 
Kansas. 

CIKOULATION  MANAGER  capable  of 
building  mail  list  and  15  carrier- 
served  nearby  towns.  Now  9,000  ABC. 
good  field  for  increase.  870  week, 
raises  (or  increases,  two  weeks  paid 
vacation,  sick  leave.  Top-notch  schooli 
with  junior  college.  Write  full  details 
with  references  to  R.  M.  Seaton,  Cof- 
(eyville  (Kansas)  Journal. 
CIRCULATION  SUPERVISOR  for. 
Morning,  Evening  and  Sunday  News¬ 
paper  in  the  East.  Capable  of  showing 
men  how  to  get  results  from  carrier  | 
organization  at  (air  cost.  Must  also 
be  able  to  see  that  bills  are  paid  j 
promptly.  If  interested  in  salary  of  I 
around  875.00  plus  Bonus  and  travel  ! 
expense,  write  Box  3512,  Editor  A 

Publisher. _ i 

ALASKA  Daily,  10,000  circulation  i 
class,  has  opening  for  Assistant  Cir-  i 
culation  Manager.  Must  know  promo¬ 
tion  and  be  experienced  in  handling  ! 
carriers.  Prefer  young  man  with  two 
or  three  years’  district  manager  ex¬ 
perience.  Airmail  all  replies  to  R.  £. 
Hendrick,  Circulation  Manager,  An¬ 
chorage  Daily  News,  Box  1660,  An- 

chorage,  Alaska. _ 

CARRIER  CIRCULATION  MANAGER 
morning  daily  total  11,000,  carrier  ; 
4,500.  Ability  handle  boys,  build  good  { 
producing  carrier  circulation  in  city 
and  15  towns  trade  territory.  Car  nec¬ 
essary.  New  emphasis  needed  and  ex¬ 
cellent  opportunity  for  young  man 
with  bountiful  energy,  integrity, 
honesty.  No  Sunday,  no  mail  duties. 
State  age,  experience,  references,  fam¬ 
ily  status,  salary  expected.  Apply 
W.  G.  Stroud,  Tupelo  (Mies.)  Journal. 


_ Classified  Advertising _ 

EVENING  AND  SUNDAY,  Opportu¬ 
nity  for  man  with  at  least  one  year’s 
experience  selling  classified  to  step 
into  a  field  that  has  a  great  potential. 
Write  complete  details,  telephone  num¬ 
ber,  and  when  available  to  Walter  J. 
Brown,  The  Zanesville  (Ohio)  News. 

SALESMAN 

VACANCY  waiting  (or  man  with  ex¬ 
perience  handling  Classified  Display 
and  detail  of  liner  copy.  Prefer  one 
familiar  with  merchandise  groups  to 
serve  retail  stores  and  who  can  build 
this  type  space  on  a  combination  news¬ 
paper.  Permanent  position  with  plenty 
of  opportunity.  Salary  in  line  with 
ability.  W.  H.  Pickett,  Evansville 
Printing  Corp.,  Evansville,  Indiana. 

TELEPHONE  SUPERVISORY 
POSITION 

MIDWESTERN  newspaper  ranking  in 
top  fifteen  in  classified  volume  seeks 
experienced  person  to  fill  immediate 
position  as  an  Assistant  Supervisor 
with  promotion  to  Supervisor  in 
near  future.  New  phone  room  well 
equipped.  Bajoyable  working  condi¬ 
tions  among  congenial  people.  Strong 
sales  background  on  small  or  medium 
newspaper  desirable.  College  desired 
but  not  essential.  Give  full  details 
age,  background,  in  first  letter.  All 
replies  confidential.  Write  Box  3643, 
Editor  A  Publlaher.  _ 


MAN  FOR  SALES  POSITION 
IN  CLASSIFIED  DEPARTMENT 
Desirable  opportunity.  Salary  and  in¬ 
centive  plan.  Excellent  profn'am.  bene¬ 
fits  available.  Permanent  job.  Apply 
immediately.  Employment  Section, 
Lancaster  Newspapers,  8  West  King 
Street,  Lancaster,  Pennsylvania,  Phone 
5251. 


Digplay  AdvcrtMnt 

DISPLAY  SALESMAN  — If  you’re 
working  on  a  small  daily  and  want  to 
move  up  to  a  liva,  progressive  daily 
of  20,000,  them’s  a  good  Job  here  for 
you.  W.  M.  Fnller,  Advertising  Man¬ 
ager,  Truth,  Elkhart,  Indiana. 


HELP  WANTED 
DiapUiy  Advertiriiig 

NEEDED 

Salesman  or  Saleswoman 
REQUIREMENTS 
Sales  experience  essential 
Willingness  to  work 
Be  able  to  direct  own  activitiea 
Common  Sense 
Ambition 
OFFERED 

Good  salary— commission — or  both 
National  future 
Best  accounts 

Family  town 
A  challenge  to  overcome 
Box  3526,  Editor  A  Publisher 


6,500  MODERN  Michigan  daily  has 
immediate  opening  in  advertising  de¬ 
partment  lor  young  college  advertising 
graduate.  No  experience  necessary. 
Start  at  8^0  with  scheduled  increases. 
Send  complete  intuimation  to  Box 
35U3,  Editor  A  Publisher. _ 


DISPLAY  SALESMEN 

ONE  OF  the  nation's  oldest 
Sunday  newspapers  (estab¬ 
lished  1881),  now  undergoing 
a  huge  expansion  program — 
new  plant,  new  presses,  new 
equipment — r  e  q  u  i  r  e  s  the 
services  of  three  additional 
display  salesmen.  Paper  is  lo¬ 
cated  in  an  eastern  city  that 
is  bursting  at  the  seams  with 
growth  and  activity. 

HERE  .\RE  excellent  op¬ 
portunities  fur  the  right  man 
to  become  permanently  affi¬ 
liated  with  a  solid,  growing 
organization.  Top  salaries, 
bonuses,  paid  vacations, 
hospitalization. 

WRITE  OR  wire  for  inter¬ 
view,  giving  as  much  of  your 
background  as  possible. 
We  want  only  experienced 
men  who  want  to  go  places. 
Please  indicate  age.  Box 
3612,  Editor  Sc  Publisher. 


EXPERIENCED  DISPLAY  SALES¬ 
MAN  for  progressive  daily  of  20,000, 
Must  have  layout  and  copy  ability. 
Pleasant  working  conditions.  No  high 
pressure  selling.  Good  community  in 
Pacific  Northwest  sports  area.  Inclose 
sample  layouts.  Write  Advertising 
Manager,  Times  News,  Twin  Falls, 
Idaho^ _ _ 


ADVERTISING  SALESMAN  with 
well-rounded  experience  wanted  by 
progressive  daily  with  87,000  circula¬ 
tion.  Should  be  capable  of  handling 
all  types  of  accounts,  selling  new 
business  and  good  on  copy  and  layout. 
Good  starting  salary  plus  incentive 
bonus  plan.  Pleasant  working  condi¬ 
tions.  Write  Box  3600,  Editor  A  Pub¬ 
lisher,  giving  complete  experience,  ret- 
erences  and  starting  salary  desired. 
ENERGETIC,  experienced  young  adver¬ 
tising  man  wanted  by  a  leading  mid- 
western  daily.  Mast  be  fully  qualified 
in  selling,  layont  and  copy  writing, 
with  a  friendly  personality  and  an 
ambitions  attitude  toward  his  own 
future.  Modem  plant,  ideal  working 
conditions,  growing,  highly  desirable 
community.  Starting  salary  846  to  890. 
Top  opportunity,  excelleat  future  for 
the  right  man.  Write  Box  3651,  care 
of  Editor  A  Pablieher,  giving  full  de¬ 
tails  of  training,  experience,  back- 
gronnd. 

NEW  AND  EXPANDING  PM  daily 
reorganising  advertising  department. 
Have  opening  (or  aggressive  retail  ad¬ 
vertising  manager  looking  for  oppor¬ 
tunity  to  advance  to  key  spot.  Also 
need  two  advertising  salesmen  experi¬ 
enced  in  layont,  copy  and  beating  the 
bushes  for  retail  aecoonts.  Send  com¬ 
plete  resnme  of  experience,  salary  ex¬ 
pected  and  samples  of  work  in  first 
fetter.  This  city  of  one  hundred  thon- 
ssnd  offers  plenty  of  opportunity  for 
producer.  Box  3642.  Editor  A  Pnb- 
fisher. 

WANTED  IMMEDIATELY!  Young, 
i  aggressive  Advertising  Salesman.  Per- 
'  manent  on  5.000  pins  Sonthern  daily. 
If  you  are  dissatisfied  with  yonr  pres¬ 
ent  job  and  want  a  chance  on  an  np 
'  and  coming  organisation  that  promote# 
>  fast,  write  Advertising  Director,  Box 
3619.  Editor  A  Publisher. 
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HELP  WANTED 
Dispfaiy  Advertisiiig 


DISPLAY 
AD  SALESMAN 

for 

WELL  established  growing  California 
Daily  with  8,000  circulation.  Must 
be  at  least  thirty  and  stable. 

ONE  who  is  now  employed  but  who 
wishes  to  move  to  California  and  af¬ 
filiate  himself  with  a  strong  group 
operation. 

•  GOOD  salary  plus  commissions 

•  PLEASANT  Working  Conditions 

•  GROUP  Insurance  for  self  and 
family 

•  RETIREMENT 

•  STOCK  Purchase  Privileges 

•  OPPORTUNITIES  for  advance¬ 
ment 

Send  Detailed  background  to 
Box  3610,  Editor  &  Publisher. 


ADVERTISING  SALESMEN  and  tele¬ 
phone  solicitors  for  two  weekly  news¬ 
papers  near  Manhattan.  Liberal  com¬ 
missions.  Box  3630,  Editor  &  Pub¬ 
lisher. 


Editorial 


SIX  DAY  Northern  Ohio  Daily.  Wants  ^ 
man  for  sports  staff.  Must  be  a  will-  i 
ing  worker.  Box  3i25,  Editor  A  Pub-  ; 

lisher. _  ; 

COPY  EDITOR— One  of  largest  mid¬ 
west  metropolitan  evening  and  Sun¬ 
day  papers  needs  A-1  copy  editor  un¬ 
der  40.  Copy  desk  salaries  3130.00 
a  week  up.  Hospital,  surgical,  retire¬ 
ment  and  death  benefits.  All  promo¬ 
tions  from  within.  Write  Box  3502, 
Editor  &  Publisher. 


WANTED 
Sports  Reporter 

FOR  Clarksburg  Exponent 
and  Sunday  Exponent-Tele¬ 
gram.  Persons  with  daily  or 
weekly  newspaper  experience, 
journalism  or  college  news¬ 
paper  training  or  both  will 
be  considered.  Write  to; 
Editor,  The  Exponent, 
Clarksburg,  West  Virginia. 


WANTED — Combination  deskman  or 
deskwoman  and  secretary  who  can 
work  in  as  assistant  editor  of  em¬ 
ployee  tabloid.  Give  full  information, 
including  experience  and  salary  re¬ 
quirements  first  letter.  King  Saunders, 
Editor,  Motor  Wheel  News,  Lansing, 

Michigan. _ 

ALERT  YOUNG  News  Man  for  sports,  | 
photography,  general  news.  Small 
Ohio  daily.  Open  now.  Send  back¬ 
ground  details,  availability.  Box  3623, 

Editor  &  Publisher. _ 

CONNECTICUT  weekly  stressing  pic¬ 
tures,  features,  and  live  news  wants 
husband-wife  team  for  general  edito¬ 
rial  work.  Immediate  opening.  Write 
fully  giving  experience  and  interests. 

Box  3638,  Editor  &  Publisher. _ 

GENERAL  reporter  for  general  news 
beat  in  live  city  of  7,000.  College 
graduate  preferred,  experience  unnec¬ 
essary.  Write  fully,  when  available, 
references,  and  salary  requirements. 
Daily  News,  Lewistown,  Montana. 

EDITORIAL  WRITER 

WHO  CAN  write  clearly  and  interest¬ 
ingly  enough  for  a  mass-circulation 
newspaper.  Write  fully  experience, 
viewpoint,  salary  required.  Box  3631, 
Editor  &  Publisher. 


HERE’S  A  CHANCE  that  doesn’t 
come  along  often.  A  front-rank  busi¬ 
ness  magazine  needs  a  seasoned,  crea¬ 
tive  man  under  forty  to  edit  copy, 
supervise  production,  handle  staff.  It’s 
a  good  job  now,  a  better  one  for  the 
man  who  can  grow  with  it.  The  work’s 
interesting,  the  money’s  attractive. 
Write  in  confidence,  tell  everything. 
Box  3661,  Editor  &  Publisher. 


HELP  WANTED 
_ EdhorUl _ 

REWRITE-DESK  MAN — Experienced 
rewrite  and  desk  man,  competent  t* 
write  news  stories  quickly,  wanted  by 
local  news  service  in  New  York  area. 
Write  full  resume.  Box  3626,  Editor 

A  Publisher. _ 

REWRITE  M.AN,  reporter  for  religious 
news  agency.  Press  association  or 
other  good  experience  preferred.  Give 
full  details.  Box  3640,  Editor  &  Pub¬ 
lisher^ _ 

SINGLE  GIRL  with  good  education 
for  general  reporting  and  desk  work 
on  Virginia  Daily  of  5,000  circulation. 
Pleasant  working  conditions,  excellent 
opportunity  to  learn.  Box  3646,  Editor 

A  Publisher. _ 

SIX  DAY  Northern  Ohio  evening  pa¬ 
per  wants  Assistant  Sports  editor. 
Write  Chronicle  -  Telegram,  Elyria, 

Ohio. _ 

WANTED — Branch  representative  for 
New  England  daily.  Above  average 
income.  Chance  for  advancement. 
Broad  editorial  background  necessary. 
Must  be  resourceful,  act  on  own  initia- 
tive.  Box  3611,  Editor  &  Publisher. 
WANTED— Good  all-round  newsman, 
write  or  wire  resume.  State  salary 
expected.  Daily  Current-Argus,  Carls¬ 
bad,  New  Mexico. 

WANTED  sports  and  general  news 
reporter  on  a  top  flight  small  Southern 
Daily  paper.  Pension,  paid  vacation, 
other  employee  benefits.  Ideal  oppor¬ 
tunity  to  move  with  young  aggressive 
organization.  Give  details  to  Box  3618, 
Editor  &  Publisher. 


WRITER 

WITH  news  reporting  and  college  pub¬ 
licity  experience  for  news  bureau  at 
large  Eastern  University  in  city  of 
200,000.  Must  be  able  to  turn  out  A-1 
news  and  features  stories  for  newspa¬ 
pers  and  trade  magazines.  Prefer  jour¬ 
nalism  grad  under  40.  Send  full  de¬ 
tails  first  letter.  Box  3654,  Editor  & 
Publisher. 


Photographers 


United  Nations  Needs 
PICTURE  WRITER 

in  its  Photographic  and 
Visual  Information  Section. 
MUST  be  experienced  in  creative 
writing  connected  with  picture  stories, 
photo  exhibits,  photo  sheets  and  se¬ 
quences  of  pictures  for  educational 
school  material,  such  as  film  strips. 
Salary  $6,200  gross.  Send  curriculum 
vitae  to : 

Recruitment  Unit 

UNITED  NATIONS.  N.  Y.  C. 


Piomotton — ^Public  RchrtioM 


LOS  ANGELES 
METROPOLITAN  DAILY 

NEWSPAPER 

AGGRESSIVE,  fast  growing  Los  An¬ 
geles  newspaper  has  opening  for  young 
man  capable  of  creating  and  supervis¬ 
ing  production  of  newspaper  promotion 
advertising. 

SUCOESSPUL  applicant  must  pos¬ 
sess  sound  newspaper  promotion  back¬ 
ground,  especially  in  the  circulation 
and  editorial  fields. 

WRITE  giving  full  details  of  age, 
experience,  marital  status,  education, 
salary  requirements,  etc.,  in  first  let¬ 
ter  to  Box  3650,  Editor  &  Publisher. 

Replies  Strictly  Confidential 


Salesman 


MAN  now  calling  on  newspapers  to 
sell  on  part  time  a  nationally  known 
service,  easy  closing,  leads  furnished. 
Good  commission.  Give  full  informa¬ 
tion  your  letter.  Box  3541,  Editor  & 
Publisher. 


_ Photo  Engravers _ 

ALL  AROUND  Newspaper  Engraver 
wanted.  TVo  man  shop,  one  thirty 
to  nine  PM  shift,  $92.  37i4-honr  week, 
excellent  working  conditions.  Perma¬ 
nent  job.  Wire-write  H.  D.  Bradley, 
i  News  Press.  St.  Joseph,  Missouri. 


HELP  WANTED 
Mechankal 


ATTENTION  PRINTEBB.  A  good 
afternoon  daily  in  a  growing  Sontaern 
town  of  40,000  invites  applications 
fr-si  capable,  sober  and  dependable 
pnaters,  both  machine  and  floor  men. 
Paj  exceeds  $90  a  week;  no  night 
work,  no  Sunday  work.  Splendid 
schools,  including  college.  Plenty  of 
housing.  Applicants  must  fumisk  ref¬ 
erences.  Replies  will  be  kept  strictly 
confldential.  Address  Box  3251,  Editor 

A  Pnbiisher. _ 

IF  YOU  BELIEVE  you  are  capable  of 
handling  the  mechanical  problems  of 
three  newspapers,  two  open  shop  and 
one  semi-open,  ABC  from  7,000  to  40,- 
000,  then  write  all  in  your  first  letter. 
This  is  a  progressive  organization. 
Box  3540.  Editor  &  Publisher. 
LINOTYPE  MACHINIST  in  modern 
10-machine  plant  (1  Oomet,  another 
ordered),  morning  and  evening  news¬ 
paper,  commercial  printing.  $115.00 
per  week.  Hurry.  Beckley  Newspa- 

pers,  Beckley,  West  Virginia. _ 

OONNEOTIOUT  Afternoon  daily  seek¬ 
ing  qualified  pressman-stereotyper. 
Hoe  Press.  Union  Shop.  State  all  first 
letter,  including  age,  qualifications  and 
references.  Box  3635,  Editor  &  Pub- 

lisher. _ 

MACHINIST  WANTED.  Daily  in  a 
central  Illinois  college  city  needs  a 
good  machinist.  Seven  linotypes  includ¬ 
ing  a  Comet.  Good  scale.  Union  shop. 
Box  3608,  Editor  &  Publisher. 

PRESSMAN 

ABE  you  interested  in  a  good,  steady 
day  job  in  a  suburban  East  Coast  town 
near  New  York!  Excellent  living  con¬ 
ditions,  beaches,  boating  and  fishing. 
Scale  $88.50.  (Now  in  negotiations) 
5-day  work  week,  union  shop.  10-unit 
pressroom,  6)^  hour  press  run.  Write, 
stating  experience,  age  and  availabili- 
ty.  Box  3645,  Editor  &  Publisher. 
WAN’HED  competent  machinist  fa¬ 
miliar  with  Model  30,  G44  display 
machines  and  teletypesetter  operation. 
New  plant.  Permanent  position  if 
qualified.  Open  Shop.  Write  Henry  J. 
Schmitt,  Aberdeen  American-News, 
Aberdeen,  South  Dakota. 

Various  Departments 

NEWSPAPER  JOBS  on  midwest  dai¬ 
lies  frequently  are  available  in  the 
advertising,  circulation,  editorial  and 
mechanical  departments  for  qualified 
applicants.  If  you  are  interested  in 
such  a  job,  why  not  send  a  complete 
resume  of  your  training,  experience, 
and  other  qualifications  to  the  Inland 
Daily  Press  Association.  7  South 
Dearborn  St.,  Chicago  3,  Illinois. 


INSTRUCTION 


_ Linotype — Printing _ 

MIDLAND  LINOTYPE  SCHOOL 
Charles  City,  Iowa.  Handicap,  Civilian. 
Veteran  eonrsea.  Free  Placement. 


SITUATIONS  WANTED 


Administrative 


FOR  A  Qualified 
PRODUCTION  EXECUTIVE 
See  "Mechanical”  Ad 
Box  3483,  Editor  A  Publisher 


CONTROLLER 

OR 

BUSINESS  MANAGER 


I  EXECUTIVE  background  in  account¬ 
ing,  taxes,  purchasing,  and  aaies. 
Thorough  working  knowledge  of  all 
departments,  including  mechanical.  Ex¬ 
pense  control  a  specialty.  Heavy  expe¬ 
rience  in  personnel  administration, 
labor  contracts,  pension  programs.  Ma¬ 
ture  35,  marri^,  family. 

Box  3416,  Editor  A  Publisher 


Whether  you’re  "Just  Looking” 
or  Really  Interested — follow  these 
columns  regularly  for  the  very  best 
in  OPPORTUNITIES  1 1! 


SITUATIONS  WANTED 
Administrative 


CREDIT  MANAGER  with  18  yean’ 
newspaper  experience.  Organized  cred¬ 
it  and  collection  department  (or  prei- 
ent  employer.  Sales  -  minded  wiU 
excellent  record  of  high  collectios 
percentages,  low  charge-offs  and  e«- 
operative  relations  with  advertisiai 
staff. 

ALERT,  mature  executive  capable 
of  organizing  and  directing  profitable 
credit  operations  at  minimum  cost, 
or  as  assistant  to  Business  Manager 
or  Publisher.  Highest  recommenda¬ 
tions.  Box  3627,  Editor  A  Publisbet. 


Artists — Cartoonists 


Available  Now 

Experienced  EDITORIAL  PAOK 

CARTCX)NIST 

Adept  at  characters  of 
Newsy  Personalities. 

Work  well  known. 

Editor  A  Pobliaker 
Box  342$, 


EXPERIEINCED 
EDI’TORIAL  CARTOONIST 

AND  Caricaturist.  Age  33,  married. 
Vet.  Currently  publiehed  samplei  and 
details  on  requeit.  Box  3521,  Editor  k 
Publisher. 


Circulation 


MR.  NEWSPAPER  PUBLISHER 

OBVIOUSLY  one  cannot  gracetnUy 
exploit  his  own  ability  and  value  la 
type.  Self-praiee  it  also  greatly  die- 
counted.  Allow  me  then,  in  confideaea, 
by  personal  intarview  to  offer  preal 
of  my  circulation  ability.  Age— rigkt, 
qualification  —  any  operation,  experi¬ 
ence  —  abundant,  record  —  exeeueek 
Above  ten  thousand.  South.  Raply  Baz 
830>5,  Editor  A  Publisher. 


AVAILABI.E  JANUARY  18T 

TOP  CIRCULATION 
EXECUTIVE 

Plenning  first  change  in  yeerz. 

SHIBIKING  West  or  Midweit 
connection  on  metropolitea 
paper  of  upward  of  100,000. 
Preferably  In  hi^y  com¬ 
petitive  ares  where  constant 
reiultls  are  needled.  Large 
scale  carrier  expert.  News- 
itand.  Mail,  Daily,  Sunday 
— Age,  under  45.  Replies  con¬ 
fidential.  Box  3434,  Editor 
A  Publisher. 


AGE  35.  Now  employed.  Several  yesri 
experience  in  circulation.  Wants  pW' 
tion  of  circulation  manager,  or  s>>m' 
ant.  Would  consider  smaller  posiWJ 
on  large  paper.  Box  3604,  Editor  I 
Publisher. 


MR.  PUBLISHER! 

DO  YOU  need  a  thoroughly  experi¬ 
enced,  hard  working  circulation  mzM- 
ger,  who  can  if  you  wish,  develop  •• 
your  business  manager  or  assistanti 

TWENTY-FIVE  YEARS’  compn- 
hensive,  diversified  experience  •• 
small  and  large,  competitive  and 
competitive  porperties.  Possess  vert¬ 
ing  knowledge  of  all  departments,  IP)" 
executive  with  ability  to  accept  orden 
and  intelligently  administer  msniT- 
meat’s  policies. 

EXCELLENT  HEALTH  and  spp**^ 
snee,  outstanding  references. 
opportunity  and  permanence  plus  rw 
ognition  for  job  well  done. 

Please  write  in  confidence  to  B** 
3663,  Editor  A  Publisher. 


I 
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SITUATIONS  WANTED 


ClMriflcd  Adverdiit _ 


CliASSIFIED  MANAGER  sound  want- 
id  experience,  age  33,  BBA.  Aggres- 
lire.  seeks  competitive  daily.  Will  re- 
locite  8n}-where  for  right  offer.  Box 
3^9.  Editor  &  Publisher. 


EXPEKIENCEO,  cooperative  classified 
mtn  (37)  seeks  progressive  publisher 
Florida  or  South.  Presently  Assistant 
on  240,000  daily.  Formerly  CAM  20,- 
000.  Knows  classified.  Proven  record. 
Married,  family.  References.  Box  3648, 
Editor  &  Publisher. 


Display  Advertising 


advertising  manager  with  5 
gears'  experience  on  5,600  daily  who 
does  layouts,  sells,  writes  copy,  and 
tervices  accounts  and  with  a  record 
(d  increased  lineage — seeks  position 
that  can  offer  an  incentive  for  effort, 
isitiative  and  results.  Box  3621,  Editor 
k  Publisher. 


.ID  SALESM.AN.  Compares  to  No.  1 
man  metropolitan  daily.  Present  man¬ 
agement  record  shows  far  above-aver¬ 
age  sales,  at  above-average  rate,  at 
farbelow-average  cost.  Enthusiastic 
follower  or  active  leader.  20  years’ 
experience.  Seeks  permanency  where 
there's  opportunity.  Civic  leader,  40, 
Protestant,  healthy,  dependable.  Box 
3403,  Editor  &  Publisher. 


PREFER  West  coast  paper  or  agency: 
former  ad  manager  farm  paper,  daily 
ad  talesman,  retail  experience,  account- 
ast.  Minnesota  grad.  Age  33.  Box  3658, 

Editor  &  Pnblisher. _ 

YOUNG  MAN  interested  in  advertising 
MHition  with  north  or  northeastern 
Wisconsin  newspaper.  4  years’  news¬ 
paper  experience.  Write  Box  3660, 
Editor  &  Publisher,  stating  salary  and 
rwinirements. 

Editorial 

iA^bOIATE-BDI’TOR,  Vt,  now  em- 
ploTsd,  experienced  in  feature  writing, 
■exeup,  production.  I>egree.  Box  8341. 

Mitor  k  Publisher. _ 

OITT  EDITOR,  80,  four  years  West¬ 
ern  States,  desires  post  medium  or 
unall  daily  same  area  after  year  layoff 
for  GI  education.  Top  deskman,  qnali- 
led  lor  wire  editorship.  Past  empioy- 
era  will  recommend  highly.  Box  3318, 

Itltor  a  Pnblisher. _ 

ENTEBPRJSIMO  REPORTER 
REWRITE,  DESK  MAN 
UlOWS  spot  news,  features,  human 
interest.  20  years’  experience  all  beats 
n  New  York  and  snburban  dailies, 
loathful,  active,  sober,  draft-free  vet. 
Knows  French,  German.  Ready  short 
notice,  anyhere.  ^x  8508,  Editor  t 
Pnblisher. _ 

UWBITEMAN  seeks  newspaper  or 
related  connection  in  Texas  or  Sonth. 
it  yesrs’  experience  includes  wire 
Mrviee,  rsdio  writing,  sports  report- 
mi,  all  beats.  Age  M,  family.  B.A. 
ret.  Box  3389,  Editor  *  Pnblisher. 

SIWTS  EDI’TOR  — 84,  eight  years’ 
nnily.  wire  service,  publicity.  Cfollege 
pad,  single,  oar,  now  employed.  South 
or  sonthwest  only.  $35  minimum.  Sam- 
references,  available  2  weeks.  Box 
mt.  Editor  A  Publisher. _ 

MSKMAN-RBPORTER,  25,  4  years’ 
^rience,  recently  discharged  from 
Jrmy  seeks  desk  or  reporting  job. 
f~P*rience  as  sports  editor  16,000 
“‘ly.  Write  Box  3402,  Editor  A  Pub- 
lither. _ 

^TOR,  50,  city,  news,  Sunday,  wire. 
I!  experience  East  Coaat  Dai- 

m.  Box  3438.  Editor  A  Publisher. 

l^rrOE  managing,  newt,  city,  wire, 
“*nk.  trade  paper.  Now  managing 
"hwr  daily,  15  years’  experience.  (^1- 

^linher”***’  * 

k©ORTEB-Oopyreader  with  expari- 
^0,000  daily  in  general  beats 
mo  ndmg  courts,  police,  state  and  fed- 
cniL  j  '.*•  features  and  stint  on 
i,JP,®e*k  rim.  Seeking  desk  or  report- 
“*Job  in  East  or  Midwest  to  settle 
C^ently.  Married,  vet.  30  with 
onruslMm  degree.  Oan  handle  camera, 
aSL  Box  8423.  Editor  k  Pnblisher. 

editor — 16  years’  experience 
editing,  city  and  wire  desk; 

^buVhw'“'**’  * 


SITUATIONS  WANTED 


Edttoriid 


CRACK  REPORTER,  rewrite  man,  8  | 
years  top  daily  experience,  all  beata. 
25,  vet,  single,  B.A.  Box  3533,  Editor 
t  Publisher. _ 

DESKMAN,  15  years  China,  Japan 
staff  correspondent,  ten  yesrs  tele¬ 
graph,  cable  deskman  New  York  pa¬ 
pers.  Radio  writing  experience.  Seeks 
editorial  or  related  job.  Box  3507, 
Editor  &  Publisher. 


EXPERIENCED 

NEWSPAPERMEN  AVAILABLE 

BECAUSE  of  a  move  to  agency  opera¬ 
tion  in  Salt  Lake  of  the  Salt  Lake 
Tribune  and  Deseret  News,  we  have 
experienced  reporters,  feature  writ¬ 
ers,  copy  desk  men,  photographers, 
circulators  and  business  office  workers 
available. 

FK)R  complete  biographical  data  and 
all  information  desired,  all  interested 
parties  address : 

O.  R.  Seidel 
Personnel  Manager 
NEWSPAPER  AGENCY  OORP. 
Salt  Lake  City,  Utah 


EXPERIENCED  YCUNG  SPORTS 
EDI’TOR— 4  years’  experience  with 
evening  paper;  3  with  morning  paper. 
Public  relations  work  in  Navy.  Avail¬ 
able  immediately.  Go  anyhere.  Desire 
position  with  future,  intend  to  settle 
down.  Enow  layout,  editing,  photog¬ 
raphy  and  will  write  daily  column.  Do 
not  drink.  Will  get  along  with  asso¬ 
ciates  and  give  yon  finest  sports  sec¬ 
tion  of  any  newspaper  in  vicinity  simi¬ 
lar  to  sise.  Box  3509  Editor  and  Pub- 
lisher. _ 

JOURNALISM  GRADUATE,  experi¬ 
ence  needed.  Wants  work  on  weekly 
or  small  daily.  Draft-free  veteran. 
Now  residing  in  New  York  City.  Box 
3588,  Editor  A  Pnblisher. _ 

OPPORTUNITY  in  Weekly  or  Daily 
wanted  by  college  grad,  23,  draft- 
exempt.  Journalism  school  experience. 
Good,  aggressive  salesman  2  years. 
Prefer  100  mile  radios  New  York. 
Box  8582,  Editor  Is  Pnblisher. _ 

RELIABLE  IMAGINATTVE  Harvard 
grad,  with  6  years’  varied  newspaper 
experience  looking  for  permanent  job 
as  managing  editor  or  city  editor  on 
small  progressive  daily  or  growing 
weekly.  Vet,  25.  Will  settle  East 
Coast,  West  Coast  or  in  between.  Box 
3531,  Editor  A  Publisher. _ 

REPORTERrIPHOTOGRAPHER,  age 
33,  all  bests,  2^  years’  experience, 
(5  years  as  printer)  now  on  a.m.  daily, 
^ek  permanent  editorial  job  in  south¬ 
west  or  Florida.  Journalism  grad.  Wife 
best  'Teletypesetter  operator  in  lows. 
Box  3504,  Editor  &  Publisher. 

.ALERT,  aggressive  roi>orter,  26.  seeks 
job  with  future  in  New  England.  New 
York  area.  Pour  years’  experience  all 
phases  news.  Use  Speed  Graphic.  Vet¬ 
eran.  Married.  Car.  College  grad.  Box 
3636,  Editor  &  Publisher. 

ALL-’ROUND  Reporter  seeks  spot  on 
Northeast  weekly.  Three  years  on  2 
top  -AAA  Weeklies.  A.B.  degree,  28. 
Box  3613.  Editor  &  Publisher. 

BUSINESS  NEWS  reporter,  feature 
writer  with  5  years’  newspaper,  mag¬ 
azine  experience  seeks  change.  Now 
successful  associate  editor.  B’ast,  ar4:u- 
rate,  clear  writer.  Age  30.  B.S..  Fam¬ 
ily.  Box  3649.  Editor  A  Publisher. 

CAPABLE  WORKING  Newsman.  41, 
seeks  editorship  or  other  responsible 
post  on  daily  paper.  20  years’  experi¬ 
ence  in  all  phases.  Will  come  for  inter¬ 
view.  Box  3628,  Editor  &  Publisher. 

CITY,  NEWS  EDITOR 
NOW  Midwest,  prefer  West.  $7,000. 
Box  3620,  Editor  &  Publisher. 

EFFICIENT,  Industrious  reporter,  24, 
single,  3  years’  experience,  BA,  car, 
wants  city-side  spot.  Draft-exempt  vet. 
Good  background  coinmning,  sports,  I 
features.  Box  3625,  Editor  A  Pub-  ' 
lisher.  i 


SITUATIONS  WANTED 


H.ARD  working  REPORTER,  24, 
vet,  college  grad,  married,  seeks  op¬ 
portunity  on  small  or  middle-sized 
daily;  prefer  west  coast.  Box  3601, 

Editor  A  Publisher. _ 

HARD  WORKING,  young  reporter, 
news  editor,  feature  writer,  age  24, 
BA,  M.A.  Prefer  New  York  (jity  paper 
or  magazine.  Box  3605,  Editor  A  Pub¬ 
lisher^ _ 


HERE  S  YOUR  MAN:  An  able  young 
reporter  on  a  40,000  daily  who  offers 
speed,  experience  and  aggressiveness 
in  exchange  for  a  job  on  a  paper  of  at 
least  the  same  size  where  there  is  an 
opportunity  for  advancement.  Single. 
College  grad.  Box  3647,  Editor  A 

Publisher. _ 

LEGAL  EAGLE— -Six  years’  top  met¬ 
ropolitan  experience  in  civil  and  crim¬ 
inal  court,  police  reporting.  Degree, 
draft-exempt.  Box  3630,  Editor  A  Pub¬ 
lisher. 

M.AN  AGING  EDITORSHIP,  city  of 
50,000-150,000,  by  veteran,  36,  now 
top  pay  bracket,  desk,  larger  city. 
Solid  reputation  editing,  personnel, 
typography,  photos.  References  to  abil¬ 
ity,  stability,  integrity.  Box  3617,  Edi- 

tor  A  Publisher.  _ _ 

PLAIN  REPORTER,  not  genius  wants 
job  on  good  sized  daily.  Experienced. 
Box  3615,  Editor  A  Publisher. _ 

REPORTER-Deskman,  29,  10  years’ 
experience.  Started,  edited  Army  pa¬ 
per,  25,000.  College  grad,  moderate 
salary  for  good  future.  Box  3632, 

Editor  A  Publisher. _ 

REPORTER,  experienced,  knows 
makeup,  seeks  job  on  paper  in  East. 
Married,  joiirnulisni  major.  Box  .366‘2. 

Editor  A  Publisher. _ 

REPORTER  for  4  years,  now  em¬ 
ployed,  seeks  editorial  or  related  job. 
Travel,  Pacific,  Europe.  Missouri  grad. 
Vet.  Box  3659,  Editor  A  Publisher. 
SPORTS  editor-writer,  5-year  man,  29, 
now  out  of  character  in  publicity. 
Prize-winning  copy,  eye-winning  lay¬ 
out  for  medium  or  large  daily  any¬ 
where.  $75-$80.  Box  3644,  Editor  A 
Publisher. 

SPORTS  WRITER  who  lives  and 
loves  his  work  desires  good  sports 
spot  on  large  daily.  3  years  news  back¬ 
ground  reporter  -  editor.  Thorough 
knowledge  sports  history.  Can  promise 
lively  reader-popular  sports  page; 
best  public  relations  focal  sports 
groups.  Radio  experience  handling 
daily  sportscast.  Use  Speed  Graphic. 
College,  26,  married,  vet.  Go  anywhere 
for  right  job.  Box  3633,  Editor  A 
Publisher. 

VERSATILE  REPORTER,  2  and  Y, 
years’  large  daily,  and  radio  news 
editing;  1^  years’  free  lance  movie 
book  reviews,  ex-Captain,  Intelligence, 
draft-exempt;  strong  political  back¬ 
ground.  Biox  3637,  Editor  A  Pub¬ 
lisher. 

WRITER 

NEWSMAN— EDITOR 

WHO  has  sold  almost  every  maga¬ 
zine  in  the  nation  on  topics  broad  as 
life  itself  .  .  . 

W’WO  has  been  an  editor  and  corre¬ 
spondent  for  major  magazines  .  .  . 

WHO  has  worked  as  copy  editor  or 
reporter  on  major  newspapers  .  .  . 

WHO  will  be  underscored  by  major 
editors  of  our  time  .  .  .  Who  is  pleas¬ 
ant  to  work  with  .  .  . 

SEEKS  New  York  editorial  post 
perhaps  as  writer-consultant  on  a 
publication  or  with  a  public  relations 
house.  Box  3602,  Editor  A  Publisher. 

YOUNG  EDITOR  of  prize-winning  east¬ 
ern  weekly  willing  to  try  any  journal¬ 
istic  job  with  future.  Single,  draft- 
free.  Strong  on  rewrite,  editorial  copy, 
makeup.  Two  weeks’  notice.  Box  3634, 
Editor  A  Pnblisher. _ 

YOUNG  WOMAN,  26,  plenty  of  initia¬ 
tive  and  originality  pfus  four  years’ 
diversified  reporting  experience,  heavy 
feature  writing  for  metropolitan  daily; 
wants  editorial  position  in  New  Eng¬ 
land  on  daily,  weekly  or  house  organ ; 
rollege  grad,  own  car.  Available  now. 
Box  3607,  Editor  A  Publisher. 


SITUATIONS  WANTED 


WANT  DESK  JOB  on  New  England 
daily.  33  years  old,  AB  degree.  Six 
years’  between-wars  experience  as  re¬ 
porter,  photographer,  copy  editor.  Com¬ 
pleting  recall  term  as  Army  Intelli¬ 
gence  Officer.  Available  Nov.  15.  Write 


YOUNG  WOMAN,  Editor-Writer,  pub¬ 
lic  relations.  Familiar  with  layout. 
Broad  U.  S.  and  European  publishing 
experience.  Part  or  full  time.  Phone 
BRyant  9-3135  (New  York),  or  Box 
3662,  Editor  A  Publisher. 


JOURNALISM  GRADUATE,  draft  ex¬ 
empt  veteran,  26,  married.  Good  train¬ 
ing  in  top 'journalism  school  (MSJ, 
Medill,  1952).  Reporter/photographer 
job  on  daily.  Prefer  town  over  25.- 
000  in  Middle  Atlantic  States;  will 
consider  anywhere  in  U.  S.  Box  3664, 
Editor  A  Publisher. 


EXPERIENCED  Photographer  would 
like  position  on  a  newspaper,  maga¬ 
zine  or  house  organ  anywhere.  Have 
own  equipment,  car.  Single,  vet.  Age 
31.  Box  3624,  Editor  A  Puhlisher. 


OOMPETEJTT  MAN,  experienced  in 
public  relations,  publicity,  editing, 
management,  seeks  permanent  position 
with  Midwest  business  or  Msooiation. 
Fluent,  informative  writer.  Oan  bring 
firm  youthful,  but  matnre  outlook.  Box 

8407,  Editor  A  Publisher. _ 

PUBLIC  RELATIONS- PUBLICITY : 
in  New  York  area  %%  years  newspa¬ 
per  and  public  relations  experience. 
Marine  engineering  and  visual  aida 
background.  80,  single,  B.A.  vet.  Box 
8441,  Editor  A  Publisher. _ 

EXPERIENCED  newspaperwom¬ 
an,  three  years,  morning,  afternoon 
dailies,  all  departments,  wants  news¬ 
paper,  public  relations,  publicity  or 
house  organ  job,  eastern  Ohio,  west¬ 
ern,  central  Pennsylvania.  Missoarz 
graduate,  24,  single,  have  ear.  Box 
3614,  Editor  A  Publisher. 


PUBLIC  RELATIONS  EXECUTIVE; 
counselling  top  field  management  of' 
one  of  world’s  major  manufacturi^ 
corporations  desires  to  locate  in  Mid¬ 
west  or  East.  Experienced  at  plan¬ 
ning  and  coordinating  major  public 
relations  programs  and  working  close¬ 
ly  with  mass  media.  Excellent  refer¬ 
ences.  Box  3606,  Editor  A  Publisher. 

_ MfluBicffl _ 

PRODUCTION  EXECUTIVE 

BUSINESS  MANAGER 

EXPERIENOED  (20  years> 
Mechanical  Production  Execu¬ 
tive  with  background  of  as¬ 
tute  business  administration. 
Presently  employed  on  Me¬ 
tropolitan  dafly.  Oompensa- 
tion  secondary  to  pleasant 
relationships  and  authority 
to  do  a  constructive  job. 
Geographic  location  unimpor¬ 
tant.  Will  submit  detailed 
background  in  confidence. 

Box  3433,  Editor  A  Pnblisher 


OOMiPDSINO  ROOM  FOREMAN,  thor¬ 
oughly  experienced,  can  cut  overhead. 
Will  accept  after  September  18.  Pres¬ 
ent  Publisher  will  recommend.  Prefer 
Pacific  Coast,  or  Pacific  Northwest. 
Box  3409,  Editor  A  Puhlisher. 

COMBINATION  PRESSMAN 
AND  STBBEOTYPER 
KNOWS  theory  of  Web  printing.  Ex¬ 
perienced  with  Scott,  Hoe,  ^plex 
Tubular,  Goss  Unitnbe  presses,  and  all 
related  casting  and  molding  equip¬ 
ment.  Also  Autopony’s,  Sta-Hi,  etc. 
Married,  veij  sober,  27,  from  a  print¬ 
ing  family.  Call  New  Jersey,  PRescott 
8-7000  or  write  Box  8538,  Editor  A 
Publisher. 

PRESSROOM  FOREMAN  thoroughly 
experienced  on  Semi  and  ’Tubulap 
presses.  Now  employed  in  Oalifomia 
but  desires  to  locate  in  the  North 
West  states.  Write  full  details  to 
Pressman,  Box  8501,  Editor  A  Pub¬ 
lisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

To  HEAR  the  boys  talk  it  won’t  educators  were  meeting  at  Colum- 
be  long  before  we  will  have  a  bia  University  in  New  York  and 
completely  automatic  newspaper —  came  to  the  conclusion  that  Tele- 
one  that  puts  itself  out  without  typesetter  circuits  are  spelling  the 


manpower  of  any  kind. 


doom  of  the  copy  desk. 


In  our  Aug.  9  issue  Charles  schools  are  going  to  place  less 
McDowell,  Jr.,  of  the  Richmond  emphasis  on  copy  editing  because 
(Va.)  Times-Dispatch,  authored  a  there  will  be  fewer  jobs  in  the 
completely  innocent  piece  about  field. 


the  difficulties  of  feature  writers — 
they  face  extinction,  he  thought. 


Then,  at  the  same  meeting,  press 
association  representatives  reported 


Mr.  McDowell  has  started  a  dis-  that  the  proofreading  function  has 
cussion  the  ultimate  conclusion  of  been  moved  from  the  composing 
which  is  horrible  to  contemplate —  room  to  the  copy  desk.  Because 


the  automatic  newspaper 


of  the  tape  circuits,  men  around 


“What  with  versatility  busting  the  copy  desk  rim  are  editing  wire 
out  all  over  the  nation’s  city  rooms  copy  from  galley  proofs,  making 


and  all  sort  of  reporters  rediscover¬ 
ing  the  adjectives,  the  newspaper 


both  typo  and  editorial  revisions. 
Here,  in  the  space  of  a  month. 


feature  writer — as  a  breed — would  we  have  reported  the  impending 
appear  to  be  coming  face  to  face  disappearance  of  the  feature  writer. 


with  extinction,’*  he  wrote. 


the  beat  man,  the  general  assign- 


Then  on  Aug.  23  another  ments  reporter,  the  copy  editor 
quarter  was  heard  from.  It  isn’t  and  the  proofreader. 


the  feature  writer  but  the  beat 
man  who  faces  extinction,  wrote 


What  else  is  happening? 

We’ve  got  pneumatic  types  and 


Bernard  F.  Judy  of  the  Toledo  automatic  coffee  and  soft  drink 


(Ohio)  Blade. 


dispensers  so  it  looks  like  the  end 


“If  anything,  it  is  the  straight  of  the  cub  reporter  and  the  copy 
news  reporters  and  beat  men  who  boy. 


should  be  rushing  to  the  defense. 


planning 


manning  their  Woodstocks  and  strategy  to  fight  the  Teletypesetter 
Olivers  against  the  increasingly  _it  is  going  to  put  them  all  out 
subtle  encroachments  by  feature  of  jobs,  they  say. 
writers,”  wrote  Mr.  Judy.  The  engravers  are  planning  a 

“The  time  has  come,  to  coin  a  similar  battle  against  the  Fairchild 
phrase,  to  stem  the  tide  of  three-  Scan-a-graver — it  threatens  to  wipe 
word  sentences,  insufferable  conun-  out  their  livelihood,  they  claim, 
drums,  puny  puns  and  corny  ques-  The  stereotypers  are  worried 
tions  that  so  often  slip  by  copy  about  photo-offset— it  could  be  the 
desks  and  wind  up  in  print  as  end  of  them. 


what  basically  are 


specialist  will  probably 


straight  news  stories.  Or  were,  at  claim  he  is  threatened  by  the 
least,  before  being  given  the  treat-  learned  releases  from  master-mind¬ 


ment  by  the  ‘specialists  in  human 
interest.’  ” 


ing  public  relations  experts — no 
need  to  cover  a  story  when  it  is 


A  third  voice  from  the  “wilder-  all  written  out  for  you  by  the  au- 
ness” — Irvin  Farman  of  the  Fort  thorities  at  the  source. 

Worth  (Tex.)  Star-Telegram — on  *  *  * 

Sept.  6  thought  the  first  two  were 

off  the  track  and  it  is  the  general  We  remember  a  Sadget  demon¬ 
assignments  man  to  whom  we  ^ 

should  give  our  sympathy.  hibit  at  the  New  York  World  s  Fair 

“There  will  always  have  to  be  years  ago.  It  looked  like  a  mi- 
someone  at  the  county  courthouse  '’'***^  ordinary 

to  get  the  boss’  license  plates,”  he  flashlight  on  one  side  of  the  stage, 
wrote.  “And  someone  will  always  a  photo-electric  wll  built  into 
have  to  be  kept  on  hand  to  note,  *  speaker  on  the  other  side, 
with  the  accepted  dash  of  whimsy  Yhe  stunt  was  to  change  a  mans 
or  sentiment,  the  advent  of  vo'ce  into  light  waves,  back  into 
Ground  Hog  Day  or  the  anniver-  sound  waves,  and  make  it  come 
sary  of  the  birth  of  the  first  white  out  of  the  sj^aker.  It  worked,  too. 


baby  in  the  county. 


If  we  could  hook  that  thing  up 


“If  a  tear  must  be  shed  about  to  an  electric  typewriter,  an  auto- 
Ihe  decline  of  a  venerable  news-  matic  newspaper  would  be  almost 
room  occupant,  let  it  fall  for  a  an  accomplished  fact.  We  wo£d 
once-hardy  perennial  who  is  slow-  only  have  to  keep  it  tuned  to  TV 
ly  drying  up  on  the  vine,  a  victim  and  radio  and  the  news  is  covered 
of  modern-day  newspaper  special-  sans  manpower, 
ization — specialization  that  is  turn-  We’ve  already  eliminated  most 

ing  a  once  proud  and  happy  breed  of  the  time-honored  workers  in 
into  a  dour  practitioner  as  mun-  the  newspaper  vineyard,  as  related 
dane  as  his  colleagues  manning  the  above.  All  we  need  are  one  or 
beats  and  disgorging  the  features,  two  more  automatic  devices. 


E  &  P  CALENDAR  ANPA  Figures 

Sept  14-16— New  York  State  TTTT  QtvilrA  T 

Circulation  Managers,  Fall  con-  i  1  OlXlKt?  XjOoS 

As  $21  Million 

1  »5-»7-Southern  Circu-  Chicago -A  “cost”  of  more 

than  $21,000,000  to  International 

annual  convention,  Sheraton  u-  1  h  • _  _  u 

Hotel,  Daytona  Beach,  Fla.  Typographical  Union  memben 
Sept  15-18 -Affiliated  Ad-  for  the  Unitypo  defense  program 
vertising  Agencies  Network,  an-  13  cities  is  estimated  in  a 
nual  meeting,  Waldorf-Astoria  the  program  by  the  ANPA 

Hotel  New  York  Special  Standing  Committee. 

Sept  18-20 — Ohio  Newspa-  Names  of  the  cities  follow,  and 

per  Association,  annual  conven-  the  starting  date  of  the  ITU  strike 
tion,  Deshler-Wallick  Hotel,  shown  in  parenthesis: 
Columbus.  Allentown.  Pa.  (12-4-47) 

Sept  19-20 — Interstate  Ad-  Beckley,  W.  Va.  (I2-7-.S0) 

vertising  Managers  Association,  Charleston,  W.  Va.  (10-15-48) 

meeting,  Penn  Albert  Hotel,  Columbus,  Ga.  (2-22-48) 

Greensburg,  Pa.  Hamilton,  Ont.  (5-30-46) 

.Sept  20— Oregon  Newspaper  Huntington,  W.  Va.  (7-23-48) 

Publishers  Assn.,  Newsmen's  Jamestown,  N.  Y.  (12-4-47) 

departmental.  Hotel  Benton,  Lorain,  Ohio  (2-2-50) 

Corvallis.  Ore.  Meriden,  Conn.  (6-8-50) 

Sept  20-22— Northwest  Me-  Miami,  Fla.  (12-23-48) 

chanical  Conference,  Hotel  Monroe  la  tl-l7-40J 

Duluth,  Duluth,  Minn.  Springfield,  Mo.  (7-11-49) 

Sept  22-2^New  York  State  Texarkana,  Ark.  (7-20-50) 

Society  of  Newspaper  Editors,  ^he  ANPA  analysis  says: 
annual  meeting,  Niagara  Falls.  approximate  number  of 

***  ■  ‘  ^  .f®  t  fTU  members  directly  involved  in 

Newspaper  Council  and  31st  .  .. 

annual  State  Journalism  Con-  ...y-.  i  .  u  ,i, 

ference.  West  Virginia  Univer-  ^he  wages  lost  by  these  84: 

sity,  Morgantown,  W.  Va.  members  have  been  computed  m 

Sept  28-30— Interstate  Cir-  the  basis  of  the  duration  of  the 
culation  Managers  Association,  strike,  the  number  of  striker^ 
meeting,  Penn  Harris  Hotel,  c“®h  city,  and  the  average  ITl 

Harrisburg,  Pa.  wage  rate  for  their  state  as  pub- 

Sept.  28-30  —  Central  States  hshed  from  year  to  year  in  the 

Circulation  Managers  Assn.,  Typographical  Journal.  On  this 

Fall  meeting,  Sheraton  Hotel,  basis,  using  ITU’s  own  figures,  and 
Chicago.  using  a  conservative  estimate  of 

Sept.  29-OcL  1 — Association  the  number  of  strikers,  the  loss 

of  National  Advertisers,  annual  amounts  to  $12,692,465. 

meeting.  Hotel  Plaza,  New  “When  added  to  the  $4,871,809 
“■York.  in  benefits  and  special  assistanct. 

— . .  this  represents  a  total  of  $17)j 

that  will  run  automatically— and  million  either  paid  out  by  HI 
we  have  that  problem  almost  members  generally  in  the  way  a 
licked  through  the  courtesy  of  a  strike  benefits  in  the  13  struci 

robot  designed  by  M.I.T.  which  cities  or  given  up  by  ITU  mem- 

will  be  hooked  up  to  the  publish-  f’crs  in  those  cities  in  lost  wages, 
er’s  desk.  “Even  this  does  not  represent 

VI  j  r  •  1  .•  the  full  story,  for  in  the  same  13 

No  need  for  circulation  men,  or  ...  /’  in™, 

.  A-.  r  •  V  .  cities  ITU  has  loaned  Unitypo 

carrierboys.  Our  friendly  robot  _  4.,  u-  u 

lot..  some  $3,700,000  which  has  been 

wi  1  take  the  one  and  only  copy  .  . ,  .  u  -1,  nr 

_ f  spent — presumably — to  back  m 

off  the  proof  press,  put  it  in  front  ^ 

of  a  facsimile  device  which  will  newspapers  in  those  cities.  Addinf 
ot  a  tacsimiie  device  wnicn  win  53  700  OOO  to  the  Sll/j  mil- 

broadcast  it  to  subscribers — as  it 

lion  totRi  mentioned  sbove, 
many  as  might  be  left  by  that  ^ 

We  already  have  advertising 
that  will  sell  itself-it  is  so  good  it  “^ikSIn  n  ckfes 
doesn’t  need  any  salesmen-so  all  ..circulation  of ‘the  newspapers 

"mS."  "hafer b?donl'rh 

an  I.B.M.  machine  whifch  will  pick  struck"  Vieir  cur 

out  the  desired  combination  just  J  circulation,  taken  fron 

by  punching  the  right  keys.  ....  „  p„„,  ’  v^rbooi 


rent  daily  circulation,  taken  fron 
the  Editor  &  Publisher  Yearbod 


With  success  in  those  areas  we  948  646_a  of  96,547. 
have  eliminated  everyone-mos  yardsticks  usually  applied* 

l  measlirlng  the  success  of  ne.v 


“I’m  talking  about  the  general 
assignments  man.” 


We  are  working  on  these. 

No  need  for  a  pressroom — and 


At  about  the  same  time  the  that  means  the  end  of  pressmen, 
journalism  professors,  teachers.  All  we  need  is  a  good  proof  press 


now,  according  to  the  testimony —  itit  mnc' 

bu,  ihe  edilor  and  the  publisher.  ^ 

The  next  step  is  for  the  pub-  *  , 

lisher  to  buy  a  “canned”  editorial  .»•<-»  j 

service  and  he  can  fire  the  editor  first  in  LranaClCI 
and  remain  supreme  in  the  driver’s  Toronto  —  The  Toronto  iir 
seat  until  the  sheriff  comes  to  call,  egram  published  the  first  TV  sup- 
Anybody  want  to  buy  a  com-  plement  in  a  Canadian  newsptf® 
pletely  automatic  self-producing  Sept.  3  to  celebrate  the  opening# 
newspaper?  the  city’s  first  television  station. 
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mkWB 


write  for  your  copy  today 


revotutioniMp 
film  pickup^^ 
triple-duty 


IN  WASHINGTON  IN  THE  PAST  YEAR 


{March  31,  1951 — March  31,  1952) 


alone  gained  circulation  ... 

...  in  the  primary  Washington  market!': 


/;  NEWS  GAIN EV 
Li  4.76Z ! 


5j<PRIMARY  WASHINGTON  MARKET  .  .  .  ABC  ( 
Zone  which  includes  the  District  of  Columbia,  Botha 
Chevy  Chase,  Silver  Spring,  Wheaton,  Hyattsville  in  Mi 
land;  Alexandria,  Arlington,  and  East  Falls  Church  in  ' 
ginia  .  .  .  and  over  100  other  towns  and  municipalities  I] 
within  the  Washington  Metropolitan  Area. 

ABC  Publisher’s  Statements  of  March,  1951  and  1952. 


6.83/  loss  i 


NEW  YORK  Wor/d-Tefegrani  S.  Tha  Sun  COLUMBUS . CUiinn 

CLEVELAND . Press  aNONNATI . Post 

PinSBURGH . Press  KENTUCKY . Post 

SAN  FRANCISCO  ••••••  News  Covington  odHion.  Cincinnati  Post 

INDIANAPOLIS . Times  KNOXVILLE  ....  News-Sentinel 


Rocky  Min.  Now,  EVANS  VIUE  .  . 
.  .  Post-Horald  HOUSTON  .  .  . 

FORT  WORTH  . 
ALBUQUERQUE 
EL  PASO  .  .  . 


.  .  ProsS’Seimitar 
Commercial  Appoal 
......  News 


Tribune 


HoraU-Post 


Osnariri  Adv.rtitIng  Deportmanf,  330  Park  Avonwa,  Naw  Vark  City 


Son  FronclKO  Datrait  ancinnoti 


